8. Leadership in project management design anddevelopment

9. Submit to IRB and any other approval agencies required by clinical/project site
10. Write a formal proposal development

11. How to prepare for an oral proposal defense

REQUIRED TEXTS:

Moran, K., Conrad, D., Burson, R.(2017). The doctor of nursing practice scholarly project: 4
Jromework for success (2nd ed.). Burlington MA: Jones & Bartlett

Additional resources, readings and websites provided for each DNP seminar content module.

EVALUATION:
1. Completion of CITI Training (1)
2. Submission toIRB (1,2,3)

3. Written proposal defense (1,2,3)

4. Project proposal defense (1,9

5. Completion of 100 clinical hours/project work
6. Seminar Modules Participation (1-4)
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COURSE DELIVERY METHODS:
Synchronous and asynchronous online lectures; wikis, blogs, readings, audiovisuals, case studies,
exposure to experts, media, electronic sources, and committee forums.
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e Request for a REVISED COURSE

Date of
Submission:

02/25/2019

*Course/curriculum revisions originate with o faculty member or curriculum committee in the Acodemic Program.

Dept. Initiating

College: | College of Nursing and Health Sciences NURSING
Request:
R Y ire R t Is
equestor’s Dr. Lakesha Williams BHEECHS Faculty
Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix
and Number:

NURS 8317

Course Prefix
and Number:

NURS 8317

Course Title:

Organizational Policy and Practice

Course Title:

Organizational Policy and Practice

Lecture Hours: | 3 Lecture Hours: | 3
Lab/Contact Hours: | O Lab/Contact Hours: | O
Credit Hours: | 3 Credit Hours: | 3

Pre-requisites:

Admission to eDNP Program

Pre-requisites:

Admission to DNP Program

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Analysis of health care policy and advocacy for change

to improve health care delivery at multiple

organizational levels. The course focuses on evaluating
the influence of political and economic conditions on

health policy and the delivery of quality care.

Program Level: CourseClassifications Semester to be | Year to be Estimated Frequency of
B ) ’ Effective: Effective: Course Offering:
O Core (Area A-E) Fall
0J Undergraduate ) ) i
X major Requirement OJ spring 2019 Annually
X Graduate )
O Elective OJ summer

Justification: (select one or more of the following and provide appropriate narrative below:)

| Improving student learning outcomes

Adopting current best practice(s) in field

O Mandate of State/Federal/Accrediting Agency

Other —

This course was originally listed as part of a consortium proposal titled "eDNP". Due to the merging of other
universities in the consortium, we are proposing our own DNP program.
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Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[ other Data Source Descriptions —

@g Valdosta State University - REVISED COURSE Form
Vi ® Request for a REVISED COURSE

Approvals: Print: Signature: Date:

Department Head M i UL\&”—(/ R; He o T M B/a&// e

College/Division
Executive Committee

Dean/Director | Sheri Noviello O&%, I /W%, 3/20/19

Graduate Executive

Committee
(for graduate course)

sradume0oon (B sy K. ol (vt | ey K . locCrin-| 3[28]19

Academic Committee

*Will this change impact another college/department? | X No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):




Valdosta State University

Doctor of Nursing Practice
COURSE NUMBER: NURS 8317
COURSE TITLE: Organizational Policy and Practice
CREDIT: 303

PRE-REQUISITE/CO-REQUISITE: Admission to the DNP program
PLACEMENT IN CURRICULUM: Fourth semester; second year

COURSE DESCRIPTION: Analysis of health care policy and advocacy for change to improve
healthcare delivery at multiple organizational levels. The course focuses on evaluating the influence of
political and economic conditions on health policy and the delivery of quality care.

This required course supports Essentials I, V AACN Essentials of Doctoral Education for Advanced
Nursing Practice.

COURSE OUTCOMES: Upon completion of this course, students will be able to:

1. Employ principles of health policy to develop and implement effective plans for practice level
and/or system-wide practice initiatives that will improve healthcare outcomes. (PO 2)

2. Analyze health policy and related healthcare issues. (PO 5)

3. Describe the current and historical distribution of national health expenditures and the various
sources of health care financing. (PO 2, 5)

4, Recognize types of health care rationing and explain where and how they are utilized (PO 2, §, 7)

S, Describe the role of government in the delivery of health insurance and services including
Medicare and Medicaid. (PO 2, 5, 7)

6. Compare and contrast various methods of cost constraint such as managed care, restricted
networks, capitation and price controls. (PO 2, 5, 7)

7. Explore how individuals, interest groups and legislative members interact to establlsh
govemment health policy and regulation. (PO S, 7)

8. Compare health care policies globally to strengthen/improve healthcare outcomes in a variety of
populations. (PO 2, 4, 5)

TOPICAL OUTLINE:

1. Healthcare finance/economics/delivery
2. Healthcare delivery

3. Healthcare quality and access

4. Political advocacy




5. Policy issue analysis

6. Global health

7. National Health Expenditure

8. Health Care Rationing

9. Organ Transplant and Free Markets

10. Health Insurance Markets
1. Health Insurance and the Free Market Economy
12 Uninsured : Market Failure or Market Success
B Medicare/Medicaid Insurance
WU Health Care Providers and Medicare/Medicaid
IS The Government vs. Private Solutions to Health Care
16 Not-for-Profit Hospitals
17. Private Hospital

REQUIRED TEXTS:
Goudreau, K.A., & Smolenski, M.C. (2014). Health policy and advanced nursing practice.
New York, NY: Springer.

EVALUTION:

1. Forum Discussions (6) 60 %
2. Policy issue/analysis (paper) 40%

COURSE DELIVERY METHODS: Online delivery with discussion forums, assignments, projects, and

intemet activities.
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Lab/Contact Hours: | O Lab/Contact Hours: | 0
Credit Hours: | 3-4 Credit Hours: | 3-4 :
Admission to eDNP Program Admission to DNP Program; NURS E
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CURRENT Course Description: NEW Course Description: (hover over for instructions)
Implementation, evaluation, and dissemination of :
previously proposed evidence- based practice :
interventions for quality improvement aimed at :
practice and/or systems level change to enhance E
health outcomes for a population of interest. :
Completion of 400 Clinical hours is required in this
two-semester course :
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Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

(] other Data Source Descriptions —
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Valdosta State University
Doctor of Nursing Practice

COURSE NUMBER: NURS 8318

COURSE TITLE: DNP Project

CREDIT: (3-4)-0-(3-4); total of 7 credits over 2 semesters
PREREQUISITE:

NURS 8316

PLACEMENT IN CURRICULUM: Fourth and fifth semesters; second year

COURSE DESCRIPTION: Implementation, evaluation and dissemination of previously proposed
evidence-based practice interventions for quality improvement aimed at practice and/or systems level
change to enhance health outcomes for a population of interest. Completion of 400 clinical hours is
required in this multi-semester course.

This required course supports Essentials 1-Vill of A4CN Essentials of Doctoral Education for Advanced
Nursing Practice.

COURSE OUTCOMES: Upon completion of this course, students will be able to:

1. Implement approved DNP project ; (PO 1-9)

2. Analyze findings from the approved DNP project; (PO 1,3,4, 8, 9)

3. Synthesize findings and draw conclusions from the approved DNP project; (PO 1-9)

4. Critique the strengths and weaknesses of the design, delivery, and evaluation of the DNP project
on improving health outcomes ; (PO 1-9)

S. Prepare and submit a final manuscript for dissemination; (PO 1-9)

6. Successfully complete an oral defense of the final DNP Project. (PO  1-9)

TOPICAL OUTLINE:
Stwudents will work directly with faculty mentor and DNP project committee to address select topics,
including:

1. Implementation of DNP project
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2. Data collection, analysis and synthesis

3. Evaluation of DNP project design, delivery and outcomes

4. Preparation and submission of final manuscript for dissemination
5. Oral defense of DNP project

REQUIRED TEXTS:

Moran, K., Conrad, D., Burson, R. (2017). The doctor of nursing praclice scholarly project: A framework for
success (2nd ed.). Burlington MA: Jones & Bartlett

Additional resources, readings and websites provided based on student needs, as determined by faculty
mentor and DNP project committee. '

EVALUATION:

1. Evaluation/Results sections of manuscript (2, 3, 5)
2. Discussion section of manuscript (3, 4, S)

3. Completion of 400 clinical hours/project work (1-6)
4. Completion and submission of final manuscript(5)

5. Final oral defense(6)

COURSE DELIVERYMETHODS:
Students will work directly with faculty mentor and DNP project committee.
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FinTech Talent Development Proposal
Langdale College of Business
Valdosta State University

Priority

Companies using innovative technologies digitally transform business models, operations, and
customer experiences. FinTech companies monetize data using analytics and technological
innovation to improve the customer experience building trust, loyalty, and consequently, revenue
streams. The Langdale College of Business Administration (LCOBA) at Valdosta State
University (VSU) proposes two credentials using a multi-institutional approach that create
educational pathways for underrepresented student populations by focusing on the business
sector, specifically finance and economics.

These transformative customer experiences proffered by FinTech companies also create social
good by advancing financial inclusion in society. Minorities and other underrepresented
populations accrue proportionally larger marginal benefits from FinTech companies offering
low-cost access to high-quality services and products. This benefit is of particular import to
VSU given its service demographics:

e 82% of VSU’s fall 2018 undergraduate students are classified as underrepresented in
FinTech;

e 49.6% of VSU undergraduates receive Pell grants, but only 30% are eligible for HOPE
scholarships according to 2018 profile of Complete College Georgia;

e 100% of all Valdosta City school students, nearly 8,500 learners, received either free or
reduced meals during academic year 2018; and

o 28.7% of all Southern households are either unbanked or underbanked representing the
largest percentage in the U.S. according to the 2017 FDIC National Survey of Unbanked
and Underbanked Households.

Consequently, FinTech talent development at VSU will create not only pathways for
underrepresented populations to choose careers in FinTech but also social good in the service
area by raising the profile of these FinTech products and services to improve economic mobility.

Partnership

The proposed FinTech program organically extends the modernization of LCOBA’s
undergraduate curriculum which began AY2017 when LCOBA became a full member of the
SAP (Systems, Applications, and Products in Data Processing) University Alliance. By
incorporating various SAP software applications across the business school curriculum, LCOBA
extends traditional business school discipline knowledge by integrating such technological
advances as big data, real-time analytics, data visualization, and cloud-based enterprise resource
planning (ERP). LCOBA partners with SAP Germany by stacking an SAP Student Recognition
Award Certificate with a BBA degree to students taking three courses with at least 30 percent
enhanced SAP content while fulfilling all graduation criteria; to date, 117 LCOBA graduates
have earned this credential while SAP curriculum enriched courses accounted for more than
4000 SCHs.

Valdosta State University Page 1 of 11
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The proposal uses industry-leading SAP programs to develop competencies and capabilities in
the data analyst talent development category of FinTech. As of 2019, SAP is the world’s leading
provider of enterprise application software, analytics and business intelligence servicing
approximately 425,000 clients in 180 countries; 77 percent of all worldwide transaction revenue
touch an SAP system inclusive of those in VSU’s service area. SAP is the cloud platform choice
across hyperscale cloud vendors Alibaba, Amazon, Google, and Microsoft. SAP is also
committed to investment in FinTech, one illustration being Sapphire Ventures which has
invested in more than 90 IT startups as well as 53 IPOs and M&A exits since 2011. Via
collaboration between SAP, VSU and the University of Wisconsin-Milwaukee, LCOBA students
have access to the same SAP S/4 HANA intelligent cloud ERP, Lumira data visualization, and
Predictive Analytics programs used by SAP clients.

LCOBA proposes to further leverage its SAP based curriculum to expand High Demand Career
multidisciplinary and interdisciplinary stackable credential offerings by partnering with Georgia
State University (GSU) and redesigning four fundamental LCOBA courses. LCOBA plans to
adopt three GSU classes into the VSU course catalog to gain access to the FinTech-related
courses available online via eCampus starting fall 2019. The three GSU FinTech courses are:

NEX 4001 - Foundations of Fintech (3) [VSU -FIN3510: prerequisite
FIN3360]. The financial services industries are changing rapidly with the
emergence of financial technology (FinTech). The objective of the course is to
provide students with an overview of FinTech and introductions to its applications
in financial services, such as commercial and investment banking, digital
investing, financial advising, and insurance. Students are expected to develop a
broad understanding of the recent FinTech development and its impact on
different parts of the financial world. Students will also have hands-on problem
solving experiences that can be useful in FinTech applications and innovation.
Topics may include but are not limited to: blockchain and cryptocurrencies, smart
contracting, payments, digital banking, P2P lending, crowdfunding, roboadvising,
and InsurTech.

NEX 4002 - Financial Technologies (3) [VSU —FIN3520 prerequisite
FIN3360]. This course examines the information and communications tools,
technologies, and standards integral to consumer, merchant, and enterprise
services in the payments and financial service sectors. Explores technology’s role
in reshaping FinTech businesses. Technologies span messaging, communication
networks and gateways, core processing, mobile and online software, and
application program interfaces (APIs). Includes the challenges, standards, and
techniques associated with securing systems and data.

NEX 4003 — Fintech and Commercial Banking (3) [VSU -FIN3530
prerequisite FIN3360]. The FinTech revolution is creating significant disruption
to the traditional processes of managing and regulating financial institutions,
especially banks. Understanding, assessing and forecasting FinTech’s impact on
banking is particularly important because proper management and oversight of
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financial institutions is essential to the efficient operation of the national, as well
as global, economy. In this course, students will learn about the principles and
practices of commercial bank management, bank regulation, and the tradeoffs
between risk and return. Challenges presented by the FinTech revolution,
including traditional and emergent competitors as well as demographic, social,
and technology forces driving change in the industry, will be integrated
throughout the entire course.

The FIN3360 prerequisite conforms to the core competencies required by the USG FinTech
Talent Development Playbook (Playbook) and is discussed in detail in the Project Narrative
section.

Project Narrative

The multi-institutional project focuses primarily on the data analyst talent category. The project
synthesizes the current collaboration between SAP NA, VSU and the University of Wisconsin-
Milwaukee with a new collaboration between VSU and GSU: the project creates two stackable
credentials using LCOBA’s SAP enhanced business curriculum combined with GSU’s FinTech
resources. Students may choose the cumulative credential that best fits their career goals: an 18-
hour FinTech minor or a 12-hour FinTech Certificate. The minor includes three VSU courses
(FIN3360, ECON4001, and either FIN4800 or FIN4810) and three GSU courses (NEX4001,
NEX4002, and NEX4003). The certificate only includes the VSU FIN3360 course but all three
GSU courses (Table 1 in the Credentials section succinctly details the credentials).

Specialized FinTech talent development opportunities will be integrated organically within the
VSU finance and economics curriculum. The proposal calls to transform these courses into
modern financial and economic platforms that emphasize the mutual import of monetization and
economic mobility roles that FinTech companies have in the digital economy. Given this
emphasis, the proposal requires learners to begin the credentialing process by understanding
value creation (monetization) within business organizations by taking the VSU course FIN3360.
Consequently, students’ career opportunities expand exponentially by augmenting traditional
business and/or computer careers with FinTech based options.

In its current format, FIN3360 (Advanced Capital Budgeting) is an advanced finance course
designed for multiple business majors. This project would modernize its curriculum (thus new
name, Advanced Financial Management with Digital Transformation) to thread financial
disruptors into traditional financial management topics making it the ideal gateway course that
would not only excite the students with traditional financial careers in mind, but also open up
new opportunities for underrepresented groups who may shy away from these white male
bastions. For example, working capital management would now include effects of FinTech
advancements in payments and procurement and leverage would include ICO analysis.
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Furthermore, the introduction of big data management and its potential career opportunities
would tremendously empower students from underrepresented groups. Such knowledge and skill
would not only be an opportunity equalizer for them, but also a competitive advantage for future
success. The introduction of FinTech in a gateway course such as FIN3360 also allows students
to start their FinTech experiential learning opportunities with guest speakers and/or company
visits expanding their vision of hereto undiscovered career paths. Other experiential learning
opportunities may include: working collaboratively to capture big data via Compustat and
manage it in SAP Predictive Analytics via SQL in order to compare traditional product/service
companies to FinTech company structures and their performances in terms of financial decision
making; and/or using the Sam’s Club big dataset to analyze spending patterns of customers in

- different geographical areas to make recommendations to improve working capital management
(e.g. inventory, warehouse and personnel management) and long-term financial planning (e.g.
store expansions and capacity planning).

The certificate would lever the understanding of monetization from VSU’s FIN3360 with
application of FinTech technologies by adding the three GSU courses (NEX4001, NEX4002, and
NEX4003). The certificate provides value to both learners seeking employment and employers,
FinTech or not, searching for talent. For example, PwC estimates that by 2020, 28 percent of
traditional banking and payments will be done via FinTech companies; the FDIC, charged with
insuring the stability of the banking system, will have to develop new policies and regulations
accordingly, adding value to applicants with such knowledge and skills. A Computer Information
System (CIS) graduate, meanwhile, now has a new vision of software potential and the means to
provide an employer with an accurate valuation of adoption giving new context to the phrase
‘fail fast to innovate faster.’

The minor solidifies data analyst level talent by adding two additional requirements: ECON4001
Data Analysis: Economic and Financial Applications and either FIN4800 Financial Analytics
and Data Visualization or FIN4810 FinTech in Asia which requires participation in LCOBA’s
Hong Kong study abroad program. Thus, the 18-hour minor includes three VSU courses
(FIN3360, ECON4001, and either FIN4800 or FIN4810) and three GSU courses (NEX4001,
NEX4002, and NEX4003).

The proposal calls for a new VSU course, ECON4001 — Data Analysis: Economic and Financial
Applications. The course introduces students to the basics of data analysis and how data-driven
decisions impact business and policy actions. Data analysts, statisticians and economists who
understand data can make a lasting impact on their companies, their field, and the world. By
recognizing that analyzing data is essential part of business decisions, in the policy realm, in the
world of finance, healthcare, logistics and virtually all areas of life, students develop capabilities in
analytics modeling, business analytics, and data visualizations. Students will learn econometric
modeling methods and predictive modeling that embed the most recent developments and issues in
data science, such as Big Data, Machine Learning, and the impact of Artificial Intelligence. The
course is built with an emphasis on application where students will learn statistical and analytical
methods through case studies and datasets, both cleaned and integrity challenged. This class will
teach students the use of EXCEL, SAP Lumira Discovery Edition, and SAP Predictive Analytics
including R to visually present data, to estimate simple and multivariate regression models, to
evaluate the results, to test hypotheses, and to make forecasts and predictions.
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Another new course, FIN4800 — Financial Analytics and Data Visualizations, adds an additional
partner to the program: HEC Montreal. The ERPsim Lab at HEC Montreal provides a business
simulation game for SAP S/4HANA in which participants use a real ERP system to manage
their virtual company in a competitive market. In this immersive experience, learners get to
use a real SAP S/4HANA system to evaluate, input and analyze the results of their decisions.
A mix of custom and actual SAP transactions provide an ERP experience comparable to what
an ERP user would experience in the workplace. The approach allows learners to focus on
analytics and decision-making and gives them an incentive to get better at translating their
strategy into action using an ERP system. ERPsim supports analytics in real-time, from SAP
Fiori analytical applications (SAP Smart Business) to OData services, as well as many of the
self-service BI tools available, including SAP Lumira, Tableau and Power BI. Students will
engage in collaborative experiential learning by managing a Muesli cereal manufacturing
company based in Germany; complexity is scaled in three scenarios — Introduction (sales,
production, procurement, and planning), Extended (product design, finance, and investment
strategies), and Advanced (transportation logistics). Students will develop analytical tools
and use real-time information to analyze BI and forecast financial outcomes.

The final new course, FIN4810 — FinTech in Asia, extends students experiential learning to a
different country, literally half-way around the world. This hybrid course uses case studies to
explore how China’s dramatic move into a cashless society has created gains in financial
inclusivity for the underserved and its leadership in global FinTech investment. However, ‘
China’s influence in Asia extends more than just as a role model. In addition, Chinese companies
offer financial support to other FinTech companies in Asia. Business models of Alibaba,
Tencent, JD.com, and Xiaomi offer rich case study material. As a Special Administrative
Region of China, Hong Kong’s business friendly tax and regulatory environments make it the
perfect gateway to China. Moreover, the Hong Kong government’s 2016-2020 financial
inclusion plan explicitly encourages digital technologies. Students will cement their
understanding by traveling to Hong Kong for two weeks after fall semester ends. LCOBA
partners with Global Academic Ventures (GAV); GAV creates a stimulating conference-like
atmosphere by bringing in senior management from prominent Hong Kong businesses including
FinTech companies. In Hong Kong, students can use a WeChat account, Alipay, or the Octopus
card provided by GAYV to pay taxi fare, to make purchases at the 7-11, and anything in between.
Students (average 15 participants each year) will be living FinTech for the duration of their Hong
Kong stay.
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Through the multi-institution collaboration and the specialized FinTech talent development
courses, the program becomes scalable. The target population will primarily include LCOBA
majors, computer science department majors, and interdisciplinary studies majors. Unduplicated
headcount by VSU major for Fall 2018 was as follows:

LCOBA majors:
Accounting 230
‘Business Administration 125
Finance and Economics 162
Healthcare Administration 132
International Business 88
Management (F2F & online) 472
Marketing 241
Computer Science Department majors:
CIS 120
Computer Science 238
Interdisciplinary Studies majors: 161
Program Participant Pool: 1,969

The degree requirements for each of these majors have sufficient flexibility to allow students to
complete either the certificate or the minor without impacting time to graduation; fortunately,
VSU now has professional advisors to promote the program and ensure students understand
scheduling of coursework. Even assuming a modest participation rate of 25 percent would mean
nearly 500 learners working toward the certificate or minor.

FinTech Demand Alignment

As prioritized by the Playbook, the program creates undergraduate credentials, both a minor and
a certificate, that aligns with data analyst talent development. The multi-institution approach will
allow business, computer science, and interdisciplinary learners to stack credentials without
substantially lengthening the time to graduation given professional advisor guidance.
Furthermore, as suggested by the Playbook, experiential learning is the cornerstone for all three
VSU course offerings (see Project Narrative section for specifics).

Outcomes

Expected outcomes include a richer talent pool of undergraduate degree holding learners
beneficial to both traditional corporations that interact with FinTech firms and FinTech firms
themselves. Learners who opt for the FinTech minor will be valuable data analyst assets to
FinTech firms. Learners who opt for the FinTech certificate will understand the digital economy
and its potential disruptors; this insight will provide measurable value to any potential employer.
LCOBA alone graduates more than 300 learners each year; with this program, a substantial
portion these graduates will now hold competencies and capabilities desired by FinTech firms
(see Project Narrative section for specifics).
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Population

The program targets undergraduate learners and holds particular value for underrepresented
populations served by VSU. For Fall 2018, VSU reported the following:

* 52.5% (4572 of 8700) of VSU undergraduates identify as minority
46.8% (4074 of 8700) of VSU undergraduates are female
e 81.9% (7,128 of 8700) of VSU undergraduates are either female and/or minority

Representation within LCOBA is similar whereas Computer Science has a notably higher Asian
representation.

