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ACADEMIC COMMITTEE
AGENDA _
March 11, 2013

Minutes of the February 11, 2013 meatmg (pages 1-6) were approved by email February 18, 2013,
COLLEGE OF THE ARTS

a
b.

Removal of catalog narrative and Department of Art (pages 7-11)
Dezctivation of ARTH 7650,' ART 6000, ARED 7450 and 7500 (pages 12-13)

INTERNATIONAL STUDIES

8.
b.
c

Revised minor in International Studies (pages 14-16)
New course INTL 2090H (pages 17-23)
New course INTL 4800H (pages 24-28)

COLLEGE OF ARTS AND SCIENCES

(R

0O FHR>Sp

Eg S NErESE P PPORI T I NESAANDR

Revised Core Arca F for the BS in Environmental Geosciences — Geography Track (pages 29-30)

Revised Senior College Curriculum for the BS in Environmental Geosclences ~ Geography Track (pages 31-33)
Rovised Core Area F for the BS in Environmental Geosciences — Geology Track (pages 34-35)

Revised Senior College Curriculum for the BS in Environmental Geosciences — Geology Track (pages 36-38)
Reviged prerequisites for CS 1301 (pages 39-41)

Revised prerequisites for MATH 3180 (pages 42-44)

New course CS 4835 (pages 45-50)

New course CRIU 4690 (pages 51-38)

OLLEGE OF BUSINESS

Revised GPA requirements for the admission to the CollegeofBusimmdugnduatemmS%l)
Revised senior college curriculum for the BBA in Finance (pages 61-63)

Revised course deseription for ACCT 4980 (pages 54-66)

Revised course deacription for FIN 4980 (pages 67-69)

New course HCAD 3200 (pages 70-76)

New course MGNT 3250H (77-86)

Revised course description for HCAD 4980 {pages 87-389)

Revised course description for MGNT 4980 (pages 90-92)

New minor in Advertising and Promotion (pages 93-94)

Revised catalog copy — minor listing (pages 95-97)

New course MKTG 3050H (pages 98-106)

New course MKTG 3080 {pages 107-112)

Revised course description ECON 4980 (pages 113-115)

Revised prerequisites for MKTG 4000 (pages 116-118)

New course MKTG 4300 (pages 119-127)

Revised course title, prerequisite, co-requisite, and description MKTG 4720 (pages 128-130)

Revised course title, prerequisite, co-requisite, and description MKTG 4730 (pages 131-133)

Revised course description METG 4980 (pages 134-136)

Revised catalog narrative for the College of Business — graduate catalog — revised section begins on page 153 (pages 137-166)
Revised MBA degros requiremenis — addition of new track — Healthcare Administration (pages 167-172)
New course MBA 7800 (pages 173-179)

New course MBA 7810 (peges 180-126)

New course MBA 7820 (pages 187-193)

New course MBA 7830 (pages 194-200)

‘New course MBA 7840 (pages 201-206)

New course MBA 7850 (pages 207-211)
Mew course MBA 7860 (pages 212-216)

. New coutse MBA 7870 (pages 217-221)

New course MBA 7899 (pages 222-226)

. Revised course description MACC 7980 (pages 227-229)

COLLEGE OF EDUCATION

fmmn
.

Deactivation of SPEC 5270, 5260, 3040, 3100, 4020, 4070, 4110, and 4170 (page 230)

Dezactivation of MED in Special Education — General Curriculum/Early Childhood (page 231)

Revised Department of Early Childhood Education and Special Education catalog narrative (pages 232-234)

Revised Teaching Degree Programs in the College of Education {(pages 235-237}

Revised catalog naerative for the EDIDY in Leadership (pages 238-240)

Revized admission requirements for the EDD in Leadership (pages 241-243)

Reviscd catalog narmetive for the Department of Adult snd Careor Education (pages 244-246)

Revised catalog naerative for the BS in Office Administration and Technology — Online Bachelor Completion Option (pages 247-245)
Revised Core Arca F and Scnior College Curriculum for the BS in OﬂiecMmmnmmdeechnology — Online Bachelor Completion -
Option (pages 250-253)

Revised Core Area F and SeniorCollege Curriculum for the BS in Office Administration and Technology ~ On-Campus Option (pages
254-257)
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Revised name for the BAS in Technical Studies to n BAS in Human Capital Performance (pages 258-260)

New selected Outcomes for the BAS in Human Capital Performance (pages 261-263)

Revised Selected Educational Outcomes for the BAS in Human Capital Performance (pages 264-266)

Revised degrec requirements for the BAS i Human Capital Performance ~ new option — Online Bachelor Completion (pages 267-270)
Revised Core Area F and Senior College Curriculum for the BAS in Human Capital Performance {pages 271-273)
New course ACED 2101 (pages 274-282)

New course ACED 2106 (pages 283-291)

New course ACED 2160 (pages 292-300)

New course ACED 3800 (pages 301-309)

MNew course ACED 4030 (pages 310-318)

New course ACED 4830 {pages 319-328)

Revised course number ACED 3000 w0 2300 (pages 329-331) Deactivation ACED 3000

Revised course title, and prevequisites ACED 3101 (pages 332-334)

Revised course title and description ACED 3150 (pages 333-337

Revised course number ACED 3700 to 2700 (pages 338-340)

Revised course prerequisites ACED 4070 (pages 341-343)

an. Revised course prerequisites ACED 4160 (pages 344-346)

Pending items

PR maanop

BA in Transatlantic Studics Program - BOR and SACS approval (Dec 10 AC)

Revised course CHEM 1010 - UISG General Education Council spproval

Inclusion of GEOG 1125 into Area D.1 -~ BOR approval (DEC 11 AC)

Prospectus - DNP — Doctor of Nursing Practice — BOR, approvat (SEP12 AC)

Prospectus — BBA in Healtheare Administration — BOR approval (SEP12 AC)

Prospectus — PSM — Professional Science Master’s in Chomistry and Biochemistry - BOR approval (SEP12 AC)

Minor — Entreprencurship — BOR notification (SEPI2 AC)

Certificate — Public Administration — Public Management, Humen Resources Management, and Non-Profit Management — BOR
notification (SEP12 AC) '




VALDOSTA STATE UNIVERSITY
ACADEMIC COMMITTEE MINUTES
February 11,2013

The Academic Committes of the Valdests State University Faculty Senate met in the University Center Rose Room on
Monday, February 11, 2013 Dr. Sharmevett,AssishntVIcerndmforAcadmncAﬂfms,mided

Members Present: Dr., MelissaBenton,Dr Vivianne Foyou, Dr, Dawn Lambeth, Ms. Catherine Schaeffer, Dr. Jimmy
Bickerstaff, Dr. Frank Barnas, Dr. Kathe Lowney (Proxy for Dr. Frank Flaherty), Dr. Kathe Lowney, Dr. Ray Elson, Dr.
Nicole Gibson, Dr. Gidget Ryskamp, Dr. Melissa Benton (Proxy for Dr. Michelle Dykes), Dr. Frank Barnas (Proxy for Dr.
Selen Lauterbach), and Dr. Vivianne Foyou (Proxy for Dr, Colette Drouillard).

Members Absent: Dr, Michael Sanger, Dr. Nathan Moates, Dr. Frank Flahel!ty. Dr. Aubrey Fowler, Dr Michele Dykes, Dr.
Selen Lauterbach, Dr. Carol Rossiter, and Dr. Colette Drouitlard,

Catalog Editor; D, Jane Kinney.

Visitors Present: Ms. Tanya Enlog, Dr. Leon Pate, Dr. Ellen Wiley, Ms. Teresa Williams, Dr. Yakov Woldman, Dr. Barbara
Radcliffe, Dr. Greg Hasell, Dr. Michael Schmidt, Dr. Don Leech, Mr. Garrett White, and Dr. Fred Knowles,

The Minutes of the January 14, 2013 meeting were approved by email on Jasuary 22, 2013. (pages 1-2).

A, College of Napsing
1. “Wew Honors option for the BSN was approved effective Fall Semester 2013, (pages 3-5).
2. Revised prerequisites and course description, Nutrition (NUTR) 3100, “Applied Nutritional Science”, (APPLIED

NUTRITIONAL SCIENCE - 3ueduhoms,3lectmhoars,0hbhum,md3mtacthmm).wasappwwdeﬁhcﬁve
Fall Semester 2013. (pages 338-340).

3. Revised prerequisites, Nutrition (NUTR) 4950, “Community Nutrition and Health”, (COMMUNITY NUTRITION &
HEALTH — 3 credit hours, 3 Jecture hours, 0 lab hours, and 3 contact hours), was approved effoctive Fall Semester 2013.
{pages 341-343).

B, Colleggofthe Arts

1. Revised degree requirements for the MMED was approved effective Fall Semester 2013 with the correction of the
spelling of the word “ethics™. (pages 6-7). ‘

2, Ravised.oourse description, Art (ART) 4170, “Professional Preparation”, (PROFESSIONAL PREPARATION - | credit
hour, 0 lecture hours, 2 lab hours, and 2 contact hours), was approved effective Fall Semester 2013. (pages 8-10).

3. Revised prerequisites, credit hours, and course description, Art (ART) 4171, “Senior Exhibition Seminar”, (SENIOR
EXHIBITION SEMINAR — 1 credit hour, 0 lecture hours, 2 lab hours, and 2 contacthuuu).wasappmvedeﬁ'ecﬂwhll
Semester 2013, {pages 11-13).

4, New course, Art (ART) 4172, “Senior Portfolio Presentation”, (SENIOR PORTFOLIO PRESENTATION — 1 credit
hour, 0 lecture howrs, 2 lab hours, and 2 contact hours), wasapprnvodeﬂ'ect:wFaIIScmmerzma with “major”
changed 10 “majors™ in the course description. (pages 14-18).

Revised seniorcolhge curriculum for the BA in Art was approved effective Fall Semester 2013, (Pages 19-21).

bel

Revised senior college curriculum for she BFA in Art was approved effective Fall Semester 2013, (Pages 22-23).

College of Arty apd Sciences

1. New course, Physics (PHYS) 3821, “Computational Physics IT”, (COMPUTATIONAL PHYSCIS 11 - 3 credit hours, 3
lecture hours, € lab hours, and 3 contact hours), was approved effective Spring Semester 2014 with the description
changed to read . better. Application of advanced...world problems, and...them. Topics include.... (pages 24-30).

P

Deactivation of WGST 2010 was noted aﬂ’wnve Summer Semester 2013. (pages 32-32). **Remove from Core Area
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12,
13.

14.

15,

16.

17.

(e

New course, Chemistry (CHEM) 1200, “Pre General Chemisiry”, (PRE GENERAL CHEMISTRY -3 credit hours, 2
lecture hours, 2 lab hours, and 4 cantact hours), was approved effective Fajl Semester 2013 with the description chenged

- to read ..momic structure, and....take Principles of Chemistry I but do not... . (pages 33-38)

Revised course prerequisites, Chemistry (CHEM) 1211, “Principles of Chemistry I”, (PRINCIPLBS OF CHEMISRY 1 -
3 credit hours, 3 lecture hours, Olabhours and 3 mmacthoun),wasappmvedeﬂ’echva Fall Semester 2013, (pages 39-
41).

Rewsedcowseprereqmmes,Mathemaﬁcs(MAT}n lllz“mgmmeiry".(TMGONOMﬁTRY-awedithma
lecture houss, 0 Jeb howrs, and 3 contact hours), was approved effective Fall Semester 2013 with the description clumped
to read ...higher, or by mathematics placement... . (pages 42.44).

Revized course prerequisites, Mathematies (MATH) 1113, “Precalculus”, (PRECALCULUS - 3 credit hours, 3 lecture
hours, ¢ 1ab hours, and 3 contact hours), was approved effective Fall Semester 2013 with the description changed to read
...higher, or by mathematics placement... . (pages 45-47). '

Revised course prerequisites, Mathematics (MATH) 1113H, “Honors Precalculus”, (HONORS PRECALCULUS - 3
credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013 with the
description changed to read ... higher, or by mathematics ptacement... . (pages'48-50).

Revised course prerequisites, Mathematics (MATH) 1261, “Survey of Calculus I, (SURVEY OF CALCULUS 1-3
credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall Smmr:()Bmﬂl the
description changed to read ... higher, orhymathemamaphccmnt . (pages 51-53).

Revised course prerequisites, Mathematics (MATH) 1262, “Survey of Calculus ™, (SURVEY OF CALCULUS II-3
credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013, {pages 54-
56).

Revised course prerequisites, Mathematics (MATH) 2150, “Intraduction to Linear Algebra®, (INTRODUCTION
LINEAR ALGEBRA - 3 credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall
Semester 2013. (pages 57-59),

Revised course prerequisites, Mathematics (MATH) 2261, “Analytic Geometry and Caleulus I”, (ANALYTIC
GEOMETRY & CALCULLUS I —4 credit hours, 4 Jecture hours, 0 lab hours, and 4 contact hours), was approved

.effective Fall Semester 2013 with the description changed to read ... higher, or by mathematics placement.,. . (pages

60-62).

Revised course prerequisites, Mathematics (MATH) 2262, “Analytic Geometry and Calenlus II”, (ANALYTIC
GEOMETRY &CALCULUS II — 4 credit bowrs, 4 lecture houss, 0 lab hours, md4oontnc1hows) was approved
cffective Fall Semester 2013. (pages 63-65).

Revised course prerequisites, Mathenlaﬁcs {MATH) 2263, “Analytic Geometry and Calculus III”, (ANALYTIC
GEOMETRY&CALCULUSII — 4 credit hours, 4 lecture hours, (1 1ab hours, and 4 contact hours), was approved
effective Fall Semester 2013, (pages 66-68).

Revised course prerequisites, Mathematics (MATH) 2620, “Statistical Methods™, (STATISTICAL METHODS - 3 credit
hours, 3 fecture hours, O lab hours, and 3 contact hours), was approved effective Fall Semester 2013. (pages 69-71).

Revised course prerequisites, Mathematics (MATH) 3010, “History of Mathematics™, (HISTORY OF MATEMATICS -
3 credit hours, 3 lecture hours, 0 labhaurs,md3ommthmm),wasappmvedeffecnwFa]l Semester 2013. {pages 72-
74).

Revised course prerequisites, Mathernatics (MATH) 3040, “Set Theory”, (SET THEORY - 3 credit hours, 3 Jecture
hours, 0 lab bours, and 3 contact hours), was approved effective Fall Semester 2013. (pages 75-77).

Revised course prerequisites, Mathematics (MATH) 3340, “Ordinary Differential Equations”, (ORDINARY
DIFFERENTIAL EQUATIONS — 3 credit hours, 3 lecture hours, 0 hbhmn's,mdiv‘eontacthom's),wasappmvod
effective Fall Semester 2013. (pages 78-80).




18. Revised course prerequisites, Mathematics (MATH) 3510, “Foundations of Geometry”, (FOUNDATIONS OF
GEOMETRY - 3 credit hours, 3 lecture hours, 0 lab howrs, and 3 contact hours), was approved effective Fall Semester
2013. (pages £1-83).

19, Revised course prerequisites, Mathematics (MATH) 4081, “Modem Algebra P, (MODERN ALGEBRA‘I-S credit
hours, 3 lecture hours, 0 Iab hours, and 3 contact hours), was approved effective Fall Sernester 2013, (pages 84-86).

20. Revised course prerequisites, Mathematics (MATH) 4082, “Modemn Algebra IF", (MODERN ALGEBRA IT - 3 credit
hours, 3 lecture hours, 0 tab hours, and 3 contact hours), was approved effective Fall Semester 2013. {pages 87-89).

21. Revised course prerequisites, Mathomatics (MATH) 4085, “Applied Modern Algebra”, (APPLIED MODERN
ALGEBRA -3 credit hours, 3 decture hours, 0 lab bours, and 3 contact hours), was approved effective Fall Semester
2013. (pages 90-92).

22, Revised course prerequisites, Mathematics (MATH) 4110, “Number Theory”, (NUMBER THEORY - 3 credit hours, 3
lecture hours, 0 Iab hours, and 3 contact howrs), was approved effective Fall Semester 2013. (pages 93-95).

23. Revised course prerequisites, Mathematics (MATH) 4150, “Linear Algebra”, (LINEAR ALGEBRA - 3 credit hours, 3
lecture bours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013, (pages 96-98). '

24. Revised course prerequisites, Mathematics (MATH) 4260, “Mathematical Analysis”, (MATHEMATICAL ANALYSIS
= 3 credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013. {pages
99-101).

25. Revized course prerequisites, Mathematics (MATH) 4300, “Functions of a Complex Variable”, (FUNCTIONS
COMPLEX VARIABLE - 3 credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall
Semester 2013. (pages 102-104). .

26. Revised course prerequisites, Mathematics (MATH) 4540, “Topology”, (TOPOLOGY — 3 credit hours, 3 lecture hours,
0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013. (pages 105-107).

27. Revised course pmuqlﬂsim,uuﬂwmuiu (MATH) 4621, “Mathematical Statistics I, (MATHEMATICAL
STATISTICS I -3 credit hours, 3 Jecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester
2013. (pages 108-110). ,

28. Revised course prerequisites, Mathematics (MATH) 4622, “Mathematical Statistics ", (MATHEMATICAL
STATISTICS 11 - 3 credit hours, 3 lecture hours, O lab hours, and 3 contact hours), was approved effective Fall Semester
2013. (pages 111-113),

29. Revised course prerequisites, Mathematics (MATH) 4651, “Numerical Analysis I”, (NUMERICAL ANALYSIS -3
credit hours, 3 lecturs hours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013. {pages 114-
116). ‘

. 30. Revised course prerequisites, Mathematics (MATH) 4652, “Numerical Analysis II", (NUMERICAL ANALYSIS 11 - 3
credit bours, 3 lecture hours, 0 Iab hours, and 3 contact hours), was approved effective Fall Semester 2013. -{pages 117-
119),

31. Revised course prerequisites, Mathematios (MATH) 4901, “Operatioas Research I, (OPERATIONS RESEARCH 1 -3
credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013, (pages 120~
122). °

32, Revised course prevequisites, Mathematics (MATH) 4902, “Operntium Research 11", (OPERATIONS RESEARCH II -
3 credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was approved effective Fall Semester 2013. (pages
123-125). ,

D Colless of Educafi
1. Revised Admission requirements to the Teacher Education Program was approved effective Fall Sernester 2013 with the
following changes ,..3.0 GPA; and-Art Education....Skills Assessment or exemptions (SAT, ACT, GRE, or CLAST).

Available on the College of Education website. 6. successfully completed appropriate “2999" cowsse, ...8. professional
liability... (pages 126-132). '
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10.

11,

12,

13.

14.

15.

16.

17.

!

Revised senior college curriculum for the BS in Organizational Leadership was approved effective Fall Semester 2013
with the following changes ....Major Core Courses....3¢ hours....Specialties, such as: POLS 361¢....LEAS 4230
General Electives...0~15 hours.. Ebcﬂwea,andﬁanualElecuvea) . (pages 133-135).

Revised credit hours and course descrimion, Kinesiology & Physical Education (KSPE) 7160, “Human Kinetics”,
(HUMAN KINETICS — 3 credit hours, 3 lecture hours, 0 Jab hours, and 3 contaet hours), was approved effective Fall
Semester 2013, {pages 136-138).

Educational Qutcomes for the Department of Early Childhood and Special Education was approved effective Fall

* Semester 2013, (pages 139-141).

Revised departmental narrative for!heDepuMantnfCommunicaﬂonDunrdenwasappmwd effective Fall Semester
2013, (pages 142-144),

Revized Area F for the BSED in Communication Disorders was approved with the effective date changed from Summer
to Fall Semester 2013. (pages 145-146).

Ravised senior college uwﬂcﬂumfw&e-ﬂSEDhCommhaﬁmDinmmappmMeﬁcﬂvéwiﬂ:theeﬁecﬁn
date changed from Sunimer to Fall Semester 2013, (pagea 147-149).

Revised course description, Communication Science and Disorders (CSD) 3010, “Introduction to Communication
Disorders”, (INTRO COMMUNICATION DISORDERS — 3 credit hours, 3 lecture hours, 0 Iab hours, and 3 contact
hours), was approved effective Fall Semester 2013. (pages 150-151).

Remsedwmwdeampﬁon,CommmcﬂﬁonSﬂmmdDmmders(CSDﬂmo “Introduciion to Neurology in
Communication Disorders”, (INTR NEUROLOGY COMM DISORDERS - 3 credit hours, Zlecmhums,?.hhhwrs,
and 4 contact hours), was approved effective Fall Semester 2013. (pages 152-153).

Revised prerequisites, Communication Science and Disorders (CSD) 4040, “Introduction to Articulation Disorders”,
{INTRO ARTICULATION DISORDERS - 3 credit hours, 3 lecture hours, 0 lab hours, and 3 contact hours), was
approved effective Fall Somester 2013, (pages 154-155).

Revised prerequisites, Communication Science and Disorders (CSD) 4050, “Observation”, (OBSERVATION -2 credit
hours, 0 lecture hours, 4 lab hours, and 4 contact hours), was approved effective Fall Semester 2013, (pages 156-157),

Revised Selected Educational Outcomes for the BSED in Middle Grades, Deaf Education, and American Sign
Language/Interpreting was approved effective Fall Semester 2013, (pages 158-160),

Revised prerequisites, Middle Grades Education (MGED) 3220, “Reading and Writing in the Content Areas for Middle
Grades”, (READ & WRITE CONTENT AREAS MG — 3 credit hours, 3 Jecture hours, 0 fab hours, and 3 contact hours),
was approved effective Fall Semester 2013, {pages 161-163),

Revised senior college curriculum for the BSED in Middle Grades Education was approved cffective Fall Semester
2013. (pages 164-166).

Revised credit hours, Middle Grades Education (MGED) 3990, “Development and Education of the Middle Grades
Student, Part I”, (DEVELOPMENT AND EDUCATION 13 credit hours, 2 lecture howrs, 2 lab hours, and 4 contact
hours), was approved effective Fall Semester 2613, (pages 167-169),

Revised credit hours, Middle Grades Education (MGED) 3991, “Differentiated Classroom for Middle Grades™,
(DIFFERENTIATED CLASSROOM MGE — 3 ciredit hours, 2 lecture hours, 2 lab hours, and 4 contact hours), was
approved effective Fall Semester 2013, (pages 170-172).

New course, Middle Grades Education (MGED) 3020, “Introduction to Standards, Planning, and Assessment”, (INTR
STNDRDS, PLNNING & ASSMNT — 2 credit hours, 2 lecture hours, 0 lab hours, and 2 contact hours), was approved
effective Fall Semester 2013 with the course description changed to - Prerequisite: Appropriate 2999 course. Must be .
successfully completed prior to admission to the MGED professional program, An introduction to the basic pringiples of
instructional design and lesson planning, emphasizing the interrelationships among content standards, instructional
objoctvm,plmmmg,andassessment. The course focuses on evidence-based practices and theories in middle grades
instruction. A field experience is required. (pages 173-187).




18. New course, Middle Grades Education (MGED) 4100, “Mathematics Methods for Middle Grades Education”,
(MATHEMATICS METHODS FOR MGED -3 credit hours, 2 leeture hours, 2 lab hours, and 4 contact hours), was
approved effective Fall Semester 2013 with the course description changed to - Prerequisites: Appropriate 2999 course
and admission to the MGED professional program; Co-reqquisite: MGED 4620, An examination of teaching methods in
middie grades (4th-8th) mathematics, emphasizing principles and methods for teaching concepts, skills, and relationships
in middle grades mathematics in accordance with national and state standards. A field experience is required.. (pages
188-203). :

19 Newcourse,hﬁddleGmdﬂEdmaﬁm(MGEDHZM.“SnmMeﬂ:odsforMiddleﬁmdeuEdmfaﬁm”,(SCIENCE
METHODSFORMGED—Scmdith(ms,z!ectumhoms,Zlabhoms,md4conlactbom],wasapprovedeﬁectiveFa]l
Semester 2013 with the course description changed to - Prerequisites: Appropriate 2999 course and admission to the
MGED professional program; Co-requisite; MGED 4620. An examination of teaching methods in middle grades (4th-
8th) science, emphasizing principlnuﬂmuthodsﬁrtnshiﬂgwmpls,slﬁlls,mﬂmhﬁmhipsinmiddh grades
science in accordasice with national and state standards. A field experience is required. (pages 204-217).

20. New course, Middle Grades Education (MGED) 4300, “Social $tudies Methods for Middle Grades Education”,
(SOCIAL STUDIES METHODS FOR MGED - 3 crodit bours, 2 lecture hours, 2 lab howrs, and 4 contact hours), was
approved effective Fall Semester 2013 with the course description changed to - Prerequisites: Appropriate 2999 course
and admission to the MGED professional program; Co-requisite: MGED 4620. An examination of teaching methods in
middie grades (4th-8th) social studics, emphasizing principles and methods for teaching concepts, skills, and
relutionships in middle grades social studies in accordance with national and state standards. A field experience is

required. (pages 218-233).

" 21, Newccmm,MiMleGndesEducaﬁnnﬂﬂGED)m,"ngmgeAmMﬂhodsﬁ:rMiddenduEducaﬁm”, :
(LANGUAGE ARTS METHODS FOR MGED - 3 credit hours, 2 lecture hours, 2 lab hours, and 4 contact hours), was
approved effective Fall Semester 2013 with the course description changed to - Prerequisites: Approprinte 2999 course
and admission to the MGED professional program; Co-requisite; MGED 4620, An examination of teaching methods in
mdmemdmﬂmm)lmmmemphﬂdngmiplumdmmﬁrmhmgcmmﬂﬂam
mmmmwwemwmmmmmmmm'm. A field experience is
required. (pages 234-252).

22, New course, Middle Grades Education (MGED) 4500, “Methods of Teaching Reading for Middie Grades Education”,
MTTIDDSOFREADINST‘RUCTMGE—3cmdithom,2 lecture hours, 2 {ab hours, and 4 contact hours), was
approved effective FaﬂSemesterZOBwithﬂmeeducﬂpﬁouchmgedm-quuiaim: Appropriate 2999 course
and admission to the MGED professional program; Co-requisite: MGED 4620, An examinetion of teaching metheds in
middle grades (dth-8th) reading, emphasizing principles and methods for teaching concepts, skills, and relationships in
middle grades reading in accordance with national and state standards. A field experience is required. (pages 253-268).

23. Revised department namative for the Department of Middle, Secondary, Reading, and Deaf Education was approved
effective Fall Semester 2013. (pages 269-275). '

24. Revised Sclected Educational Outcomes for the MED in Reading Education was approved effective Fall Semester 2013.
(pages 276-278). . . ' .

25. Revised department narrative for the Department Curriculum, Leadership, and Technology was approved effective Fall

Semester 2013. (pages 279-308) -

8. EDD in Curriculum and Instruction — gplit into 2 concentrations — P-12 Cusriculum and Instruction — and General
Curriculum and Instruction (pages 282-284) ' ' Co

b. EDS in Instructional Technology - split into 3 concentrations — P-12 Technology Applicants Concentration (P-12
public school personnel) —Technology Applications Concentration {non-P-12 public school personnel) - and Library
Media Concentration (pages 297-299)

¢ MED in Instructional Technology — Technology Applications Concentration — split into 2 options — option | for P-

- 12 public school personnel and option 2 for non P-12 public school personnel (pages 300-302)

26. Revised progmm requirements for the EDD in Curriculum and Instruction was approved effective Fall Semester 2013,
(pages 309-312). .

27. Revised admission requn'emems for the EDD in Curriculum and Instruction was approved effective Fall Semester 2013,
(pages 313-315). _

5




| 28.
29.
30.
3.
32,
33.

34,

35.

Revised ad:msawnmqumcntsforthembmﬁdmmal Leadership — Highet Education Adnﬂmsuntmnkaand
Student Affairs Track was apprnwdeﬂ'ective Fall Semester 2013, (pagu 316-318).

Revised Mm:mmnqummformﬁﬂsmﬁmml Leadership ~ Pm'fmmmue-bued-leadmhipwasappmved
effective Fall Semester 2013, (pages 3!9—321)

Revised adm:ssmn requirements for the MED in Instructional Technology — Technology Application Concentration was
approved effective Fall Semester 2013, (Pages 322.324).

Revised admission requirements for the MED in Instructional Technology — Media Specialist Concentration was
approved effective Fall Semester 2013, (pages 325-327).

Revised admlssaomequments for the EDS in Instructional Technology. was approved effective Fall Semester 2013.
(pages 328-330),

Change EDS in Curriculum and Instruction — concentration Teaching and Learning Exemplary Teaching to EDS in
Teacher Leadership was approved effective Fall Semester 2013. (pages 331-333).

Revised SelectedEducanoml Outcomes for the EDS in Teacher Leadership was approved effective Fall Semnester 2013,
(pages 334-336). :

Deactivation of the EDS in Schoel Psychology was noted effective Fall Semester 2013. (page 337),

Respectfully submitted,

Stanley Jones
Registrar




REQUEST FOR A REVISED CATALOGUE COPY
{(New Learning Outcomes, Admissions, or Other Program Policies)

Valdosta State University

Areaof Change: [ JCore  []Senior =[] Graduate

Current Catalogue Page Number: 147 - 148

Proposed Effective Date for Revised
Catalogue Copy: {new oz revised) 2013

Degree and Program Name:

Department of Art - (MASTER OF EDUCATION WITH A MAJOR IN MIDDLE

GRADES

EDUCATION OR A MAJOR IN SECONDARY EDUCATION)

Present Requirements:
DEPARTMENT OF ART

Mr. A. Blake Pearce, Head
Room 109, Fine Arix Building

The Department of Art, in cooperation with the
Department of Middle, Secondary, Reading, and Deaf
Education, offers a Master of Education degree with a
major in middle grades education or a major in
secondary education-teaching field ART. This M. Ed.

| program begins with a new cohort every 2 1/2 years,
as determined by the prescribed sequence of
education courses and available courses in the Art
Department. A cohort must have a minimum of five
students in order to guarantee classes. Students
entering this degree program must be certified in Field
764-Art and must have a minimum of two

| years of teaching experience and the necessary
foundation and professional education course work
for advanced study. Coursework for the primary
content courses is chosen from among advanced
courses in studio, art history, analysis, criticism,

} philosophy of art, and art education. The track
requires a minimum of one advanced course in art
history, one in studio, and one in art analysis. Students
are expected to complete a final project indicating
achievement within a specialized area of inquiry
pertaining to the classroom. Students enrolled in the
program will be expected to work with the facuity in
the Art Education and Middle, Secondary, Reading, and
Deaf Education Departments ta facilitate advising and
portfolio development. Advising for this major is done
in the Art Department.

