
Get Creative with your Marketing!
An Introductory Workshop with the Office of Creative Services



A Bit of History

• Creative Services began as Publication & Design Services in 1993. First housed in the 
University Center next to the print shop, and later moved to 111 West Moore Street.

• In 2007, Publication & Design Services was renamed Creative Design Services and 
became a separate unit in University Advancement.

• In 2013, Creative Design Services became part of Enrollment Management, Marketing & 
Communications and over the next two years began the process of merging Video 
Production Services, Content Services (Web Content & Social Media), Web Services, 
Marketing, and Printing & Copying Services to become a full service creative agency.

• Creative Services is now a part of the Division of External Affairs in the President’s 
Office. 



Our Mission

Creative Service’s mission is to conceptualize, design, and produce 
solutions that communicate Valdosta State’s message in the most 
effective and creative methods.

This mission has not changed over the years. What has changed is 
that Creative Services continues to expand its range of services, 
utilize the latest in technology and adapt best practices to maximize 
the university’s delivery and use of traditional media and emerging 
media to maintain VSU’s educational marketing profile.



About Us

Creative Services
Marketing Services
Content Services
Social Media Services
Photography Services
Design Services
Printing & Copying Services
Web Services
Video Production Services

14 Full Time Staff

1,248+
Projects A Semester



What We Do

Printed	publications	and	the	web	are	often	the	public’s	foremost	exposure	to	
Valdosta	State	University.	The	importance	of	presenting	a	professional	image	in	a	
fiercely	competitive	educational	market	cannot	be	taken	lightly.

Well-organized,	attractively	designed	materials	grab	people’s	attention,	effectively	
communicate	information	and	better	position	the	university	to	attract	the	best	
students	and	philanthropic	donations.	

Our job is to create and moderate the university’s marketing 
efforts and external visual identity and perception.



Marketing Services

Keith Warburg
Associate Director

phone 229.333.7049
email jwwarburg@valdosta.edu
web www.valdosta.edu/creative
office 903 N. Patterson Street

Digital Media Services Building
Room 129 B



Marketing Services

Emphasize the VSYOU difference.

Creative marketing can send an important message about the personal 
connection our students experience here at VSU. Our goal is to exude 
the energy and spirit of our student body, staff, faculty, alumni, and 
Valdosta community to prospective students and parents through 
targeted marketing efforts.



Content & Social Media Services

Facebook

Twitter

Instagram

We’re here to help you cultivate a captivating 
message to send to your potential students. 

Our goal is to coordinate the creation and strategic 
direction of all University social media accounts, 
focusing on presenting a unified campus message.

https://twitter.com/valdostastate
https://www.instagram.com/valdostastate/
https://www.facebook.com/valdostastate/










Halle Zimmerman
Content Specialist

Content & Social Media Services

phone 229.333.7164
email hhzimmerman@valdosta.edu
web www.valdosta.edu/creative/content

www.valdosta.edu/creative/social
office 903 N. Patterson Street

Digital Media Services Building
Room 129 A



Photography Services

Paul Leavy
University Photographer

phone 229.245.5147
email peleavy@valdosta.edu
web www.valdosta.edu/creative/photo
office 106 E. Gordon Street

Creative Services Building
Room 1607



Photography Services

Photo Shoots for Marketing Materials

Faculty / Staff Headshots 

Catalog of Archived Images

VSU Official Flickr Account

Photo Request Form

Great photography tells our story, 
conveys the spirit of the 
university, and compels others to 
look more closely. 

A photo is the first thing we see on 
a page. It can draw us in and fuel 
our imagination. 

https://www.flickr.com/photos/valdostastate/albums
http://www.valdosta.edu/administration/creative-services/forms/photography-request.php
























Design Services

Jeff Grant
Director

Joan Dear
Project Coordinator

Daniel Oppel
Graphic Designer

Jessica Sharp
Graphic Designer

phone 229.333.5980
email jdear@valdosta.edu
web www.valdosta.edu/creative/design
office 106 E. Gordon Street

Creative Services Building



Design Services

We work on everything from

Stationery to Billboards
Maintaining a professional 
image that reflects a consistent 
style is key.