The project will primarily focus on targeting first-year, sophomore, and junior learners for fall
2019. Seniors, however, will be more difficult to entice given impending graduation dates.
Those students who have successfully completed FIN3360 in the last two years will be contacted
regarding this new program; even though they completed the course with a different curriculum,
these learners will be grandfathered into the program. The program anticipates a phased
implementation:

Phase I — Seed and Development (Summer 2019)
- Complete design of program including course offerings
- Support program director and faculty attending advanced trainings in Digital
Transformation, Business Intelligence, Big Data, and other topics
- Market the new program extensively
# Learners (all courses) — NA

Phase II — Startup (Fall 2019 thru Summer 2020)
- Pilot the VSU courses FIN3350, FIN4800, FIN4810 during fall 2019
Offer GSU FinTech courses online starting Fall 2019
Pilot VSU course ECON4001 during Spring 2020
- Support program director and faculty attending advanced trainings
# Learners (all courses) — estimate 65 Fall 2019, 125 Spring 2020, and 50 Summer 2020

Phase Il — Growth and Establishment (Fall 2020 thru Summer 2021)
- Revise VSU course offerings as needed
- Continue to offer GSU FinTech courses online
- Evaluate feasibility of adding an online section of FIN3360
- Support program director and faculty attending advanced trainings
# Learners (all courses) — estimate 200 Fall 2020, 275 Spring 2020, and 75 Summer 2020

Credentials
Students may choose the cumulative credential that best fits their career goals: an 18-hour
FinTech minor or a 12-hour FinTech Certificate (see Tables 1 and 2, respectively). The multi-

institutional project focuses primarily on the data analyst talent category identified as a priority
by the Playbook and by employers. Glassdoor identifies Business Analyst as the 26™ Best Job in
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America for 2019 with a median base salary of $72,000 and 13,340 openings. Upon approval of
the program, LCOBA plans a marketing blitz to educate undergraduates on the value of the
FinTech minor and FinTech certificate. Activities include internal (LCOBA day, The
Happening, presentations to Greek organizations, representatives at athletic events, presentations
in classes, etc.), VSU Open House, Orientation, and VSU Experiences promotions.

FIN3360 - Advanced Financial
Management with Digital
Transformation

(3 hours) / Fall and Spring
semesters / F2F initially then
online as demand warrants

TABLE 1

s

-understand structures and
practices for managing big data
-capture, organize, store, and
process structured data

-use models and historical data
to detect occurrence of
incidents, patterns, and trends

ECON2106 microeconomics,
ACCT2102 managerial
accounting, and FIN3350
introduction to financial
management / none

ECON4001 - Data Analysis:
Economic and Financial
Applications

(3 hours) / Spring semesters /
F2F

-capture, organize, store, and
process structured and
unstructured data

-apply various probability and
statistical methods

-write R code

-apply analytical modeling to
solve business problem or
question

- formulate predictive model
-design experiments using big
data and test outcomes
-create optimal visualizations

ECON2105 macroeconomics,
ECON2106 microeconomics,
BUSAZ2100 statistics, and
BUSA3100 Business Analytics /
none

FIN4800 — Financial Analytics
and Data Visualizations (3
hours) / Fall semesters / F2F

OR

-capture, organize, store, and
process structured and
unstructured data

-create storyboard (dashboard)
with Goal, KPIs (lead) and lag
measures with optimal
visualizations

- design interactive, real time
visualization display to make
immediate competitive business
decisions

-formulate a predictive model

FIN3360 Advanced Capital
Budgeting, Financing, and
Digital Transformation / none

FIN4810 — FinTech in Asia /
Fall semesters / Hybrid

-experiential learning

None / student must participate
in LCOBA Hong Kong study
abroad program

Valdosta State University
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NEX 4001 [VSU —FIN3510]
— Foundations in FinTech
(3 hours) / TBD / Online

See course descriptions in
Partnership section of this
proposal.

FIN3360 - Advanced
Financial Management with
Digital Transformation

NEX 4002 [VSU -FIN3520]
— Financial Technologies
(3 hours) / TBD / Online

See course descriptions in
Partnership section of this
proposal.

FIN3360 - Advanced
Financial Management with
Digital Transformation

NEX 4002 [VSU -FIN3530]
— FinTech and Commercial
Banking (3 hours) / TBD /
Online

See course descriptions in
Partnership section of this
proposal.

FIN3360 - Advanced
Financial Management with
Digital Transformation

FIN3360 - Advanced Financial
Management with Digital
Transformation

(3 hours) / Fall and Spring
semesters / F2F initially then
online as demand warrants

TABLE

-understand structures and
practices for managing big data
-capture, organize, store, and
process structured data

-use models and historical data
to detect occurrence of
incidents, patterns, and trends

ECON2106 microeconomics,
ACCT2102 managerial
accounting, and FIN3350
introduction to financial
management / none

NEX 4001 [VSU -FIN3510] -
Foundations in FinTech
(3 hours) / TBD / Online

See course descriptions in
Partnership section of this
proposal.

FIN3360 - Advanced Financial
Management with Digital
Transformation

NEX 4002 [VSU -FIN3520] —
Financial Technologies
3 hours) / TBD / Online

See course descriptions in
Partnership section of this
proposal.

FIN3360 - Advanced Financial
Management with Digital
Transformation

NEX 4002 [VSU -FIN3530] -
FinTech and Commercial
Banking (3 hours) / TBD /
Online

See course descriptions in
Partnership section of this
proposal.

FIN3360 - Advanced Financial
Management with Digital
Transformation

Valdosta State University Page 9 of 11
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Project Plan

April 1 thru June 30, 2019 — LCOBA FinTech coordinator manages process to implement all
phases of program (see Population section for description and timing of each phase) and
coordinates program promotion.

April 1, 2019 — submit all course catalog documents to VSU Academic Committee for vote on
April 8, 2019 to ensure minor and certificate in catalog for Fall 2019.

April 2 — April 16, 2019 - FinTech program representatives visit classrooms with targeted
populations to market program during Fall 2019 registration.

April 4, 2019 — FinTech program representatives participate in LCOBA Day to market Fall 2019
registration.

April 24 thru April 28, 2019 — FinTech Coordinator and two essential FinTech faculty attend Al
& Big Data Expo Global in London. This is the only possibility prior to June 30, 2019.
The Expo provides 21 high level conference tracks covering the entire spectrum of Al &
Big Data within the Enterprise & Consumer sectors as well as development and digital
transformation opportunities. Topics include: Business Intelligence, Big Data, Deep
Learning, Machine Learning, Chatbots, Contextual Aware Technologies, Virtual
Assistants & Smart Robots. The conference is designed to propagate FinTech knowledge
quickly and efficiently and includes Asian FinTech companies. Training and lectures are
done by industry experts who teach the most current content, lessons learned, and case
studies. This information can then be relayed to students by Fall 2019 semester.

May 3, 2019 - FinTech program representative participates in VSU Mayhem to market program.

May 6 thru May 10, 2019 - FinTech Coordinator and two essential FinTech faculty attend SAP
Sapphire / ASUG Annual Conference in Orlando, Florida. SAP Sapphire is the FinTech
innovation partner for SAP Germany; ASUG is the Americas’ SAP Users’ Group. SAP
software is complicated and its complexity and reach in the marketplace is growing daily.
There are few books, all of which are very general and/or out of date before they are
published. SAP content must be derived from reading online and taking online SAP
courses all which take time. SAP conferences are designed to propagate SAP knowledge
quickly and efficiently. Training and lectures are done by industry experts who teach the
most current SAP content, lessons learned, and case studies. The conference provides
hands-on labs which provide learning materials led by experienced professionals
superseding prolonged online courses. This information can then be relayed to students
immediately even within the same semester.

May 29, 2019 — FinTech program representative participates in VSU Orientation Session for Fall
2019 students.

June 7 thru June 8, 2019 - FinTech program representative participates in VSU Orientation Session
for Fall 2019 students.

June 14, 2019 - FinTech program representative participates in VSU Orientation Session for Fall
2019 students.

June 15 thru June 29, 2019 — Finalize syllabi for VSU courses FIN3360, ECON4001, FIN4800,
and FIN4810 incorporating cases and information garnered from conferences (see Project
narrative for individual course descriptions).

Valdosta State University ‘ Page 10 of 11




June 20, 2019 - FinTech program representative participates in VSU Orientation Session for Fall
2019 transfer students. These students will be an important target group for immediate
participation in the program.

June 28, 2019 - FinTech program representative participates in VSU Orientation Session for Fall
2019 students.

LCOBA FinTech Program Faculty Qualifications

Dr. Karin Pafford Roland — Proposed FinTech Coordinator and FIN4800/4810 course developer
Dr. Roland is Department Head for the Department of Economics and Finance, Chair of
LCOBA'’s SAP Curriculum Committee, a Professor of Finance, and the Chapter Advisor
for Beta Gamma Sigma, the international honor society serving business programs
accredited by AACSB International. Dr. Roland graduated from VSU with a BBA
undergraduate degree with majors in both finance and economics. She earned her
advanced degree, a Ph.D. in finance, from the University of Florida. Dr. Roland has
experience in both business and academia. She was the Credit Administrator at Barnett
Bank of North Florida overseeing consumer and commercial loan portfolios in excess of
$500 million in addition to managing thirteen employees. Prior to her position at VSU,
Dr. Roland was a Financial Economist at the Office of the Comptroller of the Currency in
Washington, DC and simultaneously an adjunct professor at George Mason University in
Fairfax, Virginia. Dr. Roland’s research has been published in journals including notably
the Journal of Financial Intermediation and has been presented at the Federal Reserve
Bank of Chicago’s prestigious Annual Conference on Bank Structure and Competition.

Dr. Attila Cseh — Proposed FinTech Developer and Designer of ECON 4001
Dr. Cseh is a Professor of Economics at LCOBA. He graduated with a bachelor's degree
in economics from Budapest University of Economic Sciences, an MA in Economics
from Central Missouri State University, and a Ph.D. in economics from The University of
Kentucky. Before joining the ranks of academia, Dr. Cseh was a financial analyst for the
Hungarian Debt Management Agency, the arm of the Treasury responsible for issuing
investment products to finance government operations. Dr. Cseh teaches SAP enhanced
econometrics, healthcare economics, and microeconomics at LCOBA. His current
research interests are in applied microeconomics.

Dr. Elvan Aktas - Proposed FinTech Developer and Designer of FIN3360
Dr. Aktas is the Director of Graduate Programs, Director of The Southeastern Credit
Union Financial Trading Center, Faculty Advisor to VSU Investment Club, Faculty
Advisor to LCOBA Student-Managed Portfolio, and a Professor of Finance at LCOBA.
He holds a bachelor's degree in business administration from Bilkent University in
Ankara-Turkey, and a Ph.D. in finance from The University of Florida. Dr. Aktas
primarily teaches Investments, Corporate Finance and Portfolio Analysis courses, and
incorporates SAP visualization into his course curricula. Dr. Aktas has published research
about derivate securities, investments, market structures, and political cycles and their
effects on the developing economies. Outside of academia, Dr. Aktas has been the host of
a nationally-televised weekly live show in Turkey, covering global and regional
economic news and broadcast from LCOBA’s Financial Trading Center.

Valdosta State University Page 11 of 11
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1) FIN3360 Advanced Financial Management

With Digital Transformation 3
2) FIN3510 Foundations of FinTech 3
3) FIN3520 Financial Technologies 3
4) FIN3530 FinTech and Commercial Banking 3
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Justification: (select one or more of the following and provide appropriate narrative below:)

| Improving student learning outcomes [ Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field ] other-

FinTech talent development has been identified by USG as High Career Demand.

Source of Data to Support Change (select one or more of the following):
O indirect Measures; SOls, student/employer/alumni surveys, etc.

X Dpirect Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

] Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[ other Data Source Descriptions —
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Justification: (select one or more of the following and provide appropriate narrative below:)

U Improving student learning outcomes

Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
] other-

FinTech talent development has been identified by USG as High Career Demand.

Source of Data to Support Change (select one or more of the following):

L] indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/ meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] Other Data Source Descriptions —
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Justification: (select one or more of the following and provide appropriate narrative below:)

H Improving student learning outcomes [] mandate of State/Federal/Accrediting Agency
X Adopting current best practice(s) in field L] other-

Data analysis talent development has been identified by USG as High Career Demand.

Source of Data to Support Change (select one or more of the following):
L] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

(] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

Valdosta State University — Curriculum Change or Revised Catalog Copy Form
e CURRICULUM CHANGE or REVISED CATALOG COPY
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Economics & Finance

| Dr. Karin P. Roland Requestor’s Department Head
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‘| ECON NEW Course Number: 4001
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: | Data Analysis: Economic and Financial Applications
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The course introduces students to the basics of data analysis and how data-driven decisions impact business and policy
actions by learning statistical and analytical applications methods through case studies and datasets.
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O Improving student learning outcomes O] Mandate of State/Federal/Accrediting Agency
X] Adopting current best practice(s) in field [J other-

Data analysis talent development has been identified by USG as High Career Demand.

_** Attach General Course Syllabus/Support documents with course outcomes/assessments **




Source of Data to Support Change (select one or more of the following):
] indirect Measures; SOls, student/employer/alumni surveys, etc.

X Dpirect Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

[ Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[ other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

Valdosta State University — NEW COURSE Form
e Request for a NEW COURSE

Approvals: Print: Signature: Date:
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Syllabus
ECON 4001 - Data Analysis in Finance and Economics
CRN:
Semester:

Instructor: Attila Cseh

Office: 214 Thaxton Hall
Email: acseh@valdosta.edu
Phone: (229) 245-3826
Office Hours:

and by Appointment

Course Objectives

Analyzing data is essential part of business decisions, in the policy realm, in the world of finance, healthcare,
logistics and it has changed virtually all areas of life. Data scientists, statisticians and economists who understand data
can make a lasting impact on their companies, their field, and the world. This course will introduce students to the basics
of analyzing data and how data can inform business or policy actions. We will also cover basic econometric methods
such as linear regressions, and the most recent developments and issues in data science, such as Big Data, Machine
Learning, and the impact of Artificial Intelligence. The course is built with an emphasis on application where students
will learn statistical and analytical methods through case studies and datasets. This class will teach students the use of
EXCEL, SAP Lumira Discovery Edition, and SAP Predictive Analytics to visually present data, to estimate simple and
multivariate regression models, to evaluate the results, to test hypotheses, and to make forecasts and predictions. A
frequent problem in empirical work is that economists do not have the luxury of observing economic activity run in
‘clean’ lab experiments. We will study what changes we have to apply to deal with problems that arise from the fact
that we may not always have The Ideal Data.

Part l. Introduction to data analysis
Acquiring data
¢ Topics: Introducing different data types (cross-section, panel data, repeated cross-section, time series).
ing data from publicly availabe sources (ICPSR, Kaggle, Compustat, Data Ferrett, etc.) and from data
\ 2. Merging and Appending data.
o  Activity: EXCEL/SAP exercise: Download various datasets; “Feel the data” through des il
Data cleamng merging and appending.
: ers 2 and 3 (Hilmer and Hilmer)

¢ Topics: Show existing associations in the data with graphs, geo maps, bar, line and pie charts, word clouds,
etc. ,

e  Activity: SAP exercise: Use graphs to create interactive Dashboards with filters and input controls to
effectively present information using 2 datasets: 1) International sales data from a clothing/ accessories
producer; and 2) a nationa!l disc rental data.

e Reading: ‘

Part Il. Linear Regression
The Simple Regression Model

e Topics: OLS estimator, slope parameter, intercept parameter, interpretation of regression results. Total sum
of Squares, Explained Sum of Squares, Unexplained Sum of Squares, goodness of fit measures, pred

e - Activity: EXCEL/SAP exercise: Group work estimating marginal propensity to consume using Federal Reserve
Data (fred.stlouisfed.rog), CAPM Beta estimation from finance.yahoo.com.

e Reading: Chapter 4 (Hilmer and Hilmer)

Hypothesis testing in linear regression analysis
* Topics: Discussion of desirable properties of estimators (BLUE), conduct hypothesis test, predicted values,

\ 12




confidence interval around prediction.
e Activity: EXCEL/SAP exercise: Testing hypotheses after estimation. (wage equations, GPA data, house sales
data, etc.)
e Reading: Chapter 5 (Hilmer and Hilmer)
Muiltiple Regression Analysis
e Topics: Interpretation of marginal coefficients, overall significance test, joint significance test. We will
introduce qualitative variables and interactio erms, line probablllty models squared terms. We will
discuss omitted variable bias, dealing with ; S
e Activity: EXCEL/SAP exercise: Bringing in multiple explanatory varlables into prewously analyzed datasets.
Reading: Chapters 6 and 7 (Hilmer and Hilmer)
Time Series
e Topics: Moving average, assumptions for OLS to be BLUE for time series, stationarity, weak dependence,
static time-series models, distributed lags, ARIMA models, forecasting, out-of-sample prediction,
confidence interval around forecasts.
e Activity: EXCEL/SAP exercise: Sales data, weather data, stock market data, macroeconomic data analysis.
¢ Reading: Chapter 10 (Hilmer and Hilmer)
levelopments in Data Analysis

imitations of regular econometric techniques with Big Data; Large volume of un
[ ing; Real-time data analysis, Privacy and security issues.
e Activity: Google Trend analysns TweetTracker analysis, discussion of assigned readings.

e Reading:

Choi, Hyunyoung and Hal Varian (2009). Predicting the present using Google Trends. Working

paper.

Einav, Liran, and Jonathan D. Levin. (2013). The data revolution and economic analysis. NBER
Working paper 19035.

Marcus, Gary, and Ernest Davis. (2014). Eight (No, Nine!) Problems with Big Data. The New York
Times.

Thompson, Derek. (2016). Why Democrats and Republicans Luterallv Speak Different Languages.
The Atlantic.

UN Global Pulse. 2016. Building Proxy Indicators of National Wellbeing with Postal Data. Project
Series, no. 22.

e Topics: Discussion of how it is applied in the world of business (Netflix), in policy making (crime prevention),
and in the world of finance (loan application/defaults).
e Activity: Discussion of assigned readings.
e Reading:
Hvistendahl, Mara. (2016). Can ‘Predictive Policing’ Prevent Crime Before It Happens? Science
News.

Kleinberg, John, Jens Ludwig, and Sendhil Mullainathan. (2016). A Guide to Solving Social
Problems with Machine Learning. Harvard Business Review.
Kleinberg, Jon, Himabindu Lakkaraju, Jure Leskovec, Jens Ludwig, and Sendhil Mullainathan. (2017).
Human Decisions and Machine Predictions. NBER Working Paper 23180.
Mullainathan, Sendhil, and Jann Spiess. (2017). Machine Learning: An Applied Econometric
Approach. Journal of Economic Perspectives 31(2): 87-106.
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,: Rq ; ;t | Dr. Karin P. Roland phquoSions Department Head
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and Number:

FIN3360

Course Prefix
and Number:.

: Course Title:

Capital Budgeting & Advanced

__| Financial Management

Course Title:

Advanced

with Digital Transformation

Financial Management

Lecture Hours:

i Lab/Contact Hours:

' Credit Hours:

Credit Houfs:

Pre-requisites:

- Pre-requisites:

'CURRENT Coursé{beséfiptibn: ;

NEW Course Description: (hover over for instructions)

decisions.

Continuation of FIN 3350 with a concentration on
financial analysis, valuation of assets, risk analysis,
cash flow projections, and long-term financing

An integrative examination of the theory, practice, and
applications of managerial finance including
investment and financing decisions as affected by
timing, risk, financial markets, and digital
transformation.

Semester to be

Yeartobe

“Estimated 'Fréquency of

PrégramLevel: o ;a:CQurse'Cla‘ssﬁi’catlon; | Effective: Effective: Course Offering:
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X Improving student learning outcomes

O Adopting current best practice(s) in field

[0 Mandate of State/ Federal/Accrediting Agency
] other-

lustification: (select one or more of the following and provide appropriate narrative below:)




Source of Data to Support Change (select one or more of the following):
] indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
L] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[ other Data Source Descriptions —

Valdosta State University - REVISED COURSE Form
e Request for a REVISED COURSE

Approvals: Print: Signature: Date:

Department Head 7«9’”” /7/\)0 /C/AC/ "%: M (}// //ﬁ
College/Division

Executive Committee Zf / / /f // (//,:ﬂ,\ e

4

- e, T
Deanfoirector | ) e ﬁ-(//nL/ Y ’///«6 %/4{//7’ v /%

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? | [J No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):
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@ Valdosta State University Curriculum Form Dateof | ...
“Wali ¢ Requestfor a NEW COURSE ~ Submission: a

*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

5 ,;V:z: i . .. . D ’ . Initiating | & ;
ollege: | College of Business Administration : ept‘ JLHating. Economics & Finance
e ~Request:
: Requestor'sName Dr. Karin P. Roland Reques;zlr; s Department Head
- 'Prdpc‘)séd‘gNEW,CourselPrefix: . FIN NEW Course Number: | .,
(Consult abbreviations in the catalog) (Consult #s in the catalog) |
Vi ProposedNEWCourseTltle Foundations of Fintech
‘1 Foundations of Fintech
_ Prerequisite(s): | £1n3360 with a grade of "C" or better.
- 'l;-ectute‘,yHoyuyrs:f 3 ~Lab/Contact Hours: Credit Hours: | 3

Proposed NEW Course Description:

{Limit to 50 words. Include requisites, cross listings, special requirements, etc.)*

The course provides an overview of FinTech and introductions to its applications in financial services, such as commercial
and investment banking, digital investing, financial advising, and insurance.

Semester to be | Year to be Estimated‘Frequency of

":,’l'f‘f‘r;qg,,ram Lev‘e‘l‘f‘:’: . | Course Cla55|f|cat|on: Effective: Effective: Couirsé Offering:
: L core (Area A-E) X Fall
Undergraduate
L] Major Requirement [ spring 2019 Every Semester
[ Graduate ;
Elective ] summer

Justification: (select one or more of the following and provide appropriate narrative below:)

] Improving student learning outcomes ] Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field ] other-

The financial services industries are changing rapidly with the emergence of financial technology (FinTech) disruptors.

~ ** pttach General Course Syllabus/Support documents with course outcomes/assessments **




Source of Data to Support Change (select one or more of the following):
[ Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

O] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[J other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

Valdosta State University — NEW COURSE Form
e Request for a NEW COURSE

Approvals: Print: Signature: Date:

Department Head 7%/‘,'[) KD /o /76/ - /.7/(_\0 <7/// //67

College/Division Executive —_— A .
Committee f/ / // S /4,/&1,7;-\ 2———— —— /%/e/( / 7

Dean/Director / %A M L WAYE P[_O//;,L/ 17 //”

Graduate Executive ‘///' 4

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? LINo [ vYes [select college & indicate department(s)]

College: Select One. Department(s):




IR . . -
g@ Valdosta State University Curriculum Form Date of
‘MW Requestfora NEW COURSE - Submission:

04/1/2019

*Course/curriculum change or addition originates with a faculty member or curriculum committee in

the Academic Program.

College of Business Administration ] De;pts ln,ﬂ',t'a,t,l_ng“‘ Economics & Finance
- Request:
| Dr. Karin P. Roland Requestor’s Department Head
Role::
ix: NEW Course Number:
onsult abb Lo, : FIN (Consult #s in the catalog) 4520
: WqﬁéSefd ‘N’EWi'fCoufs:e Tltle Financial Technologies
NEWCoursg'Tltl,e:’Abbr,e“ylatlon: | Financial Technologies
(Limit to 30 character ,spacqs_)
L FIN3360 with a grade of "C" or better.
"f"*“‘Le'Ctu,"'ef*Hour:‘s':yr 3 ,“::‘iLéBICbntaét'Hbu'rs: ~ Credit Hours: | 3

Pro nosed NEW!Courks‘e' Descri tion: (Limit to 50 words. Inc/qde requisites, cross listings, special requirements, etc. )r.