Selected Educational Outcomes for Advanced Teacher
Education Programs

Proposed Requirements: (highlight
changes afier printing)




Students in advanced teacher education prograims
must

1. demonstrate in-depth knowledge of the content that
they teach.

2. demonstrate a broad range of instructional
strategies and technologies that promote student
learning.

3. demonstrate a clear explanatlon of the choices they
make in their practice.

4, provide evidence of reflection on their practice by
identifying their strengths and areas of needed
improvement.

5. exhibit evidence of using student, classroom, and
school performance data to make data-driven

| decisions for teaching and learning.

Selected Program Assessments (Advanced Teacher
Programs)

Majors in advanced teacher education programs will
1. demonstrate the level of thelr content knowledge
through performance on comprehensive
examinations or completion of a capstone project.

2. demonstrate use of instructional strategies and
technologies through completion of a self-evaluation
of teaching episode.

3. document reflection and identify areas of strengths
and areas for improvement through completion of the
COE Advanced Teacher Self-Assessment Instrument.
4. provide evidence through assessment of their ability
to positively impact P-12 learning through
documentation of student performance and
achievement in an electronic portfelio.

The first step for admission to this program is to apply
to graduate school. There can be no official evaluation
of transcripts without admission. The completed
application packet includes official transcripts from all
institutions previously attended, official test scores
(GRE or MAT), completed application form, fee, and
any additional program requirements submitted by
the admission deadline. To be considered for your
preferred term, all required materials must be
received by the Graduate School no later than the
close of business on the deadline date. It is the
responsibility of the applicant to allow adequate time
for document submission and to ensure reoe:pt of
documents.

Admission Deadlines: Fall Deadline: July 15
{ Spring Deadline: November 15




- Summer Deadline: April 15
Go to the Graduate School Website :
http://www.valdosta.edu/gradschool /programs.shtmi
and click on M.Ed. Middle/Secondary Art Education
Track for information on: '
- Specific Art Education Track Program Admission
Requirements _
- Art Education Track Program Retention, Dismissal
and Readmission
Policies
- Art Education Track Program Graduation
Requirements
To Apply Online:
https://www.applyweb.comfapply/vsug/menwhtml
MASTER OF EDUCATION
WITH A MAJOR IN SECONDARY EDUCATION
OR MIDDLE GRADES EDUCATION
—ART EDUCATION TRACK
College of Education Core Courses .........—....... 6 hours
{ PSYC 7010 and RSCH 7100 6 hours
MSED Specialization Courses : 12 hours
MSED 7000, ARED 7500, and MSED 7800 _...._9 hours
MSED 7650 3 hours
Content Courses 18 hours
ARED 7450 and ARED 7670 6 hours
Art History Elective 3 hours
Art Studio / Art History / Art Education Electives
...... 9 hours
Total Hours Required for the Degree
...... 36 hours

Justification: (select one or more of the following to indicate why the requested change will be

beneficial, giving your justification. Include and/or append relevant supporting data.)

[] Improving Student Learning Outcomes |

[] Adopting Current Best Practice(s) in Field

_ MwﬁngMandMesofsmtdFedudIOmaideAcmdiﬁngAgmci&s-MGmgiaho&sﬁonﬂ

Standards Commission does not appear to be interested in an innovative program design of this
fure. . , : .

[] Other

| Source of Data to Snﬁport Suggested Change:

[] Indirect measures: SOIs, student, employer, or alumni surveys, etc.

Direet measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) Mandate from the Georgia Professional Standards
Commission.




Plan for assessing the effectiveness of the change in ‘eeti‘ng -prdgram’s learning outcomes
(i.e., how do these changes fit within the current pregram assessment plan and what sorts
of data will be collected and evaluated to determine if these changes aremeeﬂngatated

program outcomes?).

Data Seources:

[ Indireet measures: SOIs student, employer, or alumni surveys, etc.
[ Direet measures: Materials collectedandevaluatedforprogramassessmentpmposes (tests,
portfohos, specific assignments, etc.)




Date: S/{/ (]
| Date: %{/)3
| o g o - Dat:
(for grad program) Date:
Academic Committee: | | Date:

Form last updated: January 6, 2010
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REQUEST TO DEACTIVATE A COURSE/PROGRAM

Valdosta State Umvermty
| Date of Submission: 2-18-2013
Department Initiating Deactivation: Semester & Year to be Effective:
ART ' Fall 2013 -

List of courses (or the program or track) to be deactivated:
ARTH 7650 Late Twentieth Century Art

ART 6000 Watercolor

ARED 7450 Art Education Curriculum and Assessment

ARED 7500 Issues And Trends In Art Education

Justification: Select ane or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[ Improving Student Learning Outcomes

[[J Adopting Current Best Practice(s) in Field

B4 Meeting Mandates of State/Federal/Outside Accrediting Agencies - Based on the Georgia
Professional Standards Commission recommendation.

B<] Other - Courses will no longer be offered on a regular basis due to changes in M.Ed. in

Source of Data to Support Saggested Change:
[) Indirect measures: SOIs, student, employer, or alumni surveys, etc.

[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)




m: g- /—' /-3
Date: 7- /—— /‘?
- DA S~
(f«wmsdmsm) ' ; Date:
Graduate Dean:
(for grad coursa/program) | Date:
Academic Comm:ttee ' ' Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED CATALOGUE COPY
(New Learning Outcomes, Admissions, or Other Program Pnlmu}

Valdosta State University

Areaof Change: [ Core [ Semior [] Graiduate

Current Catalogue Page Number: 146 Proposed Effective Date for Revised
] Catalo@e Coapy: (new or revised) Fall 2013

Degree and Program Name: Minor in Internatnonal Studies

Present Requirements: Core Requirements - | Proposed Requirements: (highlight changes
INTL 2090, INTL 4800, INTL 3500...... 9 hours after printing) Core Requirements

: : ' : "INTL 2090, INTL 4800........c.oceuvenee 6 hours
Upper Division Study Abroad Course.... 3 hours

Justification: (select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.)

[[] Improving Student Learning Ouicomes
(] Adopting Current Best Practice(s) in Field
[] Meeting Mandates of State/Federal/Outside Accrediting Agencies

<] Other The INTL3500 "Study Abroad" course is used as a course number for some classes
taken by VSU students involved in overseas study programs that otherwise do not have a specific
discipline related course number that can be assigned to them. By changing to the requirement
from INTL3500 to "Upper Division Study Abroad Course” the intent of the requirement remains
in place, but the student now has the ﬂemb:hty of usng a course taken in a study abroad program
w1th a specific discipline rclated course number to also fulfill the requirement.

Source of Data to Support Suggested rChange'

[] Indirect measures: SOIs, student, gmployer, or alumni surveys, etc.

[X| Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) At present course substition ferms are completed by the
Coordinator for the Minor in International Studies and the student so that the student
receives credit towards the minor for the course taken in a study abroad program. This
change will negate the necessity for e additional paperwork on the part of the student and

the Coordinator. by
i




Data Sources:

B Indirect measures: SOIs, student, employer, or alumni surveys, etc. N |
[ ] Direet measures: Materialg coltected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) - :




f wmw s

B ™ o

Approvals;.

Degarmlent Head: ﬂ .

Date: 2—-r7— 2422

College/Division Exec. Commitiee: (ZF L

Date: 2 ~/f- 2073 |

Date: & - //?20!5

Dean(s)/Director(s): Iéf,&f / /MA_——-" '
N fA

Graduate Exec. Comm.:

(for grad program) Date:
- | Graduate Dean: ‘

(for grad program) N/A Date:

Academic Committee: Date:

Form last updated: January 6, 2010




REQUEST FOR A NEW COURSE
Valdosta State University

Date of Submission: 02/18/2013 (mm/dd/yyyy)

Department Initiating Request: | Faculty Member Requesting:
International Programs/Honors College Dr. Charles T. Johnson

Proposed New Course Prefix & Number: | Proposed New Conrse Title:
giwmwxddmpuso)nabbrmahonsmﬂwcatalog H Introduction to
INTL2090H International/Intercultural Studies

' ' | Propesed New Course Title Abbreviation:
| (For student transcript, Limit to 30 character spaces)
Honors Iniro Intl/Intrultr] Stude

Semester/Year to be Effective: Estimated Frequency of Course Offering:
Fall 2013 Every Fall and Spring semester

Indieate if Course will be : [ Requirement for Major Elective

Lecture Hours: 3 Lab Hours: 0 Credit Hours: 3

Proposed Course Description: (Follow current catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading. A description of fifty
words or fewer is preferred.) An enhanced overview of international studies as a field of inquiry.
Anexammauonofthepnmaryappmachcsto international study, the development of cross-
cultural perspective in the study of international problems, and an appreciation of the
complexities of cross-cultural communication are emphasized

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

| [J Improving student learning outcomes:. |

[ Adopting current best practice(s) in field:

] Meeting Mandstes of State/Federal/Outside Accrediting Agencies:

B Other: A non-honors course is already in place as part of the requirement for the Minor in

International Studies. The creation of an honors component would afford students in the Honors
College the opportunity to take the course for honors credit.

Source of Duta to Support Suggested Change:
[ Indirect Measures: SOIs, student, employer, or alumni surveys, etc.

[{ Direct Measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) Roughly twenty percent of the students successfully
completing the requirements for the International Studies Minor have been Honors
students, Up until this time they have taken two of the core courses (INTIL2090 and
INTLA4800) as regular non-Honors courses, Creation of an honors version of each

existing course would allow them to take the classes for Honors credit and would also




help with recruitment of an even higher number of Fonors students into the International
Studies Minor. It also affords students another avenue towards completion of the Global
Experience requirement for all students in the Honors College.

Plans for assessing the effectiveness of the conrse in meeting program’s learning outcomes
(i.e., how does this course fit within the current program assessment plan and what sorts of data
will be collected and evaluated to determine if the course is meeting stated program or course
outcomes?)

Data Sources: :

Indirect measures: SOIs, student, employer, or alumni surveys, etc.

Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) _ _ .

[] other:

#*Attach a course syllabus with course outcomes/assessments and general education
outcomes/assessments.**




Appﬁah:

wmaﬁl,

Date; 2/ 12

| Col_op/Diws:mExec Comm.: 4‘,&&%

. Dm:Z'/I"}?'

Dean/Director: ﬁ&(/Mw

Date: 3-//-/8

Graduate Exec. Comm.;
| (for graduate course): Date:
| Graduate Dean: _
{for graduate course): Date:
Academic Commiitiee: Date:

Form last updated: January 6, 2010




(Please note that the use of ANY and ALL electronic devices Is forbidden in my classroom. This includes—but
is not limited to cell phones, pagers, |-pods, laptop computers and mp3 players. Use of such devices subjects
you to the penalties detailed in the syllabus. Please also note that the syllabus is subject to change.)

INTL 2090H
“Honors Introduction to International Studies”
Professor: Dr. Charles Johnson
Office: Honors College ;
- Hours: Tu/Th: 10-11 and 12:30-1:30. Other times by appeintment
Email: ctjohnso@valdosta.edu |

Qutcomes and Assessments o .

This course is designed to introduce you to the field of international studies as a field of inquiry
and practice. This involves issues facing the global community, understanding other cultures,
studying other nations and preparing to live and study overseas. During the course of the
semester students will engage in dialogue and discussion over current global issues as well as
discussing the complexities of cultural differences and the impact of these differences on cross-
cultural understanding, Finally, students will engage in an in-depth research project in which
they must prepare to live and study in a country of their choice for one year. This project will
contain both a written portfolio component and an oral presentation.

Grading and Course Policies
25% Assignments Based on Smallman and Brown
40% “The Country Project”
15% Weekly presentations
20% Participation

Grading Scale for Final Grades

A 3640

B 3.0-3.59

C 20259

D 10199

F 0.0
Required Books

Smallman and Brown. Introduction to International and Global Studies
Articles from newspapers and magazines

In order to be eligible to pass this course you must complete all the required assignments
and turn them in on the date that they are due. Failure to do so will result in an automatic
“F” for a final grade in this course. |

'ao




- RULES OF THE SEMINAR
The existence of structure allows for the flow of ideas to take place. Consequently, the

following ground rules apply to everyone in this class:

L
2.

Please note that the syllabus is subject to change .

Please refer to the VSU catalog and Student Handbook regarding your
responsibilities as a student as well as the basic university policies. Students with
special needs should contact the Access Office to arrange for assistance.

* Before entering the classroom, turn off ALL cell phone, pagers and any and all

other electronic devices. Use of these devices in this classroom will result in the -

following penalties:
First Offense; Warning and dismissal from class
-Second Offense: One full grade deduction from final grade
- Third Offense: Second full grade deduction
Fourth Offense: Automatic “F” for the course -

Papers are due IN CLASS on the date in the syllabus. Papers not handed in to me

' in class on the day they are due will be given credit for work completed but a 0.0

for a grade.

‘Only completed work will be accepted. Work turned in that is not complete will

receive and automatic “F for a grade.

In order to be eligible to pass this course you must complete all the required
assignments and turn them in on the date that they are due. Failure to do so
will result in an automatic “F* for a final grade in this course.

A deduction of one letter grade will be taken from your final grade for each
absence. Since 20% of your grade is based on discussion/participation why would
you miss class??222 If you know you will need to miss a class for academic reasons
you must notify me in advance. Medical absences must be documented (fromthe
doctor or hospital) and will be verified.

~ Excessive tardiness will result in a one letter grade deduction from your final

grade.

Students coming to class unprepared (no articles, text or paper) will be told to
leave and marked absent. '

As stated above, this is an INTERACTIVE course, It is not a class for those who
cannot speak freely, openly and share their ideas and thoughts with others,

Any student found plagiarizing any assignment will receive an automatic "F* for

" the course.




FORMAT INSTRUCTIONS FOR ALL WRITTEN ASSIGNMENTS

Unless otherwise noted all papers MUST adhere to the following style criteria. A deducnon of
¥ letter grade will be applied if any one of these rules is not followed:

Typed on ONE side of page only.

Double-spaced.

Stapled in upper LEFT corner

Margins: Left—1¥ ”; Top, Bottom and Right—I1". Font: 10 pt Couner 12 pt. New Times
Roman; 12 pt. CG Times.

Page numbers in upper right-hand corner.

Cover sheet that includes the title of the book, your name, course number, and semester.

. When citing sources you must adhere to the guidelines used by historians. That means you
must following the Chicago method as outlined in Kate Turabian, A Manual for Writers or The
Chicago Manual of Style.

AN~

N o

QUESTIONS FROM SMAITMAN AND BROWN
- At the end of each chapter you will find a series of questions. You are to answer them based on

your reading of the text as well as your own thoughts and ideas.
WEEKLY PRESENTATIONS

- Each week students will make a short presentation focusing on a key issue/event involving the

nation that they selected for the country pm]cct This presentation will be five minutes in
length followed by class discussion.

THE COUNTRY PROJECT
This will be your major project for the semester. It will require you to undertake an in-depth

study of one nation. Guidelines for the project will be handed out by the middle of the

semester.




Weekly Schedule

Week One: 13-17 August
Course Introduction

Week Two: 20-24 August
Country Selection _
-~ Smallman and Brown- One/Two
Week Three: 27-31 August ' :
Smallman and Brown Three/Four
Week Four: 3-7 September
Smallman and Brown Five/Six

Week Five e; 10-14 September

Studying Overseas

Week Six: _17-21 September
Smallman and Brown Seven/Eight

Week Seven: 24-28 September
Smallman and Brown - Nine/Ten

Week Fight:1-5 October err

Smallman and Brown Eleven/Twelve/Conclusion
- Week Nine: 8-12 October | :
TBA
Week Ten: 15-19 October . ,
Fall Break (No Classes on Monday/T uesday)
Country Project Discussion
Wegk Eleven: 22-26 October
Country Project Preparation
Week Twelve: 29 October—2 November
Meetings
. Week Thirteen: 5-9 November |
Country Project Oral Presentations
 Week Fourteen:  12-16 November |
Country Project Oral Presentations
Week Fifteen: 19-23 November
Thanksgiving | |

Week Sixteen: _.26-30 November

Summary Discussions




REQUEST FOR A NEW COURSE
Valdosta State University

Date of Submission: 02/18/2013 {mm/dd/yyyy)

Department Initiating Request: " | Faculty Member Reguesting:
| International Programs/Honors College Dr. Charles T. Johnson
Proposed New Course Prefix & Number: | Proposed New Course Title:
(See course description abbreviations in the catalog .
for ed prefixes) Honors Senior Capstone Course
INTLA800H Proposed New Course Title Abbreviation:
: (For student transcript, limit to 30 character spaces)
Honors Senior Capstone Project
Semester/Year to be Effective: ‘Estimated Frequencey of Conrse Offering:
Fall 2013 Fall, Spring and Summer
Indicate if Coarse will be : [ | Requirement for Major Elective
Lecture Hours: 3 Lab Hours: 0 | Credit Hours: 3

Proposed Course Description: (Follow current catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading. A description of fifty
| words or fewer is preferred.) Prequisite: Successful completion of a relevant overseas study
experience and all other coursework within the minor. An enchanced project that requires the
development, assembly and presentation of an extended research projest focused on the student'’s
minor emphasis, under the direction of a faculty supervisor in that ficld.

| Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[] Improving student learning outcomes: |

[J Adopting current best practice(s) in field:

[ Mecting Mandates of State/Federal/Outside Accrediting Agencies:

[X] Other: A course is already in place as part of the requirement for the minor in International
Studies. The creation of an honors component of the course would afford students in the Honors
College the opportunity to take the course for honors credit.

 Source of Data to Support Suggested Change:
] Indirect Measures: SOls, student, employer, or alumni surveys, etc.

B Direct Measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, ete.) Roughly twenty percent of the students snccessfully
completing the requirements for the International Studies Minor have been Honors
students. Up uniil this time they have taken two of the core courses (INTL 2090 and
INTL 4800) as regular non-Honors courses. Creation of honors version of each existing
course would allow them to take the classes for Honors credit and would also help with




e e e

recruitment of an even higher number Honors students into the International Studies
Minor. It also affords students another avenue towards completion of the Global Studies
Experience requirement for all students in the Honors College.

Plans for assessing the effectiveness of the course in meeting -pfogram,’s learning outcomes
(i.e., how does this course fit within the current program assessment plan and what sorts of data
will be collected and evaluated to determine if the course is meeting stated program or course
outcomes?)

Data Sources: | ' '

(X Indirect measures: SOIs, student, employer, or alumni surveys, ete.

[] Direct measures: Mateﬁalsmﬂeﬁedandewluatedforpmgamasmtpwposes(wm,
portfolios, specific assignments, etc.)

[] Other:

**Attach a course syllabus with course outcomes/assessments and general education
outcomes/assessments. **




Approvals:

i L

| Date: 5’-/}1’%?

College/Division Exec. Comm.: riﬁ—-,&«f Date: 2 /7%

Dean/Director: /&ﬂ// ' Date: 2 -/~ /3
Graduate Exec. Comm.;
(for graduate course): Date:
Graduate Dean:
| (for graduate course): Date:
Academic Committes: _Date:

Form last updated: January 6, 2010




Honors Senior Capstone Project
Professor: - Dr, Charlas Johnison
Offtice: Henors House
Hours: ~ T & Th, #1-12 and 12:30-1:30, Other times by appointment

DBJECTIVES and. ' ' : '
m-mmmmnm«mmmhmmm
professor—-and complets it as partial fulfiliment for the miner. ‘

t To-mmmmﬂn.Whmhmh-M-m

2. rommummn-mmu;'mm

greup varbal interaction

3. Tpuﬁndﬁo'“nﬂsmmu'mm«w-hbﬂhmlym
mmmummhmmuwm.
m:mﬂmm-,m&cmmqwm.ih
bnperiance of o specific international issue. Assessment accomplished through
working with the professor over the course of the projact.

EVALUATION
m.w\mumwmmmdmmumww
mentering professor in the discipline. ﬂu-pﬁu‘m“b&hlmm.m
otc.)} component and an oral presentation. Fulfiliment of the oral presentation component con
hmmmwﬁﬂummmmuamﬂmwﬂn
mmmmmuumcmm-mavmuuemd
a prodessional sodety.

MENEF ROJECT CIADELINE! ‘
L mnmm”w»m;m\muﬂnmmum
. mnm\mmhmmnmmmmms
mhmﬁmmm it con talve the form of a research paper,

EXAMPLE PROMCT
mmmmw--mhm-mmmmwm-m
stady abroad program in France:

1. PAPER:
a Thﬁnlmmmthu‘nﬁhmoi.m-mhm :
b. u-mmumnm.m-dwmmmmmm
Mesrad of Siyhe, ' ' :




1 A ummummmmmﬂm primary and secondary
sources (o significant nuinber of which must be in the Erench languoge).
d. Bt musst contriiurie the axisting body of imowledge In the field.

- ORAL PRESENTATION

a. The oral presentation will tahe place tn front of o group of faculty and students ot a
ddate to be determined.

b. The presentation must be between 15-20 minutes in length.

¢ The student N free to use any visual alds or technology.

d. The presantation should provide the audlence with a summary of the student’s
findings o3 wall as conclusions drawn from the research.

e. A question and answer session will bake pluce at the conclusion of the presentation.




REQUEST FOR A CURRICULUM CHANGE

Valdosta State University
Select Area of Change: : -
Core Curriculum [ Senior Curriculum [ ] Graduate Curriculum [ ] Other Curriculum
Specify: Area A,B,C,D,F : - ' '
F
Current Catalog Page Number: | Proposed Effeetive Date for Degree & Program Name:
183 Curriculum Change: (e.g., BFA, Art): BS,
(Month/Year): Fall 2013 | Environmental Geosciences,
Geography Track
Present Requirements: | Propesed Requirements (Underiine ¢hanges
after printing this form:
Core Curriculnm Area F*................18 hours
MATH 2261 (1 hour left over from Area D) { Core Curriculum Area F—Geography Track*
......... torerrrseresnrassasnesessarrasnnsennasee] HOWE SRR £ 115 " ¢ o
MATH 2620 ......vcvvoverrecnscennses ssesees3 BOurs GEOG 1112....... 4 hours
BIOL 2010 or CHEM 1212, if not takenin Avrea | GEOG 1113....... 4 hours
DIL........cc00n tetsrearnresnssanranssosesssencid ROUTS GEOG 2010....... 3 hours
CHEM 1211 & CHEM 1211L, if wottakenin | BIOL 1107 (if not taken in Area DII).....,
AreaDH ...... corssarssentsseraes SR— 7.1 S SRR (V5 7. "o
PHSC 100 or PHYS 1111 ............ ++od hours CHEM 1211 & CHEM 1211L (if not taken in
GEOG 1112 or GEOL 1122 ..............4 hours Area DII).......0-4 hours _
GEOG 1113 or GEOL 1121 .............. 4 hours MATH 2261 (1 hour left over from Area D)...
GEOG 2010 or GEOL 2010 ........ weed hOurs | e, 1 hour _
‘ MATH 2620....... 3 hours
* All core classes with prefizes GEOL and PHSC 1100........ 3 hours
| GEOG must be completed with a grade of "C"
or better. _ *All core classes with prefixes GEOL and GEOG
must be completed with a grade of "C" or better.
|_**Houcs inexcess.of 18 will carry over to the
Justification; — o

Select one or more of the following to indicate why the requested change will be beneficial, giving your
justification. Include and/or append relevant supporting data.

(Xl improve student leaming outcomes: The current course listings for Area F of the Geosciences major is
confusing to students. These proposed changes are to clarify and distinguish the requirements for the
Geography Track of the Geosciences major. The courses listed contain content that is more appropriate in
preparing students for the upper-level classes of the Geography Track.

[] Adopting current best practice(s) in field:
[ Meeting mandates of state/federal/outside accrediting agenciss:

[] Other:

Source of Data to Support Suggested Change:

[X] Indirect messures: SOIs, student, employer, or alumni surveys, etc.
[ ] Direct measures: Materials collected and evalusted for program assessment purposes (tests,




portfolios, speciﬁchssignmenis, e'tc)

Plan for assessing the effectiveness of the change in meeting program’s learning outcomes (i.c., how
do these changes fit within the current program assessment plan and what sorts of data will be
collected and evaluated to determine if these changes are meeting stated program outcomes?).

Data Sourees:

Indirect measures: SOIs; student, employer, or alumni surveys, etc.

[X] Direct measures: Materials collected and evaluated for program assessment porposes (tests,
portfolios, specific assignments, etc.) With a more specific list of courses in Area F, geography track
students should perform better on tests and projects given in the upper-level classes.

College/Division Exec. Committee: ehvr'l// \ _ ; _
| Dean{s)y/Director(s): M / M Date: L‘/A’é 3

Grad. Exec. Committee;

(for graduate course) ‘ Date:
Graduate Dean:
| (for graduate course) — Date:

Academic Committee: ‘ _ _ Date:

- Form last updated: January 6, 2010
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REQUEST FOR A CURRICULUM CHANGE

Valdosta State University
Select Ares of Change: : : :
(] Core Curriculum Senior Curriculum [ ] Graduate Curricutum [ ] Other Curriculum
Specify: Area A,B,C,D,F o o ' '
Current Cataleg Page Number: - Proposed Effective Date for Degree & Program Name:
183 Curriculum Change: (e, BFA, Art): BS,
' (Month/Year): Fall 2013 Environmental Geasciences,
| Geography Track
Present Requirements: | Proposed Requirements (Underline changes
' : , | after printing this form:
Required Departmental _ Required upper-level Geography Courses
Courses.... _ 21hours | .ceeeveeeiiiiiiniiieniirnineceennniee.. 22 hours
GEOG 3050, GEOG 3051, GEOG 3210, GEOG 3050, GEOG 3052, GEOG 3210,
‘GEOG 3300, GEDOG 3410, ' GEOG 3410, GEOG 4710, GEOG 4860,
GEOG 4862

GEOL 4860, GEOL 4861, and GEOL 4862 GEOG 4361,

Geology Electives above 3000............ 9 hours _ - i

Other Supporting Courses..................30 hours
Foreign Language...........n.useeens6-9 hours

(3 hours may be taken in Area C) Other Supporting Courses............ 21 hours
Geomphy Electives.......... enserasarensan 9 hours GEOG 2011.................. 3 hours

GEOG 3020, GEO 3052, GEOG 3053, GEOL 1121................... 0-4 hours

GEOG 3120, GEOG 3150, GEOG 3240, Modem Foreign language...3-6 hours

GEOG 3320, GEOG 3330, GEOG 3710, Other guided electives.......8-15 hours (includes |
GEOG 3810, GEOG 3910, GEOG 3920, | hours which carry over from AreaF)

GEOG 4700, GEQG 4710, GEOG 4900, TOTAL—60 hours

or GEOG 4990 :

Other guided electives..........ne.......8-15 hours

| GBOL 1121 (if not taken in Area D) 0-4 hours

Students wishing to concentrate in biology are
advised to take BIOL 2230, BIOL 2270, BIOL

3300, or any taxonomy coures.

Students wishing to concentrate in chemistry
are advised to take CHEM 1212, CHEM 12121,
CHEM 3401, and CHEM 2310.

Tota) hours of senfor curriculum: 60

Justification:

Select onie or more of the following to indicate why the requested change will be beneficial, giving your
Justification. Include and/or append relevant supporting data.

() Improve student learning outcomes:

B3 Adopting cunﬁnt.bempmﬁce(s)inﬁeldzlnordertokeepupwiﬂlcunmttrends in the field of
| geography, we feel it is necessary to make some adjustments to the geography curriculum. There are four




| ways this is being accomplished on this form:

1. Twoofthereqmredcomseshavebeenchangedmdﬂienumberofcredtthoursfortwoothm
courses have been changed so there is an increase in the required hours.

2. The list of specific supporting geography courses has been removed. Some of those courses have
not been offered in many years and other courses are being regularly offered that are not on-this list.
Removing the specific list of courses allows the department greater flexibility in course offerings that are
aligned with current trends in the discipline of geography.

3,The foreign language requirement has been reduced by three credit hours. However, students are still
required to take a total of 6 hours of a modern foreign language. This allows students to take a three-hour
class on the application of geographic information science (GIS). GIS is a technical computer class that is
more helpful for our stundents in their post-graduate pursuits. This class is listed specifically under the
Other Supporting Courses (GEOG 2011). Many graduate programs and job listings now require the
ability to understand GIS and its application in the geosciences. Adding this course will help address that
need. :

4. The option to concentrate in Biology or Chemistry has been removed. The Biology and
Chemistry programs have changed and a concentration is no longer viable.

[] Meeting mandates of state/federal/outside accrediting agencies:
[ Other:

Source of Data to Support Suggested Change: 7

Indirect measures: SOIs, student, employer, or alumni surveys, etc. Observation of trends
in the discipline of geography.

[[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)

Plan for assessing the effectiveness of the change in meeting program’s learping cutcomes {l.e.,‘ how
do these changes fit within the corrent program assessment plan and what sorts of data will be
collected and evaluated to determine if these changes are meeting stated program outcomes?).

Data Sources:

X] Indirect measures: SOIs; student, employer, or alumni surveys, etc.

] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) Al of our graduates are required to complete a senior thesis project.
These projects will be used to assess the major. Students are also given a test when they begin the
program and as they finish the program. Results from this test will also be used to assess the major.

pute: 2012013

n/lg//i
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Grad. Exec. Commmee

| (for gradugte course) - : Date:
| (for graduate course) - Date:
Academic Commitiee: : " Date:

Form last updated: January 6, 2010




REQUEST FOR A CURRICULUM CHANGE

Valdosta State University
Select Area of Change: : _
| Core Cusriculum '[] Senior Curricutom  [] Graduate Curriculum [} Other Curricutum
Curreat Cntalog Page Number: | Proposed Effective Date for Degree & Program Name:
183 Curricolum Change: (e.g., BFA, Art): BS,
~ (Month/Year): Fall 2013 Environmental Geosciences,
Geology Track
Present Requirements: B Proposed Requirements (Underline changes
after printing this form:
Core Curricnlum Area F*,............... 18 hours
MATH 2261 (1 hour left over from Area D) Core Curriculum Area F—Geology Track®*
....... sreresnsrsssrsnserssanssnasscannesancrassed HOMY O RRUON £ :1+. 1 hd
MATH 2620 ......covcoerverrsnrvesersacanse.d hours GEOL 1121........ 4 hours
BIOL 2010 or CHEM 1212, if not taken in Area | GEOL 1122........4 hours
) | i S svsessssseesesd ROUTS GEOG 2014....... .3 hours .
CHEM 1211 & CHEM 1211L, if not taken in ~ CHEM 1211 & CHEM 121 1L (if not taken in
AreaDIL,....coconrrnrerrrennssannsecces srereeed HOULS Area DII}........ 0-4 hours
PHSC 1100 or PHYS llll errarasreennes 4 hours CHEM 1212 & CHEM 1212L (if not taken in .
GEOG 1112 or GEOL 1122 .....,........4 hours Area DII).........0-4 hours
GEOG 1113 or GEOL 1121 ......... wodhours | MATH 2261 (1 hour left over from Area D)...
GEOG 2010 or GEOL 2019 .............3hours | ........coovvnneinrinnnns 1 hour
, MATH 2620....... 3 hours
* All core classes with prefixes GEOL and PHYS 1111........ 3 hours (the 4th hour will
- GEOG must be completed with a grade of "C" count in Other Supporting Courses in the
or better. senior curticulum),
* All core classes with prefixes GEOL and GEOG
- | must be completed with a grade of "C" or better.
| **Hours in excess of 18 will carry over to the
| senior curriculum.
Justification: —_——

Select one or more of the following to indicate why the requested change will be beneficial, giving your
justification. Include and/or append relevant supporting data

B Improve student leaming outcomes: The current course listings for Area F of the Geosmencesmq;or is
confusing to students. These pmposed changes are to clarify and dlstmgmsh the requirements for the
Geology Track of the Geosciences major. The courses listed contain content that is more appropriate in
preparing students for the upper-level classes of the Geology Track.

] Adopting current best practice(s) in field:
[J Meeting mandates of state/federal/outside accrediting agencies:

[] other:

Source of Data to Support Suggested Change:




X Endirect measures: SOIs, student, employer, or alumni surveys, etc. :
[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)

Plan' for assessing the effectiveness of the change in meeting program’s learning outcomes (i.c., how
do these changes fit within the current program apsessment plan and what sorts of data will be
collected and evaluated to determine if these changes are meeting stated program outcomes?).

| Data Sources:

£ Indirect measures: SOIs; student, employer, or alumni surveys, etc.

Direct measares: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) With & more specific list of courses in Area F, geology track students
shouldquonnbemrontestsanﬂpmjectsgiveninﬂwupper-lwelchsm. '

Department Head: w Date: ZUZ[H

Collogo/Division Exes. Commitie: {,/Mu;b W Date: 2—/@//5-

Grad. Exec. Committee:

Deans)Dirccto(s &Mw [M Due_2//3 /3|

(for graduate course) _ Date:
Graduate Dean: _ |

(for graduate course) : ' Date:
Academic Committee: Date:

Form last updated: Januery 6, 2010 .




REQUEST FOR A CURRICULUM CHANGE

- Valdosta State University
Select Area of Change: :
[ core Curriculum Senior Cumiculum [ ] Graduate Curriculum  [_] Other Curriculum
Specify: Area A,B,C.D.F '
Current Caralog Page Number: | Proposed Effective Date for Degree & Program Name:
183 Curriculum Change: (e.g., BFA, Art): BS,
(Month/Yezar); Fall 2013 Environmental Geosciences,
Geology Track
Present Requirements: Proposed Requirements (Underline changes
after printing this form: :
Required Departmental : :
Courses 26 hours | Required Departmental Courses
GEOG3051,GEOL3100, @ | e 35 hours
GEOL 3200 or GEOL 3220, GEOL 3101, GEOL 3102, GEOL 3200,

GEOL 3300, GEOL 3410, GEOL 4110,

GEOL 4860, GEOL 4861, and GEOL 4862
Supporting Geology Courses.......mmm J2hours |

GEOL 3200, GEOL 3050, GEOL 3120,

GEOL 3210, GEOL 3240, GEOL. 3320,

GEOQL 3500, GEOL 3510, GEQL 3710,

GEOL 4900, GEOL 4950, An approved summer

field methods course {4-6 hrs)
GEOG Electives above 3000.......c.ceoniuren b hours
Other Supporting Courses.......c.cursmrrrr 16 hOUrs
Foreign Langunage........... rerssrmrenns®-9 HOUS
(3 hours may be taken in Area C)

PHYS 1112K 4 hours
Guided Electives 3-6 hours

Students wishing to concentrate in biology are
advised to take BIOL 2230, BIOL 2270, BIOL
3300, or any taxonomy coures. :
Students wishing to concentrate in chistry
are advised to take CHEM 1212, CHEM 12121,
CHEM 3401, and CHEM 2310.

Total hours of senior curriculum: 60

GEOL 3410, GEOL 3500, GEOL. 4110,
GEOL 4860, GEOL 4861, GEOL 4862
Addlnonal Geosmeme Eleetwes spreeness 4 hours

Other supporting COUrses...........c... .21 hours

GEOG 1113K.......cennunnd 0-4 hours

GEOG 2011.....coc00mvmreen. 3 hours

MATH 2262........ PR 4 hours

PHYS 1111...iiiininnnnns 1 hour

(left over from Area F)

Foreign language............ .3-6 hours

Other guided electives....... 3-10 hours (includes
hours which carry over from Area F)
TOTAL—60 hours

Jusﬁﬁuﬂon:

Select one or more of the following to indicate why the requested change will be beneficial, giving your
justification. Include and/or append relevant supporting data.

< Improve student learning outcomes: Replacing PHYS 1112 with MATH 2262 will improve the
students’ quantitative ability which is necessary for same of the upper-level geology classes. It also will
help prepare students who wish to take the Professional Geologist Exam.




[ & Adopting current best practice(sy in field: In order to keep up with current trends in the fisld of

~ | geology, and help students who wish to sit for the Professional Geologist Exam, we want to the courses
ﬂle-smdentsaremquiredtotakeinthegeulogymkofthnenvironmental.gmscienmprogram. There are
five ways this is being accomplished on this form: :

1. . The class Mineralogy and Petrology (GEOL 3100) has been replaced with the individual courses
of Mineralogy (GEOL 3101) and Petrology (GEOL 3102). The courses Geochemistry (GEOL 3500),
Hydrology (GEOG 3210) and Environmentai Soil Science (GEOL 3710) have been added to the list of
required courses. :

2 GEOLSBﬁOhasbeenmwedfmmthelistnfrequired‘_cwrs?osbmuseitisnotacourse
traditionally taught in a geology curriculum., Those hours have been replaced with GEOG 1113K in the
category of Other Supporting Courses. Adding GEOG 1113K will broaden the geology-track students’
background in physical geography. Itis alsp a prerequisite course for upper-level geography courses that
have been added to the list of required courses, : .

3. The list of specific supporting geology courses has been removed. Some of these courses have not
been offered in many years and other courses are being regularly offered that are not on this list.
Removing the specific list of courses allow the department greater flexibility in course offerings that are
| aligned with current trends in the discipline of geology.

4, The foreign language requirement has been reduced by three credit hours. However, students are
| still required to take a total of 6 hours of a modern foreign language. This allows students to take a three-
- | hour class on the application of geographic information science (GIS). GIS is a technical computer class
that is more helpful for our students in their post-graduate pursuits. This class is listed specifically under
the Other Supporting Courses (GEQG 2011). Many graduate programs and job listings now require the
ability to understand GIS and its application in the geosciences. Adding this course will help address that
need. '

5. The option to concentrate in Biology or Chemistry has been removed. The Biology and
Chemistry programs have changed and a concentration is no longer viable. -

[[] Meeting mandates of state/federal/outside accrediting agencies:

[] Other;

Source of Data to Suppert Suggested Change:

Indirect measures; SOIs, student, employer, or alumni surveys, etc.
(] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)

FPlan for assessing the effectiveness of the change in meeting program’s Iurning ontcomes (i.e., how
do these changes fit within the current program assessment plan and what sorts of data will be
collected and evaluated to determine if these changes are meeting stated program outecomes?),

Data Sources:

£ Indirect measures: SOIs; student, employer, or alumni surveys, etc. .

X Direct measures: Materials collected and evaluated for program agsessment purposes (tests,
portfolios, specific assignments, etc.) All of our graduates are required to complete a senior thesis project.
| These projects will be used to assess tha major. Students are also given a test when they begin the
program and as they finish the program. Reults from this test will also be used to assess the major.




_ bal _ Date: 2,_//2/16
Dean(s)/Director(s): . W }é )W Date: 2/}’5/[3

Grad, Exec. Committee:

| (for gradnate course) Date:
Graduate Dean: |
(for graduate course) Date:
Academic Committee: - Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED COURSE
Valdosta State University

Date of Submission: 11/7/2012 (mmy/dd/yyyy)

Department Initiating Revision: | Faculty Member Requesting Revision:
Math&CS | Krishnendu Roy :

Carrent Course Prefix, Title, & Number:
(See coumﬂmiﬁon abbreviations in the catalog for approved prefixes)
CS 1301; Pringiples of Programming I ‘

List Currenf and Requested Revisions: (only fil in items nceding to be changed)

Current: Requested: _
Course P and Number: | Course Prefix and Number:
Credit Hours: Credit Hours:
Course Title: ' Course Title:
Prerequisites: MATH 1101 or 1111, witha Prerequisites: MATH 1101 or MATH 1111 or
grade of "C" or better . | MATH 1112 or MATH 1113 or MATH 1261
Co-requisites: | g%ﬁﬁh?ﬂ ktjﬁg?o?bﬁeltt:: MATH
Conrse Description: Co-requisites:

Course Description:
Semester/Year to be Effective: Estimated Frequency of Course Offering:
Fall/2013 Every semester

Indicate if Course will be : Requirement for Major  [] Elective

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Inciude and/or append relevant supporting data.

[ Improving student learning outcomes:

[] Adopting current best practice(s) in field:

[} Meeting Mandates of State/Federal/Outside Accrediting Agencies:

Other: Students who have completed one of the following courses will be sufficiently
prepared for CS 1301. :

| MATH 1101

MATH 1111
MATH 1112 .
MATH 1113




s T TR T R TRy e T T, e TR e - R el

MATH 1261
MATH 1262
| MATH 2261
MATH 2262

Source of Data to Support Suggested Change:

[X] Indirect measures: SOIs, student, employer, or alumni surveys, etc. Data gathered from the
department’s pre-requisite override request forms revealed that most students requesting an
override into CS1301 had met the pre-requisite by taking a higher level course. This change isto
address that scenario. '

[J Direct measures: Matenals collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting the program’s learning
outcomes (i.e., how does this course fit within the current program assessment plan and
what serts of data will be collected and evaluated to determine if the course is meeting
stated program or course outeomes")

Data Sources:

[X] Indirect measures: SOIs, student, employer, or alumni surveys, etc. The SOIs and midterm
student feedback.

DJ Direct measures: Materials collected and evaluated for program assessment purposes (tests,
| portfolios, specific assignments, etc.) Faculty Course Activity Report (FCAR) prepared to
ABET accreditation.




Approvals:
Dept. Head: ‘%u_q),_@-[qmu _ ' Date: ({413 _
College/Division Exec. Comm.: M : Date: Z&J'/Zj
Dean/Director: M Date: J/@éj
| Graduate Exec. Comm.: '
(for graduats course) Date:
Graduate Dean:
(for graduate course) Date:
Academic Committee: | Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED COURSE
Valdosta State Univessity

Date of Submission: November 13, 2012 (mm/dd/yyyy)

| Department Initiating Revision: Faculty Member Requesting Revision:
| Mathematics & Computer Science S.D. Trowell

Current Course Prefix, Title, & Number:
(Se# course description abbreviations in the catalog for approved prefixes)

MATH 3180 Mathemat_:ics for Middle School Teachers

List Current and Reguested Revisions: (only fill in items needing to be changed)

Current: Requested:
Course Prefix and Namber: Course Prefix and Number:
Credit Hours: : Credit Hours:
Conurse Title: Conurse Title:
Prerequisites: grade of "C" or higher in Prerequisites: grade of "C" or higher in one of
MATH 1101 or MATH 1111 the following courses: MATH 1101, MATH
ot e AT
Course Description: Co-requisites:

Course Description:
gﬁ;tgﬂ ear to be Effecﬁvg: Estimated Frequency of Course Oﬁeﬁngz

Indicate if Course willbe : [X] Requirement for Major  [_] Elective

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

O Improving student learning outcomes:
[] Adopting current best practice(s) in field:
[C] Meeting Mandates of State/Federal/Outside Accrediting Agencies:

Other: Students who have completed one of the following courses: MATH 1101, MATH
1111, MATH 1112, MATH 1113, MATH 1261, or MATH 2261 will be sufficiently prepared
for MATH 3180

Source of Data to Support Suggested Change:
[] Indirect measures: SOIs, student, employer, or alumni surveys, etc.
[7] Direct measures: Materials collected and evaluated for program assessment purposes (tests,




portfolos, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meecting the program’s learning
outcomes (i.e., how does this course fit within the curremt program assessment plan and
what sorts of data will be collected and evaluated to determine if the course is meeting
stated program er course outcomes?).

Data Sources: _
[ [ Indirect measures: SOIs, student, employer, or alumni surveys, ete.
[] Direct measnres: Materials collected and evaluated for program assessment purposes (tests,

ios, specific assignments, etc.)




L L e ———— R s e s A L a

Approvals:

Dept. Head: ﬂM5 ”M ' - Date: & 1. ¢y _13

| College/Division Exec. Comm. L’ﬁwf/ | M .Date: 1/6//(3
.DeaufDn'ector' : M é‘f) M/ Date; M 1

Graduate Exec. Comm.: .

| {for graduate coursc) : Date:
Graduate Dean: '

| (for graduate course) Date:

Academic Commitiee: _ Date:

Form last updated: January 6,2010




REQUEST FOR A NEW COURSE
Valdosta State University

Date of Submission: 10/01/3012 (mm/dd/yyyy)

Department Initiating Request: [ Facuity Member Requesting:
Math/CS Dr. Zhigusng Xu

Propesed New Course Prefix & Number: Proposed New Course Title:
greecome de:uscnpﬂ:)n abbreviations in the catalog | Parallel Pt . g

CS 4835 { Proposed New Course Title Abbreviation:

{ (For student transeript, limit to 30 character spaces)
Paraliel Programming

Semester/Year to be Effective: | Estimated Frequency of Course Offering:
Spring 2014 .Every spring semester

Indicate if Course will be : [_] Requirement for Major Elective

Lecture Hours: 3 Lab Howurs: 0 Credit Hours: 3

Proposed Course Description: (Follow current catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading. A description of fifty
words or fewer is preferred.) Prerequisite: CS 3335 with a grade of "C" or better. Introduction to
data parallel architectures, models, and programming environments. Students will design,
develop, and optimize software for parallel computing resources,

Justification: Select one or more of the following to indicate why the requested change will be

beneficial, giving your justification. Include and/or append relevant supporting data.

Improving student learing outcomes: This course is specifically focused on improving

students’ ability to analyze a computing problem, identify and define the computing requirements

appropriate to its solution, and use current techniques, skills, and tools necessary for computing

practice. _ -

Adopting current best practice(s) in field: Perallel computing plays an increasingly vital role

| i addressing the demands of high-performance scientific and engineering applications. It is a
course popularly offered in most computer science BS curricula. -

[J Meeting Mandates of State/Federal/Outside Accrediting Agencies:

(] Other:

Source of Data to Support Suggested Change:

[3 Indirect Measures: SO, student, employer, or alumni surveys, ete.

Direct Measures: Materials oollected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) Parallel Programming is a senior course that is

lacking in our CS program. In Fall 2012, as a pilot run, the subject was taught in the form
of CS 4990 "Topic in Computer Science” using necessary hardware obtained through an




external grant, Thecoursenmswellso_fa.il'.Nowitisﬁmetoadditasapurmanentcourse
to our line of elective CS courses.

Plans for assessing the effectiveness of the course in meeting program’s learning outeomes
- | (i-e., how does this course fit within the current program assessment plan and what sorts of data
will be coﬂectedmldevaluatedtodetermmelfthe course is meeting stated program or course
outcomes?)

Data Sources:

<] Indirect measures: SOIs, student, employer, or alumni surveys, etc. SOI ami course
assessment instrument for ABET accreditation.

[X] Direct measures: Materials collected and evaluated for program assessment purposes (fests,
porifolios, specific assignments, etc.) Tests and Assignments
[] Other:

- **Attach a course syllabus with course outcomes/assessments and general education
outcomes/assessments. **




Approvals:

MMMM - Date: [ - 14-17
College/Division Exec, Comm.: ' Date: J// J, /A? ;
Graduate Exec. Comm.:

(for graduate course): : Date: .
(for graduate course): : Date:
Academic Committee: - _ Date:

Form last updated: January 6, 2010




CS 4835 Parallel Programming

Department of Math and Computer Science
College of Arts and Sciences
Valdosta State University

Semester - TBD

Class Time TBD

 Hours of Credits 3.0

Prerequisite C8 3335 with a grade of “C” or better.

Course Description
Introduction to data parallel architectures, models, and
programming environments. Students will design,
develop, and optimize software for parallel computing

résources.

Learning Outcomes

Upon completion of the course, students should be able to

1. Describe current GPU architecture and its suitable applications.

2. Discuss CUDA pmgrammmg architecture and programming
model.

3. Explain basic parallel algorithms and paralle] programming
techniques.

4. Parallelize sequential solutions to various computational
problems and implement them using CUDA effectively.

5. Evaluate performance of parallel programs written in CUDA.

— L RS o
Instructor  Dr. Zhiguang Xu
Office 2113, Nevins Hall
Office Hours TBD
Phone 229-333-5783
Web Poge hitp://blazeview.valdosta.edu
Email _ zxu@valdosta.edu
L .
- Textbook(s) CUDA by Exampie, An Introduction to General-Purpose GPU

Programming, 1" edition




Course Coverage

e

By Jason Sanders and Edward Kandrot

Publisher: Addison-Wesley
ISBN: 0131387685 (Required)

Programming Massively Parallel Processors: A Hands-on
Approach, 1* edition

By David B. Kirk and Wen-mei W. Hwu,

Publisher: Morgan

ISBN: 0123814723 (Optional)

[ey
N

Parallel Programming Basics
2. CUDA Basics
a. Introduction to GPU Programming -
b. - Introduction to CUDA C
(for both 2.b., 2.¢, and C pointers, if needed)
¢. Introduction to CUDA Tools
3.  CUDA Threads and Thread Cooperation
a. CUDA Thread Concepts
b. CUDA Thread Cooperation
4. CUDA Optimization
a. Effective Use of CUDA Constant Memory
b. Effective Use of CUDA Texture Memory

c. Atomics
d. Streams
5. Other Topics on CUDA

6rading Policy

S T —

Yourgradewiﬂbecalculatedbasedonabouwprojects
and 2 tests. The projects are unevenly weighted based on
their level of complexity. Collectively, they will be 70%
of your final grade. The 2 tests are 15% each.




Course Policy For the sake of the efficiency of the class, please observe the
following rules:
» There will be lab components for this class. Once anthorized,
~ students will be able to access the lab NH 2126 using their
V8U cards,
* Lab hours will be announced separately later,
* Lab NH 2126 and all compwters/equipment inside can only
_ be used by the students taking this course for course-
related works. Absolutely no other student is allowed to be
using this lab at any time for any purpose.
. Late asmgnmentml!NOTbeacoepted. }’_Qu_mmgm_m
b q .

. Problems and/or dlsagreement eoncemngyour
gmdeoneachasslgnmentorqmz,lfany,mustbe
resolved within TWO weeks after the assignment or
quiz is turned back to the students. No change will

- be made to the grade any more after such two-week
window, for whatever reason. _

e Absolutely NO cheating on assignments and quizzes. It can
- result in total dismissal from VSU.

Attendance and Absence

* You are expected for every scheduled class meeting (be on
tlmeandstayforthefullclasapmod)

ADA Students requiring classroom accommodations or modifications
- because of a documented disability
should discuss this need with me at the beginning of the semester.
For additional information, please
contact the Access Office for Students with Disabilities in Farber
Hall (229-245-2498 or www.valdosta edu/access ).

i s S ———

Important Dates




REQUEST FOR A NEW COURSE
Valdosta State University

Date of Submission: 01/28/2013 (rmn!ddfyyyy)

Department Inftiating Request Faculty Member Requesting:
Sociology, Anthropology & Criminal Justice Deborah M. Robinson, Ph.D.
Proposed New Course Prefix & Number: Proposed New Course Title:
(See course description abbreviations in the catalog
for approved prefixes) . | History of Crime in the Un;ted States
| CRJU 4690 | Proposed New Course Title Abbreviation:
' : (For student transcript, limit to 30 character spaces)
‘ History of Crime in the U.S.
Semester/Year to be Effective: | Estimated Freguency of Course Offering:
Summer 2013 1-2 times a year

Indicate if Course will be : [ ] Requirement for Major [ Elective

Lecture Hours: 3 l..ab Howurs: 0 ' Credit Hours: 3

Proposed Course Description: (Follow current catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading. A description of fifty
words or fewer is preferred.) An overview of the historical development of crime and the
criminal justice system in the United States. This course examines the development of law
enforcement, courts, corrections, and criminal behavior,

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.
Improving student learning outcomes; This course provides an overview of the historical
development of crime and the criminal justice system, looking at specific time periods in U.S.
history and identifying how and why crime occurred. This informiation advances the BACJ
degree in prowding students with an intensive review of historical information not provided in
other courses. _

[} Adopting current best pracnce(s) in field:
] Meeting Mandates of State/Federal/Outside Accrediting Agmcles
[] Other:

Source of Data to Support Suggested Change:

B Indirect Measures: SOIs, student, employer, or alumni surveys, etc. The course has been
taught 3 times and the SOIs for each term indicate a positive learning experience, with
information relevant and pertinent to the BACJ degtee.




[] Direct Measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) '

Plans for assessing the effectiveness of the course in meeting program’s learning outcomes
(i.e., how does this course fit within the current program assessment plan and what sorts of data
will be collected and evaluated to determine if the course is meeting stated program or course
outcomes?) o :

Data Sources:
Indirect measures: SOIs, student, employer, or alumni surveys, etc.

X Direct measures: Materials collected and evatuated for program assessment purposes (tests,
portfolios, specific assignments, etc.) Course test grades will be examined to determine
effectiveness of learning techniques applied in class, and web assignments will be used to
determine student learning by evaluating students' ability to articulate and integrate
course material with outside research material.

[ Other:

**Attach a course syllabus with course outcomes/sssessments and general education
outcomes/assessments,**




Approvals:

Dept. Head:

oy |

College/Division Exec. Comm.:

/
Date: Z’z’_{ [4_3

Dean/Director: Date: ‘M
Graduate Exec. Comm.:
| (for graduate course): Date:
Graduate Dean: :
(for graduate course): Date;
Academic Committee:

Date:

Form last updated: January 6, 2010
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VALDOSTA STATE UNIVERSITY
CRJU 4690 -~ HISTORY OF CRIME

. SUMMER 2012
SYLLABUS
COURSE INFORMATION
ONLINE BlazeVIEW
3 Credits

Pre-requisite: CRJU 1100 or permission of the instructor
Department of Sociology, Anthropology and Criminal Justice
College of Arts and Sciences -

PROFESSOR INFORMATION
Deborah Mitchell Robinson, Ph.D.
Professor of Criminal Justice

Email: dmrobins@valdosta.edu
Office: 1139 University Center
Office Phone: 249-4974

Office Hours: Daily via email

TEXTBOOK INFORMATION
Roth, Mitchel. 2011. Crime and Punishment, 2™ Ed. Belmont CA: Thomson
Wadsworth Publishing. ISBN 9780495809883

COURSE DESCRIPTION

An overview of the historical development of crime and the criminal justice
system in the United States. This course examines the development of law
enforcement, courts. corrections, and criminal behavior. '

General Education Outcomu
The VSU General Education Qutcomes applicable to this course are:

3. Students will use computer and information technology when appropriate.
and they will demonsirate competence in reading and listening.

oral, written, and visual materials.

Criminal Justice Education Qutcomes :

The Criminal Justice Education Qutcomes apphcable to this course are:

the criminal jusfice system as. it applies to the ethical reatment of adults and juveniles within
the context of law and the Constitution of the United States. _

1. Students will demonstrate understanding of the society of the United States and its ideals.
4, Studenis will express themselves clearly. logicaily, and precisely in writing and in speaking,

7. Students will demonstrate the ability to analyze, to evaluate, and to make inferences from

1. To develop in students an understanding and appreciation of the structure and function of




COURSE OBJECTIVES
Upon completion of this course, each student will: -
vV have gained an understanding of the Hevelopment of the Criminal
Justice System in America (GE 1/CJ 1)
¥ understand law enforcement, courts and comections within the various
historical time periods in America (GE 4,7 /CJ 1)
v be able to explain crime in the various time periods, from Ancient World
through the creation of America (GE 4,7 /CJ 1)
v be-able to use computers and the Internet to research historical data on
crime and criminals (GE3/CJ 1)

ATTENDANCE POLICY

ltis expectad that students will be working in the course throughout the week.
There is no specific attendance taken during the semester, however there are
specific due dates for assignments throughout the semester. Each student is

- responsible for identifying these due dates and complying with ali requirements
of the course.

EMAIL AND ANNOUNCEMENTS

Students are responsible for checking the class email and the Announcements
section dally for updates and information. The class email is restricted to the
ONLINE classroom, therefore emails sent and received within the class will not
appear in-the VSU email.

COURSE GRADES

There will be 7 written tests. Each test will consist of multiple choice and T/F
questions. Each test will be worth 50 points (350 total possible points). There will
be 50 minutes to complete each test, with the time to begin when the test is
opened. Each test will be available on a specific day, with the time available to
complete the test from 8:00am to 10:00pm — dates are listed in the Course
Outline below. There will be 15 Discussion Boards, each worth 12 points — 180
total possible points (see below). There are 10 Web Assignments, each worth 20
points — 200 total possible points (see below). The possible points total for the
course is 730.

~ Grade Point Scale:
A=657-730 B=584-656 C=511-583 D=438-510 F =437 and below

Make-up tests will not be given unless advanced notice is given to the professor
that circumstances beyond the control of the student require that the student
miss a test. Each instance will be determined acceptable at the discretion of the
professor.

Discussion Boards
Each course week (Wednesday through Tuesday) contains a Discussion Board,
which can be found under the Discussions tab. Each course week discussion




board consists of TWO discussion threads, labeled A and B for each week.
These are weekly discussions occurring between all students. The purpose of
the discussion board is to have a lively interactive discussion between all
students throughout the course week. Therefore, you are required to post on at
least 3 different days during the course week.

Each discussion thread {remember TWO threads per discussion board) will have
a topic question. You are to answer the topic question. This is considered your
Main Post. You are then to respond to at least 3 other students within the course
week. Therefore, for each discussion thread in the course week, you should have
. at least 4 posts (1 Main and 3 responding), making a minimum of 8 posts for the
discussion board-during each course week. ‘

Your Main Posts should adequately and concisely answer the topic question, in a
minimum of 100 words. Your responding posts to other students should also -
adequately advance the discussion, in the 100-word range. In course week 7, the
last week of the course, there are 3 discussion threads. The discussion labeled -
7C only requires your Main Post. You do not need to respond to other students in
this discussion only. But the minimum requirements for your Main Post do appty.

Posts are to be professional, courteous, respectful, and grammahca’lly' corract, in
American Standard English. Points will be deduched if the minimums are not met
and for grammatical errors.

Web Assignments

Each student will complete 10 Web Ass:gnments Each is listed in a file folder
marked Web Assignments on the Course Content page and in the Assignments
tab. Each assignment has a specific due date. Once the due date has passed for
the first Web Assignment, the second assignment will appear. Each Web
Assignment has a specific minimum word requirement, and is to be typed in the
Submission Box. Other forms of submission will not be accepted or graded. Each
Web Assignment lists one or more specific websites and information on what to
do in each website, Web Assignment due dates are as follows:

Web Assignments Due Dates
1 — Ancient Codes June 9th
2 — English Law June 14th

3 — Criminal Trials June 18th
4 -- Supreme Court June 23rd
5 -- Police June 27th

6 -- Mental Asylum July 2nd
7 -- Fingerprinting July 7th

8 — Phatographs July 12th

9 — Molly Maguires July 16th
10 — Lizzie Borden July 21st




According to the VSU Bulletin, “a grade of | indicates that a student was doing
satisfactory work but for non-academic reasons beyond his or her control, was
unable to meet full requirements of the course. if an | is not satisfactorily
removed within one calendar year, it wil be changed to the grade of 'F’." The
professor will adhere to this policy and only grant an “I” grade under truly unusual
or emergency circumstances beyond the student’s control. Conflicts with work or
other schedules are not an acceptable circumstance for the granting of an “I”
grade. it is the student’s responsibility to contact the professor and the professor
must be contacted prior-to the last week of class.for consideration of an “I” grade.

