Get Creative with your Marketing!

An Introductory Workshop with the Office of Creative Services



A Bit of History

* Creative Services began as Publication & Design Services in 1993. First housed in the
University Center next to the print shop, and later moved to 111 West Moore Street.

* |n 2007, Publication & Design Services was renamed Creative Design Services and
became a separate unit in University Advancement.

* |n 2013, Creative Design Services became part of Enrollment Management, Marketing &
Communications and over the next two years began the process of merging Video
Production Services, Content Services (Web Content & Social Media), Web Services,
Marketing, and Printing & Copying Services to become a full service creative agency.

* Creative Servicesis now a part of the Division of External Affairs in the President’s
Office.



Creative Service’s mission is to conceptualize, design, and produce
solutions that communicate Valdosta State’s message in the most

effective and creative methods.

This mission has not changed over the years. What has changed is

that Creative Services continues to expand its range of services,
utilize the latest in technology and adapt best practices to maximize

the university’s delivery and use of traditional media and emerging
media to maintain VSU’s educational marketing profile.



About Us

Creative Services

Marketing Services

Content Services

Social Media Services
Photography Services
Design Services

Printing & Copying Services
Web Services

Video Production Services



What We Do

Printed publicationsand the web are often the public’sforemost exposure to
Valdosta State University. The importance of presenting a professional image in a
fiercely competitive educational market cannot be taken lightly.

Well-organized, attractively designed materials grab people’s attention, effectively
communicate information and better position the university to attract the best

students and philanthropicdonations.



Marketing Services

Keith Warburg



Marketing Services

Emphasize the VSYOU difference.

Creative marketing can send an important message about the personal
connection our students experience here at VSU. Our goal is to exude
the energy and spirit of our student body, staff, faculty, alumni, and
Valdosta community to prospective students and parents through

targeted marketing efforts.



Content & Social Media Services

Facebook

Twitter

Instagram



https://twitter.com/valdostastate
https://www.instagram.com/valdostastate/
https://www.facebook.com/valdostastate/

vstateexperience ’ Follow I
Valdosta State Unive...

e

95 likes

vstateexperience Good morning
#ValdostaState my name Is Collin
Parkerson and | will be your host for the
week. | am a Junior here at VSU studying
biology. | am a member of the Wesley
foundation where | serve on lead team and
live in their apartment. | look forward to
sharing my crazy yet adventurous life with
you this week. - CP




‘ vstateexperience ‘ Follow ’

47 likes 14w

vstateexperience WHAT IS UP?! #VSTATE
#BLAZERS | am this weeks host for
#vstateexperience :Simone Register,
Senior, COMM major, AFAM&Deaf studies
minor, Assistantship with the ELI Dept.,
Intern with Creative Services , Treasurer for
AAUW, Secretary for SSCS! Last but not
least!! Join my study abroad journey to
Australia this week! #summer16

#wherewillyougo &
kelsey_leigh16 Hey babe @
vstateexperience Kelssseeyyyy! “&
abbiwabbibobabbi Simone & &
vstateexperience Hey Abbie!! &
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vstateexperience
. . Follow
Jac's Bowling Lanes T

63 likes

vstateexperience Tuesday's | join other
@valdostastate students and
avsu_recreation with my Bowling team
"Snakes on a Lane" for fun and friendly IM
competition! If you haven't participated In
an IM league you are missing out. -CK

Log int



= vstateexperience Eollow
— Jekyll Island. On Drif... &

71 likes

vstateexperience Hello VSU! My names
Bryce and I'm an Art Student at VSU. I'll be
graduating this May with my BFA in studio
arts. This week I'll take you through my
busy life as an assistant photographer for
Creative Services and my own personal

WOrk (s uei e

valdostastate #ValdostaState

Log in




Content & Social Media Services

Halle Zimmerman



Photography Services

Paul Leavy



Photography Services

Photo Shoots for Marketing Materials
Faculty / Staff Headshots

Catalog of Archived Images

VSU Official Flickr Account

Photo Request Form



https://www.flickr.com/photos/valdostastate/albums
http://www.valdosta.edu/administration/creative-services/forms/photography-request.php
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Design Services

Jeff Grant
Joan Dear
Daniel Oppel

Jessica Sharp



Design Services

Stationery to Billboards



College of the Art

AREAS OF STUDY
We are exceedingly proud of our talented
and diverse student body and celebrate their
accomplishments and artistry. We look forward to
welcoming new students who are motivated and

AVERAGE STUDENT
TO PROFESSOR RATIO

aspire to excellence.

YOU will explore it, live it,
research it, cheer for it,
envision it, see the world, sing
it, score it, film it, paint it, hit
the stage, and own it.