This course examines the information and communications tools, technologies, and standards integral to consumer,
merchant, and enterprise services in the payments and financial service sectors and ex

FinTech businesses.

plores technology’s role in reshaping

e 'r:am?Le‘VeI-' e e caurseCIassﬁicatlon v Semester to be | Year to be - Estimated!Frequéhcy of
- PRramm ey Tl e nhi R : | Effective: Effective: Course Offering:
S L1 core (Area A-E) Fall
Undergraduate
( 6rad [ Major Requirement [ spring Fall 2019 Every Semester
raduate
Elective [J Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

| Improving student learning outcomes
Adopting current best practice(s) in field

[J Mandate of State/Federal/Accrediting Agency

0 other-

The financial services industries are changing rapidly with the emergence of financial technology (FinTech) disruptors.

** Attach General Course Syllabus/Support documents with course outcomes/assessments **




Source of Data to Support Change (select one or more of the following):
L] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

[] Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[] oOther Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

Valdosta State University — NEW COURSE Form
e Request for a NEW COURSE

Approvals: Print: Signature: Date:

Department Head /( ~IN fo Jan O/ %c-—) M (%// // C/

College/Division Executive | —, /. b/ ﬂ
Committee ff//// (28
Dean/Director % .

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? LINo [vyes [select college & indicate department(s)]

College: Select One. Department(s):
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(&)  Valdosta State University Curriculum Form

VALDOSTA
TATE [ ]

‘1406 2w0

Request for a NEW COURSE

~ Date of
Subm:ssnon'

04/1/2019

*Course/curr/culum change or addition originates with a faculty member or curriculum committee in

the Academic Program.

: ,,)Colylég’fe’fﬁ; College of Business Administration - Dept Initiating Economics & Finance
it Request:
me: | Dr. Karin P. Roland Requestor’s Department Head
i Role: ‘ 7
| N ‘NEW Course Number

(Consult #sin the catalog)

3530

itle: | Fintech and Commercial Banking

Fintech and Banking

Prerequnsnte(s)

FIN3360 with a grade of "C" or better.

Lab/Contact Hours

Credlt Hours' 3

Proposed NEW Course Descrlptlon (Limlt to 50 words Include requisites, cross listings, spec:al requ:rements etc "

The course examines the principles and practices of commercial bank management/bank regulation and the challenges

presented by the FinTech revolution, including traditional and emergent competitors as well as demographic, social, and
technology forces driving change in the industry.

| Semester to be

- R o AREPEN . sk 5 Yeé‘r,td be Estlmated Frequencyof ‘
Program Level : = :’:’C frles C!éss;ﬁcatlon. _Effective: Effective: Course Offering: '
[ core (Area A-E) Fall
Undergraduate
O Major Requirement U Spring Fali 2019 Every Semester
[ Graduate -
Elective O summer

Justification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes

Adopting current best practice(s) in field

[0 Mandate of State/Federal/Accrediting Agency

] other-

The financial services industries are changing rapidly with the emergence of financial technology (FinTech) disruptors.

. ** Attach Gen‘e‘ra'l“Cou'rSe Syllabus/Support documents with course outcomes/assessments **




Source of Data to Support Change (select one or more of the following):
] Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

[] Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

2 Valdosta State University - NEW COURSE Form
\m\ e Request for a NEW COURSE

Approvals: Print: Signature: Date:

Department Head /{G/’/;’? /7/?‘ /é/? C'/ et /(_‘\ﬂ ';l// // 7
ColIege/DivisiorécE:qenchix:ti:: f /// { /)/ eq,ﬁ — = > |/ /g% /7

/
Dean/Director , L PL _ %/)’W
L .uAlh=z VA’!L—Y e 7 7 {/[

Graduate Executive 4 <« / r
Committee
(for graduate course)
Graduate Dean
(for graduate course)
Academic Committee

*Will this change impact another college/department? CInNo [ vYes [select college & indicate department(s)]

College: Select One. Department(s):




(#)  Valdosta State University Curriculum Form Date of
VALDOSTA

.| 04/1/2019
et ® Request for a NEW COURSE Submission; i

ey e oo e
i o0

*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

College. College of Business Administration Dept. nitisting Economics & Finance
’ : ’ Request:
:*Requestor's Name | Dr. Karin P. Roland ,Reques;zlr; s Department Head
Proposed NEW: our EIN ~ NEW Course Number: 24800
(Cansult abbrewatlons in the catalog)f (Consult #s in the catalog)
Proposed NEW Course T|tle." Financial Analytics and Data Visualizations
NEW Fourse T|tle Abbrevnatlon' Fin Analytics & Data Vis
- 3% | FIN3360 with a grade of "C" or better.
: "Le‘,c;turezl-l,oiirs:' 13 Lab/Contact Hours ~ Credit Hours: | 3

, Briop’fose‘d NEW :C0ur?se~',DeScripti0n§‘(Limit“to 50 woyrds‘;.klnclude‘ requisites, cross listings, special requirements, etc.)*

An immersive experiential learning experience that integrates data driven decision making via use of a cloud-based

enterprise resource planning (ERP) system and real-time analytics using business intelligence tools for visualizing and
forecasting.

Pro rarr\~:'l:eirel':': e Course ClassificatiOﬁr - | Semestertobe | Yeartobe | Estimated Frequency of
Br e e o Eh ; Effective: Effective: | Course Offering:
: 0] core (Area A-E) Fall
Undergraduate .
[J Major Requirement O] spring Fall 2019 Once per Year
O Graduate
Elective ] summer
Justification: (select one or more of the following and provide appropriate narrative below:)
O Improving student learning outcomes [J Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field ] other-

SAP software is used extensively to integrate the principles of enterprise resource planning with financial analytics.

‘ ** Attach General Course Syllabus/Support documents with course outcomes/assessments **

125




Source of Data to Support Change (select one or more of the following):
(] indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

(] Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

/TN

=, Valdosta State University - NEW COURSE Form

VALDOSTA

ek ® Request for a NEW COURSE

Approvals: Print: Signature: Date:

Department Head Mk‘/ n Koo 'LC/ %} /L/O (/// // c7

College/Division Executive | ,_— /. /{
Committee | € ///J /é/&»

Graduate Executive

Committee
(for graduate course)

Dean/Director L Lo \_oLum";y ///M%% 7 //7
7 77/ &

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? LINo [ vYes [select college & indicate department(s)]

College: Select One. Department(s):




FIN 4800 SYLLABUS

DEPARTMENT OF ECONOMICS & FINANCE
LANGDALE COLLEGE OF BUSINESS (LCOBA)
VALDOSTA STATE UNIVERSITY (VSU)

FALL SEMESTER 2019
Instructor: Dr. Karin Pafford Roland E-mail: kroland@valdosta.edu
Class Meetings: Monday, Wednesday: 11:00 a.m. — 12:15 p.m.; HSBA3230 Office: HSBA 3002P

Office Hours:  Tuesday/Thursday: 9:00 — 11:00 a.m.; 2:00 — 3:30 p.m
Other: by appointment. Subject to revisions due to administrative conflicts.
Admin. Phone: (229) 245-2234 Office Phone:  (229) 293-6062

VSU accreditation: The Commission on Colleges of the Southern Association of Colleges and Schools (SACS) is the recognized
regional accrediting body in the eleven U.S. Southern states (Alabama, Florida, Georgia, Kentucky, Louisiana, Mississippi, North
Carolina, South Carolina, Tennessee, Texas and Virginia) and in Latin America for those institutions of higher education that award
associate, baccalaureate, master's or doctoral degrees (http://www.sacscoc.org/). VSU is accredited by SACS and thus is committed
to its Principles of Accreditation. Consequently, VSU has adopted general education outcomes for student achievement
(http://www.valdosta.edu/academics/academic-affairs/vp-office/general-education-council/ge-outcomes.php ).

LCOBA accreditation: The programs of the Langdale College of Business are accredited by AACSB International — The
Association to Advance Collegiate Schools of Business. To assure quality and promote excellence and continuous improvement in
undergraduate and graduate education for business administration, AACSB mandates that its accredited institutions follow The
Standards (https://www.aacsb.edu/-/media/aacsb/docs/accreditation/standards/2019-business-standards.ashx?la=en). Fewer than
one-third of the business programs in the United States have achieved this distinction of quality. To maintain our commitment to
quality, the Langdale College faculty and administration have identified objectives that provide students with the knowledge, skills,
and ethical and global awareness needed for successful managerial and professional careers (2019 - 2019 VSU undergraduate
catalog).

Finance major objectives: The finance faculty are committed to both the Principles of Accreditation advocated by SACS and the The
Standards endorsed by AACSB International. Consequently, to ensure quality and excellence at the major level, the finance faculty has
adopted three primary objectives. A finance graduate will be able to (1) demonstrate a working knowledge of corporate finance, financial

institutions, markets, and instruments; (2) demonstrate an ability to gather, interpret, and analyze financial information; and (3) demonstrate
knowledge of current issues related to finance.

Course Objectives: This course is designed for finance, economics, or accounting majors seeking advanced study in valuation and risk
management concepts. The primary purpose is to provide a student-centered learning environment where students examine and analyze the
specific decisions management makes to maximize firm value while using SAP® as a tool for guiding business decisions, plannmg, and
executing a strategic business plan. The course integrates various VSU general education outcomes, LCOBA objectives, and finance major
objectives to accomplish this purpose. Specifically, students who successfully complete this course will:
e Understand why the weighted average cost of capital is used to evaluate potential capital projects [VSU General Education Outcome
2, LCOBA Objective 5, Finance Major Objectives 1].
»  Gather relevant financial details of various publicly traded common stocks using computer technology [VSU General Education
Outcomes 2, LCOBA Objectives 1, S, 7, Finance Major Objectives 1, 2, 3].
e Understand how different types of risk affect a firm’s optimal capital structure and its targeted capital structure. [VSU General
Education Outcome 2, LCOBA Objectives 1, 5, Finance Major Objective 1].
»  Demonstrate the interconnecting nature of business processes by following a standardized business process through its entire lifecycle
in SAP®. [VSU General Education Outcome 2, LCOBA Objectives 1, 5, Finance Major Objective 1].
e Employ SAP® as a tool for guiding business decisions, planning, and executing a strategic business plan. [VSU General Education
Outcome 2, LCOBA Objectives 1, 5, Finance Major Objective 1].

Ultimately, what you get out of this finance class is directly proportional to what you put into it. "Patience, persistence and perspiration make
an unbeatable combination for success (Napolean Hill)."

Course Description: This course presents an overview of information systems in a modern organization and their strategic importance in
supporting financial business processes. The rationale for business computing will be discussed, along with the underlying financial concepts
needed to understand and guide system implementation. Additional business processes such as the procurement process, sales order process,
and production process will be presented and modeled using SAP® software.

VSU’s Academic Integrity Code: Academic integrity is the responsibility of all VSU faculty and students. Students are responsible for
knowing and abiding by the Academic Integrity Policy as set forth in the Student Code of Conduct. All students are expected to do their own
work and to uphold a high standard of academic ethics. If caught cheating, all students involved will receive a grade of “0” on the exam.
Student Opinion of Instruction survey (SOI): Students are expected to complete an online SOI that will be available through Banner.
Students will receive a notification by VSU e-mail when the SOI is available. SOI responses are anonymous; instructors can view only a
summary of all responses two weeks after final grades have been submitted. Complete information about SOIs, including how to access them

and a timetable for this term, is available at http://www.valdosta.edwacademics/academic-affairs/vp-office/sois/welcome.php . ' % 6
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Accommodations Statement: Students with disabilities who are experiencing barriers in this course may contact the Access Office for
assistance in determining and implementing reasonable accommodations. The access Office is located in Farbar Hall. The phone numbers are
229-245-2498 (V), 229-375-5871 (VP) and 229-219-1348 (TTY). For more information, please visit VSU’s Access Office or

email: access@valdosta.edu.

Title IX Statement

Valdosta State University (VSU) is committed to creating a diverse and inclusive work and learning environment free from discrimination and
harassment. VSU is dedicated to creating an environment where all campus community members feel valued, respected, and included. Valdosta
State University prohibits discrimination on the basis of race, color, ethnicity, national origin, sex (including sexual harassment and sexual
violence), sexual orientation, gender identity, religion, age, disability, genetic information, or veteran status, in the University's programs and
activities as required by applicable laws and regulations such as Title IX. The individual designated with responsibility for coordination of
compliance efforts and receipt of inquiries concerning nondiscrimination policies is the University's Title IX Coordinator: the Director of the
Office of Social Equity, titleix@valdosta.edu, 1208 N. Patterson St., Valdosta State University, Valdosta, Georgia 31698, 229-333-5463.

Prerequisite: A grade of C or better in FIN3360.

Required software: Students must purchase a license for the HEC Montreal ERP Simulation Game by Leger, Robert, Babin, et al. at a cost of
about $50. Review https://event.webcasts.com/viewer/event.jsp?ei=1102038 and https://www.youtube.com/watch?v=pjMUso7mT20Q.
Complete assigned modules at http://www.deloitteifrslearning.com/.

Supplemental ERPsim SAP Labs & Textbook ISBN: 9781535208420 - http://www.thecoursewebsite.com/for-instructors

Additional resources (not required): Hacking, Xavier and Martijn van Foeken. SAP Lumira Discovery Edition, First Edition, Rheinwerk
Publishing, Inc., 2019 (ISBN: 978-1-4932-1612-3). Essentials of Business Processes and Information Systems by Magal and Word. ISBN 978-
0470230596; Brigham, Eugene E. and Joel F. Houston. Fundamentals of Financial Management, Fourteenth Edition,
Thomson/South-Western, 2016 (ISBN-13: 9781 285867977). Rutherford, Tim. Supplemental ERPsim SAP Labs & T extbook,
Second Edition, 2016, ISBN: 978-1535208420)

Calculator: Proficient use of a financial calculator is required to get through the course. Exam problems involve complex arithmetic and
financial calculations that necessitate a financial calculator. I recommend either the HP 10-B or the HP 17-B. The HP 10-B is less expensive
and does all needed calculations; the HP 17-B, however, is easier to use once you get used to it. The choice is yours. You are responsible for
learning how to operate your calculator. Bring your calculator to class.

Attendance and Classroom Etiquette: This is a traditional classroom based course. A significant positive correlation exists between
attendance and grades. To create an environment conducive to learning, students must (1) come to class on time, (2) turn off all cell phones,
pagers, etc., and (3) remain attentive until the completion of class. Students must conduct themselves in a professional manner at all time. If a
student enters the classroom more than 5 minutes after the official start time according to Coordinated Universal Time (UTC), the student’s
next scheduled exam grade will be reduced by 10 points for every late entry.

Email Etiquette: Students are expected to maintain professional standards even in emails, meaning (1) traditional spelling, grammar, and
punctuation rules apply and (2) messages should be brief and to the point; consequently, e-mail is not to be used in lieu of face-to-face tutoring,
This is a traditional classroom based course; the instructor will not provide comprehensive instruction of content or tutorials via email.
Students may request succinct assistance with problems via email provided that the request includes a complete copy of the question and the
step-by-step detail of the process attempted and incorrect answer attained by the student. For more extensive tutoring, students should seek
assistance face-to-face with the instructor during office hours or request an appointment with the professor.

Withdrawals: A student can withdraw passing on or before October 11, 2019. After this date, a withdraw passing is only granted to a student if
(1) he/she is making a D or better and (2) he/she has experienced hardship, e.g. hospitalization or death in the family. Effective Fall 2010, all
undergraduate students are limited to five course withdrawal grades for their entire enrollment at VSU. All subsequent withdrawals will be
recorded as withdraw fail (calculated as an ‘F’ for GPA purposes).

Grading: Each student’s overall course grade will be calculated on the following work:

Intro ERPsim Storyboards 15%
Exam 1 15%
Extended & Advanced ERPsim Storyboards 50%
Final Exam 20%

Exams: The exams will be in-class multiple choice tests and some graded assignments; you are allowed to use one 8 %; X 11 inch study sheet
during the in-class test; any violation will be construed as cheating, and you will receive a zero for that exam. You cannot merely memorize
facts and expect to perform well on the exams. Prior to deep thought, students must gain knowledge (memorize definitions) and
comprehension (summarize in your own words). Higher order thinking requires students to evaluate, synthesize, analyze, and/or apply; these
skills are necessary to succeed on the exams. You must train your brain to think critically, to synthesize and integrate financial facts and
concepts.

Policy Concerning Makeup Exams: No makeup exams will be given for any reason. If a student contacts me PRIOR to exam time and can
reasonably justify his absence (e.g. illness or death in the family), the student can substitute a comprehensive exam for that particular exam.
For example, if a student is excused from the Exam I, the student must take a comprehensive exam on the last day of class that will count 15%
of the overall course grade. A student will not be excused from an exam due to illness unless the student presents a note from a doctor or the
infirmary. Student athletes should discuss their schedule with Dr. Roland at the beginning of the semester.
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Course Schedule: This schedule is tentative and subject to changes announced during class or other communications.

DATE
08/13
08/15
08/20
08/22
08/27
08/29
09/05
09/10
09/12
09/17
09/19
09/24

09/26

10/01
10/03

10/10

10/11

ASSIGNMENT DATE ASSIGNMENT

Overview 10/15 Financial Planning & Forecasting
Foreign Exchange : 10/17 Financial Planning & Forecasting
Foreign Exchange 10/22 Corporate Valuation & Value-Based Mge
Introduction to HEC Montreal ERPsim 10/24 Corporate Valuation & Value-Based Mge
SAP Lumira Discovery 10/29 Advanced Storyboard Topics

SAP Lumira Discovery 10/31 Advanced Storyboard Topcis

ERPsim: Intro Manufacturing
ERPsim: Intro Manufacturing

ERPsim: Intro Manufacturing 11/05 ERPsim: Extended Manufacturing with BI

LUMIRA PROJECT DUE 11/07 ERPsim: Extended Manufacturing with BI

Organizations, Processes & Info. Systems 11/12 ERPsim: Extended Manufacturing with BI

Organizations, Processes & Info. Systems 11/14 EXTENDED MANURACTORING
STORYBOARDS DUE

Enterprise Systems 11/19 ERPsim: Advanced Manufacturing with BI

11/26 ERPsim: Advanced Manufacturing with BI

The Paper Game 11/28 ERPsim: Advanced Manufacturing with BI

Geospatial Datasets Lumira/ARCgis  12/03 ADVANCED MANUFACTORING
STORYBOARDS DUE

EXAM I: FX, Lumira, Info &

Enterprise Systems :

WITHDRAWAL DEADLINE 12/06 FINAL EXAM: ERPsim, Corporate Valuation,

Financial Planning & Forecasting
10:15 a.m. — 12:15 p.m.

SAP ERPsim - STUDENT AGREEMENT

SAP ERPsim is an experiential learning exercise that allows students to develop knowledge and skills beyond the traditional classroom lecture.
A quote from the philosopher Confucius succinctly describes experiential learning:

I HEAR AND [ FORGET
1 SEE AND IREMEMBER
1 DO AND I UNDERSTAND

As a student in Dr. Roland’s FIN4800 course, I understand that SAP ERPsim is an experiential learning exercise as described above and agree
to the following conditions:

1)
2)

3)

I will actively participate in all group meetings and discussions. Any absence or lack of participation will be documented. Each
documented absence or non-participation will result in a ten point reduction of my next exam grade or ERPsim grade.

I' will submit my storyboards within the time constraints specified in the syllabus. Each tardy submission will result in a tenpoint
reduction of my next exam grade.

I will autonomously read and seek to comprehend the Manufacturing Game: Participants Guide. I understand that Dr. Roland will
provide guidance but will not provide detailed tutoring that would negate the experiential part of the learningexercise.

I will document my reflection and self-evaluation of decisions thereby earning ERPsim points. Each deficient or simplistic
storyboard submitted will result in a ten point reduction of my next exam grade. Each tardy submission will also result in a ten
point reduction of my next exam grade.

T'understand that if I am absent from class during an ERPsim, 10 points will be deducted from the next ERPsim assignment.

I will notify Dr. Roland of any group member that is habitually absent or inactive within the group.

I understand that if I am fired with cause, I will forfeit ALL ERPsim POINTS for ALL EXAMS regardless.

Student Signature Date
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» Valdosta State University Curriculum Form Date of |
VALDOSTA

, | 04/1/2019
s e Request for 3 NEW COURSE Submission: | il

in the Academic Program.

ge: | College of Business Administration " 'Dept.r AN | £ conomics & Finance
n Request
e: | Dr. Karin P. Roland : Requestor s Department Head
o) Role
1 NEW Course Number:
FIN “(Consult #s in the catalog) AE10
itle: | FinTech in Asia
(le1t to 30 characterspaces)' Finlechi in Asld
Prerequ;sute(s) FIN3360 with a grade of "C" or better.
gture»’i{lﬁoufSy:;’ 3 Lab/Contact Hours Credit Hours: | 3

Pro zosed NEW Course Descrl‘ tlon (L/mlt to 50 words Include requ:s:tes cross listings, spec:al requirements, etc. )*

The course reinforces the theoretical and practical applications of advanced financial management by focusing on digital
disruption in Asia, primarily through the vehicle of case studies.

b r‘am’Lével' Cbﬁréé’CIaSSi‘f‘i(‘:atibn' ‘| Semestertobe | Yeartobe | Estimated Frequency of
B ) di ; | Effective: Effective: Course Offering:
1 core (Area A-E) X Eall
X undergraduate )
L] major Requirement O] spring Fall 2019 Once per Year
[ Graduate : .
Elective [ summer

Justification: (select one or more of the following and provide appropriate narrative below:)

] Improving student learning outcomes O] Mandate of State/Federal/Accrediting Agency

Adopting current best practice(s) in field ] other-

‘ *‘*‘Attach“GeneralCourse:SyIlabus/Support documents with course outcomes/assessments **




Source of Data to Support Change (select one or more of the following):
] indirect Measures; SOIs, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

L] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

Valdosta State University — NEW COURSE Form
e Request for a NEW COURSE

Approvals: Print: Signature: Date:

Department Head /(arin @D /Q,,Z c/ —== /?7‘:"& (///// 7

College/Division Executive | . £ , _
Committee ,é"//// Aégﬁ\ Z—2 //V:‘{ /7

Graduate Executive

Committee
(for graduate course)

Dean/Director L. Y ﬁ)%\,’f ﬂ, uh 9/ /////}/‘/‘ﬂ /% ?/ C //

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? CINo [ Yes [select college & indicate department(s)]

College: Select One. Department(s):




FIN4810 SYLLABUS
DEPARTMENT OF ECONOMICS & FINANCE

LANGDALE COLLEGE OF BUSINESS (LCOBA) VALDOSTA STATE UNIVERSITY (VSU)
FALL SEMESTER 2019 —- HONG KONG

Instructor: Dr. Karin Pafford Roland E-mail: kroland@valdosta.edu
Class Meetings: Monday, Wednesday: 2:00 - 3:15 p.m.; HSBA3050 Office: HSBA 3002P
Office Hours:  Tuesday/Thursday: 9:00 — 11:00 a.m.; 2:00 — 3:30 p.m
Other: by appointment. Subject to revisions due to administrative conflicts.
Admin. Phone: (229)245-2234 Office Phone:  (229)293-6062

VSU accreditation: The Commission on Colleges of the Southern Association of Colleges and Schools (SACS) is the recognized
regional accrediting body in the eleven U.S. Southern states (Alabama, Florida, Georgia, Kentucky, Louisiana, Mississippi, North
Carolina, South Carolina, Tennessee, Texas and Virginia) and in Latin America for those institutions of higher education that award
associate, baccalaureate, master’s or doctoral degrees (http://www.sacscoc.org/). VSU is accredited by SACS and thus is committed
to its Principles of Accreditation. Consequently, VSU has adopted general education outcomes for student achievement
(http://www.valdosta.edu/academics/academic-affairs/vp-ofﬁce/general-education-council/ge-outcomes.php ).