No extra credit will be given or allowed. All work MUST be submitted by the due
date AND time. Late work will NOT be accepted or graded.

ACADEMIC DISHONESTY POLICY _ _

it is expected that all students will work independently and will complete
assignments and tests without assistance from others, whether or not the
others are currantly enrolled in the course. Any instance identified where
assistance is obtained on any assignment or test in this course will result
in a failing grade for the course for ali students involved.

Cheating and dishonesty in any form is strictly forbidden. it is the policy of this
professor that any cheating or dishonesty discovered at any time and regarding
any classwork (exams, homework, computer assignments, etc.) will automatically
result in a failing grade for the course for all students involved. The incident will
also be forwarded to the administration for additional appropriate action. Each
student should consult the VSU Student Handbook for specific details and
actions regarding cheating. For additional information, plaase review the
following website: ‘
http://www.valdosta.edu/academic/AcademicHongstyPoliciesandProcedures.sht
mil.

By taking this course, you agree that all required course work may be subject to
submission for textual similarity review to SafeAssign, a tool within BlazeVIEW.
For more information on the use of SafeAssign at VSU see SafeAssign for
Students (hitp:/www.valdosta.edu/academic/SafeAssignforStudents.shtmi).

STUDENTS WITH SPECIAL NEEDS

Students requesting classroom accommodations or modifications due to a
documented disability must contact the Access Office for Students with
Disabilities, located in Farber Hall. The phone numbers are 245-2498 (V/VP) and
219-1348 (TTY).

STATEMENT ON DISRUPTIVE STUDENTS

Disruptive behavior is student behavior in a classroom or other learning, which
disrupts the educational process. Disruptive class behavior may include but is
not limited to the following behaviors: verbal or physical threats; repeated '




obscenities; unreasonable interference with class discussions; unauthorized use
of a cell phone, or inappropriate use of computer in class; leaving and entering
class frequently in the absence of notice to the instructor of an iliness or
extenuating circumstance; and persisting in disrupting personal conversations
with other class members. Student disruptive behaviors may also include
threatening, intimidating, or other inappropriate behavior toward the instructor or
classmates outside of class. - Sanctions for such behaviors will be enforced in
accordance with the Valdosta State University Student Handbook, Faculty
Handbook, and may include dismissal from the course and the program.

TENTATIVE COURSE OUTLINE

Test 1
| Test 2
Test 3
Test 4

July 4th

Test 5
Test 6

Test7

Chapter 1 - Criminal Justice in the Ancient World
Chapter 2 - English Criminal Justice Antecedents
Test open June 12th from 8:00am to 10:00pm

Chapter 3 - Criminal Justice in Early America
Chapter 4 - Criminal Justice in Revolutionary Times
Test open June 19th from 8:00am to 10:00pm -

'Chapter 5 - Criminal Justice in the New Nation

Chapter 6 - Criminat Justice in Antebellum America
Test open June 26th from 8:00am to 10:00pm

Chapter 7 - Criminal Justice in Civil War America
Chapter 8 - Criminal Justice in Victorian America
Test open July 3rd from 8:00am to 10:00pm

Holiday

Chapter 9:- Criminal Justice in the Progressive Era
Chapter 10 - Criminal Justice in the Crisis Decades
Test open July 10th from 8:00am to 10:00pm

Chapter 11 - Criminal Justice at-Midcentury
Chapter 12 - Nationalization of Criminal Justice
Test open July 17th from 8:00am to 10:00pm

Chapter 13 - Criminal Justice at the End of the Twentieth Century
Chapter 14 - Criminal Justice in the Age of Terrofism
Test open July 24th from 8:00am to 10:00pm




REQUEST FOR A REVISED CATALOGUE COPY
{(New Learning Outcomes, Admissions, or Other Program Policies)

Valdosta State University

Areaof Change: [ Core [X]Senmior - [] Graduate

Current Catalogue Page Number: 199 | Propesed Effective Date for Revised
| Catalogue Copy: (naw,o@@ Fall 2013

Degree and Program Name: BBA

Present Requirements: : Proposed Requirements: (highlight changes
A minimum over-all Grade Point Average (GPA)} | after printing)

of 2.80 (on a 4.00 scale). The GPA calculationis | A minimum over-all Grade Point Average (GPA)
based on all course work, including transfer of 2.50 (on & 4.00 scalc). The GPA calculation is
credits. Alternatively;this portion of the .1 based on all course work, including transfer credits.
requirement can be met with an overall GPA of -

at least 2.50 and a GPA of at least 3.00 on the last
30 semester hours.

Justification: (select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.)

[] Improving Student Leatning Outcomes
[[] Adopting Current Best Practice(s) in Field
[[] Meeting Mandates of State/Federal/Outside Accrediting Agencies

Other To present greater opportunities to VSU students for success in their chosen fields of
study. .

Source of Data to Support Snggested Change:

[] Indirect measures: SOIs, student, employer, or alumni surveys, etc.

X Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) number of students that do not gain admittance to the
Langdale College due to having a GPA lower than the current 2.8 requirement




Plan for assessing the effectivencss of the change in meeting program’s learning outcomes
(i.e., how do these changes fit within the current program assessment plan and what sorts
of data will be collected and evaluated to determine if these changes are meeting stated
program outcomes?).

Data Sources:

[] Indirect measures: SOIs, student, employer, or alumni surveys, etc. :

Direct measures: Materials coflected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) Measure the graduation rate for those students that are
admitted with less than a 2.8 GPA.




Approvals:

Department Head: Date:

College/Division Exec, Dater =/ ‘uf/ 13
' Date;é’s/'i)f/ L3

(for grad program) Date:

Graduate Dean:

| (for grad program Date:

Acsdemic Commiitee; Date:

Form last updated: January 6, 2010




REQUEST FOR A CURRICULUM CHANGE

‘ Valdosta State University
Select Area of Change:
[ Core Curricutum Senior Curricutum  [_] Graduate Curriculum  [_] Other Curriculum
Current Catalog Page Number: | Proposed Effective Date for Degree & Program Name:
203 Curriculam Change: {e.g., BFA, Art): BBA,
(Month/Year): August 2013 Finance '
Present Requoirements: Proposed Requirements (Underline changes
after printing this form: -
Required Finance Core w12 hours | Required Finance Core 12 hours
FIN 3360, FIN 4768, FIN 4520, FIN 3360, FIN 4760, FIN 4520,
and FIN 4318 er FIN 4900 and one of the following: FIN 4310, 4720 or FIN
' 4900

Justification:

Select one or more of the following to indicate why the requested change will be beneficial, giving your
justification. Include and/or append relevant suppoxting data.
| [ Improve student learning cutcomes:

Adopting current best practice(s) in field: Employers that hire students interested in investments
require more than the basic investments class. :

] Meeting mandates of state/federal/outside accrediting agencies:
[ other: '

Source of Data to Support Suggested Change:

[ Indirect measures: SOIs, student, employer, or alumni surveys, etc. '

[X| Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) Student participation in the Valdosta State Investment
Group continues to increase. Adding FIN 4720 - Advanced Portfolio Management allows

students to use this class as pm'_t'of the Required Hours. The Investment Group Advisory Board




| has endorsed this change.

Plan for assessing the effectiveness of the change in meeting program’s learning ontcomes (L.e., how
de these changes fit within the current program assessment plan and what sorts of daia will be
collected and ¢valuated to determine if these changes are meeting stated program oatcomes?).

Data Sources:

| [] Indirect measures: SOIs; student, employer, oralummsm'veys eic.

B3 Direct measures: Matermlscolhctedandevnlmﬁedfmmgmmassesmentpmposes(ﬁests,
portfolios, specific assignments, etc.) The course will be assessed as part of the overall finance program
assessment using course embedded measures.

:M' Q\.QDQEQ pue: 3 (1 (13 |

__l'?&e_fnlvmon]?.xec Committee: jww@ﬁ—— to: 2[“-,” 13

m course) . ' Date:
Graduate Dean; |

| Cfor graduate course) _ ' - Date:
Academic Committee: Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED COURSE
" Valdosta State University

Date of Submission: 1/16/2013 (mm/dd/yyyy)

Department Initiating Revision:
Department of Accounting & Finance

Faculty Member Requesting Revision:
Len Weld

Current Course Prefix, Title, & Number:

(See course description abbreviations in the catalog for approved prefixes)

ACCT 4980 Accounting Internship

List Carrent and Requested Revisions: (only fill in items needing to be changed)

Current: :

‘| Course Prefix and Number:

Credit Hours:

Course Title:

Prerequisites:

Co-requisites:

Course Description: Prerequisite: Faculty
approval, Graded “Satisfactory” or
“Unsatisfactory.” The application

of academic accounting skills and values in an
employment situation. A research

project, approved by a faculty member and the
employer, is required. May be taken more
than once with Department Head approval,

Requested:

Course Prefix and Number:
Credit Hours:

Course Title:

Prerequisites:
Co-requisites:

Course Description: Prerequisite:
Prerequisite: Faculty approval. Graded
“Satisfactory” or “Unsatisfactory.” The
application of academic accounting skills in an
employment situation. A paper, approved by a
faculty member and the employer, is required.
May be taken more than once with Department
Head approval. The student must complete a
workshop with the Carcer Strategies
Coordinator no later than the end of the first
week of class.

Semester/Year to be Effective:
Summer/2013

| Estimated Frequency of Course Offering: -

Indicate if Course will be : [C] Requirement for Major Elective

Justification: Select one or-more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

(] Improving student leaming outcomes:
[J Adopting current best practice(s) in field:

[] Meeting Mandates of State/Federal/Outside Accrediting Agencies:

<} Other: Workshop now required.




Source of Data to Support Suggested Change:
BJ Indirect measures: SOIs, stndent, employer, or alumm surveys, etc. Employer

[C] Direct messures: Materials collected and evaluated for program assessment purposes (tests, '
portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the conrse in meeting the program’s learning
outcomes (i.e., how does this course fit within the current pregram assessment plan and -
what sorts of data will be collected and evaluated to determine if the course is meeting
stated program or course cutcomes?).

Data Sources:
Indirect measures: SOIs, student, employer, or alumni surveys, etc. Employer evaluation.

1 Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)




T e T T G D e s

_| Date: Q'!lﬁ} ‘}

Date:%/é{l/g

Date:

| Approvals: |
m&w | Dae ‘1‘!4/!3

Date:

| Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED COURSE
Valdosta State University

Date of Submission: 1/16/2013 (mm/dd/yyyy)

Department Injtiating Revision: -
Department of Accounting & Finance

Facalty Member Reguesting Revision:

Len Weld

Current Course Prefix, Title, & Number:

| (See course description abbreviations in the catalog for approved prefixes)

FIN 4980 Finance Intemship

List Current and Requested Revisions: (only fill in items needing to be changed)

Current;
Course Prefix and Number:
Credit Hours:
Course Title:
Prerequisites;
| Co-requisites:
Course Description: Prerequisite: Faculty
approval. Graded “Sati ” or
“Unsatisfactory.” The application
of academic finance skills and values in an
_employment situation. A research project,
approved by a faculty member and the
employer, is required. May be taken more than
once with Department Head approval.

Requested: :
_Coum Prefix and Number:
Credit Hours:

{ Course Title:

Prerequisites:
Co-requisites:
Course Description: Prerequisite: Faculty

| approval. Graded “Satisfactory” or

“Unsatisfactory.” The application of academic
finance skills in an employment situation. A
paper, approved by a faculty member and the
employer, is required. May be taken more than
once with Department Head approval. The
student must complete a workshop with the
Career Strategies Coordinator no later than the
end of the first week of class.

Semester/Year to be Effective:
Summer/2013

Estimated Frequency of Course Offering:

Indicate if Cowrse wiltbe : [ ] Requirement for Major

‘Elective

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data,

[ Improving student learning outcomes:
] Adopting current best practice(s) in field:

[ Meeting Mandates of State/Federal/Outside Accrediting Agencies:

B Other: Workshop now required.




Source of Data to Support Suggested Change:
Indirect measures: SOls, student, employer, or alumni surveys, etc. Employer

[7] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) _

Plans for assessing the effectiveness of the course in meeting the program’s learning
outcomes (i.e., how does this course fit within the current program assessment plan and
what sorts of data will be collected and evaluated to determine if the eourse is meeting
stated program or course outcomes?), '

Data Sources: .
Indirect measures: SOIs, student, employer, or alumni surveys, etc. Employer evaluation.
[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,

portfolios, specific assignments, etc.) -




Approvals

!UOM

_Cﬁ_egg!DnvmoanecComm }%‘[“ﬂ &ﬁ—— Date: 2‘/“—"}\3

1 Date: /7 ";‘//,.?
Gradvate Exec. Comm.: /
| (for graduste course) Date:
Graduate Dean:
| {for graduate coursc) Date:
| Academic Committee Date:

~ Form last updated: Januaryﬁ,i()lﬂ '




REQUEST FOR A NEW COURSE
Valdosta State Umversrty

Date of Submmion 11[27/2012 (mm/dd/yyyy)

Department Initiating Request: Faculty Member Requesting:
ement and International Business. | P. Holland
Proposed New Course Prefix & Number: Proposed New Course Tifle:
(See course description abbreviations in the catalog -
for approved prefixes) Healthcare Management |
HCAD 3200 Proposed New Course Title Abbreviation:
. ‘ ' (For stadent transcript, limit to 30 character spaces)
Healthcare Mgmt
Semester/Year to be Effective: ' Estimated Frequency of Course Offering:
| Falt/2013 annually
Indicate if Course will be : [ ] Requirement for Major B3 Elective
Lecture Hours: 3 ~ | Lab Hours: 0 Credit Hours: 3

Proposed Course Description: (Follow current catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading. A description of fifty
words or fewer is preferred.) Pre-requisite or Co-reqmstte MGNT 3250

‘| Introduction to concepts and competencies required in managing direct care and non-direct care
healthcare organizations. Topics include: Leadership and motivation in health professions,
managing business functions, managing costs and revenues, ethics, team-building with
healthcare professionals, health disparities and cultural competence, and fraud and abuse.

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[0 Improving student learning outcomes:

<] Adopting current best practice(s) in field: Healthcare Advisory Committee recommends this
course.

[7] Meeting Mandates of State/Federal/Outside Acerediting Agencies:
[ other:

Source of Data to Support Suggested Change:
[0 Indirect Measures: SOIs, student, employer, or alumni surveys, etc.

[} Direct Measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)




Plans for assessing the effectiveness of the course in meeting program’s learning outcomes
(i.e., how does this course fit within the current program assessment plan and what sorts of data
will be collected and evaluated 1o determine if the course is meeting stated program or course
outcomes?) :

Data Sources:

[ Indirect measures: SOIs, student, employer, or alumni surveys, etc.

[X] Direct measures: Materials collected and evaluated for program assessment purposes (tests, .
portfolios, specific assignments, etc.) Imbedded test questions will assess mastery of
material; case analysis will be used to assess applications. Assessment will be done in
conjunction with the College of Business and departmental assessment programs.

[ ] Other:

++Attach a course syllabus with course ontcomes/assessments and general education
outcomes/assessments.**




oot O A bl lowe 2/11[13
College/Division Exee. Comm.; ___} e é‘*Mﬂ_,ﬁ Date: 2—/ 4113

GraduateExec.Eomm.: ’Zd _ ' r7

| (for graduate course): ‘ : Date:

| Graduate Dean: _ '

| (for graduate course): Date:
Academic Committee: Date:

Form last updated: January 6, 2010 i




Syllabus
HCAD 3200 Healthcare Management

Instructor: Staff Office hours:
Contact information:

‘Course description: Pre-requisite or Co-requisite MGNT 3250

Introduction to-concepts and competencies required in managing direct care and non-direct care
healthcare organizations. Topics include: Leadership and motivation in health professions, managing
business functions, managing costs and revenues, ethics, team-building with healthcare professionals,
health disparities and cultural competence, fraud and abuse.

Text: S.B. Buchbinder and N.H. Shanks, Introduction to Health Care Management, 2* ed., Jones and’
Bartlett Learning, 2012, ISBN-13; 978-0-7637-9086

Learning Objectves:

Langdale College:

Students majoring In programs of the Langdale College of Business Administration will be
1. able to effectively utilize analytical skills to solve business problems

2. effective oral and written communicators in a business environment

able to recognize and resolve business ditemmas in a legal and ethical manner

. aware of the global business environment

competent in management-specific areas

cooperative and productive in group settings

competent in the use of technology. -

MPmaw

Management/International Business Department:

Management Majors can _

1, Demonstrate knowledge of management concepts and processes and thelr applications in organizations

2. Plan, organize, lead, and control In a variety of organizations and cultures

3. Recognize and resolve managerial issues using quantitative and behavioral methods and interpersonal skills

-Course: Students who have successfully completed this course will:
1. Explain the functions, roles, and responsibifities of healthcare managers.
2. Relate management concepts and theories of leadership, motivation, and strategic planning to healthcare
organizations.
3. Define ethical and tegal responsibilities of healthcare managers.
4, Describe quality improvement models and tools.
5. Discuss the current and future states of healthcare information technology and Its impact on healthcare
managers.
6. Use concepts of healtheare financing and payment to discuss reform and its Implications.
7. Relate financial management concepts and tools to healthcare organization decislon-making.
8. Identify issues assaciated with management of the work life of all types of healthcare professionals.
9. Explain the need for and benefits of cultural proficiency programs.




Schedule:

Week 1

Week 2

Week 3
. Week 4
Week 5

Week 6
EXAM 1
Week 7

Week 8

Week 9

Week 10

Week 11
EXAM 2

Week 12

Week 13

Overview of Healthcare Management Ch. 1
Case: Choosing a Successor, p. 444

Leadership Ch. 2/ Motivation Ch. 3

Case: High Employee Turnover at Hillcrest

Memaorial Hospital, p. 339

Organizationai Behavior and Management Thinking Ch. 4
Strategic Planning Ch. 5

Healthcare Marketing Ch. 6
Case: All Children's Pediatrics: Changing with the Times, p.396

Quality improvement Basics Ch, 7

Case: Medication Errors: Reporting at Community Memorial
‘Hospital

Information Technology Ch.8

Chapters 1-7

Financing Healthcare and Health Insurance Ch.9

Case: A Small Healthcare Clinic Confronts Health Insurance

Problems
Managing Costs and Revenues Ch.10
Guest Speaker :
Managing Healthcare Professionals Ch.11
Guest Speaker

The Strategic Management of Human Resources Ch. 12

Teamwork Ch. 13

Case: A Nightmare Job Interview, p.438

Case: Recrultment Challenge for the Middie Manager, p. 454
Case: The Case of the Complacent Employee, p. 379

Case: The Brawler, p. 382

Case: Such a Nice Young Man, p. 392

Addressing Health Disparities: Cultural Praficiency Ch. 14
Chapters 7-14

Ethics and Law . chas

Guest Speaker

Case: Dr. Nuggett's Medical Practice, p. 465
Case: End Days, p. 384
Case Sundowner Victim, p. 394




Week 14 Fraud and Abuse Ch. 16

Guest Speaker
- Week 15 Case: Help Ms, the Feds Are Coming, p. 468
Case: Oops Is Not an Option, p.375
Final Exam (TBA)
Grading: Twoexams 50%
Final ' 25%
Case Analysls 25%

Assessment of Learning Objectives: Embedded test questions and selected case analysis will be used
for assessment in conjunction with the College of Business and department Assessment of Learning

program.

Classroom Accommodations: Students requiring classroom accommodations or modifications because
of documented disability should meet and discuss this need with the professor at the beginning of the
quarter. VSU’s Access Office works with students with special needs. Students not registered with the
Access Office should contact the Special Services Office in Nevins Hall, Room 1115. The telephone
number Is 229-245-2498, | |

Attendance: The University Sulletin states: A student who misses more than 20% of the dasswork of a
course will be subject to recelving a falling grade in the course. For this course, six classes constitute
20% of the classwork. Prudent students will save their absences for emergencies since there are no
"excused” absences.

Academic Integrity: All work not labeled “team” is to be done by the individual without outside
assistance (human or electronic),

Communication: All email should be sent from or will be sent to the student’s VSU email address. No.
other addresses will be recognized for communication about class matters.

Class Discusslon: Students are encouraged to add their analysis and experience to class discussion. Cell
phones, laptops, and other electronic devices shoaild not be used or visible during class.

Student Opinlon of Instruction: At the end of the term, all students will be expected to complete an
onfine Student Opinion of Instruction survey (SO1) that will be available on BANNER. Studentswill
recelve an email notification through their VSU email address when the 50t Is avallable (generally at
least one week before the end of the term). SOI rasponses are anonymous to
instructors/administrators. Instructors will be able to view only a summary of all responses two weeks

~ after they have submitted finai grades. While instructors will not be able to view individual responses or
to access any of the data until after final grade submission, they will be able to see which students have
or have not completed their SOls, and student compliance may be considered in the determination of

1%




the final course grade. These compliance and non-compliance reports will not be avallable once
instructors are able to access the results. Complete information about the SOts, including how to access
the survey and a timetable for this term Is available at

Lo/ /www.va 3. i i i j

ta.edu/acade

Other: Academic Policies and Procedures not covered In this syllabus may be found at
hitp: I .edu/academic, emicPoliciesP s L




- REQUEST FOR A'NEW COURSE
* Valdosta State University

Date of Submission: 9/05/2012 (mm/dd/yyyy) -

Department Initiating Request: T Faculty Member Requesting:
| Management/IB M. Todd Royle
Proposed New Course Prefix & Number: Propesed New Course Title:
gfecoursedescnpm)nabbmauonsintbecsta!og H M t and Organization
MGNT 3250H | Behavior |
Proposed New Course Title Abbreviation:
(For student transcript, limit to 30 character spaces)
. Honors Mgnt and Org Behavior
| Semester/Year to be Effective: Estimated Frequency of Course Offering:
Fall/2013 - annually

Indicate if Course will be : Requirement for Major  [[] Elective

Lectore Hours: 3 Lab Hours: 0 Credit Hours: 3

Proposed Course Description: (Follow current catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading. A description of fifty
words or fewer is preferred.) An honors level introduction to the discipline of management and
comtemporary management of organizations, with emphasis on organizational behavior. Topics
include perceptions, attitude, persopality, motivation, group dynamics, intrpersonal
communication, job design, leaming theory, decision making, conflict, power, organizationat
politics, diversity, and organizational culture.

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[] Improving student learning outcomes: |

[ Adopting current best practice(s) in field:

] Meeting Mandates of State/Federal/Outside Accrediting Agencies:

Other: To provide 2 more challenging experience for honors students.

Source of Data to Support Suggested Change:

Indirect Measures: SOIs, student, employer, or alumni surveys, etc. Request of honors

college liasion. '

[] Direct Measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) _




Plans for assessing the effectiveness of the course in meeting program’s learning outcomes
| (i.e., how does this course fit within the current program assessment plan and what sorts of data
will be collected and evaluated to determine if the course is mecting stated program ar course

outcomes?) - :

Data Sources:

[ ] Indirect measures: SOIs, student, employer, or alumni surveys, efc.

[X] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) The course will be assessed as part of the overall
management program assessment using course embedded measures.

[1 Other:

#*Attach a course syllabus with course outcomes/assessments and general education
outcomes/assessments. ** _




Form last updated: January 6, 2010




SYLLABUS

MGNT 3250 H: HONORS MANAGEMENT & ORGANIZATIONAL BEHAVIOR
Fall 2012 Semester - Course Syllabus

Tuesday & Thursday 2:00-3:15 PM

Room 310-Pound Hall :

Instructor; M. Todd Royle, Ph.D.

‘Office: Room 103 H Pound Hall -

Office hours: T & TH from 10:45 AM- 12:15 PM and 3:15 to 4:15 PM
and by appointment

Telephone: (229) 245-3875

.E-mail: mtroyle@valdesta.edu (the best way to contact me)

Course Description / Objeetives:

An honors level introduction to the discipline of management and contemporary
management of organizations, with emphasis on organizational behavior. Topics include
perceptions, attitude, personality, motivation, group dynamics, interpersonal
communication, job design, learning theory, decision making, conflict, power,
organizational politics, diversity, and organizational culture.

Goals and Learning Objectives:

The programs of the Langdele College of Business are accredited by AACSB
International - The Association to Advance Collegiate Schools of Business. Fewer than
.one-third of the business programs in the United States achieve this distinction of quality.
To maintain our commitment to quality, the Langdale College faculty and administration
have identified goals and learning objectives that provide students with the knowledge, -
skills, and ethical global awareness needed for successful managerial and professional
careers. The goals and leaming objectives addressed by this course are as follow:

Business majors will be able to effectively utilize analyticat skills to solve business
problems.
Students enrolled in this class will
1. demonstrate analytical skills
2. utilize analytical skills to resolve business problems
3. demonstrate an understanding of cultural differences that relate to managing ina
global context
~ 4, understand the effects of technology and change on-managing individuals
5. become familiar with the psychologwal and theoretical mechanisms important to
setting goals, planning, organizing, and executing sound business decisions
6. better understand how to satisfy and motivate both themselvesandaﬂmsmthe

organizational context

Required Text: Organizational Behavior: Improving performance and commitment in
the workplace by Colquitt, LePine, & Wesson, Third Edition (McGraw-Hill Irwin, 2011).
ISBN 978-0-07-802935-6




Grading Scale:
90.0t0 100 A
800t089B
700t079C
60.0t069D
Below 60 F

Examinations (48% of final grade):

The examinations are multiple-choice. Each of three exams will cover about one third of
the semester’s material and each is equally weighted. Therefore, there will be no final
exam, onlyathirdexamthatwillbeadministeredduringmm:k. Exams will be fair
(not anchored by “all of the above” and “none of the above” for the last two options of
every question), and cover material both from the text and in-class discussions. Make-up
exams will not be given without prior approval from the instructor. Permission is based
on a legitimate need. Documentation may be required to show such a need. Missing an
_exam without meeting the above conditions will.result in a 0 on the test.

(Satisfies - VSU Edueation Outcomes 1&2; Management Objectives 1, 2)

Group Projects (21% of final grade):

ation for Project: The purpese of the community service team project is
to experience first hand the leadership concepts of “contributing to the community and
givingbacktooﬂlers",mintegratewhatyoumleaminginclass,andtbleammore
about your own and others leadership skills. :

» To develop and implement a meaningful project in collaboration with the
leadership of a community service organization. '
o To learn about effective teambuilding and collaborative work.
o To present project results to the project stakeholders.

ommunity § e Proje ppe and Process
Early in the semester, your team will /target a nonprofit organization. In
collaboration with the leadership of that organization, your team will design and
implement a meaningful project. This is not a passive activity where you and your team
members show up and volunteer for a prearranged community sérvice event (such as
walk-a-thons, Habitat for Humanity, etc.). This project requires project identification,
planning, coordination and execution of effort from all group members. Ultimately, the
community service project you design should benefit the organization in a meaningful
way, utilize your team’s resources in a creative way and help you integrate what you have
learned in class.

; Yo ommunity Agency: :
If you need assistance in identifying possible nonprofit organizations, you might call the
United Way of Lowndes Countzy, 245-1222to get a listing of volunteer needs in the
area. (For some ideas see UGA’s web page “Communiversity “




(http://www,uga.edu/communiversity/). You do not need to conduct “a comsmunity
event” per se. You may also provide some on-going service for the organization, or
produce some “product” such as a website, an in-depth analysis and plan to meet some
need or contribute some service. You may wish to contact Ms. Cheryl Hatcher in the
Langdale College Decision Center if you wish to work with the Humane Society of
Valdosta/ owndes C " Other Organizations _

Hint: It will be very helpful to you later if you keep a journal during this process...keep
notes on what happened, what went right, what went wrong, your assessment of
leadership and teamwork during the various stages. It’s OK if your team makes a
mistake if you recognize it, fix it, and learn from it!

1, Community Project Proposal
Write a 1-page proposal to include the following:
- Team number, team name and team member names
- Organization name and address; name, email address, agency contact phone number
- Descriptive Statoment of Project. Include as many specifics as you can about your -
potential project. (e.g., what you want to do (outcomes), dates, how obtain resources,
contact persons or organizations that you will use in providing services, etc.).

Project Approvals: I will review your proposals.and provide feedback for suggested
changes if needed. Once I approve your proposal, you are free to proceed. Review the
approved proposal with sanizational contact. Make sure both the agency and |
your team are in agreement with project outcomes. Both the team and the community
contact need to “sign off” on the project agreement. Notify me by email when you have
eviewed the final proposal with your community contact and r¢ eived a signed

Project Status Reports: Throughout the semester I will ask your team to provide
status reports via email or in-class update on how you are progressing on your projects.
Keep a record of team meetings both in class and outside of class, and a record of
member attendance. Your instructor may ask to see this without notice,

Leadership Role Assignments: Your team must determine who will hold the
leadership role at any particular time. However, you must appoint a different team
member for each of the following project segments:
1. Project Determination —team leader until the team has decided upon the
project it will undertake and has received approval from the Instructor.
2. Project Planning — team leader while the project is being planned and until the
project actually begins.
3, Project — team leader while the team is performing its SLP project.
4, Presentation Preparation —team leader while the team is preparing for the final
presentation. :




(Satisfies — VSU Education Outcomes 3 & 4; Management Objectives 1,2, & 3)

Homeweork (21% of final grade):
Several times throughout the course of the semester, I will assign case study homework
write-ups. In order to fully answer my questions, students will incorporate information
from their text, outside readings if necessary, and/or perform mathematical calculations
when applicable. Students will submit a typed double-spaced synopsis of 3 to 4 pages in
length on those days. Homework will be graded on a +, check mark, or - sign, depending
on the quality of work. Homework assignments will not be accepted late and students are
required to attend class and submit their work. Failure to submit a homework assignment
mﬂwsultmthcstudentbcmggwenaﬂforthatexercme There are a total of three
assigned cases.