Valdosta
State
University

VSYOU
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College
of the Arts
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State
University
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ACT, THINK, COUNT.

Bachelor of
Business Administration e.B.A.

Master of Accountancy M.Acc.

At VSU, you will work with the
newest information systems
technology and receive a broad,
yet intensive, educational
foundation in the disciplines of
business and accounting. Here, you
will also develop communication,
problem solving, and interpersonal,
skills, which are demanded by
today’s employer.

The classes average around 25 students to facilitate a
strong relationship between you and your professors.
Outside the classroom, you can gain real-world experience
through internships and the Valdosta State Co-Op
program to enhance your opportunities for success.

If you're looking to develop your knowledge of the
accounting field, we encourage you to check out Enactus,
a nationally recognized, award-winning organization. We
also boast our honor societies such as Beta Gamma Sigma
and Beta Alpha Psi, which invite top accounting students
to become members.

Accounting is the language of business and it is essential
to understanding and navigating U.S. and multinational
business environments. In this major, students will learn
to summarize, analyze, and report financial transactions.
Financial reporting communicates the company’s
operations, financial position and cash flows (via audited
financial statements) to external users/stakeholders
(investors, government, lenders, etc.). In contrast,
managerial reporting is used within the business
organization (management and cost accounting) to
make informed operational decisions. At Valdosta State,
students learn to develop communication, problem-
solving and interpersonal skills to spark their careers in
accounting. In addition, students work with technology
to receive a broad business foundation and an intensive
education in the accounting discipline. Our curriculum
prepares students for the CPA license and other
accounting certifications.

The Valdosta State community values and
nurtures each student’s talents. As a mid-
sized university, we have the flexibility to
tailor learing environments to your interests
and needs. We give you a personalized
journey - an education shaped to fit your
goals. This means you'll spend less time being
part of the crowd, and more time becoming
who you are. The leaming experience at VSU
is focused, creative, and unique. Just like you!

In addition to the buzz of cur high energy
classrooms, students enjoy our scenic campus
with its swaying palm trees, elegant mass-
draped oaks, and the lush green lawn. Whether
you love spending your time in the pooal,
kayaking local springs, or lkeading others in
service, we can provide an experience that is
specially tailored to you.

Langdale College of
Business Administration

Department of Accounting
wwwyaldosta.edu/Icoba

VALDOSTA
STATE
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A Comgrehensive University of the University System of Georgia and an Equal Opportunity Instihution
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%22 052,039 ¥3784,987 3,101,905

STUDENT ENRICHMENT FACULTY ENHANCEMENTS FACILITY UPGRADES
$
$10,479,387 3,156,876
PROGRAM OPPORTUNITIES ATHLETICS EXCELLENCE

VSYOU

Thanks YOU!

YOU make it happen.

When you invest in Valdosta State, you
ignite a passion in our faculty that inspires oul
students to strive for excellence.

Thank You from our students, faculty, staff and

the communities we serve!




The Valdosta State University Alumni Assoclation along with Kindly reply by
Scott '94 & Andrea Hudler '94 .
Cordially invite you and a guest to attend for Event Tickets

Valdosta State University
Office of Alumni Relations
229.333.5797 ¢ alumni@valdosta.edu

*

400 PM VIP TOUR OF FENWRY PARK

“America’s Most Beloved Ballpark” is a place where dreams are made, traditions are
celebrated and baseball is forever. A VIP tour provides a thrilling, one hour, guided

walking tour. We will visit Pesky’s Pole, sit atop the world famous Green Monster,

and snap a selfie inside the legendary Green Monster scoreboard!

7:00 PM RED SOX VS. TWINS

Joe Mauer’s Twins are coming to town and it’s your chance to watch this ultimate

battle of the bats! Reserved seating in the right field box.
—IN—

7:00 PM FREEDOM TRAIL PUB CRAWL

From the puritans to prohibition, the Sons of Liberty to the Kennedy clan - expert
guides will entertain with tales of Boston’s secret history while you crawl along the
historic Freedom Trail. The Freedom Trail Pub Crawl lasts 2 hours & 15 minutes and
makes 4 stops including: Tavern where Boston Tea Party was planned, America’s

Oldest Tavern, The favorite haunt of patriots such as Paul Revere and Sam Adams
An Alumni Networking Reception and visit a bar located in a National Historic Landmark.

J u lY 2] ’ 2 U ] 6 B : 3 U PM *Must be 21 or older to participate.