LCOBA accreditation: The programs of the Langdale College of Business are accredited by AACSB International — The
Association to Advance Collegiate Schools of Business. To assure quality and promote excellence and continuous improvement in
undergraduate and graduate education for business administration, AACSB mandates that its accredited institutions follow The
Standards (https://www.aacsb.edu/-/media/aacsb/docs/accreditation/standards/2019-business-standards.ashx?la=en). Fewer than
one-third of the business programs in the United States have achieved this distinction of quality. To maintain our commitment to
quality, the Langdale College faculty and administration have identified objectives that provide students with the knowledge, skills,
and ethical and global awareness needed for successful managerial and professional careers (2019 - 2019 VSU undergraduate
catalog).

Financge major objectives: The finance faculty are committed to both the Principles of Accreditation advocated by SACS and the The
Standards endorsed by AACSB International. Consequently, to ensure quality and excellence at the major level, the finance faculty has
adopted three primary objectives. A finance graduate will be able to (1) demonstrate a working knowledge of corporate finance, financial
institutions, markets, and instruments; (2) demonstrate an ability to gather, interpret, and analyze financial information; and (3) demonstrate
knowledge of current issues related to finance.

Course Objectives: This course is designed for students seeking advanced study in digital disruption on valuation and risk management
concepts. The primary purpose is to provide a student-centered learning environment where students examine and analyze the specific
decisions management makes to maximize firm value with special focus on doing business in Asia. The course integrates various VSU
general education outcomes, LCOBA objectives, and finance major objectives to accomplish this purpose. Specifically, students who
successfully complete this course will:

* Link Financial Theory with Financial Practices in a Global environment (VSU General Education Outcome2, LCOBA Objectives 1
and 5, Finance Major Objectives 1 and 2) by expanding on the terminology, models, analytic techniques and processes examined in the
typical Principles of Finance course of study.

* Reinforce the theoretical and practical applications of financial management by focusing on digital disruption in Asia,
primarily through the vehicle of case studies (VSU General Education Outcome2, LCOBA Objectives 1 and 5, Finance Major
Objectives 1 and 2).

Ultimately, what you get out of this finance class is directly proportional to what you put into it. "Patience, persistence and perspiration make
an unbeatable combination for success (Napolean Hill)."
Course Description: The course reinforces the theoretical and practical applications of advanced financial management by focusing
on digital disruption in Asia, primarily through the vehicle of case studies.
VSU’s Academic Integrity Code: Academic integrity is the responsibility of all VSU faculty and students. Students are responsible for
knowing and abiding by the Academic Integrity Policy as set forth in the Student Code of Conduct. All students are expected to do their own
work and to uphold a high standard of academic ethics. If caught cheating, all students involved will receive a grade of “0” on the exam.
Student Opinion of Instruction survey (SOI): Students are expected to complete an online SOI that will be available through Banner.
Students will receive a notification by VSU e-mail when the SOI is available. SOI responses are anonymous; instructors can view only a
summary of all responses two weeks after final grades have been submitted. Complete information about SOIs, including how to access them
and a timetable for this term, is available at http://www.valdosta.eduw/academics/academic-affairs/vp-office/sois/welcome.php .
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Accommodations Statement: Students with disabilities who are experiencing barriers in this course may contact the Access Office for
assistance in determining and implementing reasonable accommodations. The access Office is located in Farbar Hall. The phone numbers are
229-245-2498 (V), 229-375-5871 (VP) and 229-219-1348 (TTY). For more information, please visit VSU’s Access Office or

email: access@valdosta.edu.

Title IX Statement

Valdosta State University (VSU) is committed to creating a diverse and inclusive work and learning environment free from discrimination and
harassment. VSU is dedicated to creating an environment where all campus community members feel valued, respected, and included. Valdosta
State University prohibits discrimination on the basis of race, color, ethnicity, national origin, sex (including sexual harassment and sexual
violence), sexual orientation, gender identity, religion, age, disability, genetic information, or veteran status, in the University's programs and
activities as required by applicable laws and regulations such as Title IX. The individual designated with responsibility for coordination of
compliance efforts and receipt of inquiries concerning nondiscrimination policies is the University's Title [X Coordinator: the Director of the
Office of Social Equity, titleix@valdosta.edu, 1208 N. Patterson St., Valdosta State University, Valdosta, Georgia 31698, 229-333-5463.

Prerequisite: A grade of C or better in FIN3350.

Required text: Rubini, A. FinTech in a Flash: Financial T. echnology Made Easy. 2017.

Attendance and Classroom Etiquette: This is a traditional classroom based course. A significant positive correlation exists between
attendance and grades. To create an environment conducive to learning, students must (1) come to class on time, (2) turn off all cell phones,
pagers, etc., and (3) remain attentive until the completion of class. Students must conduct themselves in a professional manner at all time. If a
student enters the classroom more than 5 minutes after the official start time according to Coordinated Universal Time (UTC), the student’s
next scheduled exam grade will be reduced by 10 points for every late entry.

Email Etiquette: Students are expected to maintain professional standards even in emails, meaning (1) traditional spelling, grammar, and
punctuation rules apply and (2) messages should be brief and to the point; consequently, e-mail is not to be used in lieu of face-to-face tutoring.
This is a traditional classroom based course; the instructor will not provide comprehensive instruction of content or tutorials via email.

Students may request succinct assistance with problems via email provided that the request includes a complete copy of the question and the
step-by-step detail of the process attempted and incorrect answer attained by the student. For more extensive tutoring, students should seek
assistance face-to-face with the instructor during office hours or request an appointment with the professor.

Withdrawals: A student can withdraw passing on or before October 11, 2019. After this date, a withdraw passing is only granted to a student if
(1) he/she is making a D or better and (2) he/she has experienced hardship, e.g. hospitalization or death in the family. Effective Fall 2010, all
undergraduate students are limited to five course withdrawal grades for their entire enrollment at VSU. All subsequent withdrawals will be
recorded as withdraw fail (calculated as an ‘F’ for GPA purposes).

Grading: Each student’s overall course grade will be calculated on the following work:

Case Study Presentations 3%
Midterm 30%
Doing Business in Hong Kong - 40%
Paper

Exams: The exams will be in-class multiple choice tests and some graded assignments; you are allowed to use one 8 ¥ X 11 inch study sheet
during the in-class test; any violation will be construed as cheating, and you will receive a zero for that exam. You cannot merely memorize
facts and expect to perform well on the exams. Prior to deep thought, students must gain knowledge (memorize definitions) and
comprehension (summarize in your own words). Higher order thinking requires students to evaluate, synthesize, analyze, and/or apply; these
skills are necessary to succeed on the exams. You must train your brain to think critically, to synthesize and integrate financial facts and
concepts.

Policy Concerning Makeup Exams: No makeup exams will be given for any reason. If a student contacts me PRIOR to exam time and can
reasonably justify his absence (e.g. illness or death in the family), the student can substitute a comprehensive exam for that particular exam.
For example, if a student is excused from the Exam I, the student must take a comprehensive exam on the last day of class that will count 15%
of the overall course grade. A student will not be excused from an exam due to illness unless the student presents a note from a doctor or the
infirmary. Student athletes should discuss their schedule with Dr. Roland at the beginning of the semester.
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Course Schedule: This schedule is tentative and subject to changes announced during class or other communications.

DATE ASSIGNMENT DATE ASSIGNMENT
J8/13 Globalization
)8/15 National Differences
In Political, Economic, Legal Systems
08/20 National Differences in
Economic Development
08/22 Differences in Culture
98/27 Differences in Culture
08/29 Ethics, Social Responsibility,
And Sustainability
J9/05 Foreign Exchange Market
29/10 Foreign Exchange Market
39/12 MIDTERM
12/10 Hong Kong
29/17 Alibaba Case Study 12/11 Hong Kong
12/12 Hong Kong
29/19 WeLab Case Study 12/13 Hong Kong
12/14 Hong Kong
09724 Tencent Case Study 12/17 Hong Kong
09/26 JD.com Case Study 12/18 Hong Kong
10/01 Xiaomi Case Study 12/19 Hong Kong
01/08 Hong Kong Paper due:

10/11 WITHDRAWAL DEADLINE 11:59 p.m.
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*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

College: College of Business Administration Dept. Initiating Depﬁ. of Marketing & International
‘ Request: | Business
Re r
questor's Dr. Aubrey R. Fowler Il Requestor's Faculty
Name: Role:
Check One Option: Curriculum Change ] Revised Catalog Copy
(Changes to Program/Degree) (New Learning Outcomes, Admissions/Program Policies, Narrative, etc.)
Program Level: Course Classification: Semester to be Effective: Year t.o te Estimated Fr'equency of
Effective: Course Offering:
: (] Core Fall
Undergraduate ) .
0 Gradugte [J Major Requirement [J Spring 2019 Select One.
Elective O] Summer
r L .. .
Degree/Program Minor in Advertising and Promotions
Name:
Current Catalog . . . . .. .
URL: https://www.valdosta.edu/colleges/business/deans-office/minor-in-advertising--promotions-.php

Present Requirements: Proposed Requirements: (hover over for instructions)

Required Courses:

MKTG 3050 - Introduction to Marketing 3
MKTG 3080 - Visual Media in Business 3*
MKTG 4000 - Advertising and Promotion 3
MKTG 4050 - Creative Advertising Strategy 3

Required Courses:

MKTG 3050 - Introduction to Marketing 3
MKTG 3080 - Marketing Tools* 3

MKTG 4000 - Principles of Promotion 3
MKTG 4300 - Creative Advertising Strategy 3

Electives

Select six (6) hours from the following: 6

ART 3071 - Black and White Photography 3

ART 3072 - Digital Photography 3

ART 3091 - Graphic Design! 3

COMM 2100 - Introduction to Communication Theory 3
COMM 3000 - Qualitative Communication Research
Methods 3

PREL 2000 - Introduction to Public Relations 3

ENGL 2080 - Grammar and Style 3

ENGL 3020 - Technical Writing and Editing 3

JOUR 3080 - Editing for Publications 3

JOUR 4500 - Document Design 3

MDIA 2000 - Introduction to Mass Media 3

MKTG 4010 - Digital Marketing 3

MKTG 4020 - Social Media Marketing 3

MKTG 4030 - Advertising Culture and Ethnography 3
MKTG 4040 - Advertising and Society 3

SOCI 3090 - Mass Media and Popular Culture 3
Total Hours 18

Electives

Select six (6) hours from the following: 6

ART 3071 - Black and White Photography 3

ART 3072 - Digital Photography 3

ART 3091 - Graphic Design| 3

COMM 2100 - Introduction to Communication Theory 3
COMM 3000 - Qualitative Communication Research
Methods 3

PREL 2000 - Introduction to Public Relations 3

ENGL 2080 - Grammar and Style 3

ENGL 3020 - Technical Writing and Editing 3

JOUR 3080 - Editing for Publications 3

JOUR 4500 - Document Design 3

MDIA 2000 - Introduction to Mass Media 3

MKTG 4720 - Advertising Culture and Ethnography 3
MKTG 4730 - Advertising and Society 3

SOCI 3090 - Mass Media and Popular Culture 3
Total Hours 18

* Students may substitute ART 2030 or MDIA 2500 in place
of MKTG 3080; however, those students who do so must
take either MKTG 4720 or MKTG 4730. * If not offered for more than one year, students may
substitute ART 2030 or MDIA 2500 in place of MKTG 3080;
however, those students who do so must take either MKTG

4010, or MKTG 4020, or MKTG 4030 or MKTG 4040.

9%




Justification: (select one or more of the following and provide appropriate narrative below:)

Improving student learning outcomes [] Mandate of State/Federal/Accrediting Agency
X Adopting current best practice(s) in field [] other-

The revised requirements for the minor reflect the addition of two marketing electives to the minor (one new and one
revised) that embody the current importance of technology and its use in advertising and promotions. This revision also
reflects a change to the course title of one of the required courses. Finally, the new requirements remove the potential
exceptions available for students in regards to MKTG 3080. Given the change in title and description of the course and
given the difficulty students have in taking the suggested alternatives, all students will now be required to take MKTG
3080.

Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOls, student/employer/alumni surveys, etc.

[ ] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOls, student/employer/alumni surveys, etc.
X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[ ] other Data Source Descriptions —

@ Valdosta State University — Curriculum Change or Revised Catalog Copy Form

VALDOSTA

Sebiel e CURRICULUM CHANGE or REVISED CATALOG COPY

Approvals: Print: _ Signature: Date:

Department Head | Hudson P Rogers MM 4/1/2019

College/Division Ellis Heath -_/}/‘;_Y_I — | 4/1/2019

Executive Committee

Dean/Director | Dean Wayne Plumly 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):
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Date of

AN 04/1/2019
Submiission:

*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

College: College of Business Administration Dept. Initiating Depﬁ. of Marketing & International
Request: | Business
Requestor’s Requestor’s
G trell
Name: ary Futre Role: Faculty
Check One Option: X] Curriculum Change [] Revised Catalog Copy
{Changes to Program/Degree) (New Learning Outcomes, Admissions/Program Policies, Narrative, etc.)
Program Level: Course Classification: Semester to be Effective: ¥uar t.o he Estimated Fr?quency of
Effective: Course Offering:
O Core Fall
Undergraduate . . .
& [] Major Requirement ] Spring 2019 Select One.
(] Graduate .
X Elective [J Summer
Degree/Program Minor in Professional Sales
Name:
Current Catalog | http://catalog.valdosta.edu/undergraduate/academic-programs/business-
URL: | administration/marketing-international-business/minor-professional-sales/
Present Requirements: Proposed Requirements: (hover over for instructions)

Required Courses: *

MKTG 3050 - Introduction to Marketing 3

MKTG 3060 - Professional Selling 3

MKTG 3070 - Time Management for Salespeople 3
MKTG 4060 - Sales Management 3

Electives *

Select six (6) hours from the following: 6

COMM 1100 - Human Communication 3
COMM 1110 - Public Speaking 3

COMM 2100 - Introduction to Communication Theory 3
MGNT 4200 - Leadership Skills 3

MKTG 4070 - Readings in Sales and Marketing 3
PHIL 2030 - Ethics and Contemporary Society 3
PHIL 3120 - Ethical Theory 3

PSYC 3710 - Social Psychology 3

SOCI 3710 - Social Psychology 3

THEA 1710 - Improvisation 3

THEA 2850 - Acting for the Non-Theatre Major 3
Total Hours 18

* Non-business majors are allowed to take a maximum of
29 credit hours of business courses (1000 - 4000 level). If
the minor causes the student to exceed this 29 credit hour
limit, then the students will not be able to complete the
minor.

Required Courses: *

MKTG 3050 - Introduction to Marketing 3
MKTG 3060 - Professional Selling* 3

MKTG 4160 - Advanced Professional Selling 3
MKTG 4170 - Sales Management 3

Electives *

Select six (6) hours from the following: 6
COMM 1100 - Human Communication 3
COMM 1110 - Public Speaking 3

COMM 2100 - Introduction to Communication Theory 3
MGNT 4200 - Leadership Skills 3

MKTG 4180 - Practicum in Professional Selling 3
MKTG 4220 - Retailing 3

MKTG 4670 - Marketing Channels 3

MKTG 4730 - Business to Business Marketing 3
MKTG 4750 - Marketing of Services 3

PHIL 2030 - Ethics and Contemporary Society 3
PHIL 3120 - Ethical Theory 3

PSYC 3710 - Social Psychology 3

SOCI 3710 - Social Psychology 3

THEA 1710 - Improvisation 3

THEA 2850 - Acting for Non-Theatre Major 3
Total Hours 18

* Non-business majors are allowed to take a maximum of
29 credit hours of business courses (1000 - 4000 level). If
the minor causes the student to exceed this 29 credit hour
limit, then the students will not be able to complete the
minor.
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Justification: (select one or more of the following and provide appropriate narrative below:)

Improving student learning outcomes [] Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field [] other-

The revised requirements for the minor reflect the renumbering of courses, the deletion of MKTG 3070 Time
Management, and the addition of one marketing course MKTG 4160 Advanced Professional Selling. Additionally, one
marketing elective (MKTG 4070 Readings in Sales and Marketing) was deleted from the inventory of courses and four
current marketing courses (MKTG 2420 Retailing; MKTG 4670 Marketing Channels; MKTG 4730 Business to Business
Marketing; and MKTG 4750 Marketing of Services) were included as electives to the minor that would enable students to
take any of those courses if they wished to tailor the minor to a more specific marketing environment.

Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOls, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

Q@J Valdosta State University — Curriculum Change or Revised Catalog Copy Form

“‘f?_‘,"_"‘ CURRICULUM CHANGE or REVISED CATALOG COPY
Approvals: Print: S| nature: Date:
Department Head | Hudson P Rogers \@/ / % 4/1/2019
v <
CollearBINIsian | e Heamh A== — |4/12019

Executive Committee

Dean/Director | Dean Wayne Plumly /MM 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? X No [ Yes [select college & indicate departmenty(s)]

College: Select One. Department(s):
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*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

College: College of Business Administration Dept. Initiating Dep.t. of Marketing & International
Request: | Business
Re r's ¢
questo Dr. Ed. D. Walker 1l & Hudson P Rogers RERBRSIEr S Department Head
Name: Role:
Check One Option: X cCurriculum Change | [] Revised Catalog Copy
(Changes to Program/Degree) (New Learning Outcomes, Admissions/Program Policies, Narrative, etc.)
Program Level: Course Classification: Semester to be Effective: Year t.o o8 Fstimatad Fr.equency o
Effective: Course Offering:
: [ Core Fall
Undergraduate . ; . '
O Gradugte (1 Major Requirement ] Spring 2019 Select One.
Elective [ Summer
D r : ; 5 .
egree/P ;5::: Minor in Logistics and Supply Chain Management

http://catalog.valdosta.edu/undergraduate/academic-programs/business-

rrent Catalo, L . L . . . . .
o Catalog adm|mstratlon/management-heaIth-care-admsn|strat|on/mmor-loglstlcs-supply-cham-

URL:
management/
Present Requirements: Proposed Requirements: (hover over for instructions)
Required Courses: Required Courses:

MGNT 3300 - Production and Operations Management 3 | MGNT 3300 - Production and Operations Management 3

MGNT 3400 - Supply Chain Management 3 MGNT 3400 - Supply Chain Management 3
MGNT 4700 - Quality Management 3 MGNT 4700 - Quality Management 3

MKTG 4200 - Marketing Channels 3 MKTG 4670 - Marketing Channels 3

MKTG 4230 - Business to Business Marketing 3 MKTG 4730 - Business to Business Marketing 3
MKTG 4240 - Cases in Logistics Decision Making 3 MKTG 4740 - Cases in Logistics Decision Making 3

Justification: (select one or more of the following and provide appropriate narrative below:)

Improving student learning outcomes [] Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field [J other-

The revised requirements reflect a renumbering of the marketing courses.

Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

L1 Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.
Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —




L@A Valdosta State University — Curriculum Change or Revised Catalog Copy Form
‘:f‘_f’“" CURRICULUM CHANGE or REVISED CATALOG COPY

Approvals: Print: natur Date:

Department Head | Ed D. Walker, Il & Hudson P Rogers »«A.Wﬁé}@ 4/1/2019

College/Division .
' 1
Executive Committee Ellis Heath 4/1/2019

Dean/Director | Dean Wayne Plumly ///M 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? [JNo [X Yes [select college & indicate department(s)]

College: College of Business Administration Department(s): | Management & Marketing
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*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration Dept. Initiating | Dept, of.Marketerg %
Request: | International Business
Requestor’s Name: | Dr. Aubrey R. Fowler lll Reques':zlr; s Faculty
Proposed NEW Course Prefix: MKTG NEW Course Number: 4020
(Consult abbreviations in the catalog) (Consult #s in the catalog)

Proposed NEW Course Title: | Social Media Marketing

NEW Course Title Abbreviation:

Social i i
{Limit to 30 character spaces) ol Media Marketing

s MKTG 4000 with a grade of "C" or better.
Prerequisite(s):

Credit Hours: | 3

Lecture Hours: | 3 Lab Hours:

Proposed NEW Course Description: (Limit to 50 words. Include requisites, cross listings, special requirements, etc.)*

An introduction to the marketing of products and services via various social media platforms. Topics include integrating
different social media technologies into a marketing plan, creating social media marketing campaigns, and applying
appropriate social media tools to marketing efforts.

Bty Lugl: Course Classification: Semester to be | Year to be Estimated Frequency of
8 ’ ) Effective: Effective: Course Offering:
[ core O Fall
Undergraduate
T vt . [] Major Requirement [ spring 2019 Once per Year
raduate ; :
Elective Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

X
Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
] other-

Improving student learning outcomes

One of the key elements of today's marketing efforts is social media marketing. To this point, the marketing department
has taught social media marketing as a special topics course on several occasions. It is long past time to bring the
curriculum current with the skills needed in today's job market, and this course will provide students a valuable skill set to

take with them into their careers.

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

A




Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

@ Valdosta State University — NEW COURSE Form
WO e Request for a NEW COURSE

Approvals: Print: ‘Sig@ture: Date:

College/Division Executive

Department Head | Hudson P. Rogers /MW/ M 4/1/2019

i — 4/1/2019
FE—— Ellis Heath /1/

Graduate Executive

Committee
(for graduate course)

pen) /7
Dean/Director | Dean Wayne Plumly MM 4/1/2019
1~ L (VU &~

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):




MKTG 4020: Social Media Marketing

Summer 2018: Online

Aubrey R. Fowler Ill, arfowler@valdosta.edu SOCial M‘edia
Marketing

Principles and Strategies

Office: Pound Hall, 2002D
Office Telephone: 245-6458, Cell Phone: 229-460-1272
Office Hours: By appointment

REQUIRED TEXTS: The following texts will be used in this class.

e Stukent (2017) Social Media Marketing (Text and Simulation
bundle) CC-03DB34

COURSE DESCRIPTION

Social media is changing how business is done around the world
in almost every industry. The marketing and business worlds are
undergoing fundamental changes in how consumers interact
with brands and each other. Social media has heiped give
consumers a voice and connect them with their friends and other like-minded consumers, and it has also
opened up numerous new communication channels available for marketers and brands to connect with
current and potential customers.

This course is designed to help you understand how marketing has (and has not) changed due to the rise
of social media and changes in various underlying contextual factors, such as dramatically increased
speed of information dissemination across consumers and brands. The overarching goal is to obtain a
clear perspective on what’s really going on in digital/social/mobile marketing so that you can begin to
appreciate its true value to consumers, to managers, and to other corporate stakeholders. It will equip
you with the relevant knowledge, perspectives, and practical skills required to develop marketing
strategies that leverage the opportunities inherent in social media and consumer-to-consumer social
interactions for achieving business and marketing goals.