(Satisfies ~ VSU Education Outcomes 1, 2, 3, 4 & 7; Management Objectives 1,2, & 3)

Participation Grade and Final Learning Experience (10% of final grade)

This portion of the final grade will be based on a variety of factors including: attendance,
participation in in-class discussions, and the promotion of a good learning environment.
Examples of factors that will negatively affect your participation grade are: 1) Missing
class periods — especially group presentations (Note: missed class materials must be
obtained from other students); 2) Failure to turn in assignments; 3) Disruptive behdvior
such as: talking while the instructor or other authorized speaker is talking, reading or
working on material(s) not assigned for class, tardiness, loudness, interruptions from
devices cell phones or watches, wearing headphones, sleeping, sending text messages etc.
These behaviors will not be tolerated, since they may impede the progress of class,
Moreover, as in any respectful organization, students will be expected to treat other
students and the instructor in a courteous manner. This is particularly important in this
class because students will be called on to express opinions frequently, and no one should
feel castigated by others for expressing a well-informed opinion. At the end of the
semester, students wiil be asked to answer questions both  about fundamental aspects of
the class and things they find interesting as a way for the instructor to assess students’

abilities to integrate the totality of the course content.
(Satisfies — VSU Education Outcomes 4; Management Objectives 1)

Attendance:
Punctual attendance is expected at each meeting for each student and figures prominently
in the determination of the student’s participation grade. Valdosta State University atlows
me to automatically fail anyone who misses more than 20% of the total number of class
meetings. ] will bring the class roll and take attendance if I deem it necessary. Missing
these days will result in a reduction in a student’s participation grade. Absénce is notan
excuse for failure to submit homework or other incidental assignments. Ifyou are unable
to attend ciass for whatever reason, you must arrange in advance to turn in your work

~ (i.e., email it as an attachment to me).

Academic Misconduct: The disposition of Valdosta State Universitjr is based on the
premise that each student has the responsibility: (1) to uphold the highest standards of
academic integrity in the student’s own work, (2) to refuse to tolerate violations of




academic integrity in the University community, and (3) to foster a high sense of integrity
and social responsibility on the part of the University community. Any violations of these
standards (such as cheati_ng on examinations, plagiarizing, or misrepresenting someone
else’s work as one’s own) will not be tolerated and may be pumshable to the fullest
extent possible under University policy, which might mclude receiving a failing grade for
the course.

Special Needs

Students requesting classroom accommodations or modifications because of 2.
documented disability must contact the Access Office for Students with Disabilities
located in room 1115 Nevins Hall. The phone numbers are 245-2498 (voice) and 219~

1348 (ity).

Food and Drink
University policy prohibits eating and drinking in class. Please observe these rules.

~ In case of emergency
If case of fire or other emergency evacuations, please exit the building using the east
stairwell and meet in front of the central warehouse building.

Extra Credit:

Over the course of the semester students may be asked to help in distributing
questionnaires to working professionals as part of further departmental research. They
might also be rewarded for attending outside lectures. Other opportunities might also
become available. A maximum of four points may be available to students over the
course of the semester.

Attheend of the term, all students will be expected to complete an online Student
Opinion of Instruction survey (SOI) — “student evaluations”- that will be available
through Banner. ‘You will receive a notification at your VSU e-mail address when the
SOl is available, usually at least one week before the end of the term. SOI responses are
anonymous. The instructor will only be able to view a summary of all responses two
weeks after fina] grades have been submitted. Instructors will not see individual
responses, but will be able to determine who filled out an SOI and who did

not. Complete information about SOIs, mchu:hng how to access them and 8 tlmetable for
this term, is available at hitp:/, . I: ] i thtml.

VSU Educationsl Ontcomes
*  1- Sindents will demonsirate understanding of the society of the United States and its ideas
s 2. Studeuts will demonsirate cross-cultural perspectives snd knowledpe of other societies
® 4 Studemts will expresa themselves clearly, logieally, and precisely in writing and in speaking, and
they will demonsirate competonce in reading snd listening
e 7- Students will demonsirate the ability te analyze and to make inferences from oral written, and
visua) materials

Management Department Objectives
+ 1~ Demonsirate knowledge of mansgement concepts and processes and their applications in
organizations
¢  2-Plan, organize, lead, and control in a variety of organizations and cultures




s 3 Recognize and resolve managerial issues using quantitative and behaviora! methods and
interpersonal skilts _

Reading List and Course Outline
Mmgamént 3250 - Management and Organizational Behavior

Week 1
(8/14-8/16)
Introduction and dlscussmn of the syllabus &

What is Organizational Behavior? — Chapter 1

Week 2 -
(8/21-8/23)
Job Performance — Chapter 2

Week 3

(8/28-8/30)

Organizational Commitment - Chapter 3
Homework 1 - Accenture (due Thursday 8/30)

Week 4
(9/4-9/6)

- Job Satisfaction - Chapter 4
Exam 1 (Thursday 9/6 covers for Chapters 1-4)

Week §
(9/11-9/13)

Stress — Chapter 5

Week 6
(9/18-9/20)
Motivation — Chapter 6

Week 7

(9/25-9/27)

Trust, Justice, and Ethics Chapter 7
Homework 2- Nike (due Thursday 9/27)

Week 8

(10/2-10/4)

Personality and Cultural Values- Chapter 9
Exam 2 (Thursday 18/4 covers Ch. §,6,7, & 9)

Week 9




(10/9-10/11)
Ability — Chapter 10

Week 10

{10/16-10/18)

Teams: Characteristics and Diversity — Chapter 11
Fall Break Tuesday 10/18 — No Class

Week 11
(10/23-10/25) ' ' _
Teams: Processes and Communication- Chapter 12

Weck 12
(10/30-11/1) _
Leadership: Power and Negotiation- Chapter 13

Week 13
(11/6-11/8)

Leadership: Styles and Behaviors- Chapter 14
Homework 3 — Fprd {due Thursday 11/8)

Week 14
(11/13-11/15)

Organizational Culture- Chapter 16

Week 15

(11/20-11/22)

Exam 3 (Tuesday 11/20)

Thanksgiving Holiday Thursdsy 11/22 - No Class

Week 16
(11/27-11/29)
Group Presentations

Week 17
Final Exam Week

Final Learning Experience (Wednesday 12/5 2:45 - 4:45 PM)




- REQUEST FOR A REVISED COURSE
: Valdosta State University

Date of Submission: 1/16/2013 (mm/ddAyyyy)

Department Initiating Revision: ' Faculty Member Requesting Revision:
| Management and International Business P. Holland

| Current Course Prefix, Title, & Number: '
(See course description abbrwlmonsmﬁwcaulogfmnppmvedmﬁxes)
HCAD 4980 Internship in Healthcare Administration

List Current and Requested Revisions: (only fill in items needing to be changed)

Current: - Requested:

| Course Prefix and Number: Course Prefix and Number:
Credit Hours: ' Credit Hours:
Course Title: Course Title:
Prerequisites: _ - | Prerequisites:
Co-requisites: Co-requisites:

Course Description: Prerequisite: Completion @une Description: Prerequisite: Completion
of Internship Agreement Form and Sumor of Internship Agreement Form and Senior

Standing. Graded - | Standing. Graded “Satisfactory” or
“Satisfactory” or “Unsatisfactory.” The “Unsatisfactory.” The application of healthcare
application of healthcare administration administration concepts and skillsin a
concepts : healthcare organization. A project, approved
and skills in a healthcare organization. by a faculty member and the employer is
Students must adhere to the Healthcare required. The student must complete a
Administretion worksop with the Career Strategies

Internship Program Guidelines and may Coordinator no later than the end of the first
receive credit for the course only once. week of class, Students must adhere to the

Healthcare Administration Internship Program
Guidelines and may receive credit for the
course only once.

Semester/Year to be Effective: Estimated Frequency of Conrse Offering:
Summer, 2013

Indicate if Course willbe : [ ] Requirement for Major Elective

Justification: Selcct one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[[] improving student learing outcomes:

[[] Adopting current best practice(s) in field:




[ ] Meeting Mandates of State/Federal/Outside Accrediting Agencies:
Bd Other: Workshop now required.

Source of Data to Support Suggested Change:
[0 Indirect measures: SOIs, student, employer, or alumni surveys, etc.

[] Direct measures: Materials collected and evaluated for program assessment pmposes (tests,
portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting the program’s learning
outcomes (i.c., how does this course fit within the current program assessment plan and
what sorts of data will be collected and evainated to determine if the course is meeting
stated program or course outcomes?).

Data Sources:
(X Indirect measures: SOls, student, employer, or alumni surveys, etc. Employer evaluations

[} Direct measures: Materials coliected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)




Form last updated: January 6, 2010




" REQUEST FOR A REVISED COURSE
Valdosta State University

Date of Submission: 1/16/2013 (mm/ddlyyyy)

Department Initiating Revision:
| Management and International Business

T Faculty Member Requesting Revision:

P. Holland

Current Course Prefix, Title, & Number:

(See course description abbreviations in the catalog for approved prefixes)

MGNT 4980 Management Internship

List Current and Requested Revisions: (only fill in items needing to be changed)

Current:

Course Prefix and Number:

| Credit Hours:

Course Title:

Prerequisites:

Co-requisites:

Course Deseription: Prerequisite: MGNT

4000 and completion of Internsh:p Agreement

| Form. Graded

“Satisfactory” or “Unsatisfactory.” The
application of academic management skills in
an

employment situation. A research project,
approved by a faculty member and the
employer,

is required. Students must adhere to the
Management Internship Program Guidelines
and

may receive credit for this course only once

Reguested: .
Course Prefix and Nmnber.
Credit Hours:

Course Title:

Prerequisites:
Co-reguisites:

Course Description: Prerequisite: MGNT
4000, Senior Standing and completion of
Internship Agreement Form. Graded
*Satisfactory” or "Unsatisfactory.” The
application of skills related to the academic
discipline of management in an employment
situation. A project, approved by a faculty
member and the employer, is required. The
student must complete a wotkshop with the
Career Strategies Coordinator no later than the
end of the first week of classes. Students must
adhere to the Management Internship Program
Guidelines and may receive credit for this ‘
course only once.

Semester/Year to be Effective: Estimated Frequency of Course Offering:-
Summer, 2013 ‘ '
Indicate if Course will be : [ Requirement for Major Elective

Justifieation: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[J Improving student learning outcomes:
[C] Adopting current best practice(s) in field:




| L] Meeting Mandates of State/Federal/Outside Aocredltmg Agencies:
[ Other: Workshop has been added to requirements.

Source of Data to Support Suggested Change:
| 0 Indirect measures: SOIs, student, employer, or alumni surveys, etc.

[ Direct measures: Materials collected and evaluated for program assessment pm-poses (tests,
portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting the program’s learning
ontcomes {i.c., how does this course fit within the current program assessment plan and
what sorts of data will be collceted and evaluated to determine if the course is meeting
stated program or course outcomes?). '

Data Sources:

(X Indirect measures: SOIs, student, employer, or alumni surveys, etc. Bmp!oyer evaluanons
will be used to assess effectiveness of course.

] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific ass@mm, etc.)




Approvals:

| Do nent DL, 2 folln ]

College/Division Exec. Comumn. ,} a"""'{‘:"'

. | Date: -}/H/l}
Date: 2,[':"‘/ 13

Dean/Director: W
course) .

EY/72

for Date:
Graduate Dean:
{for graduate course) Date:
Academic Cominittee: Date:

Form last updated: January 6, 2010




"REQUEST FOR A CURRICULUM CHANGE

Valdosta State University
Select Area of Change: . _ :
[ Core Curriculum [] Senior Curriculum  [[] Graduate Curriculum  [X] Other Curriculum
‘Current Catalog Page Number: | Propesed Effective Date for Degree & Program Name:
210 ' Curriculum Change: (e.g.» BFA, Art); Minor in
(Month/Year): August/2013 - | Advertising & Promotion

Present Reguirements: No Minor currently exists | Proposed Requirements (Underline changes
' after printing this form: Minor in Advertising &

Promotion... 18 Hours

MKTG 3050... 3 hours

MKTG 3080... 3 hours

- MKTG 4000... 3 hours

MKTG 4300... 3 hours

Students must take two of the following

courses... 6 hours

ART 3071,3072, 3091

COMM 2100, 3000, 3200

ENGL 2080, 3020

JOUR... 3080, 4500

MDIA... 2000

MKTG... 4720, 4730

Justification:

Select one or more of the following to indicate why the requested change will be beneficial, giving your
justification. Include and/or append relevant supporting data.

[ Improve student learning outcomes: A minor in advertising & promation will provide business and
| non-business majors with additional learning opportunities to acquire marketplace skills.
[ Adopting current best practice(s} in field:

[0 Meeting mandates of state/federal/outside accrediting agencies: The College of Business has been
given the opportunity to add minors to the existing curriculum., :

] other:

Source of Data to Support Suggested Change:

Indirect measures: SOIs, student, employer, or alumni surveys, etc. Anecdotal evidence
from students both from within the major as well as students from other majors suggests
that such an offering would provide opportunities for students.

[] Direct messures: Materials collected and evaluated for program assessment purposes (tests, |

U




portfolios, specific as.signmgnts, etc.)

Plan for assessing the effectiveness of the change in meeting program’s learning outcomes (i.e., how
do these changes fit within the current program assessment plan and what sorts of data will be
collected and evaluated to determine if these changes are meeting stated program outcomes?).

Data Sources:
] Indirect measares: SOIs; student, employer, or alumni surveys, etc.

[J Direct measures: Materials collected and evaluated for program assessment purposes {tests,
yportfolios, specific assignments, etc.)

Department Head: ﬂéd 6@5{ A | v 2113
cglwﬁ,mmmm; }“‘-“1"“1 éﬁ-_&f Dt 2/14{ I3
oue: 243

Date:

Date:

Academic Committee: _ Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED CATALOGUE COPY
(New Learning Outcomes, Admissions, or Other Program Policies)

Valdosta State University

Areaof Change: [ ]Core [ ]Semior [ Graduate

Current Catalogue Page Number: 74 Proposed Effective Date for Revised
Catalogue Copy: (new or revised) 2013-2014

Degree and Program Name: Advertising & Promotion Minor

Present Requirements: ‘ Proposed Regquirements: (highlight changes
' { after printing) Add to list of minors currently on p.
74, _

Justification: (select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.)

[] Improving Student Learning Outcomes

[] Adopting Current Best Practice(s) in Field

| CJ Mecting Mandates of State/Federal/Outside Accrediting Agencies
[J other

Source of Data to Support Suggested Change:

[C] Indireet measures: SOIs, student, employer, or alumni surveys, etc.
[J Direct measures: Materials collected and evaluated for program assessment purposes (tests,

portfolios, specific assignments, etc.)




Plan for assessing the effectiveness of the change in meeting program’s learning outcomes
(i.e., how do these changes fit within the current program assessment plan and what sorts
of data will be collected and evaluated to determine if these changes are meeting stated

program ontcomes?).

Data Sources:

Indirect measures: SOIs, student, employer, or alumni surveys, eic. _
Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, efc.) _




| owe 2Mr
o 2/4)13
YR

Date:

| Date:

Date:

Form last updated: January 6, 2010




REQUEST FOR A NEW COURSE
Valdosta State University |

Date of Submission: 09/24/2012 (mm/dd/yyyy)

Department Initiating Request: Faculty Member Requesting:

Marketing & Economics Aubrey Fowler

Proposed New Course Prefix & Number: Proposed New Course Title:

(See course description abbreviations in the catalog | . .

for approved prefixes) Intrqducnon to Marketing Honors

MKTG 3050H Propesed New Course Title Abbreviation:
(For student transcript, limit to 30 character spaces) |
Introduction to Marketing Honors

Semester/Year to be Effective: Estimated Frequency of Course Offering:

Fall 2013 Annually

Indicate if Course will be : [ Requirement for Major  [] Elective

Lecture Hours: 3 Lab Hoeurs: Credit Hours: 3

Proposed Course Description: (Follow current catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading, A description of fifty
words or fewer is preferred.) Basics of targeting products and services to satisfy customer needs
through product, price, promotion, and distribution strategies. Marketing strategies are discussed
within the context of prevailing political, social, ethical, economic, legal, competitive, and
technological environmenits. This honors course requires the strategic implementation of

marketing principles.

Justification: Select one or more of the following to indicate why the requested change will be -
beneficial, giving your justification. Include and/or append relevant supporting data.

[J improving student learning outcomes:
[0 Adopting current best practice(s) in field:
[[] Meeting Mandates of State/Federal/Qutside Accrediting Agencies:

[X] other: This class will provide honors students with an additional class within the College of
Business.

Source of Data to Support Suggested Change:

X Indirect Measures: SOIs, student, employer, or alumni surveys, etc. Request of honors
college linison.

(O Direct Measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)




Plans for assessing the effectiveness of the course in meeting program’s learning outcomes
(i.e., how does this course it within the current program assessment plan and what sorts of data
will be collected and evaluated to determine if the course is meeting stated program or course

outcomes?)

Data Sources: _
[] Indirect measures: SOls, student, employer, or alumni surveys, etc.

Direct measures: Materials collected and evaluated for program assessment purposes (tests,
~ portfolios, specific assignments, etc.) The course will be assessed as part of the overali
marketing program assessment using course embedded measures.

i [] Other: .

#Attach a course syllabus with course outcomes/assessments and general education
outcomes/assessments.* ¥
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MKTG 3050H: Honors Intro to Marketing

Fall 2013: ___, Pound Hall Room 120

Aubrey R. Fowler I, arfowler@valdosta.edu

Office: Pound Hall, Room 302

Office Telephone: 245-6458, Cell Phone: 229-460-1272
Office Hours: 1:30 to 2:30 PM MWF, and by appointment

REQUIRED TEXTS: - '_
«  Marketing, Charles W. Lamb, Joe F. Hair, and Carl McDanlel
»  Music2Go marketing Simulation, SmartSims (bundled with the textbook}

COURSE DESCRIPTION

Marketing 3050H is designed to introduce you to the fundamentals of marketing and marketing
management and execution. This is an introductory course in marketing; and it is designed to facilitate
an understanding of what marketing Is and how 1t is used in the ordinary (and extraordinary) course of
business. As such, we will investigate marketing as a concept and as a practice, exploring the range of
fields that fall under the purview of marketing. Just some of the topics we'll cover in the coming weeks
Include consumer behavior, marketing research, integrated marketing communications, buyer behavior,
target market sefection, marketing strategy, ethles, and a host of others. Additionally, this course is an
hanors level course and Is designed to assist you in thinking critically about the practice of marketing
and its place within society, industry, the individual firm, and even cutture. To enhance critical thinking,
communication skills, and leadership skills, the course work normally includes such elements as
classroom discussion, case analyses, computer simulations, and experiential exercises, and written and
oral presentations. :

COURSE OBJECTIVES: Throughout the duration of this semester, we will seek to fulfii the following:
Define marketing and why we should study it, regardless of your choice of career
Explore the fundamentals of marketing strategy and implementation
Discuss the role of marketing In society, within the firm, and across industry

. Examine current economic, legal, and ethical issues in marketing
Build a marketing plan and understand how it can be used in the context of the current
marketing environment

ASSIGNMENTS

Over the course of the semester, you will be expected to complete several assignments, all of which are
designed to help you meet the objectives set forth in this syllabus. The assignments are as follows: in
class participation, book report, simulation game project, marketing case study project, a midterm, and
a final exam.

In-Class Participation: Your class participation will be evaluated daily by the Instructor. To facilitate this
process, you should sit in the same seat in every class session. A seating chart will be finalized during
the third class session, - . The seat you select for that class session wilt be your assigned seat for the
rest of the semester. '

Your class participation {10% of your grade) is evaluated on the guality of your participation and its
contribution to improving the learning experience of the class. What is considered by the instructor as
“quality” is not necessarily a function of “quantity”. Each class meeting you wili be evaluated according
the following guidelines.




s Outstanding (3): Contributions provide major insights as well as a productive direction for the
class. Arguments are well-supported and persuasively and concisely presented. If this person
were not a member of the class, the quality of the class discussion for that day would have been
significantly diminished.

e Good{2): Contributions are on-target, fairly well-supported, persuasive and concise. If this
person were not a member of the class, the quallty of the discussion for that day would have
been slightly diminished.

¢ Attending Non-participant {1}: Contributes nothing to the class discussion. This can happen
because the person attends class but is silent or because the person attends class and makes
comments that are not clearly on-target, not well-supported, and/or not persuasive.

.« Repetitive {0): If a person’s class comments are:repetitious, obvious, or do not add value to the
class. In other words, you will be penalized for consuming class time without adding value.

¢ Unsatisfactory (-1): A person whose comments are disrespectful or disruptive. it is also
unsatisfactory for a student who is unprepared for class to waste class time trylng to make
contributions which turn out to be irrelevant. I this person were not a member of the class, the
guality of the discussions would have been enhanced, '

s Absent(-1): Each student gets two excused absences. Any other class absences will result in a
class partlcipatlon score for that day of -1.

Marketing Book Repart: 10% of your grade will be determined by a book report that you write based
upon a marketing related book of your choosing. Your book report will include, but should not be
limited to, an overview of the content of the book, how It relates to your understanding of marketing,
and the discussion questions it raises. You will need to choose the book and get the professors approval
of that book within the first two weeks of class starting, Additiona) direction on writing a case study will
be provided throughout the semester.

Marketing Case Study Project: 30% of your grade will be determined by a case study that you and your
team will write based on your participation In a matketing simulation game (below}. Your case study
will Include, but should not be limited to, a summary of your team’s participation in the game, an
analysis of the team’s successes and failures, and an explanation of what you would do differently if you
had to do it again and your reasoning for those different actions. Additional direction on writing a case
study will be provided throughout the semester. '

Simulation Game: “The Ma’rketlng Game” is a computer simulation in which firms compete against
each other for profit and market share. Not only is this an important part of the class because you will
be writing a case study on ypur participation {above), but also by playing you will be making strategic
marketing decisions concerning the marketing mix of your product under various controllable and
uncontrollable conditions. 'You will be competing against other teams of students in the class. Inthe
process you will develop a practical knowledge of various marketing approaches and strategies that will
help you in any marketing situation. Another valuable skill you will develop is the ability to work with
others in planning and developing competitive strategies. There will be approximately 4 firms per
industry. Each firm will normally consist of 3-4 students. Assignments to ﬂrmsfteams will normally
occur during the first week pr two of the semester.

Midterm and Final Exam: Tlhe midterm and final will cunsist of several essay based questions and,

unless otherwise notified, will be given in Pound Hall reom 120. Both the midterm and final are

designed to determine whart you've learned throughout the semester and will include questions from

the textbook, lectures, and bother readings. You wilt only be allowed to take a makeup In the event of an -
emergency. if an emergency does arise please let me know as soon as possible so that we can make




arrangements accordingly. The mid-term is scheduled for ‘ﬂuring normal class time, and the final -
exam is [ between Jl Each is worth up to 100 polnts,

GRADE BREAKDOWN

Each assignment will be worth a certain number of points which will then be converted into a
percentage of your grade. As you can see, there are four assignment types, each of which is worth 25%
of your overall grade. Ultimately, your grade will be your choice. if you keep up with the workina
timely fashion over the course of the semester, you will most likely do well in the class; but. if you
procrastinate and rely simply on your ability to get by, then you may not do as well as you'd like.
Remember, ability plus effort equals success.

Final Exam

Grades will be scaled according to the range shown at the right. | build
grades based upon this system which means that someone who has 89.9
points or 89.9% of the possible grade has exactly that as there will be no
rounding up. Let me restate that: 1 DO NOT ROUND UP TO THE NEAREST |
PERCENTAGE POINT. | also do not “give” points away, soifyou are a
point or two away from an A, do not ask me to “give” you points. That
would simply not be fair to everyone in the class. However, if youdo see |
a mistake, please bring that to my attention as soon as possible. | will
give everyone at feast 24 hours to discuss their grade with me before |
post them at the end of the semester.

CLASS SCHEDULE

Here is the class schedule for the Spring Semester. | expect that each chapter will be read prior to class
time on the day the chapter's quiz is due. Youw’'ll also notice a column for certaln assignment due dates.
Also, the various due dates asseclated with the project are provided as well. | reserve the right to
change the schedule at any time; however, | will also-provide ample notification for any changes that are
made. If you have any conflicts associated with these due dates for athletics, SIFE, or any other extra-
curricular activity, please make arrangements with me at your earliest possible convenience.




CLASS POLICIES

'Academic Dishonesty: Plaglarism and cheating will not be talerated. All forms of academic dishonesty
will result in a grade of “F* being assigned to the course. Academic dishonesty includes, but is not
limited to, plagiarism, copying exam answers, and unauthorized use of aids during exams. In other
words, students are expected to do their own work and uphold the Academic Honor Code published in
the VSV Student Academic Handbook. The academic In violatians, as presented on page 61 of
that handbook are listed as follows:

» No student shall use or attempt to use unautheﬂzed ma#erials or devices to aid in achieving a~bevtter .
grade in a component of a class. -

¢ No student shall receive or give or attempt to receive or give assistance not authorized by the
instructor in the preparation of an essay, laboratorv report, examlnatlon, or other assignment
inctuded in any academic course.

¢ No student shall take or attempt to take, steal, or otherwise procure in an unauthorized manner any
material pertaining to the conduct of a class, including but not limited to tests, examinations,
laboratory equipment, and roll books,

» No student shall sell, give, lend, or otherwise furnish to iny unauthonzed person material which can
be shown to contain the questions or answers to any examinations scheduled to be given at any
subsequent date in any course of study offered by the University, without authorization from the
University.

¢ No student shall engage in plagiarism, which is presenting the words or ideas of another person as if
they were the student’s own. Essays, term papers, laboratory reports, tests, online writing
assignments, and other similar requirements must be thp work of the student submitting them.
Some typical examples of plagiarism are:

a) Submitting an assignment as if it were one’s ow+ work when, in fact, it Is at least partly or
entirely the work of another.

b) - Submitting a work that has been purchased or erwise obtained from an Internet source
or another source. ' - '

¢} Incorporating the words or: Iﬂeas of an author into one’s paper without giving the author
due credit, e.g., when direct quotations are used, they must be indicated, and when the
ideas of another are incorperated in the paper, they must be appropriately acknowledged.

Many Internet sites are avallable to guide you through the citation process. One that 1 recommend is the
Online Writing Lab {OWL) at Purdue University. The address is: http://owl.english.purdue.edu/

Harassment: Nelther the Marketing Department nor LCOBA nor | will tolerate sexual or racial
harassment in the classroom. If you should experience pro ms in this area, you may contact me, the




Chair of the Department of Marketing & Economics, the Dean of LCOBA, or the Campus Affirmative
Action & Diversity Office. If | witness any such harassment in my class during any discusslons or
otherwise, you will be asked to leave the classroom immediately.

Students with Special Needs: Students with disabilities are encouraged to contact the instructor fora
confidential discussion of their individual needs for academic accommodation. It is the policy of the
Valdosta State University to provide fiexible and individualized accommodation to students with
documented disabilities that may affect their ability to fully participate in course activities or to meet
course requirements. Students requiring classroom accommodations of modifications because of a
documented disability must contact the Access Office for Students with Disabilities located in room'115
Nevins Hall {Phone: 245-2498 or 219-1348).

Cell Phones: Technology is a wonderful thing. 1t allows us to connect with people ail over the cauntry
and, in fact, all over the world. With laptops, we get on to Facebook or Myspace or some other website
and have a varisty of conversations with friends, family, and strangers allke. With cell phones, we've
even managed to reduce conversations to a thumb-typed shorthand so that we can connect with our
friends across campus {or even in the same class) whenever we want. However, thereisatimeanda
place for using technology to connect with the other side of the world. My class is not the time or the
place,

In other words, unless you have some sort of serious issue {i.e. a pregnant spouse), all cell phones will be
tumned off and put away while in class. If a cell phone rings, vibrates, or becomes otherwise noticeable
to me or anyone else in the class, you will automatically lose two percentage points from your final
grade. In other words, do not leave the cell phone on the desk or within my sight, If | see you textingin -
class, then you will also lose your two percentage points from your final grade. If | see you texting in
class a second time, you will then lose four percentage points. A third time, and you will lose another 8
percentage paints. In other words, If you get caught texting three times during the course of a

semester, you will lose a total of 14 percentage points from your final grade.

Computer Lab Conduct: This class takes place in the computer lab which offers a great deal of
opportunity for engaging In other activities other than focusing on class. As t walk around class, | notice
what other people are doing and it can distract me from the task at hand. If | get distracted, then it
disrupts the flow of the classroom. This means that, If you decide to check out the latest information on
ESPN.com or check your email while 'm lecturing, you are disrupting the class. That will not be

" tolerated.

Additionally, this class is a consumer behavior classroom and not a study hall for you to complete
homework that I've assigned or that you have from other classes. Anyone caught doing homework in
the class, checking their email, or perusing the Internet will lose two percentage points from his or her
final grade for each occasion. Keep in mind this is your classroom and your time, make the most of
both.

Contacting the Professor: Throughout the semester, you may find need to contact me via email. When
you do so, please include in the subject line the class designation followed by a dash followed by a brief
description of the subject of your email. For instance, if you need to ask a question about a particular
exam, the subject line of your email would look like this: MKTG 3620—Exam #1 Questions. Or, if you
need to set up a time to meet with me, then the subject line would look Fke this: MKTG 3620—
Appointment. Daing so allows me to organize your emails so that | can refer back to them at a later
date if necessary.

As for texting the professor, 1 do not and will not answer text messages. in other words, do not send me
text messages. They will not be answered if you do. | do, however, answer my phone between the




hours of 9:00 AM and 11 PM unless otherwise occupied. If | do not answer, please leave a message
stating your name and the class for which you are calling. | will return your call as soon as | can. And
finally, you can always stop by my office. 1am often there even beyond my office hours, so stop by Iif
you have any immediate or pressing questions.