-

HILL HOLLIDAY 53 state Street, Boston

g
L
[ 0
Join us for an evening of networking, hor d'oeuvres, cocktails, & socializing. E g 577\
—IN— The favor of a reply is requested by Tuesday, July 12. 28 | pponpoo
*Additional Blazers in Boston opportunities on reverse. [==] | 00nQ0nn
BOSTON EMIE s

MASSACHUSETTS

* ok

Kindly reply by June 15, 2016 for Red Sox Tickets l H Z E R S I N

BOSTON

PHONE NUMBER ET

. Navy Blue

D White Ink
. Red Ink

Alumni Networking Reception @ 6:30pm  # @ $0 each:
Red Sox vs. Twins Game & Tour @ 4:00pm # @ $70 each: B L H Z E R S IN BOS I I l
Freedom Trall Pub Crawl @ 7:00pm # @ $30 each:

TOTAL:

D Light Blue Ink
|:| White Ink

. Red Ink

Q My check for §. is enclosed and my guest list is on the back of this card.
Qa 1/We are unable to participate. Enclosed is a donation to support scholarships at VSU.
229.333.5797 & alumni@valdosta.edu
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INDIVIDUAL STORIES

AVERAGE CLASS SIZE

NATIONAL CHAMPIONS

VSYOU

VALDOSTA
STATE
UNIVERSITY

Here, experience
starts on day one!

Our study abroad program and real-world
internships provide the kind of experiences
students crave beyond the classroom.

We offer serious, hands-on research
opportunities for underclassmen, something
unheard of at larger institutions.

QOur small class sizes and expert faculty
deliver deeper student interactions, allowing
faculty and advisors to really understand
what motivates their students as well as what
keeps them up at night dreaming big.

At VSU, we celebrate the student and help
them create their own individualized path to
their own successful future.

Consider Valdosta State University, Georgia’s
hidden gem in higher education. Visit us in
person or online at:

www.valdosta.edu

@



Valdosta State

UNIVERSITY

Our degree programs at Moody Air Force Base
offer flexible and accelerated class schedules to
accommodate work schedules, deployment, or TDYs.

We’re Military-Friendly with a Dedicated
Veteran/ Military Support Office.
Contact Us Today!

ON-CAMPUS
Adult & Military Programs
www.valdosta.edu/amp

ON-BASE & ON-ONLINE
www.valdosta.edu/moody

Active Duty. Veteran. Dependent.

Like you, we are adults and veterans who understand how hard it is to balance
military work schedules, family, and college classes. VSU’s Adult & Military
Programs offers the resources and referral services you need to make the most
of college.

The VSU Military Outreach Center is a one-stop shop providing information and
support for military students, veterans, and dependents. Here you can network
with other military and veteran students or get involved with the VSU Student
Veterans of America.

Military Friendly Degree Programs
Workforce Education & Development
Criminal Justice

Interdisciplinary Studies

Office Administration & Technology
Organizational Leadership

History

Weekend & Evening Courses
On-Campus & at Moody AFB

Online & Accelerated Programs
like SmartPath Core

CLEP & ACE Acceptance

In-State Tuition for Active Duty Military
& Their Dependents

Waiver of Mandatory Fees for Active
Duty Military on Tuition Assistance

»
VALDOSTA
A GEM & CCAF STATE
Friendly Campus CERITYNH .

A Comprehensive University of the University System of Georgia and an Equal Opportunity Institution



VALDOSTA STATE UNIVERSITY
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TUE WED THU FRI

MON TUE WED THU FRI

SUN MON TUE WED THU

MON TUE WED THU FRI

TUE WED THU

10 1 12 13 14 15 16 17 18

26 _7 28 29 30

Sponsors

Southland Forest
Products, Inc.

Frice Box 91
GA 31603-0091

PACKAGING CORPORATION OF AMERICA

Sponsors

SKILLFULLY ROASTED
ARTFULLY BLENDED

Valdosta, Georgia 31601
2292021979

monthur:Sam 2pm | Sam. 55| Sotsom Sed

Sponsors

O isied

L p—



VALDOSTA STATE

BLAZERS

VALDOSTA STATE




Join the Club!

Please complete the information below so we

can have your most current contact information.

NAME

ADDRESS

cITY STATE ZiP
PHONE

EMAIL

EMPLOYER NAME

TITLE

SPORT YEAR(S)

Annual Giving

Valdosta State University
1500 N Patterson St

Valdosta GA 31698-0212

Change Service R d

A Comprehensive University of the University System of Georgia and an Equal Opportunity Institution

past czpresent

Please join me in celebrating our time as VSU
athletes, by joining The Varsity Club, an exclusive
group for former Valdosta State student athletes.

With the goal of improving communication, sharing
successes and reconnecting with the Blazer Nation,
we invite you to be a part of building a championship
tradition. Membership in the Varsity Club is only
$100 per year. Of this gift, $90 will go directly to your
former sport and $10 will support the Varsity Club
initiative. Your gift will impact current and future
student athletes by helping to provide scholarships,
regular and post season travel funds and the
continued support required for Valdosta State
athletics to maintain a tradition of excellence.