Well-written and attractively 
designed publications will grab 
people’s attention.



Design Services



Design Services



Design Services























Printing & Copying Services

Drew Burgering
Print Shop Manager

Kim Folger
Print Production Specialist

Justin Wiese
Print Production Associate

phone 229.333.2162
email dwburgering@valdosta.edu

kwfolger@valdosta.edu
web www.valdosta.edu/creative/print
office 1206 N. Patterson Street

(Across from the University Center)



Printing & Copying Services

Large Format Posters

Button Making

Bindery Folding, Perforating, Booklet Making

Copying

Printing Brochures, Flyers, 2 & 3 Part Forms

T-Shirts

Shrink Wrapping

Yard Signs

We're all about quality printing and copying at a discounted price 
from the normal retail rate.

Vinyl Banners

Retractable Banners

Wall Coverings

Stationery Letterhead, Envelopes

Variable Data Printing

Envelope Stuffing

Laminating



Web Services

Ashley Williams
Webmaster

Josh Tillman
Programmer

phone 229.333.7135
email webservices@valdosta.edu
web www.valdosta.edu/web
office 106 E. Gordon Street

Creative Services Building
Rooms 1608 & 1600



Web Services

In order to better support Valdosta State in 
maintaining a robust and dynamic web 
presence we service the following areas:

Main University Website

MyVSU Portal

Content Management System

University WordPress Sites

MyPages Environment

Portal Themes

We strive to provide leadership 
and guidance to the university 
on best practices related to web 
site development, search engine 
optimization, and web site 
accessibility.



Web Services

http://www.valdosta.edu/welcome.php


Video Production Services

Graham Nguyen
Marketing Videographer

Beth Tate
Broadcast Videographer

phone 229.333.7164
email video@valdosta.edu
web www.valdosta.edu/creative/video
office 903 N. Patterson Street

Digital Media Services Building



Video Production Services

In coordination with other units of Creative 
Services we work to implement university 
branding, marketing, and advertising for the 
university's recruitment and image-building.

• Field Video Production
• Studio Video Production
• 360 Video Production
• Drone Video Production
• Video Editing
• Video Distribution via DVD/Web
• Live Streaming / On-Demand Video

https://youtu.be/qdjxR4SLwqk


https://youtu.be/84o0U6z3f0k


So… why is
consistent branding
so important?



Brand Does Not Equal Logo
A brand is what people think about you.

A good brand is built over time and requires 
thought, strategy and consistent 
implementation.



Consistency helps you manage perceptions.

Consistency conveys your outlook and attitude. 

Consistency eliminates issues surrounding brand confusion.
    Consumers trust brands they recognize!

Consistency builds upon previous success. 



Don’t read consistency
as boring...
Consistency paves the way to creativity with impact.



How we can help…



How to start a project with 
Creative Services.



1STEP
Budget / Timeline



2STEP
Content & Marketing Plan



Finding  Your Audience
Who do we have? 
Focus Groups, Student Data

Who do we want?
Best Current & Prospective Students

Who can we get? 
Prestige, Brand, Requirements, Perception



Competition

Who are our actual competitors?

Who has our target audience?

Why are they successful?



SWOT Analysis

Strengths What we do well.

Weaknesses Where we could improve.

Opportunities What our competition does poorly.

Threats What our competition does well.



Content
Students are looking for 3 basic things:

Outcomes 
Can your reputation and education get them a job?

Value Not Cost

Fit Community, Diversity, Collaboration, Relationships

It’s not about features, it’s about benefits.
Not class size - but benefits of small classes.



4 P's of Marketing
Product

Place

Price

Promotion



Picking A Strategy



3STEP
Photography / Video



4STEP
Design / Production



5STEP
Proofing & Approval



6STEP
Printing & Implementation



How last minute 
marketing can hurt you.



In the world of marketing & design...

You Can Only Choose 2
Good & Fast – but not Cheap

Fast & Cheap – but not Good

Cheap & Good – but not Fast



Q & A
Session
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