Turning in Work: Unless stherwise specified, you will turn in all work to me via the Assignment tab in
BlazeView. 1 will not accept any emailed work. When you do so, each document must be created ina
Word 2007 format which means that if you work in any ather format, you will need to convert the
document into the appropriate format. You will recognize the Word 2007 format by the .docx file
extension at the end of the name of your document. If It Is not in the appropriate format, then it will’
not be considered turned in.

Late Work Policy: | do accept late work, but only to a point. Once an asslgnment is late, it will lose ten
percent of the total possible points for each day that It Is late. If an assignment is due at 5:00 PM, then
at 5:01 PM, that work is considered late. If you have turned in a document in an-inappropriate format or
if t cannot open the document, then it will be considered late. If you send me an email with an
attachment instead of submitting it via BlazeView, then it will be considered late. Keep in mind that the
devil is, more often than not, in the detalls.

A Few Thoughts on Your Participation: This is your class, and | expect you to take ownership of the
class. By that | mean, come to class prepared to participate, to ask questions, and to challenge yourself |
and your fellow students and even me. Please feel free to come to me with any problem you have in
the classroom, be it with another student or with my approach in class. And please feel free to tell me
how ¥m doing as we progress. '

Also keep in mind that the classroorn is full of students who are trying to learn from the lectures as well
as from each other. Sometimes comments pass between students during a lecture. That happens and is
often perfectly understandable. However, when those comments become disruptive to the professor or
to the other students in class, then the student responsible for those comments may be asked to leave
the classrcom with a loss of two attendance points for the occasion. This doesn’t mean you shouldn't
participate.or comment or even crack a joke when it seems appropriate. Just do not be disruptive when
doing so {and everyone will know what is disruptive when it happens).

Marketing, In and of itself, is not necessarily a controversial topic and very few if any of the skills or
‘techniques we discuss in tlass will have any controversy attached to them. However, it is very possible
that we will discuss a variety of topics or that | will display some consumer images in class that will have
some level of controversy associated with them. | conduct an open classroom where anyone can say
anything as long as they do so with respect for others. if you have an opinion, feel free to express that
opinion but aiso be prepared to listen to other opinions that may be in opposition to yours, and also be
prepared to support that opinion in some way. Uitimately, we need to be respectful of one another as
we advance through the semester. Anyone who is not respectful will be asked to leave the class.

Student Opinion of Instruction: As students in this class, at the end of the term, all of you will be
expected to complete an online Student Opinion of Instruction survey (SOI) that will be available’
through Banner. You will receive a notification at your VSU e-mail address when the SO Is available,
usually at least one week before the end of the term. SOl responses are anonymous, and as your
instructor, | will be able to view only a summary of all responses two weeks after final grades have been
submitted. Although | will not see individual responses, | will be able to determine who filled out an SOI
and who did not. Complete information about SDIs, includlng how to aocess them and a timetable for

' this term, is available at /wn aldosta. i , X
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REQUEST FOR A NEW COURSE
" Valdosta State University

Date of Submission: 8/7/2012 (mm/dd/yyyy)

Department Initiating Request: Faculty Member Requesting:
Marketing and Economics James A, Muncy
Proposed New Course Prefix & Number: Proposed New Course Title:
(See course description abbreviations in the catalog .
for approved prefixes) . Marketing Tools
MKTG 3080 : Propesed New Course Title Abbrevistion:
: -{ (For student transcript, limit to 30 characier spaces)
Marketing Tools o
Semester/Year to be Effective; - Estimated Frequency of Course Offering:
Fall 2013 | Once Per Semester .
Indicate if Course will be : [ ] Requirement for Major Elective
Lecture Hours: 3 Lab H.mlrs:' 0 Credit Hours: 3

{ Proposed Course Description: (Follow current catalogue format and include prerequisites or

co-requisites, cross listings, special requirements for admission or grading. A description of fifty

words or fewer is preferred.) S ' '

Pre- or co-requisite: MKTG 3050 or instructor’s approval. Study of the tools needed to execute a

marketing campaign. Technological and practical considerations in the development of an
advertising communication, e-commerce web site, and direct mail campaign will be emphasized.

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.
Improving student learning outcomes:

LCOBA Undergraduate Program Objective #7 (Students majoring in programs of the Langdale
College of Business Administration will be competent in the use of technology) -
Marketing Major Educational Outcome #1 (Marketing majors will be able to demonstrate
knowledge of marketing strategy as it relates to market selection, product development and
management, supply chain management, integrated marketing communication, and pricing).
[] Adopting current best practice(s) in field:

[] Meeting Mandates of State/Federal/Outside Accrediting Agencies:

[[] Other:

Source of Data to Support Suggested Change:

[ Indirect Measures: SOls, student, employer, or alumni surveys, etc.

Employer requests for student with better technical skills in executing marketing strategies. |
[ Direct Measures: Materials collected and evaluated for progtam assessment purposes (tests,




Coovew TR R e

portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting program’s learning eutcomes
(i.¢., how does this course fit within the current program assessment plan and what sorts of data
will be collected and evaluated to determine if the course is meeting stated program or course
outcomes?)

Data Sources:
[ Indirect measures: SOIs, student, employer, or alumni surveys, etc.
Direct measures: Materials collected and evaluated for program assessment purposes (tests,
~ portfolios, specific assignments, etc.) The course will be assessed as part of the overall
marketing program assessment using course embedded measures, '
] Other:

#*Attach a course syllabus with course outcomes/assessments and general education
outcomes/assessments.**




Date: 2, IQ/IB
I 2{!%/ 3|

Date.

Date:

Date:

Form last updated: January 6, 2010




MKTG 3080 (CRN)

Marketing Tools
DATE
Time and Place: 8:30 am-9:20 am MWF Thaxton 102
Text: Lynda.com Subseription*
Instructor: Jim Muncy, Ph.D., Professor of Marketing . :
Office Hours: 10:30 to 4:30 Wednesdays or by appointment in Pound Hall 229
Phones 245-3808 (School Office) 249-0809 (Home Phone)

* This is a subscription web site ($25.00 per month} that all students must subscribe to throughout the full semester (four
months). To subscribe, visit www.iynda.com .

Course Objectives _
The objectives of this class are that the students will be able to...

1. demonstrate a knowledge of many different technical tools needed in the development and
execution of a marketing plan. (Marketing Undergraduate Program Objective #1)

2. demonstrate the ability o use these tools to davelop a specific marketing communication and/or
web site (LCOBA Undergraduate ngram_Objecﬁve #7)

3. demonstrate the ability to leam the aspects of technology when It is needed to achieve a
specific marketing objective (Marketing Undergraduate Program Objective #1 and LCOBA
Undergraduate Program Objective #7)

Objective #1 will be assessed through five regular semester tests. Objective #2 will bo assessed
through a semester long project and end of semester presentation. Objective #3 will be assessed
through semester long journaling and through class discussion..

Course Requirements

Exams (25%): There will be five regularly scheduled tests. They will be a combination of fill in the
blank and short answer essay. They will be over the lecture material presented in class Each exam will
- be worth §% of the student's grade.

Semestor Project (25%): Students will be responsible for developing and implementing either 1)a
personal or business web site or 2) an eight page catalog or portfolic devetoped in In Designed and
exported to PDF and an accompanying video. The student's project should show the student's ability in
Photoshop, lllustrator, Premiers, and either Fireworks/Dreamweaver or In Design/Acrobat. At the end
of the semester, each student will be responsible for presenting the project to the class. The emphasis
of the presentation will not be on the content of the project but rather how the project was developed
and the marketing thought behind it. The project will be graded on the projects ability to demonstrate
both marketing and technical skills. ‘

Lynda.com Journal (25%): Students will be responsible for spending thirty minutes a day, six days a
week watching Lynda.com instructional videos of their choice and journaling in Blazeview what you are
leamning from the video. This project will start on Sunday, August 19 and will run through Monday,
December 3 (excluding Holidays). Thus, at the end of the semester, you shouki have journaled on 70
different days. Every day, students will be responsible for journaling their Lynda.com activities in
Blazeview. They must do this five days per week throughout the whole semester. However, you only
journai on the days you watch at least 30 minutes of Lynda.com videos. I you do not watch at least 30
minutes of Lynda.com videos on a day, you do not journal for that day. You should only have one
Journal entry per day. This should be rare but, if you cannotgstto a computer on five different days
one waek, you may do six entries the previous or following week. If you must take this oplion, it is
critical that you 1) do your viewing/journaling on an off day for the previous or following week {i.e., do

WO




not do it on the same day you are doing regular viewing/joumnaling) 2) you must explain at the start of
the joumal entry why you are joumaling for six days that week, and 3) which day the jounal entry is
being substituted for. The content of your journals should 1) list which specific Lynda.com videos you
watched and their length, 2) what you learned from the videos, and 3) how you might apply what you
learned to either your project or in the real world of marketing.

Discussion / Attendance (20%): Students must come to class prepared to discuss what they are |
discovering from thely Lynda.com video watching. This diseussion along with class attendance will -
provide the basis for their qlasspgrtioipaﬁon grada wl_'lich will be _15% of the student's grade. Class

lon. (5%): Part of this grade will include participation orv a marketing research
. study. Detaitsof this participation will be given later in the semester.

Grades will be determined with 90-100=A; 80-89=B; 70-79=C; 60-69=D; below 60=F. Also, if a student
is found cheating on any assignment or exam, he or she will receive an automatic F for the class.

Other important Information

We must all work tegether to maintain a positive leaming environment in this class. If the professor
deems that any student is distracting in any way to this posiiive leaming environment of the class, the
professor at his.sole discretion has the option of instructing this student to leave the class and forfeit
all participation credit for that day. In such a case, if the student does not immediately comply by
immadiately leaving the class in a respectful manner, this student will forfeit all participation credit for
the full semester, thus receiving a zero on that 20% of his or her grade.

Make-up work or alternative assignments wili be determined by the professor and at the sole discretion
of the professor. These assignments may o may not exactly duplicate the original and wili not entitle
other students to the same atternatives since they may or may not have experienced the same
situation.

Please Note: As students in this class, at the end of the term, all of you will be expected to complete an
online Student Opinion of Instruction survey (SOI) that will be available through Banner. You will
receive a notification at your VSU e-mail address when the SOl is available; usually at least one week
before the end of the term. SOl responses are anonymous, and as your instructor, | will be able to view
only a summary of all responses two weeks after final grades have bean submiited, Although | will not
ses individual responses, | will be able to determine who filled out an SOt and who did not. Complete
information about SOls, including how to access them and a timetable for this term, is available at
hitp:/Awww.valdosta.edu/academic/OnlineSOlPHotProject.shtml. Your grade will not be affected by
whether or not you fill out your SOI.

Students with special needs should meet individually with the instructor and should make an
appointment with the Access Office by calling 245-2498.

,,,,,




c Schedule

~ Date Class Topic
Monday, August 13 Class Overview
Wednesday, August 15 Marketing Content and Tools
Friday, August 17 Media Center
Monday, August 20 Lynda.com

Wednesday, August 22
Friday, August 24
Monday, August 27
Wednesday, August 29

Photography 1: Exposure

Photography 2. Compaosition

Adobe Bridge and High Dynamic Range Photographs (HDR)
Working with Color -

Graphics Basics

Friday, August 31
| Wednesday, September &

Test 1

Friday, September 7
Monday, September 10
Wednesday, September 12
Friday, September 14
Monday, September 17
Wednesday, September 19
Friday, September 21
Monday, September 24

Photashop Interfacs
Photoshop Layers and Filters
Photoshop Sselection Basics
Photoshop Filters

MHustrator Interface

tustrator Shapes

IHustrator Objects
Hiustrator Color and Effects .

| Wadnesday, September 26

Test 2

Friday, September 28
Monday, October 1
Wednesday, October 3
Friday, October 5
Monday, October §
Wednesday, October 10
Friday, October 12
Wednesday, October 17

Page Layout and In Design
PDF's and Acrobat
Working with a Printer
Premiere Interfece
Premiere Effects

Green Screen and Keying
Working with Sound
Exporting Video

| Friday, October 19

Test 3

Monday, October 22
Wednesday, October 24
Friday, October 26
Monday, October 29
Wednesday, October 31

Waeb Design/Hosting Basics

HTML and CSS

Woeb Prototyping with Fireworks
Dreamweaver Basics '
Google AdWords and Website Optlmlzar

Friday, November 2 Google Analytics
Monday, November § ‘Test 4

. Wednesday, November 7
Friday, November 9
Monday, November 12
Wednesday, November 14
Friday, November 16
Monday, November 19
Monday, November 26

Excel and VBA
Databases / MS Access
Word and Print Merges

-@Bay and PayPal

Merchant Accounts and Paypal
Shopping Carts
Networking and Social Madia

- | Wednesday, November 28

Test 5

Friday, November 30
Monday, December 3
8:00 AM Wed, Dec. 5

Final Presentations 1
Final Presentations 3
Final Presentations 3




REQUEST FOR A REVISED COURSE
Valdosta State University

Date of Submission: 1/16/2013 (mm/dd/yyyy)

Depariment Initiating Revision:
Marketing and Economics

Faculty Member Requesting Revision;
Attila Cseh

Current Course Prefix, Tifle, & Number:

(See course description abbreviations in the catalog for approved prefixes)

ECON 4980 Economics Internship

List Current and Requested Revisions: (only fill in items needing to be changed)

Corrent:

Course Prefix and Number:

Credit Hours:

Course Title:

Prerequisites:

Co-requisites:

Course Description: Prerequisite: ECON
2105, ECON 2106, and completion of
Internship Agreement Form. Graded
“Satisfactory” or “Unsatisfactory.” The
application of academic economic skills in an
employment sitwation. A research project,
approved by a faculty member and the
employer,

is required. A student must adhere to the
Economics Internship Program Guidelines.
The internship can be taken only once.

Requested:

Course Prefix and Number:

Credit Hours:

Conurse Title;

Prerequisites:

Co-requisites:

Course Description: Prerequisite: ECON
2105, and ECON 2106, Senior Stending, and
completion of Internship Agreement Form.,

| Graded "Satisfactory” or "Unsatisfactory.”

The application of skills related to the
academic discipline of economics in an

employment situation. A project, approved by

'| a faculty member and the employer, is

required. The student must complete a
workshop with the Career Strategies
Coordinator no later than the end of the first
week of classes. 'Ihemtemslupcambetaken
only once.

Semester/Year to be Effective:
Summer, 2013

Estimated Frequency of Course Offering:

Indicate if Course willbe : [ | Requirement for Major [ Elective

| Justification: Select one or more of the folldwing to indicate why the requested change will be
beneficial, giving your justification. Includernd/or append relevant supporting data.

O Improving student learning outcomes:
[[] Adopting current best practice(s) in field:

[C] Meeting Mandates of State/Federal/Outside Accrediting Agencies:




TX] Other: Workshop now required

Source of Data to Support Suggested Change:
[} Indirect measnres: SOIs, student, employer, or alumni surveys, etc.

[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting the program’s learning -
outcomes (i.e., how does this course fit within the current program assessment plan and
what sorts of data will be collected and evaluated to determine if the course is meeting
stated program or course outcomes?), '

Data Sources:
X] Indireet measures: SOIs, student, employer, or alumni surveys, etc. Employer surveys

[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)




Date: 2}“1}]3
Date: Z/I;Lf'/,’} |

Date:

__Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED COURSE
Valdosta State University

Date of Submission: 10/01/2012 (nm/dd/yyyy).

Department Initiating Revision:
Marketing & Economics

Faculty Member Requesting Revision:
Aubrey R. Fowler 111

Current Course Prefix, Title, & Number:

(See course description abbreviations in the catalog for approved prefixes)

MKTG 4000 Principles of Promotion

List Current and Requested Revisions: (only fill in items needing to be changed)

Current: . Requested:

Course Prefix and Number: Course Prefix and Number:

Credit Hours: | Credit Hours:

Course Title: - Course Title:

Prerequisites: MKTG 3050 Prerequisites: MKTG 3050

Co-requisites: Co-requisites: MKTG 3050

Course Description: Course Description: Pre or Corequisite
MKTG 3050

Semester/Year to be Effective; Estimated Frequency of Course Offering:

Fall/2013 Annually

| Indicate if Course will be : [] Requirement for Major  [X] Elective

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[} Improving student learning outcomes:
[ Adopting current best practice(s) in field:

[J Meeting Mandates of State/Federal/Outside Accrediting Agencies:
DJ Other: Allowing enroliment of qualified non-business majors into the new Advertising &

Promotion minor.

Source of Data to Support Suggested Change:

X Indirect measures: SOIs, student, employer, or alumni surveys, etc. Colleagues across

campus

[[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,

portfolios, specific assignments, etc.)




Plans for assessing the effectiveness of the course in meeting the program’s learning
outcomes (Le., how does this course fit within the current program assessment plan and
what sorts of data will be collected and evaluated to determine if the course is meeting
stated program or course ouicomes?).

Data Sources: _
[] Indirect measures: SOIs, student, employer, or alumni surveys, etc.

(X Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) The course will be assessed as part of the overall
marketing program assessment using course embedded measures.




| Date: 2-/”{/!3

L o Ca ~ 2/14]
College/Division Exec. Comm.: — Y &ﬁi Date: / ! ‘-f' . ;
Dean/Director: Date: %//?:// 3

| Graduate Exec. Comm

| (for graduate course) Date:
Graduate Dean
(for graduste course) Date:
Academic Committee: Date

Form last updated: January 6, 2010




REQUEST FOR A NEW COURSE
Valdosta State University

Date of Submission: 10/01/2012 (mm/dd/yyyy)

Department Initiating Request: Faculty Member Requesting:

Marketing and Economics Aubrey R. Fowler 111

Proposed New Course Prefix & Number: . | Proposed New Course Title:

(See course description abbreviations in the catalog . . .

for i prefixes) Creative Advettising Strategy

MKTG 4300 , Proposed New Course Title Abbreviation:
' (For student transcript, limit to 30 character spaces)

Creative Advertising Strategy

Semester/Year to be Effective: Estimated Frequency of Coum Offering:

Fall/2013 _ Annually

Indicate if Course willbe : [ ] Requirement for Major Elective

Lecture Hours: 3 ' Lab Hours: 0 Credit Hours: 3

Proposed Course Description: (Follow cumrent catalogue format and include prerequisites or
co-requisites, cross listings, special requirements for admission or grading. A description of fifty
words or fewer is preferred.) Prerequisite: MKTG 3050 & Pre- or corequisite: MKTG 3080.
Introduces the fundamentals of creative advertising strategy and execution. The class provides
students with both understanding and experience in various elements of copywriting, design, and
layout of advertisements for a variety of media outlets.

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

Improving student learning outcomes: There are three primary leamning outcomes associated
with the class: (1) Students will learn creative advertising strategy; (2) Students will use current
marketing issues to develop their critical understanding of advertising as part of the marketing
mix; (3) Students will learn to develop an advertising campaign that is designed to achieve the
advertising objectives of an organization as well as evaluate their own and other advertising
campaigns. The three outcomes work together to provide a course in which students build their
creativity, learn advertising strategy, and critically assess advertising campaigns.

[[] Adopting current best practice(s) in field;

[ Meeting Mandates of State/Federal/Outside Accrediting Agencles

E Orher: Theclasswproposedtobecﬂ’eredaspartofthe proposedAdverusmg&Promot:on
minor.

Source of Data to Support Suggested Change:
[J Indirect Measures: SOIs, student, employer, or alumni surveys, etc
1 Direct Measures: Materials collected and evaluated for program assessinent purposes {lests,




portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting program’s learning outcomes
(ie., how does this course fit within the current program assessment plan and what sorts of data
will be collected and evaluated to determine if the course is meeting stated program or course
outcomes?)

Dats Sources:
] Indirect measures: SOIs, student, employer, or alumni surveys, etc.

[<] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) The course will be assessed as part of the overall
marketing program assessment using course embedded measures.

[T} Other:

+*Attach a course syllabus with course outcomes/assessments and general education
outcomeslasaessments.** ‘




Dept. Head M @Q(. Dm:z/:‘!/l}
College/Division Exec. mjw\aﬂé‘ﬁtﬁ ~ | pae 2 H/ =
M%M Date: 9/2’4?

(for graduate course): Date:
Graduate Dean: :

| (for graduate com'se) : Date:
Academic Committee: Date:

Form last updated: January 6, 2010




MKTG 4300: Creative Advertising Strategy -
Spring 2013: 2:30 to 3:45 PM MW, Pournd Hall Room 120
~ Aubrey R. Fowler IIt, arfowler@valdosta.edu

Office: Pound Hall, Room 302

Office Telephone: 245-6458, Cell Phone: 229-460-1272
Office Hours: 1:30 to 2:30 PM MWF, and by appointment

REQUIRED TEXTS:

» Drewniany, Bonnie L. and A. Jerome Jewler{2010), Creative
Strategy in Advertising, South-Westemn.
+ ‘Mahon, Nik (2010), Basics Advertising: Art Direction, Ava
Publishing.
s Bowdery, Rob (2008), Basics Advertising: Copywriting—The
~ Creative Process of Writing Text for Advertising, Ava
Publishing.

COURSE DESCRIPTION

Marketing 4200 is designed to introduce you to the fundamentals of creative advertising strategy and
execution as well as to assist you in understanding various elements of copywriting, design, and layout
of advertisements for various media, As such, we will explore the role of the copywriter in advertising
and how an individual might go about generating ideas, improve language skills, and develop compelling
copy. We will alsa examine the role of the art director in the development of advertising and the
visualization of advertising using surprise, simplicity, and provocation. Additionally, we will attempt to
understand visual drama as it communicates the advertising message. The class is ultimately intended to
advance your knowledge of advertising effectiveness and to develop your skills in developing an
advertising campaign.

Course Objectives: Throughout the duration of this semester, we will:

Deflne and describe the roles of the copywriter and the art director
Explore the elements of effective advertising copy and art

Analyze various social, historical, and cultural influences on advertising
Build an advertising campaign for a single product across different media
Discuss current economic, legal, and ethical issues in advertising

ASSIGNMENTS

Over the course of the semester, you will be expected to complete several assignments, all of which are
designed to help you meet the objectives set forth in this syllabus. The assignments are as follows: 10

" homework assignments, a creative advertising portfolio, a midterm, and a final exam. Additionally, you
will have the opportunity to earn extra credit by writing a hook report. :

Homework Assignments: | have prepared ten different homework assignments spread throughout the
semester that correspond with material covered over the course of the semester. These range from
answering questions associated with various cases contained in the readings to developing original copy
for ads and original art Ideas for existing copy. Each of these assignments will be turmed in by class time
on their assigned day and are worth up to 10 points each for a total of up to 100 POINTS.




Creative Advertising Portfolio Group Project: As part of a group, you will also need to complete a
creative advertising portfolio that provides a creative brief as well as examples of original creative art
and copy for an advertising campalgn of your group’s design. In this case, the product will involve-a
musical artist and that artist’s catalog of music put together as a remastered box set. You will produce a
Creative portfolio that discusses the creative opportunities available to the brand, the message strategy -
you propose the brand utilize, examples of art and copy associated with the creative strategy, and the
media recommendations you make for carrying the message to the targeted audiences.

Additionally, the advertising portfolio project will require that an individual take charge of the project as
Project Manager. In the first week of class, individuals will apply for the position of Project Manager by
providing a brief resume and a statement of purpose outlining why they should be chosen for this
position, In the event that there are too few applicants, | will select the Project Managers from the
classroom pool based upon critesia that | deem appropriate. Please refer to the Advertising Portfolio
Project assignment sheet for further details. - Applications for project manager are due no later than -

10:00 AM on Wednesday, August 17. Though there are a varlety of due dates scattered throughout
the semester, the final portfnllolsdueon.and will be worth up to a total of 500 points.

Advertising Journal and Paper: Each of you will be responsibile for keeping an advertising journal
throughout the course of the semester. Each week, you will find an advertisement or other promotional
effort that matches up with a particular appeal that we discuss in class, and you will analyze that
advertisement in three ways. First, you will provide a personal assessment of the effectiveness of the
advertisement. Second, you will compare the ads you choose to previous ads you've chosen throughout
the semester, and finally, you will analyze the advertisement using some aspect of the material we
discuss for that particutar week.

Midterm and Final Exam: The midterm and final will consist of several multiple choice and essay based
questions and, unless otherwise notified, will be given in Pound Hall room 120. Both the midterm and
final are designed to determine what you've learned throughout the semester and will include guestions
from the textbook, lectures, and other readings. You will only be allowed to take a makeup In the event
of an emergency. If an emergency does arise please let me know as soon as possible so that we can
make arrangements accordingly. The mid-term Is scheduled for.during normal class time, and the
final exam is JJjbetween J] £ach is worth up to 100 points.

GRADE BREAKDOWN

Each assignment will be worth a certain number of points which will then be converted into a
percentage of your grade. As you can see, there are four assignment types, each of which is worth 25%
of your overali grade. Ultimately, your grade will be your choice. if you keep up with the work in a
timely fashion over the course of the semester, you will most likely do well in'the class; but if you
procrastinate and rely simply on your ability to get by, then you may not do as well as you'd like.
Remember, abllity plus effort equals success.

Final Paper Due Dec g
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Grades will be scaled according to the range shown at the right. | bulld
grades based upon this system which means that someone who has 89.9
points or 89.9% of the possible grade has exactly that as there will be no
rounding up. ‘Let me restate that: 1 DO NOT ROUND UP TO THE NEAREST
PERCENTAGE POINT. 1also do not “give” points away, so If you are a point
or two away from an A, do not ask me to "give* you points. That would
simply not be fair to-everyone in the class. However, if you do see a
mistake, please bring that to my attention as soon as possible. | will give
everyone at least 24 hours to discuss thelr grade with me before 1 post
them at the end of the semester.

CLASS SCHEDULE

Here Is the class schedule for the Spring Semester, | expect that each chapter will be read prior to class
time on the day the chapter’s quiz is due. You'll also notice a column for certain assignment due dates.
Also, the various due dates associated with the project are provided as well. 1reserve the right to
change the schedule at any time; however, | will also provide ample notification for any changes that are
made. If you have any conflicts associated with these due dates for athletics, SIFE, or any other extra-
curricular activity, please make arrangements with me at your earliest possible conveniernce.

(12 | | anDweation | _Toolsof AstDirection | |
ET The Visusl ides [ Projectay | |
(36 1 1 Disassion | Dhoussion | |




CLASS POLICIES

Academic Dishonesty: Plagiarism and cheating will not be tolerated. All forms of academic dishonesty
will result in a grade of “F” being assigned to the course. Academic dishonesty Includes, but is hot
limited to, plagiarism, copying exam answers, and unauthorized use of aids during exams. In other
words, students are expected to do their own work and uphold the Academic Honor Code published in
the V5U Student Academic Handbook. The academic integnty violations, as presented on page 61 of
that handbook are listed as follows

s No student shall use or attempt to use unauthorized materials or devices to aid in achlewng a better
grade in a component of a class.

¢ No student shall receive or give or attempt to recelve or give assistance not authorized by the
instructor in the preparation of an essay, Iaboraborv report, examination, or other assignment
included in any academic course.

¢ No student shall take or attempt to take, steal, or otherwise procure in an unauthorized manner any
material pertaining to the conduct of a class, including but not limited to tests, examinations,
laboratory equipment, and roll books. -

* No student shall sell, give, lend, or otherwise furnish to any unauthorized person material which can
be shown to contain the questions or answers to any examinations scheduled to be given at any
subsequent date in any course of study offered by the University, without authorization from the
Universlity.

* No student shall engage in plagiarism, which is presenting the words or ideas of another person as if
they were the student’s own. Essays, term papers, laboratory reports, tests, online writing
assignments, ard ather similar requirements must be the work of the student submitting them.
Some typical examples of plagiarism are:

a) Submitting an assignment as if it were one’s own work when, in fact, it is at least partly or
entirely the work of another.

b) Submitting a work that has been purchased or otherwise obtained from an internet source
or another source,

¢) Incorporating the words or ideas of an author into one’s paper without giving the author
due credit, e.g., when direct quotations are used, they must be indicated, and when the
ideas of another are incorporated in the paper, they must be appropriately acknowledged.

Many internet sites are available to guide you through the citation process. One that | recommend is the
Online Writing Lab (OWL) at Purdue University. The address is: http://owlenglish.purdye.edu/

Harassment: Nelther the Marketing Department nor LCOBA nor | will tolerate sexual or racial
harassment in the classroom. If you should experience problems in this area, you may contact me, the
Chair of the Department of Marketing & Economics, the Dean of LCOBA, or the Campus Affirmative
Action & Diversity Office. If | witness any such harassment in my class during any discussions or
otherwise, you will be asked to leave the classroom immediatety. :

Students with Special Needs: Students with disabllities are encouraged to contact the Instructor for a
confidential discussion of their individual needs for academic accommodation. It is the policy of the
Valdosta State University to provide flexible and individualized accommodation to students with

. documented disabllitles that may affect their abllity to fully participate in course activities or to meet
course requirements. Students requiring classroom accommodations or modifications because of a
documented disability must contact the Access Office for Students with Disabilities located in room 115
Nevins Hall {(Phone: 245-2498 or 219-1348),




Cell Phones: Technology is a wonderful thing. It allows us to connect with people all over the country
and, in fact, all over the world. . With laptops, we get on to Facehook or Myspace or some other website
and have a variety of conversations with friends, family, and strangers alike. With celf phones, we've
even managed to reduce conversations to a thumb-typed shorthand so that we can connett with our
friends across campus (or even in the same class) whenever we want. However, there isa time and a
place for using technology to connect with the other side of the world. My class is not the time or the
piace.

In other words, unless you have some sort of serious issue (.e. a pregnant spouse), all cell phones will be
turned off and put away while in class. if a cell phonetings, vibrates, or becomes otherwise noticeable
to me or anyone else in the class, you will automatically lose two percentage points from your final
grade. In other wards, do not leave the cell phone on the desk or within my sight. If I see you texting in
class, then you will also lose your two percentage points from your final grade. If | see you texting in
class a second time, you will then lose four percentage points. A third time, and you wilt lose another §
percentage points. In other words, if you get caught texting three times during the course of a
semester, you will lose a total of 14 percentage points from your final grade.