Note that this course is NOT about specific online social media platforms that you may know well from a
user perspective (e.g., Facebook, Twitter, Instagram, Snapchat). While these platforms are important
and will of course be discussed, it is important to know in advance that this course is not solely about
these platforms. The intention is to broaden your perspective, not narrow your thinking by focusing on
just a few platforms that happen to be important now.

The empbhasis of this course is instead on understanding consumers’ social interactions, examining the
various social media channels available to marketers, learning how to build social marketing strategies,
and practicing how to track their effectiveness. Also, since social media is heavily technology-driven, we
will cover some relevant related aspects in digital marketing more broadly, including emerging topics in
electronic commerce and mobile marketing.

ASSIGNMENTS

Chapter Quizzes: Each chapter in the Social Media Marketing text ends with a chapter quiz. You must
read each chapter and complete each quiz by the assigned due date. There are a total of twelve quizzes,
each consisting of 10 multiple choice and true/false questions. You have ten minutes to complete each
quiz, so make sure you read the chapter before taking each quiz. Each one is worth up to ten points and
together, they comprise 20% of your grade.




Mimic Simulation: The simulation bundled with your text will give each student a taste of what it is like
to run a social media marketing campaign for a business. There will be twelve rounds to the simulation
which will unfold across the breadth of the semester. It is likely that you will not do very well for the first
round or two as you learn the ins and outs of the simulation, but don’t worry. The first two rounds along
with the materials provided to you will help prepare you for success in social media marketing. The
simulation will comprise 20% of your grade.

Social Media Content Analysis Project: For this project, you will imagine yourself as a new social media
intern working for a company called Buhi Bags: an up-and-coming fashionable bag company. Buhi needs
to perform some competitive analysis on its competition, Herschel Supply Co., specifically the type of
content they publish about their products. Some of their content will be good and some not so good.
The analysis needs to cover the last 30 days, and the newest post must be at least one day old. To
complete this project, you will need to examine Herschel Supply Co.’s Facebook and Instagram pages to
see what they are doing. After your analysis is completed, you will need to make recommendations on
the data that you gather and analyze from those pages. Further instructions are located on the Stukent
site. You can complete the project individually or as part of a group of no more than three people. The
project will comprise 20% of your grade.

Midterm and Final Exam: There will be two exams. These exams will be based upon the reading that is
done for class. Each exam will also be comprehensive in nature and take place online within a given 24
hour period from Midnight to Midnight on the assigned date. The midterm exam will occur on Sunday,
July 1*. The final exam will occur on Wednesday, July 25™. Each exam will comprise 20% of your grade.

GRADE BREAKDOWN

As you have seen, each assignment is worth a certain number of points, but ultimately, your grade is
your choice. If you keep up with the work in a timely fashion over the course of the semester, you will
most likely do well in the class; but if you procrastinate and rely simply on your ability to get by, then
you may not do as well as you'd like. Remember, ability plus effort equals success.

Assignment Due Date

Final Exam

Grades will be scaled according to the range shown at the right. |

build grades based upon this system which means that someone 95—100
who has 94.9 points or 94.9% of the possible grade has exactly that 82—94.9
as there will be no rounding up. Let me restate that: / DO NOT '
ROUND UP TO THE NEAREST PERCENTAGE POINT. | also do not 68—81.9
“give” points away, so if you are a point or two away from an A, do 60—67.9
not ask me to “give” you points. However, if you do see a mistake, Bélow 60

please bring that to my attention as soon as possible. | will give
everyone at least 24 hours to discuss their grade with me before |
post them at the end of the semester.




Keep in mind that no one “deserves” a grade; you earn it, and you earn it by working at it. If you slack off
a bit and demonstrate average ability, then the best you can hope to get out of the class is a C. Perform
in an above average manner, and you may rise to the level of a B. To receive an A in the class, you will
have to demonstrate your ability to move above and beyond average expectations, and that means
engaging in the work assigned to you and investing in your study of consumer behavior. As you can see,
the grading scale reflects the ease with which an individual grade can be achieved. In other words, you
will have to show me that you and your work are something special to get that A.

One Final Note: All business majors must complete this class with a C in order to be eligible for
graduation with a business degree.

CLASS POLICIES

Your classroom should be a place for open, honest, and unadulterated conversation and learning. it will
be a place where | or your fellow classmates may challenge your own thoughts and philosophies on
topics ranging from the treatment of women in advertising to the impact of consumer culture on the
human body to much more controversial topics. But it will also be a community of respect for others
where we seek to help and understand. As such, a few policies need to be in place to assure that
everyone is treated with fairness and respect.

Harassment: Neither the Marketing Department nor LCOBA nor | will tolerate sexual or racial
harassment in the classroom. As | see it, classroom harassment is any behavior that makes another
student feel threatened or uncomfortable in the presence of another student. This classroom
harassment can occur outside of the classroom and through various media such as texting and
Facebook. If | witness any such harassment in my class during any discussions or otherwise, you will
be asked to leave the classroom immediately. As such, the person asked to leave will fail the class and
be subject to disciplinary review at the university level.

If you should experience problems in this area, you may contact me, the Chair of the Department of
Marketing & International Business, the Dean of LCOBA, or the Campus Affirmative Action & Diversity
Office.

Academic Dishonesty: Plagiarism and cheating will not be tolerated. All forms of academic dishonesty
will result in a grade of “F” being assigned to the course. Academic dishonesty includes, but is not
limited to, plagiarism, copying exam answers, and unauthorized use of aids during exams. The academic
integrity violations, as presented on page 61 of that VSU Student Academic Handbook are listed as
follows: ,

e No student shall use or attempt to use unauthorized materials or devices to aid in achieving a better
grade in a component of a class.

e No student shall receive or give or attempt to receive or give assistance not authorized by the
instructor in the preparation of an essay, laboratory report, examination, or other assignment
included in any academic course.

e No student shall take or attempt to take, steal, or otherwise procure in an unauthorized manner any
material pertaining to the conduct of a class, including but not limited to tests, examinations,
laboratory equipment, and roll books.

e No student shall sell, give, lend, or otherwise furnish to any unauthorized person material which can
be shown to contain the questions or answers to any examinations scheduled to be given at any
subsequent date in any course of study offered by the University, without authorization from the

University.




¢ No student shall engage in plagiarism, which is presenting the words or ideas of another person as if
they were the student’s own. Essays, term papers, laboratory reports, tests, online writing
assignments, and other similar requirements must be the work of the student submitting them.
Some typical examples of plagiarism are:

a) Submitting an assignment as if it were one’s own work when, in fact, it is at least partly or
entirely the work of another. , :

b) Submitting a work that has been purchased or otherwise obtained from an Internet source
or another source.

c) Incorporating the words or ideas of an author into one’s paper without giving the author
due credit, e.g., when direct quotations are used, they must be indicated, and when the
ideas of another are incorporated in the paper, they must be appropriately acknowledged.

Many Internet sites are available to guide you through the citation process. One that | recommend is the
Online Writing Lab (OWL) at Purdue University. The address is: http://owl.english.purdue.edu/

HERESABIG | AGHH! | [ew! ews YOUGOT HIPPY
et o) & EW EW! GERMS ALL
FORYA! HARASS- | | \EW )\ overme! {

NOW I GOTTA QUARAN-
TINE MYSELF AND
SLEEPITOFF.

Students with Special Needs: Students with disabilities are encouraged to contact the instructor for a
confidential discussion of their individual needs for academic accommaodation. It is the policy of the
Valdosta State University to provide flexible and individualized accommodation to students with
documented disabilities that may affect their ability to fully participate in course activities or to meet
course requirements.. Students requiring classroom accommodations or modifications because of a
documented disability must contact the Access Office for Students with Disabilities located in room 115
Nevins Hall (Phone: 245-2498 or 219-1348).

Contacting the Professor: Throughout the semester, you may find need to contact me via email. When
you do so, please include in the subject line the class designation followed by a dash followed by a brief
description of the subject of your email. For instance, if you need to ask a question about a particular
due date, the subject line of your email would look like this: MKTG 3810—Social Media Analysis Due
Date. Or, if you need to set up a time to meet with me, then the subject line would look like this: MKTG
~ 4810—Appointment. Doing so allows me to organize your emails so that | can refer back to them at a
later date if necessary. | will not, however, answer any emails having to do with a question about the
content of a particular lecture or a test question. For any questions you have concerning the content of
the class—including lectures, test questions, project clarification, etc.—please see me during my office
hours or by appointment.
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I do answer my phone between the hours of 9:00 AM and 11 PM unless otherwise occupied. If | do not
answer, please leave a message stating your name and the class for which you are calling. 1 will return
your calil or text as soon as | can.

A Few Thoughts on Your Participation: This is your class, and | expect you to take ownership of the
class. By that | mean, come to class prepared to participate, to ask questions, and to challenge yourself
and your fellow students and even me. Please feel free to come to me with any problem you have in
the classroom, be it with another student or with my approach in class. And please feel free to tell me
how I'm doing as we progress.

Also keep in mind that the classroom is full of students who are trying to learn from the lectures as well
as from each other. Sometimes comments pass between students during a lecture. That happens and is
often perfectly understandable. However, when those comments become disruptive to the professor or
to the other students in class, then the student responsible for those comments may be asked to leave
the classroom. This doesn’t mean you shouldn’t participate or comment or even crack a joke when it
seems appropriate. Just do not be disruptive when doing so (and everyone will know what is disruptive
when it happens).

Marketing, in and of itself, is not necessarily a controversial topic and very few if any of the skills or
techniques we discuss in class will have any controversy attached to them. However, it is very possible
that we will discuss a variety of topics or that | will display some consumer images in class that will have
some level of controversy associated with them. | conduct an open classroom where anyone can say
anything as long as they do so with respect for others. If you have an opinion, feel free to express that
opinion but also be prepared to listen to other opinions that may be in opposition to yours, and also be
prepared to support that opinion in some way. Ultimately, we need to be respectful of one another as
we advance through the semester. Anyone who is not respectful will be asked to leave the class.

Student Opinion of Instruction: As students in this class, at the end of the term, all of you will be
expected to complete an online Student Opinion of Instruction survey (SOI) that will be available
through Banner. You will receive a notification at your VSU e-mail address when the SOl is available,
usually at least one week before the end of the term. SOI responses are anonymous, and as your
instructor, | will be able to view only a summary of all responses two weeks after final grades have been
submitted. Although | will not see individual responses, | will be able to determine who filled out an SOI
and who did not. Complete information about SOIs, including how to access them and a timetable for

this term, is available at http://www.valdosta.edu/academic/OnlineSOIPilotProject.shtml.
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*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &

College: | College of Business Administration . ;
g 8 Request: | International Business

Requestor’'s Name: | Gary Futrell Reques;zlr; s Faculty
Proposed NEW Course Prefix: MKTG NEW Course Number: 4160
(Consult abbreviations in the catalog) (Consult #s in the catalog)
PropoSed NEW Course Title: | Advanced Professional Selling
NEW Coul.'sg Title Abbreviation: Advanced Professional Selling
(Limit to 30 character spaces)
s s MKTG 4130 with a grade of "C" or better.
Prerequisite(s):
Lecture Hours: | 3 Lab Hours: Credit Hours: | 3

Proposed NEW Course Description: (Limit to 50 words. Include requisites, cross listings, special requirements, etc.)*

Broadens student knowledge and understanding of the sales process and the sales profession. Success of salespeople rests
on their ability to uncover customer needs, and provide solutions that satisfy the needs of both parties. Course focuses on
time management as well as the application of theoretical and practical sales approaches/techniques such as customer
relationship building, team selling, account management, negotiation and persuasion techniques, and others. Teaching
method might include case analysis, role-play, group exercises, and guest speakers.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of
& ) ) Effective: Effective: Course Offering:
[ core Fall
Undergraduate
[ major Requirement [] spring 2019 Once per Year
[ Graduate . ,
Elective L] summer

Justification: (select one or more of the following and provide appropriate narrative below:)

Improving student learning outcomes [J Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field ] other-

The bases for this recommendation are:

1) the current course (MKTG 3070) restricts the subject matter specifically to time management. A general advanced
course would allow for the coverage of time management as well as the flexibility to include other subject matter that may
also be relevant (e.g. CRM, inbound marketing, presentation skills).

2) Best practices established by the University Sales Center Alliance states that there should be “a minimum of two sales
classes, with two levels of sales training (e.g., a personal selling and advanced selling course) with one being a prerequisite
course for the other” (http://www.universitysalescenteralliance.org).

3) MKTG 3060 (Time Management) has been renumbered to MKTG 4140 and there is a request to Archive / Deactivate
MKTG 4140 as its contents will be included in this new course (MKTG 4160 Advanced Professional Selling).

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

A0l




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

(] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **
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MKTG 4160 Advanced Professional Selling
Syllabus

INSTRUCTOR: Dr. Futrell

OFFICE TELEPHONE: 229.245.3809
OFFICE LOCATION: Thaxton 212

E-MAIL: gdfutrell@valdosta.edu
LINKEDIN: www.linkedin.com/in/gdfutrell
OFFICE HOURS:

DESCRIPTION: Broadens student knowledge and understanding of the sales process and the sales
profession. Success of salespeople rests on their ability to uncover customer needs, and provide
solutions that satisfy the needs of both parties. Course focuses on time management as well as the
application of theoretical and practical sales approaches/techniques such as customer relationship
building, team selling, account management, negotiation and persuasion techniques, and others.
Teaching method might include case analysis, role-play, group exercises, and guest speakers.

PREREQUISITES: MKTG 4130 (Professional Selling) with a grade of "C" or better.

REQUIRED MATERIALS:

1. How To Become A Great Rainmaker, Hyperion, Jeffrey Fox, ISBN: 978-0-7868-6595-6

2. Smart Calling, Eliminate the Fear, Failure and Rejections from Cold Calling by Art Sobczak,
Wiley ISBN: 978-1118588710

3. The Spin Selling Fieldbook, by Neil Rackham, McGraw Hill, ISBN: 978-0-07-052235-0
(paperback)

4, “SNAP Selling: Speed Up Sales and Win More Business with Today’s Frazzled Customers” by

Jill Konrath, Portfolio. ISBN: 978-1-59184-330-6

STANDARDS/GOALS/OBJECTIVES/OUTCOMES: This course seeks to more fully prepare students for
excellence in an entry-level professional selling position. Specifically, students will gain advanced
instruction and skill development in interpersonal communication skills (especially in team selling
situations), career management, personal productivity, negotiation, and coordination with other
functional areas. The course develops further several of the objectives of VSU General Educational
Outcomes (VSU), of the Langdale College of Business Administration Undergraduate Program Objectives
(LCOBA), and selected Marketing Major Educational Outcomes (MKTG). Upon successful completion of
this course, students should be able to:

1. execute superior selling techniques and methods sought by contemporary sales organizations.
demonstrate advanced prospecting skills.
demonstrate advanced networking skills.
demonstrate the ability to generate a comprehensive sales report for sales management.
demonstrate an understanding of sales related issues, trends and strategies from a variety of
business press sources

u oW

MIDTERM ASSESSMENT: The purpose of the midterm assessment is to inform the student in writing of
his/her progress in the course prior to the scheduled withdrawal date and to promote discussion with
the instructor concerning problems the student may be having in the course, including exploring
appropriate opportunities for improvements in their progress prior to the final evaluation if necessary.

R0




GRADE SCALE:

Definition Grade Points Quality Points Per Credit Hour
Excellent A > 900 points 4.00
Good B 800 — 899 pts 3.00
Average C 700 — 799 pts 2.00
Poor D 600 — 699 pts 1.00
Failure F < 600 pts 0.00

EVALUATION PROCEDURE: Grades in this course will be based on the following components:

Exam #1 250 points
Exam #2 250 points
Exam #3 (Final exam) 250 points
Quizzes 250 points
TOTAL POINTS 1000 points*

ACADEMIC INTEGRITY/CODE OF CONDUCT: Students are responsible for knowing and abiding by the
Academic Integrity Policy as set forth in the Student Code of Conduct and the instructor. All students are
expected to do their own work and to uphold a high standard of academic ethics. When cheating is
discovered, the instructor may give the student an F on the work involved or in the course. If further
disciplinary action is deemed appropriate, the student will be reported to the dean of students. In
addition to being a violation of academic honesty, cheating violates the Code of Student Conduct and
may be grounds for probation, suspension or expulsion. Academic dishonesty may include providing or
receiving unauthorized assistance for any course assignment, plagiarism (presenting the work of others
as if it were their own work), any violation of reasonable terms and conditions duly established on the
published course syllabus, and any submission of false documents (e.g., add/drop forms, substitutions,
special requests, etc.).

By taking this course, you agree that all required coursework may be subject to submission for textual
similarity review to SafeAssign/Turnltln, a tool within BlazeVIEW. For more information on the use of
SafeAssign/Turnltin at VSU see SafeAssign/Turnitin for Students at
http://www.valdosta.edu/academics/academic-affairs/vp-office/syllabus-instruction-for-turnitin.php .

TITLE IX STATEMENT: Valdosta State University (VSU) is committed to creating a diverse and inclusive
work and learning environment free from discrimination and harassment. VSU is dedicated to creating
an environment where all campus community members feel valued, respected, and included. Valdosta
State University prohibits discrimination on the basis of race, color, ethnicity, national origin, sex
(including pregnancy status, sexual harassment and sexual violence), sexual orientation, gender identity,
religion, age, national origin, disability, genetic information, or veteran status, in the University's
programs and activities as required by applicable laws and regulations such as Title I1X. The individual
designated with responsibility for coordination of compliance efforts and receipt of inquiries concerning
nondiscrimination policies is the University's Title IX Coordinator: Maggie Viverette, Director of the
Office of Social Equity, titleix@valosta.edu, 1208 N. Patterson St., Valdosta State University, Valdosta,
Georgia 31608, 229-333-5463.

ACCESS STATEMENT: Students with disabilities who are experiencing barriers in this course may contact
the Access Office for assistance in determining and implementing reasonable accommodations. The

A




Access Office is located in Farbar Hall. The phone numbers are 229-245-2498 (V), 229-375-5871 (VP) and
229-219-1348 (TTY). For more information, please visit VSU’s Access Office or email:
access@valdosta.edu.

SOI STATEMENT: At the end of the term, all students will be expected to complete an online Student
Opinion of Instruction survey (SOI) that will be available on BANNER. Students will receive an email
notification through their VSU email address when the SOl is available (generally at least one week
before the end of the term). SOI responses are anonymous to instructors/administrators. Instructors will
be able to view only a summary of all responses two weeks after they have submitted final grades.
While instructors will not be able to view individual responses or to access any of the data until after
final grade submission, they will be able to see which students have or have not completed their SOIs,
and student compliance may be considered in the determination of the final course grade. These
compliance and non-compliance reports will not be available once instructors are able to access the
results. Complete information about the SOls, including how to access the survey and a timetable for
this term is available at http://www.valdosta.edu/academic/OnlineSOIPilotProject.shtml .

SCHEDULE:
Week Topic
1 Introduction to Class / Syllabus review, Overview of Selling
2 Resumes
3 Marketing Yourself, Thinking about You: Your Two and Five Year Goals
4 (Resume Due) Motivating Yourself: Your Skills, Your Resume
5 Sell Yourself Presentations, Sell Yourself Overview, Selling Solution Project, Review for
Exam #1
6 Sales Behavior and Sales Success
7 Exam #1
8 Customer Needs
9 Spin Strategy
10 Benefits
11 Benefits continued, Review for Exam #2
12 Exam #2
13 Objections
14 Preliminaries Opening the Call, Closing
15 Selling Presentations
16 Selling Presentations
Finals Final Exam
Week

e Final Exam Schedules — https://www.valdosta.edu/academics/registrar/final-exam-schedules.php

e This is a tentative schedule. The instructor reserves the right to amend and/or change this schedule
during the semester in order to better accomplish the goals of the course. Students will be notified
of any changes made to the schedule as soon as possible.

e Per VSU & LCOBA policy, final exams must be given during the Final Exam period. This course is not
over until after the scheduled final exam. Do not plan trips, vacations, appointments, etc. for times
prior to this date.
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e Request for a NEW COURSE

Submission:

Date of

04/1/2019

*Course/curriculum change or addition originates with a faculty member or curriculum committee in

the Academic Program.

College: | College of Business Administration Gepk IniBasing | Dept, of.Marketerg &
Request: | International Business
Requestor’s Name: | Gary Futrell REquEston < Faculty
Role:
Proposed NEW Course Prefix: MKTG NEW Course Number: 4180

(Consult abbreviations in the catalog)

(Consult #s in the catalog)

Proposed NEW Course Title:

Practicum in Professional Selling

NEW Course Title Abbreviation:
(Limit to 30 character spaces)

Practicum in Professional Selling

Prerequisite(s):

MKTG 4130 with a grade of "C" or better.

Lecture Hours:

Lab Hours:

Credit Hours: | 3

Proposed NEW Course Description: (Limit to 50 words. Include requisites, cross listings, special requirements, etc.)*

Graded "Satisfactory" or "Unsatisfactory". The application of skills related to the academic discipline of professional selling
in an employment situation. A project/Report, approved and supervised by a faculty member and the employer, is
required. The student must complete a workshop with the Career Strategies Coordinator no later than the end of the first

week of classes. The internship can be taken only once for course credit.

Prs#am baval: Course Classification: Semester to be | Year to be Estimated Frequency of
€ ’ ) Effective: Effective: Course Offering:
[ core [ Fall
Undergraduate
1 Erad & [] Major Requirement [ spring 2019 Once per Year
raduate
Elective X summer

Justification: (select one or more of the following and provide appropriate narrative below:)

X| Improving student learning outcomes

Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
] other-

** Attach General Course Syllabus/Support documents with course outcomes/assessments **




Source of Data to Support Change (select one or more of the following):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **
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MKTG 4180 Practicum in Professional Selling

Langdale Colleéé of Business
Department of Marketing & International Business
Valdosta State University

Instructor: Dr. Gary Futrell Office: TH 212
Phone: (229) 245-2247 E-mail: gdfutrell@valdosta.edu
Office Hours: Monday 11:00 a.m. — p.m.; Wednesday: 8:30 am. to

12:00 noon & 1:00
Thursday: 8:30
& by appointme

5:00 p.m.; Tuesday &

Prerequisite: MKTG 4130 with a grade of “C” o
Practicum/Internship Agreement For;
classes).

Course Description (3 Cr. Hrs)

MKTG 4180. Marke Latisfactory". The
application of skills nal selling in an employment
situation. A project/Répn ised by a faculty member and the employer, is
required. The k ‘With the Career Strategies Coordinator no later

e Indicate how he/st ied professional selling concepts and tools during the
practlcum/mtemshlp, and what he/she learned from the assignment and experience.

Withdrawal Policy

Students can only withdraw without penalty before the m1dterm date in the semester. Barring
documented medical hardships, if students wait until after that date they will receive the grade of
“WEF” (which counts towards the GPA the same as an “F”). Valdosta State University’s policy
stipulates that students can receive no more than five “W”s during their tenures here.



GRADE:

The semester grade of "Satisfactory" or "Unsatisfactory” will be based on (1) feedback from the
supervisor (see form below), (2) bi-weekly or monthly reports from the student, and (3) the
formal written report from the student outlining the assignments/responsibilities, duties and
accomplishments and how the internship experience contributed to a better understanding of the
application of the concepts and tools of marketing.