Many of my favorite college memories were made on
the football field at Valdosta State. Blazer Athletics

The Varsity Club

supportnd Blazer Athletics

afforded me the opportunity to receive a world
class education while competing in the sport that |
love.

| hope that you will join me in supporting Blazer
Athletics by becoming a Varsity Club member
today!

Go Blazers!

Cam S)n‘-l‘
Cam Short
5, ) National Champion 2012

S \ Blazer Football Team Captain

[ =

N

Q%00 [1%8.34 Monthly Recurring
Annual Gift Please Include Credit Card Number Below

[ 1 would like to make a special gift of:

$

[ check enclosed with my gift made payable
to the Valdosta State Unliversity Foundation.

[ charge my Credit Card with my gift.

Qvisa O Discover ] MasterCard (] AmEx
You can also make a gift online by visiting
www.valdostastate.org/give or over the phone
by calling 229.333.5939.

j YES! My gift will be matched by my employer.

[ Please send me information on including
Valdosta State in my estate plans.

NAME ON CARD

CREDIT CARD NUMBER

EXP.DATE SEC. CODE

SIGNATURE DATE



S TATE UNIVERSITY

for Blazer Golf’s Alumni and Friends




Printing & Copying Services

Drew Burgering

Kim Folger

Justin Wiese



Printing & Copying Services

Large Format Posters

Button Making

Bindery Folding, Perforating, Booklet Making
Copying

Printing Brochures, Flyers, 2 & 3 Part Forms
T-Shirts

Shrink Wrapping

Yard Signs

Vinyl Banners

Retractable Banners

Wall Coverings

Stationery Letterhead, Envelopes
Variable Data Printing

Envelope Stuffing

Laminating



Web Services

Ashley Williams

Josh Tillman



Web Services

In order to better support Valdosta State in
maintaining a robust and dynamic web
presence we service the following areas:

Main University Website
MyVSU Portal

Content Management System
University WordPress Sites
MyPages Environment

Portal Themes



VSYOU Valdosta State University M MYVSU  V QUICKLINKS Q

Admissions Academics Campus Life Athletics Alumni

Expand your possib.mu. P \
‘EXPERIENCE VSYOU —

Here, it’s all about you.

MEET VSU VIDEO TOUR

Future Students Current Students Faculty/Staff -(')- 92°

Here you will find over 11,000 individual APPLY NOW
stories. What will your story be?



http://www.valdosta.edu/welcome.php

Video Production Services

Graham Nguyen

Beth Tate



Video Production Services

In coordination with other units of Creative
Services we work to implement university
branding, marketing, and advertising for the
university's recruitment and image-building.

 FieldVideo Production
 StudioVideo Production

« 360 VideoProduction

« DroneVideo Production

 Video Editing

« Video DistributionviaDVD/Web
 LiveStreaming/On-Demand Video



https://youtu.be/qdjxR4SLwqk



https://youtu.be/84o0U6z3f0k

SO... why is

consistent branding
SO Important?



Brand Does Not Equal Logo
A brand is what people think about you.

A good brand is built over time and requires
thought, strategy and consistent
Implementation.



Consistency helps you manage perceptions.
Consistency conveys your outlook and attitude.

Consistency eliminates issues surrounding brand confusion.
Consumers trust brands they recognize!

Consistency builds upon previous success.



Don’t read consistency
as borind...

Consistency paves the way to creativity with impact.



How we can



How to start a project with



step 1






Finding YourAudience

Who do we have?
Focus Groups, Student Data

Who do we want?
Best Current & Prospective Students

Who canwe get?
Prestige, Brand, Requirements, Perception



Competition

Who are our actual competitors?
Who has our target audience?
Why are they successful?



SWOT Analysis

Strengths What we do well.

Weaknesses \Where we could improve.
Opportunities What our competition does poorly.

Threats What our competition does well.



Students are looking for 3 basic things:

Outcomes
Can your reputation and education get them a job?

Value Not Cost
Fit Community, Diversity, Collaboration, Relationships

It’s not about features, it’s about benefits.
Not class size - but benefits of small classes.



4 P’s of Marketing

Product
Place
Price

Promotion



EXISTING Programs NEW Programs

EXISTING Markets Market Penetration Program Development

NEW Markets Market Development Diversification



STEP3






STEP5






How

marketing can hurt you.



You Can Only Choose 2
Good & Fast - but not Cheap

Fast & Cheap - but not Good
Cheap & Good - but not Fast




Session
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