Computer Lab Conduct: This class takes place in the computer lab which offers a great deal of
opportunity for engaging in other activities other than focusing on class. As | walk argund class, | notice
what other people are doing and it can distract me from the task at hand. If) get distracted, thenit -
disrupts the flow of the classroom. This means that, if you decide to check out the latest information on
ESPN.com or check your emall while I'm lecturing, you are disrupting the class. That will not be
tolerated. '

Additionally, this class is a consumer behavior classroom and not a study hail for you to complete
homework that I've assigned or that You have from other classes. Anyone caught doing homework in
the class, checking their email, or perusing the Internet will lose two percentage points from his or her
final grade for each occasion. Keep in mind this is your classroom and your time, make the most of
both.

Contacting the Professor; Throughout the semester, you may find need to contact me via email. When
You do so, please include in the subject line the class designation followed by a dash followed by a brief
description of the subject of your email. For instance, if you heed to ask a question about a particular
exam, the subject line of your email would look like this: MKTG 3620—Exam #1 Questions. Or, i you
need to set up a time to meet with me, then the subject line would look like this: MKTG 3620—
Appointment. Doing so allows me to organize your emails 5o that | can refer back to them at a later
date if necessary. ‘

As for texting the professor, | do not and wiil not answer text messages. In other words, do not send me
text messages. They will not be answered if you do. | do, however, answer my phone between the
hours of 9:00 AM and 11 PM unless otherwise occupled. If | do not answer, please leave a message
stating your name and the class for which you are calling. | will return your call as soon as | can. And
finally, you can always stop by my office. ) am often there even beyond my office hours, so stop by if
you have any immediate or pressing questions. S '

Tuming in Work: Unless otherwise specified, you wilk turn in ail work to me via the Assignment tab in
BlazeView. | will not accept any emalled work. When you do so, each document must be created ina
Word 2007 format which means that if you work in any other format, you will need to convert the
document into the appropriate format. You will recognize the Word 2007 format by the .docx file
extension at the end of the name of your document. If it is not in the appropriate format, then it wili
not be considered turned in. :




Late Werk Policy: | do accept late work, but only to aipoint. Once an assignment is late, It will lose ten
percent of the total possible points for each day that it is late. 1f an assignment is due at 5:00 PM, then
at 5:01 PM, that work is considered late. If you have turned in a document in an inappropriate format or
if 1 cannot open the document, then it will be considered late. If you send me an email with an
attachment instead of submitting it via BlazeView, then it will be considered late. Keep in mind that the

devil is, more often than not, in the details.

A Few Thoughts on Your Participation: This is your class, and | expect you to take ownership of the
class. By that | mean, come to class prepared to participate, toask questions, and to challenge yourself
and your fellow students and even me. Please feel free to come to me with any problem you have in -
the classroom, be it with another student or with my approach in class. And please feel free to tell me

how F'm doing as we progress.

Also keep in mind that the classroom is full of students who are trying to learn from the lectures as well
as from each other. Sometimes comments pass between students during a lecture. That happens and is
often perfectly understandable. However, when those comments become disruptive to the professor or
to the other students in class, then the student responsible for those comments may be asked to leave
the classroom with a loss of two attendance points for the eccasion. This doesn’t mean you shouldn’t
participate or comment or even crack a joke when it seems appropriate. Just do not be disruptive when
doing so (and everyone wiil know what i disruptive when it happens). -

Marketing, in and of itself, is not necessarily a controversial topic and very few if any of the skills or
techniques we discuss in class will have any controversy attached to them. However, it is very possible
that we will discuss a variety of topics or that | will display some consumer images in class that will have
some level of controversy associated with them. 1 conduct an open classroom where anyone can say
anything as long as they do so with respect for others. If you have an opinion, feel free to express that
opinion but also be prepared to listen to other opinions that may be in opposition to yours, and also be
prepared to support that opinion in some way. Ultimately, we need to be respectful-of one ancther as
we advance through the semester. Anyone who is not respectful will be asked to leave the class.

Student Opinion of Instruction: As students in this class, at the end of the term, all of you will be
expected to complete an online Student Opinion of Instruction survey {SOI) that will be avaitable

through Banner. You will receive a notification at your V5U e-mail address when the SOI is available,
usually at least one week before the end of the term. SOl responsas are anonymous, and as your
instructor, 1 will be able to view only a summary of all responses two weeks after final grades have been
submitted. Although | will not see individual responses, t will be able to determine who filled out an 501
and who did not. Complete information about SO, including how to access them and a timetable for
this term, is available at hitp;{/www.valdosta.edu/acade 2SOIP R




‘REQUEST FOR A REVISED COURSE
Valdosta State University

Date of Submission: 10/01/2012 (mm/dd/yyyy)

Department Initiating Revision: Faculty Member Requesting Revision:
Marketing & Economics Aubrey R Fowler Il

Current Conrse Prefix, Title, & Number:
(See course description abbreviations in the catalog for approved prefixes)

MXKTG 4720 Marketplace Culture and Ethnography

List Current and Requested Revisions: (only fill in items needing to be changed)

Current: _ | Requested:
Course Prefix and Number: _ Course Prefix and Number:
Credit Hours: Credit Hours: _ _
Course Title: Marketplace Culture and Couwrse Title: Advestising Culture and
Ethnography Ethnography
Prerequisites: MKTG 3050 Prerequisites: MKTG 3050

| Co-requisites: Co-requisites: MKTG 3050

Course Description: Study of fundamentals of | Course Description: Pre or Corequisite:
ethnographic method and its use in marketing. | MKTG 3050. Study of the fundamentals of the
Students will use ethnography to develop a ethnographic method. Topics include the use of
better understanding of the marketing segments | ethnography in developing advertising and

a company wishes to target, how customers understanding its impact on society and

utilize the product or service it provides, and culture. '

how employees interact with one antoher '

within organizational culture. ,
Semester/Year to be Effective: Estimated Frequency of Course Offering:
Fall/2013 Annually |

Indicate if Course willbe : [ Requirement for Major  [X] Elective

Justification: Select one or more of the fbllowing to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

] Improving student learning outcomes:

] Adopting current best practice(s) in field:

[] Meeting Mandates of State/Federal/Outside Accredltmg Agencles

[X] Other: In keeping with the proposed Advertising & Promotion minor, the course title will be |
changedandthefocusmubedlrectedatadvernsmgmthcrthanonmarkeungasawhole.

Source of Data to Support Suggested Change:




[ Indirect measures: SOIs, student, employer, or alumni surveys, etc

[T Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)

Plans for assessing the effectivencss of the course in meeting the program’s learning

| outcomes (i.e., how does this course fit within the current program assessment plan and
what sorts of data will be collected and svaluated to determine if the course is meeting

stated program or course nutcnes?).

Data Sources:
[(] Indirect measures: SOIs, student, employer, or alumni surveys, etc

| I Direet measures: Materials collected and evaluated forpmgramasmssmentpmposes (tests,
portfolios, specific assignments, etc.) The course will be assessed as part of the overall
marketing program assessment using eourse embedded measures.




Skl A

Dept. Head: M@ | Date; Z-/I‘I}B
College/Division Exec. Comm. } MU" ‘“‘1 é"ﬁ Date: 2/ ,‘Lf) ,‘3

Desn/Director: %W Date; A //
Graduate Exec. Comm.; /

(for graduate course) Date:
Graduate Dean: ' |

(for graduate course) . Date:
Academic Committee: _ ' Date:

Form last updaied: Januery 6, 2010




"REQUEST FOR A REVISED COURSE
Valdosta State University

Tate of Submission: 10/01/2012 (mm/dd/yyyy)

Department Initinting Revision: Faeulty Member Requesting Revision:
Marketing & Economics "} Avbrey R. Fowler [II '

Current Course Prefix, Title, & Number:
(See course description abbreviations in the catalog for approved prefixes)

MKTG 4730 Marketing and Society

List Current and Requested Revisions: (only fill in items needing to be changed)
Current: Requested:

Course Prefix and Number: Course Prefix and Number:

Credit Hours: ' Credit Hours: _
Course Title: Marketing and Society - | Course Title: Advertising and Society
Prerequisites: MKTG 3050 Prerequisites: MKTG 3050
Co-requisites: Co-requisites: MKTG 3050

Course Description: Study of the impact of Course Description: Pre or Corequisite:
marketing on society and culture, The course | MKTG 3050. Study of the impact of

develops an understanding of various issues advertising on society and culture. The course
concerning marketers and their stakeholders develops an understanding of various issues.
and explores the unintended consequences of | concerning advertisers and their stakeholders
products and promotional efforts on the society | and explores the unintended consequences of
at large, as well as the various public policies | advertising on the society at large as well as

in place that impact marketers. the various public policies in place that impact
advertising and advertisers.
/| Semester/Year to be Effective: Estimated Frequency of Course Offering:
Fall/2013 Annually '

Indicate if Course will be : [ ] Requirement for Major  [X] Elective

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

[ Improving student learning outcomes:
[J Adopting current best practice(s) in field:
[J Meeting Mandates of State/Federal/Outside Accrediting Agencies:

[X] Other: In keeping with the proposed Advertising & Promotion minor, the course title will be |

changed and the focus will be directed at advertising rather than on marketing as a whole.
Allowing enrollment of qualified non-business majors into the new Advertising & Promotion




minor,

Source of Data to Support Suggested Change:
[] Indirect measures: SOIs, student, employet, or alumni surveys, eic.

[] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting the program’s learning
outcomes (i.e., how does this course fit within the current program assessment plan and
what sorts of data will be collected and evaluated to determine if the course is meeting
stated program or course outcomes?).

Data Sources: _
[ Indirect measures: SOIs, student, employer, or alumni surveys, etc.

[X] Direct measures: Materials collected and evaluated for program assessment purposes (tests,
portfolios, specific assignments, etc.) The course will be assessed as part of the gverall
marketing program assessment using course embedded measures.




Date:

Form last updated: January 6, 2010-




REQUEST FOR A REVISED COURSE
Vaidosta State University

Date of Submission: 1/16/2013 (mm/dd/yyyy)

Department Initinting Revision:
Marketing and Economics

' Faculty Member Requesting Revision:

Attila Cseh

Current Course Prefix, Title, & Number:

(See course description abbreviations in the catalog for approved prefixes)

MKTG 4980 Marketing Internship

List Current and Requested Revisions: (only fill in items needing to be changed)

Current:

Course Prefix and Number:

Credit Hours:

Course Title;

Prerequisites:

Co-requisites:

Course Description: Prerequisite: MKTG
3050 and completion of Internship Agreement
Form. Graded

“Satisfactory” or “Unsatisfactory.” The
application of academic marketing skills in an
employment situation. A research project,
approved by a faculty member and the
employer,

is required. A student must adhere to the
Marketing Internship Program Guidelines. The

Reguested:

Course Prefix and Number:
Credit Hours:

Course Title:

Prerequisites:
Co-requisites:

Course Description: Prerequisite: MKTG -
3059, Senior Standing, and completion of
Internship Agreement Form. Graded
"Satisfactory" or "Unsatisfactory." The
application of skills related to the academic
discipline of marketing in an employment
situation. A project, approved by a faculty
member and the employer, is required, The
student must complete a workshop with the
Career Strategies Coordinator no later than the

internship can be taken only once. end of the first week of classes. The internship
can be taken only once.

Semester/Year to be Effective: Estimated Frequency of Course Offering:

Summer, 2013

Indicate if Course will be : [_] Requirement for Major

Elective

Justification: Select one or more of the following to indicate why the requested change will be
beneficial, giving your justification. Include and/or append relevant supporting data.

] kmproving student leaming outcomes:
[J Adopting current best practice(s) in field:

[ Meeting Mandates of State/Federal/Outside Accrediting Agencies:




X Other: Workshop now required.

Seurce of Data to Support Suggested Change:
[ Indirect measures: SOIs, student, employer, or alumni surveys, etc.

[] Direct measures: Materials collected and evaluated for program assessment purposes (tcsts
1 portfolios, specific assignments, etc.)

Plans for assessing the effectiveness of the course in meeting the program’s learning
outcomes (Le., how does this course fit within the current program assessment plan and
what soris of data will be collected and evaluated to determime if the course is meeting
stated program or course outcomes?).

Data Sources:
Indirect measures: SOls, student, employer, or alumni surveys, etc. Employer surveys

portfolios, specific assignments, etc.)

[ Direct measures: Materials collected and evaluated for program assessment purposes {tests,




Approvals:

Dept. Head:

%a@& Date: Z/W_/_'S

Date: Z{ fl'q./lll}

| 33

Date:

Date:

Date:

Form last updated: January 6, 2010




REQUEST FOR A REVISED CATALOGUE COPEEp 44 23 |
(New Learning Outcomes, Admissions, or Other Program )

Valdosta State University GMS%

Area of Change: [ ]Core  []Senior Graduate

Current Catalogue Page Number: 139-145 | Proposed Effective Date for Revised :
| Catalogue Copy: (new or revised) Aug 2013

Degree and Program Name: MAce, MBA, WebMBA, MBA/HCAD

Present Requirements: see attachment. | Proposed Reguirements: (highlight changes
after printing) sece attachment

[ Justification: (select one or more of the following to indicate why the requestod change will be
beneficial, giving your justification. Include and/or append relevant supporting data.)

[J Improving Student Leaming Outcomes
D_Adopting Current Best Practice(s) in Field

[X] Meeting Mandates of State/Federal/Outside Accrediting Agencies The University System of
Georgia Strategic Goal Three Challenge calls for the USG to produce more health profession
programs and increase the number of graduates produced by its health programs.

{0 other

Source of Data to Support Suggested Change:

Indirect messures: SOIs, student, employer, or alumni surveys, etc. The U. S. Bureau of
Labor Statistics (BLS) Occupational Outlook Handbook (2012) estimates that employment of
healthcare managers will grow by 22 percent from 2010 to 2020. The average growth rate
for all occupations is expected to increase by only 14 percent. For the State of Georgla, the
Supply and Demand System (OSDS) projects employment growth between
2008 to 2018 for healthcare managers to be 46.4 percent. The Long-term Occupational
Projections for the South Georgia Workforce Investment Area (WIA018) for 2008-2018
estimates a 45.24 percent growth in employment of healthcare managers, whichis a 3.8
percent annual growth rate. This represents the largest forecasted percentage change in
employment in the South Georgla area. The Georgia Department of Labor reports that the
average hourly wage in 2011 for medical and healthcare managers was $41.61 (median




$36.91) and the average annual income was $86,549. This hourly wage is among the largest
reported statewide, The growth in healthcare management job opportunities through the
nmdecade.repruentsanecomnﬁcallyslgmﬂmnthnpacton&uﬂlﬁeorgh ‘

(2] Direct measures: Materials collected and evaluated for program assessment purposes (tests,

portfolios, specific assignments, etc.) :

Plan for assessing the effectiveness of the change in meeting program’s learning outcomes
(i.e., how do these changes fit within the enrrent program assessment plan and what sorts
of data will be collected and evaluated to determine if these changes are mecting stated
program outcomes?).

Data Sources;

£ Indirect measures: SOTs, student, employer, or alumni surveys, etc. Number of individuals

enrolled and graduated from program, placement of graduates,
[] Direct measures: Materials coliected and evaluated for program assessment purposes (tests,

portfolios, specific assignments, etc,)




Form last updated: January 6, 2010




Graduate Catalog _ _

| HARLEY LANGDALE, JR.

COLLEGE OF BUSINESS ADMINISTRATION
 prlL Wayne Plumly, Jr., Dean

216 Thaxton Hall

Dr. Mel E. Schnake, MBA Director
' 208 Pound Hall
Dr. Leonard Weld, M.Acc. Director

214 Pound Hall

The Harley Langdale, Jr. College of Business Administration at Valdosta State University offers the Master of
Business Administration (MBA) program and a Master of Accountancy (MAcc) program. With five other AACSB-
accredited business schools in Georgia, the Langdale College also offers a collaborative, web-based Master of
Business Administration (WebMBA) program. Valdosta State University graduates from both programs receive the
same VSU Master of Business Adlmmsh-atwndegree o

mmdecbmAmmmdu@dmoﬂ«gMeansmmem
for management careers in both for-profit and not-fos-profit organizations. The programs integrate knowledge of the
fumctional arcas of business with ongoing developments in business practice. Furthermore, the programs seek to
develop students’ critical thinking, problem-sotving, and communication skills, appreciation for diverse cultural
perspectives, and ability to solvereal-worldhusmess problems.

The MBA and WebMBA programs are fully accredited by AACSB International— The Association to Advance
Collegiate Schools of Business, the premier national accrediting agency for programs in business administration.
This accreditation places the Langdale College in the top 5% of all business schools worldwide.

The MAck is a specialized graduate degree that prepares its graduates for careers in public accounting. The
program integrates accounting knowledge within the broader context of the other fimctional areas of business. The
MAcc program seeks to develop students’ critical thinking, problem-solving, communication, and tachnology skills.

The Langdale College occupies Pound Hall and Thaxton Hall on VSU’s Steele North Campus. These stute-of-
Mﬁmhhesmcludsmulh-medmc”oom,asmdemmputeﬂab and two computer teaching classrooms.




Prior to admission to any graduate program at Valdosta State University applicants must first submit a
completed application packet to the Graduate School. A completed application packet includes official transcripts
from all institutions previously attended, official test scores (GMAT or GRE), completed application form, fee, and
any additional program requirements submitted by the admission deadline. To be considered for the preferred term
all required materials must be received by the Graduate School no later than the close of business on the deadline. It
is the responsibility of the epplicant to allow adequate time for document submission and to ensure receipt of
documents, :

1 EBMEBA® PROGRAM

w
5 M B A FOR THE NEW
M

G EORG A
“G EORGTIA”
MILLENNIUW "

The collaborative, web-based Master of Business Adminisiration (WebMBA) program is offered by five
AACSBB-accredited business schools in Georgia (Valdosta State University, Kennesaw State University, Georgia
College and State University, Georgia Sonthern University, and Undversity of West Georgin). The pwrpose of this

program is to enhance the graduate educational oppornmities for working business professionals in Georgia. To
view the Georgia WebMBA Consortium Web Site, please see <www.webmbaonline.org >

All five schools admit students, who participate in a common curriculum, Each WebMBA consortium school
provides faculty who are academically or professionally qualified, The faculty members for this program are among
the strongest graduate faculty for each school in terms of teaching, research, and business experience,

A new WebMBA cobort is admitted each Fall Semester. Two WebMBA courses will be offered each ssmestet,
including summer terms. A student may complete the entive program in five semesters.

Web MBA and MBA Learning Goals

MBA students will be:

- 1. Competent in the business disciplines, using appropriste accounting, marketing, economics, quantitative
methods, organizationa) behavior, finance, or production knowledge and tools to make a business decision in
that functional area, '

2. Critical thinkers, using concepts from strategic management to integrate relevant information, decision-making
techniques, and concepts from muliiple business fumctions to make decisions in new or unpredictable
environments. '

3. Eﬁwﬂwcommmmmudngmﬁmmmmhymdomwwmnskmmemedmmkmg
through better communication.

4, Pmﬁcimtinlmkingeﬂ!hdmdhgaldecisims,recogﬁzhgcu]tmﬂdiminlhelegalandethicnl‘
implications of business decisions.




5. Globally cogpizant, identifying management issues in a global environment with disparate business views and
culturally diverse custorners and emplovees.

6. Team players and leaders, demonstrating the team and leadership skills needed to make a business decision.
Examples of Goal Assessments

1. Students complete knowledge tests related to relevant leamning objectives for each course.
2, Students complete class exercises, group projects and present cases in oral and written form.
3 Facultynbsmandmatudmtsonta@wwkmdleadmhipnkﬂls.

Admission Deadlines

Sec WebMBA web site hitp://'www.webmbaonline.org

for the most current admission deadlines

Go ta the Graduate School Website
WMWdehmﬂpmm-umml RS .
and click on{WebMBA Program for information on: S
- Spacific WebMBA Program Admission Requirements ”
-  WebMBA Program Retention, Dismissal and Readmission Policies

- WebMBA Program Graduation Requirements
To Apply Online: 7 htps:/fwww.applyweb.com/apply/vsug/menun. html -
WebMBA Prerequisltes

Applicants must have completed the following four prerequisites or their equwa!enm before being admatted to
the program:

Course VSU Course Number




Principles of Accounting | ACCT 2101

Principles of Accounting 11 | ACCT 2102
Applied Business Statistics BUSA 2100
Financial Management FIN 3350

‘Thess prerequisites may be satisfied by taking an on-campus course from an accredited college or university or
by completing three self-paced CD modules developed for this purpose.

WebMBA Courses

The WebMBA graduate curriculum consists of the following 10 three-hour courses offered exclusively by the

wmdmmmmmmpmnmmammﬂmma:Mmm Attending our 2-day
onentauonismaudumyunlessyouhveoumdothooonumntalus

WMBA 6000 Human Behavior i OTganizations ... 3 hours

WMBA 6010 Managerial Accounting 3 hours

WMBA 6030 Global and International Business...............oses 3 hours

WMBA 6040 Managerial Decision Making 3 hours

WMBA 6050 Strategic Marketing ' 3 hours

WMBA 6060 Managerial Finance 3 hours

WMBA 6070 Entrepreneurship. 3 hours

WMBA 6080 Management Information SyStems .........-.u.se.mwmes 3 hours )
WMBA 6100 Productions and Operations Management...........3 hours

WMBA 6110 Business Strategy 3 hours

Total Hours Reguired for the Degree : 30 _ )

Course Load

WebMBA students normally exwoll for sixsemﬂtet hours cach semester for five semesters, progressing through
the program as a single cohort.

Special WebMBA Program Closts




Students accepted by Valdosta State University for the WebMBA program will enroll and pay for-all classes
throngh VSU. Progrem tuition will be $1,725 per three-semester-hour course ($575 per student credit hour) for both
in-state students and out-of-state students. Additionally, each student is required to have the necessary computer
hardware, sofiware, and internet connection to complete the program. Details of these computer roquirements are
listed on the WebMBA web site

<http://www.webmbaonline.org>.

Common Platform

The WebMBA will use Vista as a common platform. Support for Vista is available on the individual campuses
as well as at the University System level. Students will learn how to use Vista during the two-day Student
Orientation,

The WebMBA Degree

Students sccepted by Valdosta State University for the WebMBA program will receive the MBA degree from
V5U (identical to the on-campus MBA degree).

M R OF ]
A I

N
S TRATION (MBA) R

ASTE v s E 8§
pDMIN R O G A M

The Master of Business Administration (MBA) is an on-campus, part-time, everiing program. Each class meets
one night per week, Students can begin the MBA program any semester.

The program offers two 3-hour MBA courses in Fall and Spring Semesters and one 3-howr MBA course in
Summer Semesters. The program can be completed in six semesters (including two summer semesters); however,
students may choose to take up to seven years to complete the program, :

Admission Deadlines: Fall Deadline: July 15
Spring Deadline: November 15

Go to the Graduate School Website




bt/ vaidosta.edu/gradschostiprogrameshtmi
and click on MBA Program for informationons
" - Specifie MBA Program Admission Requirements
- MBA Program Retention, Dismissal and Readmission Policies

- MBA Program Gradustion Requirements
To Apply Online: _ . httpl:!fwww.applymh.oomlappl;vlvlnym_enu.html

* MBA Prerequisites

Applicants must bave completed the following four prerequisite courses or their equivalents before being
admitted to the MBA program:

Required Course VSU Course Number
Principles of Accounting I ACCT 2101
Principles of Accounting I ACCT 2102
Financial Management FIN 3350

Applied Business Statistics BUSA 2100

Thmpmuquisiteumaybcuﬁsﬁedbyﬂthgmm-mpuscm&ommmmdiﬁ&wﬂegcmmivmityor
by completing three self-paced CD modules doveloped for this purpose.

MBA Course Regnirements .
/
MBA Core 21 hours
MBA 7030 Managerial ACCOUTHAg............ncennen...3 hOUTS
MBA 7050 Marketing Strategy........ 3 hours g
/
MBA 7350 Manageriat Finance .3 hours
MBA 7660 Advanced Quantitative Methods................. 3 hours
MEBA 7630 Organizational Theory and Behavior ......... 3 hours

MBA 7500 Managerial Economics....




MBA 7900 Strategic Management : 3 hours
MzmaﬁonalkcqltjremeM(mufﬂreﬁuuowing] 3 hours
MBA 7401 Internaticma) Business

MBA 7402 Internstional Economics
MBA 7403 Internstional Financial Management

FElectives 6 hours

Choose any two electives from MBA or MACC programs

Total Hours Required for the Degree 30

Course Load

MBA students normally enroll for either three or six semester hours in Fall and Spring Semesters and three
_hours in Summer Semesters, o

Enroliment by Undergraduates

Graduate School policy permits senior undergraduate students with an overall GPA of 3.0 to take a maximum of
9 semester hours of graduate courses for graduate credit. Undergraduates wishing to take an MBA course must also
present 8 GMAT test score of at Jeast 400, '

Program Costs
See the Financial Information and Business Regulations in the Graduate Catalog.

M R OF ACCOUNTANCY {M A ¢ ¢)
P A

ASTE
ROGR M

The Master of Accountancy is a specialized graduate degree that prepares its graduates for careers in public
accounting.Italmﬁnegﬂesammghmwhdgeﬁmhmgbmdwcomenofmeom«ﬁmcﬁomlmof




business. The MAcc program develops its students’ critical thinking and problem-solving, otal and written
communications, and technology skills. '

Students graduate from the MAcc program having fulfilled the educational requirements to sit for the Uniform
Certified Public Accountant (CPA) examination in Georgia.

Educational Quicomes for the MAcc Degree

Upon completion of this degrese, students should be sble to

1. demonstrato an understanding of the thoory and application of financial accounting
2. demonstrate the ability to use critical thinking and problem-solving skills

3. effectively communicate accounting information orally and in writing

4, apply computer technologies as they relate to the accounting profession

Examples of Outcomes Assessment

These outcomes will be assessed by

1. pre-tests and post-tests in fundamenta) arcas of accounting

2. case studies to evalute critical thinking and problem-solving skills

k ornlpmaﬂﬁonsinclassandrequil:edwﬁumupom

4. application-based testing of sprendsheets, accounting databases research skills, and other acoounting software.

Admission Deadlines:  Fall Deadline: July 15
Spring Deadline: November 15
Sommer Deadline: April 15

" To apply online: https://www.applyweb.com/spply/vsug/menu.html

Go to the Graduase School Website

http:liwww.valdm.edwg&dumvpmgnms.shtml




. W .
and elick on the MAce Program for-inforciation-en:
- Specific MAcc Program Admission Requirements
= MAcc Program Retention, Dismissal and Readmission Policies

MAcc Prerequisites o .

Applicmtsmuathawcomplﬂedﬁeﬁlbwhgpmuquisﬁemmwﬂwﬁeqﬁvﬂm&befmebﬁngadmiﬁedto
the MAcc program:

Required Course VSU Course Number
Intermediate Accounting I - ACCT 3201
Intermediate Accounting Il ACCT 3202
External Reporting ACCT 3203
Accounting Information Sytems ACCT 4410
Individual Income Tax . ACCT 4500

Auditing ACCT 4800

. MAec Dismissal Policy

Policy provides for automatic dismissal if a student accumulates more than three (3) deficicncy points based on
the following scale: ‘

A=0 D=2
B=0 WForF=3
C=1 U=2

Astudentmynppeplﬂaedismissa]decisionwiﬂm30busin&ssdnyaofgradesbeingpostedonthaVSUBnnner
system. The form.! for appeals is available on the VSU Graduate School website  at
<www.valclosm.edulgmdsehoullappeals.shnnl?.Grndumsmdemmwishtoappealadismiual must first discuss
mmmmmm.wwmmmmm,mmmm*adwmmm
directoroftheMAccpmgrdm,thedmofthel.angdaleCoﬂege,thedennnfthaﬁmdumSchoeLmdtheVice
President for Academic Affairs/Provost, '




MAec Course Requirements
The MAcc graduate cutriculum consists of the following courses:

Core Courses 18 hours

MACC 7100 Financial Accounting Theory 3 hours

MACC 7220 Advanced Accounting 3 houss
MACC 7390 Government and Not-for-profit Accounting ......... 3 hours
| MACC 7410 Advanced AIS — 3 hours
MACC 7510 Corporate snd Partership Tax. mrrenesed HOULS
MACC 7800 Advanced Auditing o3 HOUFS

Eloctives : meseressssssenn 12 hours

Any MACC Taoxx or MBA Txxx courses

Total Hours Required for the Degree 30 hours

~

MACC: Master o f Accouvuntancey

MACC 7100 Financial Accounting Theory 3.0-3
Preroquisite: ACCT 3202 with a grade of “C™ or better, A critical review, znalysis, and evaluation. of current
mmﬁn;mwyurdmgwﬁemmwmmdupmﬁngoﬁudmssmwmmdﬁmddpoﬁm

MACC 7220 Advanced Accounting 3-0-3
Prerequisite: ACCT 3202 and ACCT 3203, or equivalent courses, with grades of “C” or better in each courss. A

‘ mdyofmmepumdwdmiqmnlmdtoﬂwpmpnnﬁonofwnsolidmdﬁmncialmmlsandmhmductionm
partnership accounting.

MACC 7350 Accounting in s Global Financial Community 3.0.3
Prevequisites ACCT 3202 and ACCT 3203, or equivaleat courses, with grades of “C” or better in each course. An
wplmﬁmﬂmmaﬁmﬂwwunﬁngmmmcmwdmicalnmmﬁngisawsaswdluwellasomerglobnl

MACC 7390 Governmental and Not-For-Profit Accounting 303
Prerequisite: ACCT 3201 or squivalent course with s grade of “C* or better. The accounting ardd financisl reporting
nsed by state and Jocal governments and not-for-peofit entitics.