Student Responsibilities:

e Students enrolling in MKTG 4180 will work af ] , per term and will receive
three (3) credit hours upon successful comg
The students must 1) select a professor

tively structure a project/program
class, three-semester-hour course.

internship employer information sections,
acticum/internship project/responsibilities,

esentative in structuring, implementing, and reviewing the work

professional sellin
of the student intern.”
e The supervisor will complete the practicum/intern evaluation form on page two.

Professor Responsibilities:

e The professor will grade the formal report and review the student’s Professional Selling
Practicum/Internship Evaluation Form completed by the student’s supervisor (employer)
to determine whether a Satisfactory or Unsatisfactory final course grade is warranted.

2
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Completion of Work: All work should be completed by the due dates. Unless excused, failure
to take an exam or quiz at the scheduled time will result in a score of zero. Any potential post-
term submissions should be discussed with the professor prior to the due date and certainly prior
to the final week of class. This does not excuse any student from meeting deadlines listed in the
course calendar.

Failure to complete all assigned work will result in a Failing or Incomplete grade. Incompletes
are reserved for students making success progress in the course (overall passing grade) and for
very special circumstances such as students who experience a m;gdlcal condition right before a
due date.

Incomplete course work (I-Grade):

A grade of "I" will be provided only in cases of ext
A student receiving a grade of "I" will comple
date (usually within one semester.) In most c3
for failure to complete the assignment(s) within

Communication:

email addresses. As such,
onducting VSU-related correspondence.

¥ communicating through Blaze View e-
your Blaze View e-mail. If you select to
iew email), you need to place the Course Prefix and
ct line so that it is easily identifiable as course

pond to your e-mail within 24 to 48 hours of your
uch faster than that). If you send the instructor an e-mail

day evening, you may not receive a response until Monday. If
uring the week and do not hear back within 48 hours, please

PROFESSIONALISM

You are expected to conduct yourself as a business professional. The professor reserves the right
to deduct grade, eject students from the classroom, and refer students for further disciplinary
actions.

Please refer to the following documents (located on Blaze VIEW) regarding acceptable
professional behavior and dress (gentlemen should not wear hats and sagging is not allowed in
the classroom). By taking this course you agree to the expectations outlined in these documents:




1) VSU Student Code of Conduct (see the Student Handbook)
2) VSU General Expectations (see your Course Catalog)
3) Communication Matters (See Blaze VIEW)

Extra Credit

Extra credit will not be provided in this class.
ACADEMIC INTEGRITY/CODE OF CONDUCT

Students are responsible for knowing and abiding by the Academic Integrity Policy as set forth
in the Student Code of Conduct and/or as maybe articulated by the instructor. All students are
expected to do their own work and to uphold a high standargd ademic ethics. When cheating
is discovered, the instructor may give the student an F o rk involved or in the course. If
further disciplinary action is deemed appropriate, the : ] be reported to the dean of
students. In addition to being a violation of academ ng violates the Code of
Student Conduct and may be grounds for probatj J

assignment, plagiarism (presenting the work o ( ork) any violation
of reasonable terms and conditions duly establish ! bus, and any
submission of false documents (e.g. st ) , etc.). By
taking this course, you agree that all: ay be subject to submission for

laze VIEW. For more
sign/TurnltIn for Students at

textual similarity review to SafeAssig
information on the use of SafeAssign/Tt
http://www.valdosta.edu/a i
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Name of intern

Instructions: Listed below are a number of characteristics that are important for success in business.
For each characteristic, place an X mark on the rating scale, under the word(s) that best describes the
intern being rated. Your comments and evaluation will be included in determining the intern’s final
grade.

Needs
Improvement | Acceptable | Above Average

Accuracy (Correctness of work duties performed.)

Alertness (Ability to understand instructions
and to solve problem situations.)

Attendance (Dedication to coming to work on
time, conforming to work hours, and avoiding
absences.)

Courtesy (Politeness of the attention th
intern gives other people.)

Creativity (Talent for bei

Value of Services (Extent to which the intern
performed valuable services.)

Signature of intern supervisor ‘ Date




Intern Name:

Organization Name:

Describe any prgb
What activities

2
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Briefly describ. ities ichy ( assi . Be Specific.
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VALDOSTA STATE UNIVERSITY

FINAL PRACTICUM REPORT

Intern Name:

Organization Name:
Organizational Supervisor:
Total Professional Selling practicum Hour:

Answer the following questions.

What did you learn during the
What surprised you during the i

ip?

this internship, how, and why?

u for the internship?

ns supervisor done to provide a better

SO 08 =3 ON LA o L b =

A




VSU MKTG Professional Selling Practicum Requirements

Internships

The Department of Marketing at Valdosta State University offers an Internship in

The purpose of the program is to encourage students to p practical work
i y have learned in their
marketing courses. :

The internship program is open to all students
"A" to "F" are not assigned. It is a pass/fail c“’

e Must have completed a Princ
other marketing courses. It is hr;
be completed prior

primarily analytical in nature (not
ncepts and principles to the
r example, some students have




= Valdosta State University Curriculum Form Date of
V’ES’A‘)T?A e Request for a REVISED COURSE submission: | %2

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration DR INMANg | LiER. of.Marketerg &
Request: | International Business
Requestor’s Requestor’s
P Dr. Aubrey R. Fowler lll Role: Faculty

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix
MKTG 3080

Course Prefix

and Number: and Number:
Course Title: | Marketing Tools Course Title: | Visual Media in Business
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:

Pre-requisites: MKTG 3050 or instructor's approval

Pre-requisites: Nane

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Study of the tools needed to execute a marketing
campaign. Technological and practical considerations
in the development of advertising communications, e-
commerce web site, and direct mail campaign will be
emphasized.

The course will address technological and practical
considerations in the use of a variety of tools used for
the development of advertisements, web sites, social
media, internal documents, newsletters, and other
business materials. To remain current the software
tools will change over time and may replace those
cited. As such, the course will cover a variety of
creative software such as Adobe Photoshop, InDesign,
lllustrator, and Premier as well as cover basic
photography and videography skills.

Program Level: Bouirse Classilizaliarn Semes.,ter tobe | Year t.o be Estimated Fr?quency of
Effective: Effective: Course Offering:
Undergraduate L Core Fall
O Graduate (] Major Requirement [ Spring 2019 Twice per Year
Elective Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

Xl Improving student learning outcomes

Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
1 other-

This serves as an update to the existing course in order to reflect and keep pace with current practices in the
field of marketing and other business disciplines as it relates to the use of visual media.




Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

(=) Valdosta State University - REVISED COURSE Form

VALDOSTA
ST £

e Request for a REVISED COURSE

Approvals:

Print: S\gnature Date:
Department Head | Hudson P. Rogers %’/&M%?% 4/1/2019
College/Division .
Executive Committee Ellis Heath 4/1/2019
Dean/Director | Dean Wayne Plumly //%W 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [ Yes [select college & indicate department(s)]

College:

Select One.

Department(s):




: Valdosta State University Curriculum Form Date of
"Ml ¢ Request for a REVISED COURSE Submission: | *//%0%°
*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.
College: | College of Business Administration Dept. Initiating’) Dept. of-Marketerg 5
Request: | International Business
Requestor’s
ed Hudson P. Rogers Requestor's Department Head
Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number: MICTG 4300 and Number:
Course Title: | Strategic Planning Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:

MKTG 3620, MKTG 3650 each with a
grade of "C" or better and senior

Pre-requisites: .
standing.

Pre-requisites:

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Study of the integration and coordination of product
development, promotional strategy, physical
distribution and pricing in planning, implementing and
controlling marketing operations. The creation of a
marketing plan is stressed.

Study of the integration and coordination of product
development, promotional strategy, marketing
channels, and pricing in planning, implementing and
controlling marketing operations. The creation of a
marketing plan is stressed.

B el Course Classification: Semester to be | Year to be Estimated Frequency of
€ ) ) Effective: Effective: Course Offering:
O] core Fall
Undergraduate _
- Major Requirement Spring 2019 Twice per Year
[] Graduate .
(] Elective (] Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes

[] Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
Xl Other—

The change reflects an update of the course description replacing "physical distribution” with the term
"marketing channels" that covers physical distributions and other aspects of moving the product from the
producer through to the final consumer. The function of the marketing plan is stressed.




Source of Data to Support Change (select one or more of the following):
Indirect Measures; SOls, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[] other Data Source Descriptions —

(= Valdosta State University - REVISED COURSE Form

VALDOSTA

e e Request for a REVISED COURSE

Approvals: Print: SiEﬁatu re: Date:

Department Head | Hudson P Rogers m{/\/ /@M 4/1/2019

College/Division .
Executive Committee Ellis Heath 4/1/2019

Dean/Director | Dean Wayne Plumly //‘W 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [l Yes [select college & indicate department(s)]

College: Select One. Department(s):




2 Valdosta State University Curriculum Form Date of
VR ¢ Request for a REVISED COURSE Submission: | /2%

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &

Coliege: | College of Business Administration . )
Request: | International Business

Requestor’s Requestor’s
Name: Dr. Aubrey R. Fowler i Role: Faculty
CURRENT: (list only items to be changed) REQUESTED: (list only items to be changed)
Course Prefix Course Prefix
and Number: WK 4628 ‘ and Number:
Course Title: | Principles of Promotion Course Title: | Advertising and Promotion
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:
Pre or Co-Requisite: MKTG 3050 MKTG 3050 with a grade of "C" or
Pre-requisites: Pre-requisites: | better
CURRENT Course Description: NEW Course Description: (hover over for instructions)

The course explores the basic principles of advertising
and promotions and their role in media and society.
Includes an understanding of advertising environment
of the 21st century, agency and client relationships,
consumer behavior, ethics, and the role of research,
creative appeals, and media selection in advertising
effectiveness.

Organization, basic principles, economic, legal and
social aspects of promotion and testing promotional
effectiveness.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of

8 ) ’ Effective: Effective: Course Offering:

_ ] Core Fall
Undergraduate . . _ ,
(] Graduat [] Major Requirement [ Spring 2019 Twice per Year
raduate
Elective Summer

Justification: (select one or more of the following and provide appropriate narrative below:)
Xl Improving student learning outcomes [0 Mandate of State/Federal/Accrediting Agency
[ Adopting current best practice(s) in field O other-

The change simply reflects a renaming of the course as well as a change in the description of the course to bring
it in line with the way in which the class is currently taught. Also makes clear that the prerequisite is MKTG
3050 with a grade of "C" or better in keeping with the College requirement.

202
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Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

(=) Valdosta State University - REVISED COURSE Form

VALDOSTA
5T .

e Request for a REVISED COURSE

Approvals: Print: |q\ature Date:
Department Head | Hudson P Rogers , 4/1/2019
College/Division .
Executive Committee Ellis Heath T —— —=——| 4/1/2019
Dean/Director | Dean Wayne Plumly ,////2%% 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [ VYes [select college & indicate department(s)]

College:

Select One.

Department(s):
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Valdosta State University Curriculum Form

VALDOSTA
STATE [ ]
T

kgt O NortCratms
oy

Request for a REVISED COURSE

Date of

o 04/1/2019
Submission:

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration Dept. Initiating | Dept. of.Marketerg &
Request: | International Business
Requestor’s Requestor’s
Name: Hudson P. Rogers Role: Department Head

CURRENT: (list only items to be éhanged)

REQUESTED: (/ist only items to be changed)

Course Prefix

Course Prefix

and Number: MKTG 4380 and Number:
Course Title: | Marketing Internship Course Title:
Credit Hours: | 3 Credit Hours:

Lecture Hours: | 3

Lecture Hours:

Lab Hours:

Lab Hours:

MKTG 3050, 2 upper level MKTG
classes, and completion of

Internship Agreement Form.
Pre-requisites:

MKTG 3050 and 2 upper level MKTG
classes each with a grade of "C" or
better, and completion of the
proper Internship Agreement Form
prior to the end of the Drop/Add
period.

Pre-requisites:

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Graded "Satisfactory" or "Unsatisfactory". The
application of skills related to the academic discipline
of marketing in an employment situation. A project,
approved by a faculty member and the employer, is
required. The student must complete a workshop with
the Career Strategies Coordinator no later than the
end of the first week of classes. The internship can be
taken only once.

Graded "Satisfactory" or "Unsatisfactory". The
application of skills related to the academic discipline
of marketing in an employment situation. A
project/Report, approved and supervised by a faculty
member and the employer, is required. The student
must complete a workshop with the Career Strategies
Coordinator no later than the end of the first week of
classes. The internship can be taken only once for
course credit.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of
g ) ) Effective: Effective: Course Offering:
O core [ Fall
Undergraduate
5 ] Major Requirement (] Spring 2019 Every other Year
[J Graduate o .
Elective ] summer

Justification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes

O Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
Other -

The change reflects an updating if the prerequisite to reflect minimum grade of "C" or better in addition to
completion of the Proper Internship Form prior to the end of the Drop/Add period. The new description also
makes clear that the course can be taken only once "for course credit.”




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOIls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

(=  Valdosta State University - REVISED COURSE Form

\Al 1)()s1A

e Request for a REVISED COURSE

Approvals:

Print: Slgnature Date:
Department Head | Hudson P Rogers /M\/ / %q U\/] 4/1/2019
College/Division | _, . ﬁ
Executive Committee Ellis Heath c 4/1/2019
Dean/Director | Dean Wayne Plumly /W 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [ Yes [select college & indicate department(s)]

College:

Select One.

Department(s):

338




=) Valdosta State University Curriculum Form Date of
V’t,‘,i,‘,’fm;,:é'f e Request for a REVISED COURSE submission: | */*/%°*°

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration Dspt. Inikiating | Dept. of.Marketerg &
Request: | International Business
Requestor’s
questo Hudson P. Rogers Requestors Department Head
Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number: MKTG 4990 and Number:
Course Title: | Directed Study in Marketing Course Title:
Credit Hours: | 3 Credit Hours:

Lecture Hours: | 3

Lecture Hours:

Lab Hours:

Lab Hours:

Senior standing and consent of

instructor
Pre-requisites:

MKTG 3620 with a grade of "C" or
better, senior standing and approval
of instructor and the department
chair.

Pre-requisites:

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Special projects undertaken by marketing majors.
Proper form must be submitted to the Dean of the
College of Business Administration at least two weeks
before the beginning of the semester.

Special projects undertaken by marketing majors.
Completion of proper form must be submitted to the
Department Chair for signature prior to the start of the
semester but no later than the end of the Drop/Add
period.

Program Level: Course Classificationt Semester to be | Year to be Estimated Frequency of
g ) ’ Effective: Effective: Course Offering:
und st O] Core O] Fall
Xl Undergraduate
. ] Major Requirement [ spring 2019 Every other Year
[] Graduate _
Elective ] Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

] Improving student learning outcomes

L] Adopting current best practice(s) in field

[0 Mandate of State/Federal/Accrediting Agency
Xl other-

The change reflects an addition of a prerequisite MKTG 3620 with a grade of "C" or better in addition to senior
standing for this 4000 level marketing course. The updated prerequisite and new course description also
indicates the approval of "instructor and department chair" required on the proper form prior to the end of the
Drop/Add period.




Source of Data to Support Change (select one or more of the following):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[] other Data Source Descriptions —

=) Valdosta State University - REVISED COURSE Form
VAPOSIA o Request for a REVISED COURSE

Approvals: Print: Signature: Date:

Department Head | Hudson P Rogers M /% 4/1/2019

College/Division . \
‘_ 2019
Executive Committee Ellis Heath 4/1/20

Dean/Director | Dean Wayne Plumly ///Z\W 4/1/2019

o~

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):
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‘ Valdosta State University Curriculum Form Date of
VAT e Request for a REVISED COURSE Submission:

i o o
iy

04/1/2019

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &
Request: | International Business

Requestor’s Hudson P. Rogers Requestor’s

College: | College of Business Administration

Department Head

Name: Role:
CURRENT: (list only items to be changed) REQUESTED: (list only items to be changed)
Course Prefix Course Prefix
and Number: BikTS 2100 and Number:
Course Title: | Health Care Marketing Course Title: | Health Care Marketing
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:
MKTG 3050 or consent of instructor MKTG 3050 with a grade of "C" or
Pre-requisites: Pre-requisites: | better.
CURRENT Course Description: NEW Course Description: (hover over for instructions)
Application of marketing principles and concepts to
contemporary health care industry issues. Topics
include the evolving role of the health care consumer,
marketing tactics and strategy defined for the specific
aspects of the health care market, and how
consumerism will reshape health care markets.
Semester to be | Year to be Estimated Frequency of
Level: ification: . ; :
Program Level Course Classification Effective: Effective: Course Offering:
lisd duat O Core L Fall
Xl Undergraduate .
O Grad gt [] Major Requirement Spring 2019 Twice per Year
raduate : _
Elective Summer
Justification: (select one or more of the following and provide appropriate narrative below:)
[J Improving student learning outcomes [] Mandate of State/Federal/Accrediting Agency
] Adopting current best practice(s) in field X Other-

The change reflects a clarification of the prerequisite which requires completion of MKTG 3050 with a grade of
"C" or better. This is a long-standing requirement for all courses in the College of Business but it is not stated in
the catalog description. This change brings the catalog description into line with the college requirement.




Source of Data to Support Change (select one or more of the following):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[] other Data Source Descriptions —

@ Valdosta State University - REVISED COURSE Form
“WI" e Request for a REVISED COURSE

Approvals: Print: Signature: Date:

Department Head | Hudson P. Rogers /M‘ ﬁi‘gé’/ 4/1/2019

College/Division . q
Executive Committee Ellis Heath 4/1/2019

Dean/Director | Dean Wayne Plumly MM 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [l Yes [select college & indicate department(s)]

College: Select One. Department(s):




Valdosta State University Curriculum Form Date of

VWIOTA o Request for a REVISED COURSE Submission: | *//%0*°

Hbineg e o Costury
Towe. 20

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &

College: | College of Business Administration . .
Request: | International Business

R 1¢ ‘
equestor’s Hudson P. Rogers Requestor's Department Head
Name: Role:
CURRENT: (list only items to be changed) REQUESTED: (list only items to be changed)
Course Prefix Course Prefix
and Number: MKTG 2620 and Number:
Course Title: | Consumer Behavior Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours: :
MKTG 3050 _ MKTG 3050 with a grade of "C" or
Pre-requisites: Pre-requisites: | better.
CURRENT Course Description: NEW Course Description: (hover over for instructions)
Motives, attitudes, and expectations of consumers and
purchasing agents that contribute to the
understanding of the marketing process.
. Semester to be | Year to be Estimated Frequency of
Program Level: Course Classification: . R .
& t . | Effective: Effective: Course Offering:
_ [ core Fall
Undergraduate . . o _
Major Requirement Spring 2019 Twice per Year
U] Graduate _
[ Elective (] Summer
Justification: (select one or more of the following and provide appropriate narrative below:)
] Improving student learning outcomes [] Mmandate of State/Federal/Accrediting Agency
(] Adopting current best practice(s) in field Other —

The change reflects a clarification of the prerequisite which requires completion of MKTG 3050 with a grade of
"C" or better. This is a long-standing requirement for all courses in the College of Business but it is not stated in
the catalog description. This change brings the catalog description into line with the college requirement.

A33




Source of Data to Support Change (select one or more of the following):
Indirect Measures; SOls, student/employer/alumni surveys, etc.

[l Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

(=) Valdosta State University - REVISED COURSE Form

VALDOSTA

waii  ® Request for a REVISED COURSE

Approvals: Print: ' Signature: Date:

Department Head | Hudson P Rogers M/ /%M 4/1/2019

College/Division

Executive Committee Ellis Heath T — ‘//7 éj_ﬁ 4/1/2019
Dean/Director | Dean Wayne Plumly ///M 4/1/2019
Graduate Executive “ /4 U V
Committee

(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):




#) Valdosta State University Curriculum Form Dateof | .,
‘_f’tfi‘}fjfff ¢ Request for a REVISED COURSE Submission: | *¥/4/20
*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.
College: | College of Business Administration Dept. Initiating | Dept. of.Marketlr?g &
Request: | International Business
Requestor’s
q Hudson P. Rogers Resuestor's Department Head
Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

o R, | MITG 3650 “nd Number
Course Title: | Marketing Research Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: " Lab Hours:

MKTG 3050, and BUSA 2100 or

MATH 2620
Pre-requisites:

MKTG 3050 with a grade of "C" or
better, and BUSA 2100 or MATH
2620 wither with a grade of "C" or
better.

Pre-requisites:

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Develops the scientific process of problem solving in a
marketing context. Covers the concepts of problem
definition, hypothesis testing, questionnaire
development, research design, and interpretation of
statistical findings.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of
& ) ) Effective: Effective: Course Offering:
Und Suat O] Core Fall
ndergraduate .
& Major Requirement Spring 2019 Twice per Year
[ Graduate _
O] Elective ] Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes

[] Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
X Other-

The change reflects a clarification of the prerequisite which requires completion of MKTG 3050 with a grade of
"C" or better, and BUSA or MATH 2620 with a grade of "C" or better. This is a long-standing requirement for all
courses in the College of Business but it is not stated in the catalog description. This change brings the catalog
description into line with the college requirement.
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Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOls, student/employer/alumni surveys, etc.

[ ] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[l oOther Data Source Descriptions —

@ Valdosta State University - REVISED COURSE Form

VALDOS’ rA

e Request for a REVISED COURSE

Approvals: Print: ature Date:

Department Head | Hudson P Rogers Wd’(’\/ /%q&v’ 4/1/2019

College/Division Ellis Heath /W 4/1/2019

Executive Committee

Dean/Director | Dean Wayne Plumly ///6’4//%/ 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? X No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):
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Valdosta State University Curriculum Form
e Request for a REVISED COURSE

Date of
Submission:

04/1/2019

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration Dept. Initiating | Dept. of.Marketerg &
Request: | International Business
Requestor’
e % | Hudson P. Rogers Requestor’s Department Head
Name: Role:

CURRENT: {list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number: MK 42;20 and Number:

Course Title: | Retailing Course Title:

Credit Hours: | 3 Credit Hours:

Lecture Hours: | 3 Lecture Hours:

Lab Hours: Lab Hours:
MKTG 4200 MKTG 3050 with a grade of "C" or

Pre-requisites:

Pre-requisites: | better

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Fundamentals and principles employed in the analysis
and evaluation of the retail intermediary.

Semester to be

. S Year to be Estimated Frequency of
Program Level: Course Classification: Effective: Effective: Course Offering:
Und duat [ Core Fall
Xl Undergraduate
8 [1 Major Requirement [ Spring 2019 Once per Year
[ Graduate = _
Elective (1 Summer

lustification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes

O Adopting current best practice(s) in field

[ Mandate of State/ Federal/Accrediting Agency

Other—

Course description lists MKTG 4200 as a prerequisite. However, there is no such course on the books. The
change reflects requirement of MKTG 3050 with a grade of "C" or better as a prerequisite for this course.
Students taking MKTG 4220 are expected to have some knowledge of the principles of marketing that are

covered in the introductory marketing class (MKTG 3050). Trhis change also brings the course description in line

with current practice of having students complete MKTG 3050 Introduction to Marketing prior to taking MKTG

4220 Retailing.




Source of Data to Support Change (select one or more of the following):
Indirect Measures; SOIs, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
X Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

L@a Valdosta State University - REVISED COURSE Form
VO™ o Request for a REVISED COURSE

Approvals: Print: ture: Date:

Department Head | Hudson P Rogers M /2& 4/1/2019

College/Division . _
Executive Committee Ellis Heath 4/1/2019

Dean/Director | Dean Wayne Plumly /%'W 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? | X No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):

AB33




@ Valdosta State University Curriculum Form

VALDOSTA

siait  © Request for a REVISED COURSE

Dot S e st oty
ove. s

Date of
Submission:

04/1/2019

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration Dept. Initiating | Dept. of.Marketlr.ug &
Request: | International Business
Requestor’
equestor's | udson p. Rogers Requestor’s Department Head
Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number: METG 4678 and Number:
Course Title: | Marketing Channels Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:

MKTG 3050
Pre-requisites:

MKTG 3050 with a grade of "C" or
Pre-requisites: | better.

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Study of the firm's distribution function. Covers:
channel design, strategy and structure; channel

participants and functions; channel management; and

physical distribution and logistics systems.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of
8 ) ) Effective: Effective: Course Offering:
Ty Siian [ core Fall
X Undergraduate _
g (] Major Requirement Spring 2019 Twice per Year
[ Graduate .
Elective O Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

H Improving student learning outcomes

O Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency
Other -

The change reflects a clarification of the prerequisite MKTG 3050 which requires completion with a grade of "C"
or better. This is a long-standing requirement for all courses in the College of Business but it is not stated in the
catalog description. This change brings the catalog description into line with the college requirement.




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assighments, etc.)

(] other Data Source Descriptions —

(= Valdosta State University - REVISED COURSE Form

VALDOSTA
STATE

‘ e Request for a REVISED COURSE

Approvals: Print: Signature: Date:
Department Head | Hudson P Rogers A 4/1/2019
’ ° Wo\/ }%7 <
College/DIVISTan | gyae ity ‘ _—— | 4/1/2019
Executive Committee
Dean/Director | Dean Wayne Plumly Z 4/1/2019

Graduate Executive

Committee
(for graduate course)

z Z(/

5~

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [ vYes [select college & indicate department(s)]

College:

Select One.

Department(s):

ad@




Valdosta State University Curriculum Form

VALDOSTA °
i

i o X o
s 20w

Request for a REVISED COURSE

Date of

04/1/2019
Submission: &

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &

College: | College of Business Administration ) )
Request: | International Business
Requestor’s
4 Hudson P. Rogers REAUESErs Department Head
Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number: BRTE 4680 and Number:

Course Title: | International Marketing Course Title:

Credit Hours: | 3 Credit Hours:

Lecture Hours: | 3 Lecture Hours:

Lab Hours: Lab Hours:
MKTG 3050 MKTG 3050 with a grade of "C" or

Pre-requisites:

Pre-requisites:

better.

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Study of marketing and international business using
the framework of the world market place. Aspects of
marketing which are unique to international business

are emphasized.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of
g ) ) Effective: Effective: Course Offering:
O core Fall
Undergraduate
= & [] Major Requirement Spring 2019 Twice per Year
[ Graduate _
Elective ] Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

] Improving student learning outcomes

O Adopting current best practice(s) in field

[0 Mandate of State/Federal/Accrediting Agency

Other —

The change reflects a clarification of the prerequisite which requires completion of MKTG 3050 with a grade of
"C" or better. This is a long-standing requirement for all courses in the College of Business but it is not stated in
the catalog description. This change brings the catalog description into line with the college requirement.

Ak




Source of Data to Support Change (select one or more of the following):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
Indirect Measures; SOIs, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[] other Data Source Descriptions —

(=  Valdosta State University - REVISED COURSE Form
PSR o Request for a REVISED COURSE

Approvals: Print: Signature: Date:

Department Head | Hudson P Rogers 4/1/2019

College/Division
Executive Committee 4/1/2019

Dean/Director | Dean Wayne Plumly /%),W 4/1/2019

Graduate Executive - Jd S 7

Committee
(for graduate course)

Ellis Heath

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):

EHEY




VALDOSTA
STATE

ey o Do o ot
Veud. e

Valdosta State University Curriculum Form
e Request for a REVISED COURSE

Date of
Submission:

04/1/2019

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration

Dept. Initiating

Dept. of Marketing &

Request: | International Business
Requestor’s Requestor’s
Name: Gary Futrell Role: Faculty

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number: Il e and Number:
Course Title: | Marketing of Services Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:

Lab Hours:

Lab Hours:

Pre-requisites:

MKTG 3050 with a grade of "C" or
Pre-requisites: | better.

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

A study of key challegnes in effective service delivery
with emphasis on uniques aspets of services
marketing, service quality, the service-marketing mix,
customer satisfaction & loyalty, and the
implementation of service strategies across a variety
of industries. Course also examines the differences
between the marketing of manufactured goods and b::w

A study of key challenges in effective service deli
with emphasis on unique aspects of servi
marketing, service quality, the seryi
customer satisfaction & lo
implementation of s
of industries.

iCe strategies across a variety
fse also examines the differences
e marketing of manufactured goods and

“marketing mix,
; and the

the marketing of services. (t/ marketing of services.
. ORR Semester to be | Year to be Estimated Frequency of

Program Level: Course Classification: Effective: Effective: Course Offering:

O core O] Fall
Undergraduate _

8 [J Major Requirement Spring 2019 Once per Year

[] Graduate _ _ '

Elective ] Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

Xl Improving student learning outcomes

l Adopting current best practice(s) in field

] Mandate of State/Federal/Accrediting Agency
] other-

The change simply reflects correction of three typos in the current course description ("challegnes
and "aspets". Additionally, MKTG 3050 Introduction to Marketing has been added as a prerequisites in keeping

with current practice.

uniques"

443




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[ ] oOther Data Source Descriptions —

~

(=) Valdosta State University - REVISED COURSE Form

VALDOSTA
STATE

e Request for a REVISED COURSE

Approvals:

Print: — Signature: Date:
Department Head | Hudson P Rogers / ngy 4/1/2019
g MW/ -l/\/\
College/Division . _—/}—2_/
SR ComEs Ellis Heath //Y? — | 4/1/2019
Dean/Director | Dean Wayne Plumly /%W 4/1/2019

Graduate Executive

Committee
(for graduate course)

o

7/ /4

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [ Yes [select college & indicate department(s)]

College:

Select One.

Department(s):




(&) Valdosta State University Curriculum Form

VWIRSA o Request for a REVISED COURSE

el o Onr 5 C oy
oidSoas

Date of

AR 04/1/2019
Submission:

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration Dt islating | Dept. of-Marketerg &
| Request: | International Business
Requestor’s Requestor’s
Name: Hudson P. Rogers Role: Department Head

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

and Number: MKTG 4810

Course Prefix
and Number:

Course Title: | Special Topics in Marketing Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:

Pre-requisites:

MKTG 3050 with a grade of "C" or

Pre-requisites: | better.

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

Study of specific topics in the field of marketing. May
be repeated once for additional credit with prior
approval of advisor and instructor if different topics
are covered in the subsequent course.

Study of specific topics in the field of marketin
be repeated once for additional credit-withi prior
approval of advisor and d ent chair if different
topics are cove the subsequent course.

/
. ; . Semester to be | Year to be Estimated Frequency of
Program Level: Course Classification: Effective: Effective: Course Offering:
_ [] Core O] Fall
Undergraduate _ _ _
] mMajor Requirement O Spring 2019 Every other Year
[J Graduate _ .
Elective CJ Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes

X Adopting current best practice(s) in field

[ ] Mandate of State/Federal/Accrediting Agency
O other-

The change reflects an addition of a prerequisite MKTG 3050 with a grade of "C" or better for this 4000 level
marketing course. New course description also indicates the approval of "department chair" required.




L4

Source of Data to Support Change (select one or more of the following):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[] oOther Data Source Descriptions —

@ Valdosta State University - REVISED COURSE Form
VPO o Request for a REVISED COURSE

Approvals: Print: Signature: Date:
Department Head | Hudson P Rogers ﬁ%“x MM 4/1/2019
College/Division 1 1
) ) Ellis Heath e = | 4/1/2019
Executive Committee ) A s/
Dean/Director | Dean Wayne Plumly W 4/1/2019
Graduate Executive B V U &
Committee
(for graduate course)
Graduate Dean
(for graduate course)
Academic Committee

*Will this change impact another college/department? No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):




Valdosta State University Curriculum Form
swar: o Request for a REVISED COURSE

VALDOSTA

byt B Ko sty
Tovdsoy

Date of
Submission:

04/1/2019

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration

Dept. Initiating

Marketing &

Request: | International Business
Requestor’s Requestor’s
Name: Hudson P. Rogers Role: Department Head

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix
and Number:

iB 3000

Course Prefix
and Number:

Introduction to International

Course Title: ) Course Title:
Business

Lecture Hours: | 3 Lecture Hours:

Lab/Contact Hours: Lab/Contact Hours:

Credit Hours: | 3 Credit Hours:

Pre-requisites:

Pre-requisites:

Completion of 45 Credit hours

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

An evaluation of country risks, distinguishing between
different foreign business structures and practices,
and critically evaluation cultural distinctions and their
effects on individuals.

Program Level: Course Classification: Semefter tobe | Year t.o be Estimated Fr'equency of
Effective: Effective: Course Offering:
Undergradiiste [ Core (Area A-E) Fall
Major Requirement Spring 2019 Every Semester

] Graduate

[ Elective

Summer

Justification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes

O Adopting current best practice(s) in field

[J Mandate of State/Federal/Accrediting Agency
Other —

Clarifying prerequisite for both business and non-business students enrolled in the introductory international
business course (IB 3000 Introduction to International Business). Existing 3000 level course does not indicated a

prerequisite.




Source of Data to Support Change (select one or more of the following):

] Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[ ] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

(] Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[ ] other Data Source Descriptions —

Assessment via in-course assignments including quizzes and exams.

(=) Valdosta State University - REVISED COURSE Form

VDOSIA o Request for a REVISED COURSE
Approvals: Print: Signature: Date:
Department Head | Hudson P. Rogers WM / XWW 4/1/2019
College/Division . 5%’7
Executive Committee Ellis Heath 4/1/2019
Dean/Director | Dean Wayne Plumly 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [vYes [select college & indicate department(s)]

College:

Department(s):




Valdosta State University Curriculum Form Date of
VALDOSTA

e o Request for a REVISED COURSE Submission: TG

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Marketing &

College: | College of Business Administration . .
Request: | International Business

Requestor’s | |\ 4 on P. Rogers ReUestor's | . . mant Head
Name: Role:
CURRENT: (list only items to be changed) REQUESTED: (list only items to be changed)
Course Prefix :
and Number: 1B 4500 g::r;z;r:::
Course Title: | International Business Capstone Course Title:
Lecture Hours: | 3 Lecture Hours:
Lab/Contact Hours: Lab/Contact Hours:
Credit Hours: | 3 Credit Hours:
IB 3000 Senior standing and completion of

IB 3000 with a grade of "C" or better
and at least two international
Pre-requisites: Pre-requisites: | courses as follows: one from
Economics or Finance, and one from
Management or Marketing each
with a grade of "C" or better.

CURRENT Course Description: NEW Course Description: (hover over for instructions)

Capstone course required of International Business
majors. Strategic management concepts to integrate
into the functions of International Business. Analysis of
international business situations, diagnosis of
international business problems and opportunities,
and application of functional and strategic concepts to
increase organizational effectiveness on the
international scale are emphasized.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of
g ) ) Effective: Effective: Course Offering:
e duat (] Core (Area A-E) Fall
ndergraduate ‘ .
- & Major Requirement Spring 2019 Twice per Year
[ Graduate .
L Elective O summer

Justification: (select one or more of the following and provide appropriate narrative below:)

(] Improving student learning outcomes (] Mandate of State/Federal/Accrediting Agency

[] Adopting current best practice(s) in field Other -

Clarifying prerequisite for the IB Capstone course. Because IB 4900 is the capstone course in the major senior
standing is required. Students are also required to have background knowledge in international economics or
finance and international management.

a4




Source of Data to Support Change (select one or more of the following):
1 Indirect Measures; SOIs, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
L] Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

Assessment via in-course assignments including quizzes and exams.

@ Valdosta State University - REVISED COURSE Form
"W e Request for a REVISED COURSE

Approvals: Print: /_\Signature: Date:

N
Department Head | Hudson P. Rogers m/ / M/ 4/1/2019

College/Division /

Executive Committee Ellis Heath ‘-’Z“’/Z‘/ /A—’/ 4/1/2019
> g

)

Dean/Director | Dean Wayne Plumly / %)“W 4/1/2019

“ L/

9

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? | XI No [ Yes [select college & indicate department(s)]

College: Department(s):




. Valdosta State University Curriculum Form Date of
YWY e Request for a NEW COURSE Submission:

eing ol e ety
Fo0u 0w

04/1/2019

*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

College: | College of Business Administration Dept. Initiating | Dept. of.Marketlr?g &
Request: | International Business
Requestor’'s Name: | Hudson P. Rogers Reques::lr; s Department Head
Proposed NEW Course Prefix: B NEW Course Number: 4810
(Consult abbreviations in the catalog) (Consult #s in the catalog)

Proposed NEW Course Title: | Special Topics in International Business

NEW Coursg Title Abb‘rewatlon: Special Topics in International Business
(Limit to 30 character spaces)

IB 3000 with a grade of "C" or better and at least one international course from
Prerequisite(s): | ECON, FIN, MGNT, or MKTG with a grade of "C" or better.

Lecture Hours: | 3 Lab Hours: Credit Hours: | 3

Proposed NEW Course Description: (Limit to 50 words. Include requisites, cross listings, special requirements, etc.)*

Study of specific topics in the field of international business. May be repeated only once for additional credit with prior
approval of advisor and department head if different topics are covered in the subsequent course.

Brosram Lugel: Course Classification: Semester to be | Year to be Estimated Frequency of
g ’ ) Effective: Effective: Course Offering:

: [ core (] Fall
Undergraduate ) )
(] 6rad [J Major Requirement [ spring 2019

raduate :
Elective ] summer

Justification: (select one or more of the following and provide appropriate narrative below:)
Xl Improving student learning outcomes [ Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field ] other-

Addition of this course provides the opportunity for students majoring in international business to have access to topics

that maybe of interest to the field of international business.

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

45!




Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[ ] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assighments, etc.)

(] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

R

(= Valdosta State University - NEW COURSE Form

VALDOSTA

N e Request for a NEW COURSE

Approvals: Print:

Signature: Date:
Department Head | Hudson P Rogers W%M 4/1/2019
[~
College/Division ExeCL.JtIVE Ellis Heath 4/1/2019
Committee
Dean/Director | Dean Wayne Plumly W 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

No D Yes [select college & indicate department(s)]

College: Select One.

Department(s):

553



IB 4810 Special Topics in International Business

Langdale édlléée of Business
Department of Marketing & International Business
Valdosta State University

Instructor: Dr. Hudson Rogers Office: HSB 3002N

Phone: (229) 245-2247 E-mail: hprogers@valdosta.edu

}p.m.; Wednesday: 8:30 a.m. to
:00 p.m.; Tuesday &

! noon & 1:00 p.m. —5:00 p.m.

Office Hours: Monday 11:00 a.m. -
12:00 noon & 1:00
Thursday: 8:30
& by appointmer

¥ once fo itional credit with prior
t topics are covered in the subsequent course.

successful complete assignments (quizzes, exams, case
en reports/projects).

Withdrawal Policy
Students can only withdraw without penalty before the midterm date in the semester. Barring
documented medical hardships, if students wait until after that date they will receive the grade of
“WEF” (which counts towards the GPA the same as an “F”). Valdosta State University’s policy
stipulates that students can receive no more than five “W”s during their tenures here.

GRADE:

The semester grade of will be based on (1) a review of the literature or selected readings, (2) a
project/report from the student, and other assignments as required.




Completion of Work: All work should be completed by the due dates. Unless excused, failure
to take an exam or quiz at the scheduled time will result in a score of zero. Any potential post-
term submissions should be discussed with the professor prior to the due date and certainly prior
to the final week of class. This does not excuse any student from meeting deadlines listed in the
course calendar.

Failure to complete all assigned work will result in a Failing or Incomplete grade. Incompletes
are reserved for students making success progress in the course (overall passing grade) and for
very special circumstances such as students who experience a mgdical condition right before a
due date.

Incomplete course work (I-Grade):

A grade of "I" will be provided only in cases of
A student receiving a grade of "I" will comple

Communication:

As applicable, e-mail or face-to-face b may be used to provide class
notes, supplemental materials, and notices # ' will be required to obtain
and maintain a valid V a8il account. R

email addresses. As such,
personal e-mails addres gonducting VSU-related correspondence.

Apart fr communicating through Blaze View e-
mail o ek your Blaze View e-mail. If you select to
use the View email), you need to place the Course Prefix and
Number ct line so that it is easily identifiable as course

related emai spond to your e-mail within 24 to 48 hours of your

original commut i ¢much faster than that). If you send the instructor an e-mail

day evening, you may not receive a response until Monday. If
uring the week and do not hear back within 48 hours, please
ot receive or missed it.

you send the instructora
send another, as I proba

PROFESSIONALISM

You are expected to conduct yourself as a business professional. The professor reserves the right
to deduct grade, eject students from the classroom, and refer students for further disciplinary
actions.

Please refer to the following documents (located on Blaze VIEW) regarding acceptable
professional behavior and dress (gentlemen should not wear hats and sagging is not allowed in
the classroom). By taking this course you agree to the expectations outlined in these documents:

asH




1) VSU Student Code of Conduct (see the Student Handbook)
2) VSU General Expectations (see your Course Catalog)
3) Communication Matters (See Blaze VIEW)

Extra Credit
Extra credit will not be provided in this class.

ACADEMIC INTEGRITY/CODE OF CONDUCT

Students are responsible for knowing and abiding by the Acad
in the Student Code of Conduct and/or as maybe artlculate k
expected to do their own work and to uphold a high stan
is discovered, the instructor may give the student an F,
further disciplinary action is deemed appropriate, th

Integrity Policy as set forth
instructor. All students are
f academic ethics. When cheating
itk involved or in the course. If

, suspension or €x n. Academic
thorized a551stance course

of reasonable terms and conditions ¢
submission of false documents (e.g
taking this course, you agree that all
textual similarity review to SafeAssig
information on the use of

itions, special requests, etc.). By
be subject to submission for

e VIEW. For more
ign/TurnltIn for Students at
sus-instruction-forturnitin.

modifications due to a documented disability
gnts with Disabilities located in the Farber Hall. For




Valdosta State University Curriculum Form Date of
PP e Request for a NEW COURSE Submission:

vy fr D X Catis
oo znon

04/1/2019

*Course/curriculum change or addition originates with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &

College: | Colle ‘e of Business Administration . .
g & . Request: | International Business

Reduestor’s Name: | Hudson P. Rogers Reques;:lr; s Department Head
Proposed NEW Course Prefix: B NEW Course Number: 4980
(Consult abbreviations in the catalog) (Consult #s in the catalog)

Proposed NEW Course Title: | International Business Internship/Practicum

NEW Course Title Abbreviation:

International Business internship/Practicum
(Limit to 30 character spaces) : =3 p/ u

IB 3000 with a grade of "C" or better and at least 2 upper level international
Prerequisite(s): | courses from: economics, finance, management, marketing.

Lecture Hours: | 3 Lab Hours: Credit Hours: | 3

Proposed NEW Course Description: (Limit to 50 words. include requisites, cross listings, special requirements, etc.)*

Graded "Satisfactory" or "Unsatisfactory". The application of skills related to the academic discipline of international
business in an employment situation. A project/Report, approved and supervised by a faculty member and the employer,
is required. The student must complete a workshop with the Career Strategies Coordinator no later than the end of the first
week of classes. This course requires more than employment in the domestic (USA) environment. Students are required to
complete this course in a foreign country environment or in the international business department/division of a company
located in the domestic (USA) environment. Students must complete the LCOBA Internship Agreement prior to the end of
Drop/ADD and prior to starting the internship and must also adhere to the College of Business and IB Internship Program
Guidelines and the internship/practicum can be taken only once for course credit.

Program Level: Course Classification: Semester to be | Year to be Estimated Frequency of
€ ) ) Effective: Effective: Course Offering:
[ core L] Fall
Undergraduate ) ]
(] Grad (] Major Requirement [ spring 2019
raduate
Elective ] summer

Justification: (select one or more of the following and provide appropriate narrative below:)

Xl improving student learning outcomes 1 Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field ] other-

Addition of this course provides the opportunity for students majoring in international business to have access to an
internship focused on international business.

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

Tl




Source of Data to Support Change (select one or more of the following):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[l Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
[] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

(=) Valdosta State University — NEW COURSE Form

VDOSIA o Request for a NEW COURSE

Approvals: Print: ature Date:

Department Head | Hudson P Rogers \\M\/ /% }b 4/1/2019
A/

College/Division Executive
Committee

Ellis Heath 4/1/2019

Dean/Director | Dean Wayne Plumly 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [ vYes [select college & indicate department(s)]

College: Select One. Department(s):




IB 4980 International Business Internship

Langdale College of Business
Department of Marketing & International Business
Valdosta State University

Instructor: Dr. Hudson Rogers Office: HSB 3002N
Phone: (229) 245-2247 E-mail: hprogers@valdosta.edu

Office Hours: Monday 11:00 a.m. -
12:00 noon & 1:00 pix

ip.m.; Wednesday: 8:30 a.m. to
5:00 p.m.; Tuesday &

Prerequisite: 1B 3000 with a grade of "C" or bet
courses from: economics, finance,

Course Description (3 Cr. Hrs)

supervised by a fac
workshop with the C

course credit.

Educational Qutcom

In the written report, the student will:
e Display a fundamental knowledge of international business concepts and tool.
o Indicate how he/she applied international business concepts and tools during the
practicum/internship, and what he/she learned from the assignment and experience.

Withdrawal Policy
Students can only withdraw without penalty before the midterm date in the semester. Barring
documented medical hardships, if students wait until after that date they will receive the grade of




“WEF” (which counts towards the GPA the same as an “F”). Valdosta State University’s policy
stipulates that students can receive no more than five “W”s during their tenures here.

GRADE:

The semester grade of "Satisfactory" or "Unsatisfactory" will be based on (1) feedback from the
supervisor (see form below), (2) bi-weekly or monthly reports from the student, and (3) the
formal wrltten report from the student outhmng the as51gnments/respon51b111t1es dutles and

fon to supervise th , and 4) select
esponsibilities. The intern, the

organization, 3) identify a pex
a international business pract

Employer and Organiz mpervisor Responsibilities:

i

e The employer will appoint an immediate supervisor to act as the organization’s
international business representative in structuring, implementing, and reviewing the
work of the student intern.

e The supervisor will complete the practicum/intern evaluation form on page two.




Professor Responsibilities:

e The professor will grade the formal report and review the student’s International business
Practicum/Internship Evaluation Form completed by the student’s supervisor (employer)
to determine whether a Satisfactory or Unsatisfactory final course grade is warranted.

Completion of Work: All work should be completed by the due dates. Unless excused, failure
to take an exam or quiz at the scheduled time will result in a score of zero. Any potential post-
term submissions should be discussed with the professor prior to the due date and certainly prior
to the final week of class. This does not excuse any student fte eeting deadlines listed in the
course calendar.