MACC 7400 Fraudulent Pinancial Reporting 303 :
AmhmmmmmmmmTwimmmmmmdmm
feliable financial information, the effects of fraudulent financial roporting, symptoms and schemes of modem corporate
fraud, and the roles of the major corporate governance players (c.g., board of directors) in preventing and detecting
fravdulent financial reporting.

MACC 7410 Advanced Accounting Information Systems 303 -~




Prerequisite: ACCT 4410, or equivalent courses, with a grade of “C* or better. A critical review of fransaction cycles,
interng] controls, and computer technologies that builds on knowledge developed in the undergraduate accounting
information course. The advanced course includes modeling end diagramming the transaction cycles, with a fecus on
systems documentation and REA (resources, events, agents) modeling in o database epvironment. Additional coverage
incindes the systems development life cycle and current computer technologies. .

MACC 7453 Estate Tax, Trusts, and Wealth Transfer 3-0-3
Prerequisitc: ACCT 4500 or equivalent course with = grade of “C™ or better, A smdy of methods used to transfer
wealth while living and after death in a tax effective manner. Topics include estate planning, gifting, and the use of trusts 1o
achieve wealth transfer efficiently.

MACC 7500 Tax Research 3-0-3
Prerequisite: ACCT 4500 or equivalent course with a grade of “C” or better. A study of methods used for researching
federal tax questions, Topics include tax research methodolegy, primary sources of law, secondary sources of law, the
judicial system, and tax practice. Students will use electronic databases and other resources to rescarch fiact pattens and
present their findings 1o the class. . :

MACC 7510 Corporate and Partnership Taxation 3-0-3
Prerequisite: ACCT 4500 with a grade of “C” or better. An introduction 1o the tax aspects of corporations and partnerships.
This course emphasizes the history, status, and prospects of tax law as it pertains tn the corporate and partnership forms of
business. .

MACC 7800 Advanced Auditing 303
Prerequisites: ACCT 3202 and ACCT 4300 or equivalent courses, each with = grade of “C” ar better. A study of the
concepts and techniques vsed by the independent accoumstant in the audit of financiel statements within the framework of
gencrally accepted auditing standards. .

MACC 1980 Accounting Intermship - 3 hours eredit :
Prerequisite:  Approval of the Department Head. Graded “Satisfactory” or “Unaatisfactory.” The epplication of
academic accounting skills and values in an employment situstion. The student is required to complete 8 written project that
has been approvad by the faculty supervisor and the employer.

MACC 7990 ‘Special Topics in Accounting 30-3

A stody of current issues and concepts in accounting. Students will use electronic databases and other resources to research lopics

and present their findings 1o the class. Guest speakers and ficld trips may be part of the cowrse. With depariment head approval,

this comrse may be taken more than once if topics are substantially different. : '

M B A : M ASTER OFTF BUSINESTSS
ADMINISTRATION

(See WMBA for Web-Based MEBA
' Cowrases)

MBA 7030 Managerial Accounting ' 303
Prerequisites; ACCT 2101 and ACCT 2102 or their equivalents. An overview of the role of the accounting fimction in
organizations. Emphasis is placed on snalyzing financial information to enhance managerial decision making. The course
is designed to assist mmagers in developing processes for cvalvating the merits of historical and forecast data and using
such information to add valve to organizations. ' :

MBA 7050 Strategic Marketing 3.0-3
A study of the strategic managerial aspects of marketing. Topics focus on product, price, promotion, and place in the ethical
planning, implementing, and controlling of marketing operations.

MBA 7300 Advanced Production Technigues 3-0-3
Amofmmmmwmmmﬂpﬁhmphiuhpimmmmmmmanﬂhy
management concepts, and implementation of manufacturing planning and control systems.

MBA 7350 Managerial Fiuance 303 .

Prerequisite: FIN 3350 or equivalent. An advanced study of the theory, principles, snd practices that define the finsace
function in the firm as viewed from the peespective of the financial manages, The topics covered inejude fnancial pianning,
capita! budgeting, financing the firm, capital stmcture management, and dividend policy. Computerized financial models
are used to spply financial principles to financial problems and decision making. :

MBA 7401 International Business 3-0-3
International business with an emphasis on decision-making for prospective international managers. Topics include cultural
forces, economic theories, strategic decision making, global human resource management, and currency and lahor markets.

MBA 7402 International Economics 3-0-3




A survey of the fundamentals of international ecenomics. Topics include gains from trade, determinants of trade pattems,
saslysis of tariffs end other barriers to trade, trade blocks, trade blocs, balance of payments, FEM, forward exchengs,
international investment, lending and financiat crises.

MBA 7403 International Finsncial Management 3-0-3
Prerequisite: MBA 7350, Enmﬂﬂmqmmmw maxdels, and analytic techniques and processes in an
international sesting. Emphasis is placed on epplications and Kimitations of core financial paradigms in keeping with sound
cotporate financial planning,

MBA 7500 Mansagerist Economics 303
ﬁcawlwmndmmcwndplumdmmmhﬂammmmgpmofahmﬁm Key topics
include optimization and statistical techniques, consumer behavior, market demand analysis for decision making, demand
forecasting, producticn and cost relationships, cost estimation and forecasing, and businesa pricing decislons.

MBA 7610 Dusiness Law 3-0-3
A survey of fandamentals of business law. Topics inciude sgency, coniracts, commercial transactions, negotiable
instruments, debtor-creditor relationships, employnmnmlauom,bmmcssommms. government regulation of business,
end the environment of business. _

MBA 7630 Organizaticaa! Theory and Bshavior 3-0-3
MMMﬂmonwmﬁmudegnmﬂymofmmMmofmmmmmmm
integration of theory, research, end applications.

MBA 7640 Strateglc Human Resource Management 3-(-3
A study of theories and methods of strategic, operationsl, and tactical planning and their relationship t0 humen resources
activities, '

MBA 7660 Advanced Quantitative Methods 3-03

Prerequisite: BUSA 2100 or equivalent. A seminar in the procedures, techniques and applications of quantitative
Mmmrmummwmmmwemwmmmwm

WﬁleﬂmgmmWMmmemmmmwcw
software will be used in the analysis of data. .

MBA 7708 Current Topics in Businesa ‘ 303
An examinatlon of current topics in business. May be repeated up to & maximuom ofslmmnftoplcsmdlﬂ'umt
MBA 7758 Topics in Internstional Business 3-0-3

Anenminuionofammtmmmmmwumﬁmﬂbnmwbeupemdupmammmnofﬁhumﬁwpmm
different. ‘

MBA 7900 Strategic Management 303
Ap advanced course introducing and applying concepts of strategic management. The course integrates the finctional areas
of an organization and develops analytical skills. Emyshasis is given to the formulation and implementation of strategy in
world markets,

WMBA: WEB-BASED MASTER OF
BUSINESS ADMINISTRATION
WMBA 6000: Human Behavior in Organizations 3 hours credit

An sxaminstion of the behavioral and stroctural fectors affecting the performance of organizations including both micro and
macro organizational issues. This course provides an overview of the field of organizetional behavior with an emphasis on
employing the buman resources of the firm to achisve organizational performance, Topics include motivation, Jeadership,
job satisfaction, selection, training, and the dynamics of teams,
WMBA 6010: Managerisl Accounting 3 hours credit
This course will cover a wide range of topics that will emphasize the use of both internal and externe! data to enhance the
decision-making skills of managess. Concepts covered will include an overview of the management accounting function
within the organization, cost management and cost accumulation systems, planning and control systems, use of historical
data in forecasting cests, and the use of accounting information in management decision-making. Case readings will be ussd
to enhance students” critical thinking, problem solving, and communication skills. Tn many instances, the emphasis in this
course is on the processes that Jead to a decision rather than on the decision itself. Students will be challenged te defend
their rationale for decisions rather than simply presenting the “correct” answer. In addition, students will be frequently
required to work with unsttuctured information sets and to meke reasonable assumptions in order to make decisions,
WMBA 6020: Managerial Communications: 3 hours eredit
Designed to meet the needs of the practicing manager. Incloded are the internal and external communications carried out by
enanagers in urganizations and the organizationsl and human variables, which influence these communications. Included is
hwmﬁmﬁm%mwm&w:msﬂmﬁmmhud%mtwhmmﬁm
WMEA 6630: Global and Internations] Business 3 hours credit




‘This course is designed to provide the student with an understanding of how companies enter and operate in the global
market. Additionally, stadents will icarn how culture, politics, legal and economic systems impact the marketing and trading
of products in cther countrics. Students will develop.an ulerstanding of the business sirategies and sttuctures in the global
arena, and will learn how manngers interact and manage diverse groups.

WMBA 6040; Manageria]l Decislon Analysis 3 hours credit
AsmdyofndvnmdqmnhmuvemdymsmmmdmewappﬁmﬂmmbusmTopwslncllﬁameﬁmry
decision snalysis, forecasting, lincar programming, transportation and assignment problems, network ‘models, project
managemerit, quening theory and Markov analysis.

WMBA 6050: Strategic Marketing . 3 hours credit
Thuenumptwsduastudyoflhnshﬂzgmnmagemlaspmofmkehnggwenﬂaeyowﬂmfl!-&mmmhm
focus on product, price, promotion, and place in the ethicel planning, implementing, and controliiag of marketing
operations,

WMBA 6060: Managerial Finance 3 hours credit
A study of financial risk and return, capital tadgeting, valuation, capital structure, working capital mansgement and current
topics in financial management This course is designed to develop a siudent’s knowledge, anslytical skills and
communication skills in the ares of financial managerment. The student will be exposed to the reasons financial management
Is critical to the success of a business as well as the tools that will enhance theis managerial skills. Specifically, this course
will give the student tools 1o analyze & company's financial position relative to the industry, apply time value of money
concepts to business cash flows, evalunte the acceptability of a shert-term and long-term financial decision, vnderstand the

‘ relationship between capital structure, risk, and the cost of capitel, and improve communication skills.

WMBA 6070 Enireprencurship-New Veature Analysis 3 hours credit
This course Is designed for students who intend to undertake an entreprencurial carcer by creating sad pursuing
opportunities which lead to the ownership and/or control of a venture. Topics include: identifying a business opportunity,
developing the business play, acquiring control over resoueces, managing the resources, and planning end exccuting the
harvest.

WMBA 6050: Mansgement of Information Systems 3 hours credit
Astudyofthed!’wtsofinfomaﬁoumchmlogrnnﬁrmindustries,anﬂﬂleorminﬁonofwmk.lncludesthe
development of strategies for corporate growth based on effective use and management of information technology, the
analmofwsheupmblmsmdnlemtmmmmmsmhhmmmemofnmmsﬁmbmmm
and provide more effective management contrel and decision systems.

WMBA 6100: Production and Operations Management 3 howrs credit
This on-line course is an introduction to the concepts, principles, problems, and practices of operations management,
Emphasis is on managerial processes for achieving effective operations in both goods-producing and service-rendering
organizations, Topics include operations strategy, process design, capacity planning, facilities Jocation and design,
forecasting, production scheduling, inventory control, quality assurance, and projectmmagemnt.'lhcmpmsmmtegrmd
using & systems meqdel of the operations of an organization.

WMBA 6110; Business Steategy 3 hours credit
An integrative courss designed to provide sn executive viewpoint of strategy formation and management of an coterprise.
The course teaches how to analyze complex business situations in order to determine a firm’s strategies for long-run survival
and growth in competitive markets, Participants will examine teclitriques for analysis of environmental conditions and

. trends, opportunities and threats, and resource strengths and Hmitations. Focus will be on developing plans and
implementing and controlling those plans at both the strategic and operating level. Primary teaching method will use real-
time case studies that cover policy formulation and administration. A sitategy simulation will alio be used. The point of
departure for the course is top and middle management, where company-wide objectives are set and departmental policies
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HARLEY LANGDALE, JR.
COLLEGE OF BUSINESS ADMINISTRATION |
Dr. L. Wayne Plumly, Jr., Dean
216 Thaxton Hall

Dr. Mel B. Schnake, MBA, Director
208 Pound Hall

Dr. Leonard Weld, M.Acc. Director

214 Pound Hall

Business Admmumon (MBA), ingss atio pith &G g At
Wmﬂam&mm (MAcc) Wlﬂlmoﬂm‘ AACSB—mmdmdbusmuschoolsm
Georgia, ‘the Langdale College also offers a collaborative, web-based Master of Business Administration
(WebMBA) program. Valdosta State University graduates ﬁmmmmcﬁwthesame VSU Master of
. Business Administration degree.

The MBA, MBA/CAD, and WebMBA programs are desighed to offer graduate business education that
prepares gradustes for management careeis in both for-profit and not-for-profit organizations. The programs
integrate knowledge of the functional areas of business with ongoing developments in business practice.
Furthermore, the programs seek to develop students’ critical thinking, problem-solving, and commmnication skills,
apprecmhmfordwmcultumlp«speeﬂvas,andabﬂrtyw solvereal—woﬂdbusmmprobluns. W.

The MAcc is a specialized graduate degroc that prepares its graduates for careers in accounting. The program
integrates accoumting knowledge within the broader context of the other functional areas of business. The MAcc
program secks to develop students® critical thinking, problem-solving, communication, and technology skills.

The MAce, MBA, MBA/HCAD, and WebhMBA programs are fully accredited by AACSB International — The
Association to Advance Colleginte Schools of Business, the premicr national accrediting agency for programs in
business administration. This accreditation places the Langdale College in the top 5% of all business schools




The Langdale College occupies Pound Hall and Thaxton Hall on VSU’s Steele North Campus, These state-of-
the-art facilities include multi-media classrooms, a student computer lab, and two computer teaching classrooms.

Prior to admission to any graduate program st Valdosta State University applicamts must first submit a
completed application packet to the Graduate School. A completed application packet inchudes official transcripts
ﬁomallinxﬁtutionspreviouslyattended,ofﬁcialnestsoom(ﬁMATorGRE),completedappﬁuﬁonfmn,fee,and
myaddiﬁonalpmgmmmquimmmtssuhmiﬁedbyﬂwndmissiondeadline.Tobeconéidmedfﬁrﬂ:emﬁﬂedbem
allrequiredmateﬁalsmumhanceivedbydmﬁnﬂuu&hndwlmeﬂhmﬂwcbuofbminﬁsonthedﬂdﬁm.It
isthempomibilitynt‘theappﬁcmtna]lowadeqmthmfordommentsubmisaionmdwemmmeiptof
documents. '

—Principles of Accounting I ' ' _ACCT 2101

WEBMBA® PROGRAM

M B A F OR T HE NEW




‘The collaborative, web-based Master of Business Administration (WebMBA) program is offered by six
AACSB-accredited business schools in Georgia (Valdosta State University, Columbus State University, Kennesaw
State University, Georgia College and State University, Georgia Southemn University, and University of West
Mﬁa}.ﬁemmof&hmgmhmmmmm.mowmﬁmﬁrmmm
professionals in Georgia. To view the Georgia WebMBA Consortium Web  Site, please see
<www.webmbaonline.org >,

Au;i;schools-admitmn,mmipmmammmmmmwmmml
providesﬁoultywhomacademicallyorpmfessiomllqulﬁei]‘heiacultymembersforﬂﬁspmgmnmamong
memgmyadum&cuhyfmeuhmhoolhwmsofmh&nsmh.mmmmexpeﬂm.

A new quh&BA cohort is admitted each Fall pnd Spring Semester. Two WebMBA courses will be offered
mhuwm.hahdhgwmm.Amdmtmymhuﬂnmmepmminﬁw semesters.

Admission Deadlines

Sce WebMBA web site hitp://www.webmbaonline.org

For the most current admission deadlines, go to the Graduate School ebsite

http://www.vaklosta.cou/Sngil gin : e
- How P!‘m: Sen BusinLso pdministiattor
- and click on for information on:

. Specific WebMBA Program Admission Requirements




bl

- WebMBA Program Retention, Dismissal and Readmission Policies

- WebMBA Program Graduation Requirements

To Apply Online: hitps:/iwww.applyweb.com/spply/vsug/menu.himl
WebMBA Courses

The WebMBA graduate curriculum consists of the following 10 three-hour courses offered exclusively by the

approved course-management system, plus a required, on-site student orientation course. Attending our 2-day
orientation is mandatory unless you live outside the continental U.S.

WMBA 6000 Human Bebavior in Organizations .............cceeeeusne 3 hours
WMBA 6010 Managerial Acoountiné 3 hours
WMBA 6030 Global and International BUSIIESS .v..ermmmsessesssssnes 3 hours
WMBA 6040 Managerial Decision Making ..............cesesmsssssmar 3 hours
WMBA 6050 Strategic Marketing 3 hours
WMBA 6060 Managerial Finance 3 hours
WMBA 6070 Entrepreneurship. ' 3 hours
WMBA 6080 Management Information SYStems ..........usuuss 3 hours
WMBA 6100 Productions and Operations Management............. 3 hours
WMBA 6110 Business Strategy. 3 hours
Total Hours Required for the Degree _ 30
Course Load

Webmmdem“mﬂlyemllforsixsemestorhmunhmerﬁ)rﬂw semesters, progressing through
the program as a single cohort.

Special WebMBA Program Costs

Students accepted by Valdosta State University for the WebMBA program will enroll and pay for afl classes
through VSU. Program tuition will be $2,100 per three-semester-hour course (§700 per student credit hour) for both
in-state students and out-of-state students (subiect to change), Additionally, each student is required to have the
necessary computer hardware, software, and internet connection to complete the program. Details of these computer
requirements are listed on the WebMBA web site

<http:/fwww.webmbaonline.org>.




Common Platform

The WebMBA will use Desire2Learn (D2L) as a common plasform.  Support for D2 is available on the
mdmdualcampusesasmllusatthellmversitysmmlwel Studentswﬂlleamhowwusem[,durmgthetwo-
day Student Orientation.

The WebMBA Degree

Smdentawccptedby\faldosmsmUnwmty for the WebMBA program will receive ﬂleMBAdeyeeﬁom
V5U (identical to the on-campus MBA degree).

M ASTER oOF B USINES SS
ADMINISTRATION {MB A ) PROGRAM

TheMutwnmehmAdminiﬂnﬁm{MBA}isanon—campus,weﬂngm Each class meets one night
per week. Students can begin the MBA program any semester.

The program offers four 3-hour MBA courses in Fall and Spring Semesters and gt Jeast two 3-hour MBA

courses in Summer Semnester. The program can be completed in three to four semesters; however, students may
choose to take up to seven years to complets the program.

Admission Deadlines: Fall Deadline: July 15

Spring Deadline: November 15

GﬂtOﬁmeduateWiWebﬁ 4
MiCSGret

v~ ,
heepisrerm ? hen *Rsinese ﬂdmmstm‘h on®

and click mfmﬂ!m for information on:

= Specific MBA Program Admission Requirements

- MBA Program Retention, Dismissal and Readmission Policies
- MBA Program Graduation Requirements




ekt S D L

To Apply Osline: .

MBA Course Requirements | : _ ' ;
MBA Core ... . : 2ihours
'MBA 7030 Managerial Accounting 3 RS
MBA 7050 Marketing Strategy 3 BOUTS
m7350mmﬂFMN' :'. 3 hours .
MBA 7660 Advanced Quantitetive Mothods.....onr3bhouss - -

—_——
ANFRVELION .......7.................‘.3 hours

MBA 7500 Managerial Economics.. ' 3 hours
International Requiremment (o€ Of the FOBOWIE..ou.uessconven 3 hoUES

MBA 7401 International Business

MBA 7402 Intemmational Economics




MBA 7403 International Financial Management

Electives _ sreensesni 6 hours
Choose any two electives from MBA or MACC programs

Total Hours Required for the Degres 30
Course Load
WAMnomﬂbmufwﬁmrMMmmhFﬂlmsmmmdMQ
§ix hours in Summer Semesters, '
Enroliment by Undergradustes

: Gndum-SchoolpoﬁcypmiuéeniormdergradmtesmdmtswithmowGPAofS.Ommkcammdmumof
9 semester hours of graduate courses for graduate credit. Undergraduates wishing to take an MBA cowese must also
present a GMAT test score of at least 400, '

Program Costs o
See the Financial Information and Business Regulatiors in the Graduate Catalog.




M
| 4

ASTER OF ACCOUNTANCY (M A ¢eec)
ROGRAM . | .

mm¢mu-wmmmmmmmmmmlt
mmmmmmmwmmmwmmm
program develops its students' mmmmgmmmmmqmmmmm and
technology-skills,

&ﬂmm&mmmmmhamgﬁﬂﬂlhdme&mﬁmemmm
- Public Accountants (CPA).

Educational Guscomes for the MAce Dogres
r
Upon completign of this degres, studonts shouid bo able to
L demonmmlmm:hﬁgnfthethwymdapphomofﬂnmmmg
2. use critical thinking and problem-solving skills . ’ -
-3 u&cnvﬂymmmmicmmomﬁngmmﬂyandmwnm
" appbrmmpmmhmhgmuﬂwyrehtetoﬁmwwmagpmfusim




3. oral presentations in class and required written reports.
4. . application-based testing of spreadshests, accounting databases research skills, and other Bccounting software.

* Admission Dendlines:  Fali Deadline: July 35
Spring Deadline: November 15
Sommer Deadline: April 15

To apply online: hitps://www.applyweb.com/apply/vsug/menu.htm!

Gommmwwwﬁ Nﬂ)/ b el 3:‘/.

and olick oxfhe-Mssmitvwgters for information on:
. Specific MAcc Prograns Admission Requirements
) ' MAcc Progsam Retention, Dismissal and Readsmission Policies

Mace Prerequisites

Applicants must have completed the following prerequisite courses or their equivalents before being admittedto
the MAcc program; : _ ;

Required Course " VSU Course Number
Intermediate Accounting I ACCT 3200
Intermediate Mcoumug H ACCT 3202

External Reporting ' ACCT 3203




Accounting Information Sytems ACCT 4410
Individual Incoms Tax : ACCT 4500
Auditing ‘ ACCT 4800

MAcc Dklilunl Pollcy

Policy mﬁdeshwmmdimuﬂﬂaﬂﬂmmmlﬂumﬁuﬂme@)daﬁnheypoimhwdm
the following scale: :

mwmmwmmn«mmmm&evwm
forappealsuuvnﬂablaonlﬁeVSUGndechndwebsﬂeat

MAcc Cowrse Requirements ‘
mmmmﬂmmmxthefonwmgmm

Core Courses ) 18 hours

MACC 7100 mema!AwomngTheory 3 howurs
MACC 7220 Advanced Accounting 3 hours
MACC 7390 Government and Not-Sor-profit Accounting .......3 hours
MACC 7410 Advanced AIS.......ccon.... 3 hours
MACC 7510 Corporate and Portnership Tak..........ccom- 3 hours
MACC 7800 Advanced Auditing.......... 3 hours

Electives ; N 12 hours




Any MACC 7xxx or MBA 7xxx courses

Total Hours Required for the Degree : 30 hours

M ACC : M aster of A eco uwmntamncecy

MACC 7100 Financis} Accounting Theory - 303
Prerequisite: ACCT 3202 with a grade of “C” or betier. A critical review, analysis, and cvaluation of current
thought relating to the nature, measurement, and reporting of busi income and finaneial position.
MACC 7220 Advanced Acconnting o 303

Prerequbsite: ACCT 3202 and ACCT 3203, or equivalent courses, with grades of “C” or better in each course. A
MVMM@WMwMMMﬁMMMNWMMmh

parinership accounting. _
MACC 7350 Accounting in &' Global Financisl Community 3-0-3 :
Prercqukite:ACC'I‘MndACﬂSM,orquhlmteomwﬂhwﬂuof‘C’orMmhmllenmc. An
m:plomion'ofinmatimalmtins.'memummmtwhnim!munﬁngismmaswellwwllasoﬂmglcbﬂ
MACC 7390 Governmenial and Noi-For-Frofit Accounting 303
Provequisite: ACCT 3201 or equivalent course with a grade of “C” or better. The accounting and financial reposting
used by state and local povernments atid not-for-profit entitles. ‘
MACC 7408 Frawdulont Financial Reporting 3-0-3
A foundation for analyzing and evaluating fraudulent financial statements. Topics include the importance of producing
mw;mammmmmawmmmsmmmm;ofmw
fraud, and the roles of the major corporate governance players (e.., board of directors) in preventing and detecting
MACC 7410 Advanced Accounting Information Systema o . 303
Mequm:ACﬂMlo.oroqmleMmmwiﬁngudeof“C”urhdbr.Auiﬁulmiewofumsuﬁoncycle&
MM-MWWWMNMWWWWEMWM;
information course. The advenced course includes modeling and disgramming the transaction cycles, with & focus on
mMmmﬁondeEA(mmmam)mdﬂMhammmmmmmﬂmme
includes the systems development life cycle and current computer technologies. ’
MACC 7453 Estute Tax, Trusts, and Wealth Tramsfer . )
Prerequisite: ACCT 4500 or equivalent course with a grade of “C” or better. A study of ethods used 1o transfer
wealth while living and after death in a tax effective manner. Topics include estate planning, gifting, and the use of trusts o
achieve wealth transfer efficiently. :
MACC 7500 Tax Resenrch . 3-0-3
Prerequlsite: ACCT 4500 or equivalent course with & grade of “C* or better. A study of methods used for researching
fmﬂmwm.T@mmmwmmmw.pm_mofhw,mdarymeescflaw,ﬂw-
ijMmmﬁmWﬁﬂmemmmmummmprnSmd
present their findings to the class. ' '
MACC 7510 Corporate and Purtuership Taxation N 3-0-3
Prerequisite: ACCT 4500 with a grade of “C” or better. An introduction to the tax aspects of corporations and partperships.
'mismsel:mphmimmehismy,mm&mdprospectsofmxhwasnpanimtoﬂaecmpammdpm-dﬁpfomuf
MACC 7800 Advanced Auditing : _ 3.0-3
Prerequisites: ACCT 3202 and ACCT 4860 or equivalent courses, each with a grade of “C” or better. A study of the
moepuandmhniqwsuaedhyﬂwhdepmdmtmmmmﬂ:ewditofﬁmciaimmementswithinmeﬂ-amewmkof
MACC 7980 Accounting Internship . . 303
Prerequisite: Faculfy approval. Graded “Satisfactory™ or “Unsatisfactory.” ‘The application of academic accounting skills
inmmployrmtsimmAm,wﬂw;mwbammmﬂ,iswm.wmmmmm
mmﬁWﬂMw&WﬂMmﬂWammmmwmm
“later than the end of the first week of class. : .




MACC 7990 Special Topies in Accounting 3-0-3 .
Amdyofmiuu«mdmnupuhmmﬁuhdmmﬂmdmnwdmmu&ummm
topics and present their findings to the class. mmmmmwumammmwm
W&Mmmumnmmmwﬁmmwlym

M B A : MASTER OF BUSINETSS
ADMINISTRATION

(See WMBA for Web-Based MBaA
: Cowurses) i

MBA 7030 Managerial Accounting 3-0-3 .
Prevequisites: ACCT 2101 snd ACCT 2102 or their eijuivalsnts. Anomdmofﬂumhofﬁmwnﬁngﬁmﬁmh_
organizations. Emphasis is placed on snalyzing financisl informsation to enhance managerial decision-making. The course
aw_mmmmmmmmmmdwwmmmm

i orgsnizations.

MDA 7050 Strategic Marksting

A study of the stzategic managerial aspects of marketing. Topksfommmmwmmdphmm&uﬂﬁul
phnmwhmhn&mdwdlmgofmm
MBA 7300 Advanced Production Techniques 303

Aquwmtmdnﬁmmmmmmwﬁp{um pmducnonsymm,qmlity

mmmmrmmammmwmu&mm

MBA 7350 Managerial Finance
Prerequisite: FIN 3350 or equivalent. An advanced study of the theory, primbh.—.mdpmuwihﬂhﬁnnﬁem
fonction in the fiem as viewed from the perspective of the financial manager. The topics covered include finairial planning,
mmmmmwmmwdﬁmmw Compuierized fitiancial models
mmdtonpplyﬁlwwialpﬁnciplesmﬂnmcialpmmmmm _

MBA 7401 Internutional Bosiness 3-0-3

: mmwmm“mmmmhmmhwmmmm
ﬁmmmcﬁwﬁaﬂﬂpcdwwmmﬁn;ﬂubﬂhmmmmmmﬂ,mdmmﬂlmm

MBA 7402 International Economies -

_ AwﬁwmsﬁmweMTwlmmmmmmﬁMM
mﬁMﬁMMMmNMMMMBlmwmofmmmm
internationg] investment, leniding and financial erises. : ‘ _

MBA‘?IIMMIMIW 303
WWMFMNWMMWWMMWMWMMhu
mmmmupwmmmmammmhmmm
corporaie financinl planning. ;

MBA 7500 Managerial Economies 303
M@phmmﬁmcpmdphwmmh&ewmmdnmﬁm Kéy topics
include optimization and statistical techniquss, consumer bebuvigr, market demand analysis for decision making, demand -
mmmmmwmmmmmmummm

MBA 7610 Business Law . . '
A survey of fundsmentals of busincss law. Topics inchude agency, Mmmmmameuﬂe
mmmmmmmmmmnmmmmnﬁmmmmwmm :
.and the environment of business.

+

MBA 7630 Lasdership and Motivation
Study of leadership anid employee motivation, beh&pgnwnlysinofmﬂiugthms otmnﬂvﬁouuﬂlu@uﬂnp.md
integration of theory, wmch,mdappliuﬁm

MBA 7640 Strategic Human Ressuree Manageiment 3-0-3

AMO?MWMMMWMWPMMMMNMW
Bctivities.

MBA 7660 Advanced Quantitative Mothods 3-0-¥
Prerequisite:  BUSA 2100 or equililent. A seminar in the procedurcs, tochniques andapplimﬁons o!'qunntludw
mammmmmmwmwmwmmw

variance, uﬂsaﬂﬂyﬂadﬁﬂdmthemymdaﬁin&omwmﬂmdsquwuympmvmmw
soﬁwmmubeusadmthemﬂymofm