Failure to complete all assigned work will result in -3 Faili mplete grade. Incompletes
are reserved for students making success progress: overall passing grade) and for
very special circumstances such as students wh¢ i i ndition right before a

due date.
Incomplete course work (I-Grade)

and for non-academic reasons.
by a mutually agreed upon

A grade of "I" will be provided only
A student receiving a grade of "I" will
date (usually within one sef

ponsibility to check your Blaze View e-mail. If you select to
t Blaze View email), you need to place the Course Prefix and

mail or VSU e-mail. If
use the general VSU e-

Number (MKTG 4180) in the e-mail subject line so that it is easily identifiable as course
related email. The instructor will usually respond to your e-mail within 24 to 48 hours of your
original communication (usually much faster than that). If you send the instructor an e-mail
during the weekend or very late Friday evening, you may not receive a response until Monday. If
you send the instructor a message during the week and do not hear back within 48 hours, please
send another, as I probably did not receive or missed it.




PROFESSIONALISM

You are expected to conduct yourself as a business professional. The professor reserves the right
to deduct grade, eject students from the classroom, and refer students for further disciplinary
actions.

Please refer to the following documents (located on Blaze VIEW) regarding acceptable
professional behavior and dress (gentlemen should not wear hats and sagging is not allowed in
the classroom). By taking this course you agree to the expectations outlined in these documents:
1) VSU Student Code of Conduct (see the Student Handbook)
2) VSU General Expectations (see your Course Catalo
3) Communication Matters (See Blaze VIEW)

Extra Credit
Extra credit will not be provided in this class.

ACADEMIC INTEGRITY/CODE OF CON

expected to do their own work and
is discovered, the instructor may give
further disciplinary action is deemed app ;
students. In addition to bejng.a vi |
Student Conduct and 1
dishonesty ma}f incl

s as if it were their own work), any violation
on the published course syllabus, and any
ubstitutions, special requests, etc.). By
ork may be subject to submission for

1 tool within Blaze VIEW. For more
rnltIn at VSU see SafeAssign/TurnltIn for Students at
nic-affairs/vp-office/syllabus-instruction-forturnitin.

“Honesty is the firs book of wisdom.” — Thomas Jefferson
ADA STATEMENT
Students requesting classroom accommodations or modifications due to a documented disability
must contact the Access Office for Students with Disabilities located in the Farber Hall. For
more information, call (V/VP) (229) 245-2498 / (TTY) (229) 219-1348, e-mail
access@valdosta.edu, or visit the website at www.valdosta.edu/access




Name of intern

Instructions: Listed below are a number of characteristics that are important for success in business.
For each characteristic, place an X mark on the rating scale, under the word(s) that best describes the
intern being rated. Your comments and evaluation will be included in determining the intern’s final
grade.

Needs .
Improvement | Acceptable | Above Average

Accuracy (Correctness of work duties performed.)

Alertness (Ability to understand instructions
and to solve problem situations.)

Attendance (Dedication to coming to work on
time, conforming to work hours, and avoiding
absences.)

Courtesy (Politeness of the attention th
intern gives other people.)

Creativity (Talent for bei

and to remain calm in crisis

Value of Services (Extent to which the intern
performed valuable services.)

Signature of intern supervisor Date




VALDOSTA STATE UNIVERSITY

LANGDALE COLLEGE OF BUSSINESS ADMINISTRATION

MONTHLY INTERNATIONAL BUSINES RNSHIP REPORT

Intern Name:

Organization Name:

o o I




Intern Name:

Organization Name:

Organizational Supervisor:

Total International Business Internship Hot

Answer the following questions.

VALDOSTA STATE UNIVERSITY

FINAL PRACTICUM REPORT

F

What did you learn during the
What surprised you during the i
Describe any pra

r this internship, how, and why?
u for the internship?
tiens supervisor done to provide a better

= 92 @ ph . B B




VSU International Business Internship Requirements

Internships

The Department of Marketing and International Business at Valdosta State University
offers an International Business Internship course. Through this program students are
able to earn college credit for a practical work experience. Up to three hours of course
credit can be earned. The purpose of the program is to encourage students to pursue an
1nternat10nal business practlcal work experlence where they can apply the concepts and

and at least two (2) other in
taken from Economics or Fin
Marketing. It is highly reco
business courses be completed p
better prepare t
e Must have at l¢

credit. V ; ‘
e Must complete is primarily analytical in nature (not
descri id international business concepts

d in professional printed format and in standardized
including statement of purpose, references. and a

complete listing ‘6f

See department for current semester Internship Agreement Form.
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Valdosta State University Curriculum Form

SLATE e Request for a NEW COURSE

ith ot ¥ o
Tecu.zotb

Date of
Submission:

04/1/2019

*Course/curriculum change or addition originates with a faculty member or curriculum committee in

the Academic Program.

College: | College of Business Administration Dept. Initiating | Dept. of'Marketlr?g -
, Request: | International Business
Requestor’'s Name: | Hudson P. Rogers Reques;glr; s Department Head
Proposed NEW Course Prefix: B NEW Course Number: 4990
(Consult abbreviations in the catalog) (Consult #s in the catalog)

Proposed NEW Course Title:

Directed Study in International Business

NEW Course Title Abbreviation:
(Limit to 30 character spaces)

Directed Study in International Business

Senior standing and 1B 3000 with a grade of "C" or better and at least one
Prerequisite(s): | international related course from: Economics or Finance, or Management or
Marketing with a grade of "C" or better.

Lecture Hours:

3 Lab Hours:

Credit Hours: | 3

Proposed NEW Course Description: (Limit to 50 words. Include requisites, cross listings, special requirements, etc.)*

Study of specific topics in the field of international business undertaken by international business majors. Directed
research or readings project/topic to be assigned by the faculty. Proper form must be completed and submitted to the
Department Chair prior to the last day of the Drop/Add period. Course may be taken only once for course credit.

Program Level: Course Classiications Semester to be | Year to be Estimated Frequency of
g ) ) Effective: Effective: Course Offering:
: [ core O rFanl
Undergraduate .
M Eradas ] Major Requirement [ spring 2019
raduate _
Elective ] summer

Justification: (select one or more of the following and provide appropriate narrative below:)

X] improving student learning outcomes

Adopting current best practice(s) in field

] Mandate of State/Federal/Accrediting Agency
] other-

Addition of this course provides the opportunity for students majoring in international business to have access to topics

that maybe of interest to the field of international business.

** Attach General Course Syllabus/Support documents with course outcomes/assessments **




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)
(] other Data Source Descriptions —

** Attach General Course Syllabus/Support documents with course outcomes/assessments **

(=) Valdosta State University — NEW COURSE Form

VALDOSTA
£

e Request for a NEW COURSE

Approvals:

Print: Slgna{ure Date:
Department Head | Hudson P Rogers /KA/R /7 %?{"4 4/1/2019
College/Division Execu..Jtlve Ellis Heath 4/1/2019
Committee
Dean/Director | Dean Wayne Plumly 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

No [ Yes [select college & indicate department(s)]

College:

Select One.

Department(s):

a6




IB 4990 Directed Study in International Business

Langdale College of Business
Department of Marketing & International Business
Valdosta State University

Instructor: Dr. Hudson Rogers Office: HSB 3002N
Phone: (229) 245-2247 E-mail: hprogers@valdosta.edu

Office Hours: Monday 11:00 a.m. -
12:00 noon & 1:00
Thursday: 8:30.
& by appointmen

) p.m.; Wednesday: 8:30 a.m. to
5:00 p.m.; Tuesday &
£2:00 noon & 1:00 p.m. — 5:00 p.m.

international related course from:
grade of "C" or better.

i Proper form must be completed and
ay of the Drop/Add period. Course may be

. re : /report and/or review the literature related to the topic.

Withdrawal Policy

Students can only withdraw without penalty before the midterm date in the semester. Barring
documented medical hardships, if students wait until after that date they will receive the grade of
“WEF” (which counts towards the GPA the same as an “F”). Valdosta State University’s policy
stipulates that students can receive no more than five “Ws during their tenures here.




GRADE:

The semester grade of will be based on (1) a review of the literature or selected readings, (2) a
project/report from the student, and other assignments as required.

Student Responsibilities:

e Students enrolling in IB 4990 will receive three (3) credit hours upon successful
completion of the directed study.

e The students must 1) select a professor to serve as the
The professor will structure a project/program that vides a learning experience
equlvalent to an in-class, three-semester-hour cous the student will submit a formal
report in the format and length agreed upon vising professor. The paper
must address the subject matter related to ire

mic mentor for the course.

term submissions should be discussée
to the final week of class. This does 1
course calendar.

to the due date and certainly prior
meeting deadlines listed in the

Failure to complete all
are reserved for stu ;
very special circumstari ] perlence a medlcal condition right before a
due date.

Communication:

As applicable, e-mail or face-to-face meetings, and/or the web may be used to provide class
notes, supplemental materials, and notices to the class. Each student will be required to obtain
and maintain a valid VSU email account.

When communicating in this course, students must use their VSU email addresses. As such,
personal e-mails addresses should not be used for conducting VSU-related correspondence.

Apart from face-to-face meetings, we will be primarily communicating through Blaze View e-
mail or VSU e-mail. It is your responsibility to check your Blaze View e-mail. If you select to

A




use the general VSU e-mail (not Blaze View email), you need to place the Course Prefix and
Number (MKTG 4180) in the e-mail subject line so that it is easily identifiable as course
related email. The instructor will usually respond to your e-mail within 24 to 48 hours of your
original communication (usually much faster than that). If you send the instructor an e-mail
during the weekend or very late Friday evening, you may not receive a response until Monday. If
you send the instructor a message during the week and do not hear back within 48 hours, please

send another, as I probably did not receive or missed it.

PROFESSIONALISM
You are expected to conduct yourself as a business profession:
to deduct grade, eject students from the classroom, and ref
actions. :

he professor reserves the right
nts for further disciplinary

Please refer to the following documents (located arding acceptable

professional behavior and dress (gentlemen should ic : oging is not allowed in

the classroom). By taking this course you agres i in these documents:
1) VSU Student Code of Conduct (see t
2) VSU General Expectations (see your
3) Communication Matters (Sge Blaze VIE

Extra Credit

Extra credit will not be |

Students are responsibie
in the Student Code of culated by the instructor. All students are

'k standard of academic ethics. When cheating
on the work involved or in the course. If

student will be reported to the dean of

ving unauthorized assistance for any course
the work of others as if it were their own work), any violation
) ons duly established on the published course syllabus, and any
submission of false do ‘g., add/drop forms, substitutions, special requests, etc.). By
taking this course, you agree firat all required course work may be subject to submission for
textual similarity review to §éfeAssign/TumItIn, a tool within Blaze VIEW. For more
information on the use of SafeAssign/TurnltIn at VSU see SafeAssign/TurnltIn for Students at
http://www.valdosta.eduw/academics/academic-affairs/vp-office/syllabus-instruction-forturnitin.

php.

“Honesty is the first chapter in the book of wisdom.” — Thomas Jefferson




ADA STATEMENT

Students requesting classroom accommodations or modifications due to a documented disability
must contact the Access Office for Students with Disabilities located in the Farber Hall. For
more information, call (V/VP) (229) 245-2498 / (TTY) (229) 219-1348, e-mail
access@valdosta.edu, or visit the website at www.valdosta.edu/access

5\’1\




@) Valdosta State University Curriculum Form Date of
YWEFY e Request to DEACTIVATE/ACTIVATE a Course/Program Submission:

oy o Dot Cotr
Vond-sh

04/1/2019

Dept. Initiating | Marketing &

College: | College of Business Administration ; ;
Request: | International Business

Requestor’s Requestor’s
Name: Hudson P. Rogers Role: Department Head
*(Example: CLASS 1111 introduction to Class)
List of Courses

(or the program or track) | MKTG 3070 Time Management for Salespeople (3 Hours)

MKTG 4070 Readings in Sales and Marketing (3 Hours)

MKTG 4530 International Marketing Communication (3 Hours)

Deactivate Course(s)
MKTG 4690 Social Marketing (3 Hours)

[] Reactivate Course(s)

Pen s Levsl: Course Classification: Semester to be Year to be Estimated Frequency of
& ) ) Effective: Effective: Course Offering:
(] Core (Area A-E Fall
X Undergraduate _ ( _ ) _
[] Major Requirement | [ Spring 2019 Select One.
[] Graduate - _
Elective OJ summer

Justification: (select one or more of the following and provide appropriate narrative below:)

] Improving student learning outcomes ] Mandate of State/ Federal/Accrediting Agency
O Adopting current best practice(s) in field Xl Other-

Three (3) of the four elective courses (MKTG 4070; MKTG 4530; and MKTG 4690) have not been offered since
2016 and is not in the course rotation for the next two years because of resource (faculty) availability. The
fourth course (MKTG 3070 Time Management) has been offered approximately once per year but, with the
pending addition of MKTG 4160 (Advanced Professional Selling), MKTG 3070 Time Management will be taken
out of the course rotation.

Source of Data to Support Change (select one or more of the following and provide appropriate narrative below):

[] Indirect Measures; SOIs, student/employer/alumni surveys, etc.
[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Course schedule/offerings (2016 - 2019).




(=  Valdosta State University — DEACTIVATE/ACTIVATE a Course/Program

VALDOSTA

vy e Request to DEACTIVATE/ACTIVATE a Course/Program

Approvals: Print: Signature: Date:

Department Head | Hudson P. Rogers / 4/1/2019
i @m K?“ﬁ

College/Division Executive
Committee

Dean/Director | Dr. Wayne Plumly /////XW 4/1/2019

Graduate Executive

Committee
(for graduate course)

Dr. Wayne Plumly et ey 4/1/2019

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [l Yes [select college & indicate department(s)]

College: Select One. Department(s):




Valdosta State University Curriculum Form

Date of

V’:f’AOTSPTA e Request to DEACTIVATE/ACTIVATE a Course/Program Submission: AR
College: | College of Business Administration Dept. Inkiating Marketlr.\g & ]
Request: | International Business
R tor’
EqUEsior S Hudson P. Rogers Requestor's Department Head
Name: Role:
. *(Example: CLASS 1111 Introduction to Class)
List of Courses | MKTG 4230 Business-to-Business Marketing
(or the program or track)
Request to DELETE duplicate course.
Deactivate Course(s)
[] Reactivate Course(s)
" Semester to be Year to be Estimated Frequency of

Program Level: Course Classification: . % .

g Effective: Effective: Course Offering:

_ [J Core (Area A-E) Fall

Xl Undergraduate . ) .
J Major Requirement | [ Spring 2019 Select One.
[J Graduate _ _
Elective ] Ssummer

O Improving student learning outcomes

O] Adopting current best practice(s) in field

Justification: (select one or more of the following and provide appropriate narrative below:)

[] Mandate of State/Federal/Accrediting Agency

Other —

Department request deletion of MKTG 4230

Course is a duplicate of existing course listed in the catalog (MKTG 4740 Business-to-Business Marketing).

] Indirect Measures; SOIs, student/employer/alumni surveys, etc.
] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Source of Data to Support Change (select one or more of the following and provide appropriate narrative below):




E@d Valdosta State University —- DEACTIVATE/ACTIVATE a Course/Program

VALDOSTA

Sebnbel e Request to DEACTIVATE/ACTIVATE a Course/Program

Approvals: Print: Signature: Date:
Department Head | Hudson P. Rogers QZ é /,Z_,ég%/ 4/1/2019
College/Division Executive
Commitie Dr. Wayne Plumly YV  _—|4/1/2019
Dean/Director | Dr. Wayne Plumly WM’ 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [Yes [select college & indicate department(s)]

College:

Select One.

Department(s):




&) Valdosta State University Curriculum Form Date of
“WAM" e Request for a REVISED COURSE Submission:

i o S o Cors
Tane- ok

04/1/2019

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &

College: | College of Business Administration . )
Request: | International Business

Requestor’s Requestor’s
Name: Dr. Aubrey R. Fowler llI Role: Faculty
CURRENT: {list only items to be changed) REQUESTED: (list only items to be changed)
Course Prefix Course Prefix |
and Number: METG: 4770 and Number: NIKTE 2610
Course Title: | Electronic Business Course Title: | Digital Marketing
Credit Hours: | 3 Hours Credit Hours:
Lecture Hours: | 3 Hours Lecture Hours:
Lab Hours: Lab Hours:
MKTG 3050 MKTG 4000 with a grade of "C" or
Pre-requisites: Pre-requisites: | better
CURRENT Course Description: NEW Course Description: (hover over for instructions)

An introduction to the marketing of products and
services via digital technologies such as the Internet,
mobile phones, and social and other digital media.
Methods covered include search engine optimization,
content marketing, email direct marketing, display
advertising, and other digital technologies.

An introduction to the world of electronic business.
Students enhance their marketing skills by applying
marketing principles and strategies in conjunction with
modern information technologies.

Program Level: Course Classification: Semefter tobe | Year t.o be Estimated Frfequency of
Effective: Effective: Course Offering:
L] Core L] Fall
Z:\::l:i:duate Major Requirement Spring 2019-2020 Once per Year
Elective 0] Summer
Justification: (select one or more of the following and provide appropriate narrative below:)
] Improving student learning outcomes [J Mandate of State/Federal/Accrediting Agency
Adopting current best practice(s) in field [] other-

The changes proposed for this course bring it into alignment with current nomenclature. Furthermore, the
description provided gives a more accurate view of what the class is about. Finally, the changes reflect a change

in the numbering of the course.

-




Source of Data to Support Change (select one or more of the following):
Indirect Measures; SOIs, student/employer/alumni surveys, etc.

(] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
(] Indirect Measures; SOls, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

(] other Data Source Descriptions —

(=) Valdosta State University - REVISED COURSE Form
“Wlli" e Request for a REVISED COURSE

Approvals: Print: Slgna Date:

Department Head | Hudson P Rogers W,’A /%7% 4/1/2019

College/Division

Executive Committee ElliHeath 1= 4/1/2019
Dean/Director | Dean Wayne Plumly W 4/1/2019
Graduate Executive e [y

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? | X No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):




@ Valdosta State University Curriculum Form Date of
"s___:’f)?km e Request for a REVISED COURSE Submission; | *7/Y/%0%°
*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Prograrﬁ.
College: | College of Business Administration Dept.initiating: | Dept. of.Marketerg &
Request: | International Business
R
equestor's Dr. Aubrey R. Fowler il Requestar's Faculty
Name: Role:
CURRENT: (list only items to be changed) ' REQUESTED: (list only items to be changed)
Course Prefix Course Prefix
and Number: il and Number: RIS 200
Course Title: Advertising Culture and Course Title:
Ethnography
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:
MKTG 3050 MKTG 4000 with a grade of "C" or
Pre-requisites: Pre-requisites: | better.
CURRENT Course Description: NEW Course Description: (hover over for instructions)
A study of the fundamentals of the ethnographic
method. Topics include the use of ethnography in
developing advertising and understanding its impact
on society and culture.
‘ . . Semester to be | Year to be Estimated Frequency of
g r : g . .
Program Level Course Classification Effective: Effective: Course Offering:
U] core v [ Fall
Undergraduate _
E [J Major Requirement Spring 2019 Once per Year
[] Graduate o _
Elective ] summer
Justification: (select one or more of the following and provide appropriate narrative below:)
X| Improving student learning outcomes [] Mandate of State/Federal/Accrediting Agency
H Adopting current best practice(s) in field 1 other-
The change simply reflects a renumbering of the course as well as a change in the prerequisite associated with
the course.




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

(= Valdosta State University - REVISED COURSE Form

VALDOSTA

wni  ® Request for a REVISED COURSE

Approvals: Print: /—ﬁg@ture: Date:
Department Head | Hudson P Rogers MW%M 4/1/2019
College/Division | ¢\, 1o ath gf—/zy ——— | 4/1/2019
Executive Committee e ,
Dean/Director | Dean Wayne Plumly /W 4/1/2019

Graduate Executive

Committee
(for graduate course)

A7

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

No D Yes [select college & indicate department(s)]

College:

Select One.

Department(s):

A1




= Valdosta State University Curriculum Form Date of
“iali© * Request for a REVISED COURSE submission: | **//2%%?
*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.
College: | College of Business Administration Dept. Initiating | Dept. of.Marketlr}g &
Request: | International Business
Requestor’
Questor's | - Aubrey R. Fowler Il Requestor's | . ulty

Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number; | VKT 4730 and Number: | MIKTG 4040
Course Title: | Advertising and Society Course Title:
Credit Hours: | 3 Credit Hours:

Lecture Hours: | 3

Lecture Hours:

Lab Hours:

Lab Hours:

MKTG 3050
Pre-requisites:

MKTG 4000 with a grade of "C" or

Pre-requisites: | better.

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

A study of the impact of advertising on society and
culture. The course develops an understanding of
various issues concerning advertisers and their
stakeholders and explores the unintended
consequences of advertising on society at large as well
as the various public policies in place that affect
advertising and advertisers.

Prozram Level: Course Classification: Semester to be | Year to be Estimated Frequency of
g ) ) Effective: Effective: Course Offering:
_ U Core Fall
Undergraduate _ _ _
L] Major Requirement (] spring 2019 Once per Year
[ Graduate _ _
Elective (] summer

Justification: (select one or more of the following and provide appropriate narrative below:)

X] Improving student learning outcomes

[] Adopting current best practice(s) in field

[J Mandate of State/Federal/Accrediting Agency
O] other-

The change simply reflects a renumbering of the course as well as a change in the prerequisite associated with

the course.




Source of Data to Support Change (select one or more of the following):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes
(select one or more of the following and provide appropriate narrative below):
X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

X Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] other Data Source Descriptions —

(= Valdosta State University - REVISED COURSE Form

WIDOSTA o Request for a REVISED COURSE

Approvals: Print: o S\nature Date:

Department Head | Hudson P Rogers W M 4/1/2019
p K09

College/Division . L
Executive Committee Ellis Heath et — [ 4/1/2019

Dean/Director | Dean Wayne Plumly ///W 4/1/2019

Graduate Executive

Committee
(for graduate course)

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department? No [ Yes [select college & indicate department(s)]

College: Select One. Department(s):
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Valdosta State University Curriculum Form
o Request for a REVISED COURSE

Date of
Submission:

04/1/2019

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating

Dept. of Marketing &

College: | College of Business Administration . .
Request: | International Business
Requestor’s
. Dr. Aubrey R. Fowler llI Requestor's Faculty
Name: Role:

CURRENT: (list only items to be changed)

REQUESTED: (list only items to be changed)

Course Prefix

Course Prefix

and Number: MG 4555 and Number: METG 4050
Course Title: | Creative Advertising Strategy Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:
MKTG 3050 MKTG 4000 with a grade of "C" or

Pre-requisites:

Pre-requisites:

better

CURRENT Course Description:

NEW Course Description: (hover over for instructions)

An introduction to the fundamentals of creative

advertising strategy and execution. The class provides
students with both understanding and experience in
various elements of copywriting, design, and layout of

advertisements for a variety of media outlets.

R — Course Classification: Semester to be | Year to be Estimated Frequency of
& ) ) Effective: Effective: Course Offering:
1 Undereraduat [ Core L] Fall
Xl Undergraduate _
g (] Major Requirement Spring 2019 Once per Year
U] Graduate o .
Elective 1 Summer

lustification: (select one or more of the following and provide appropriate narrative below:)

X

Improving student learning outcomes

1 Adopting current best practice(s) in field

[] Mandate of State/Federal/Accrediting Agency

[] other-

The change simply reflects a renumbering of the course as well as a change in the prerequisite associated with

the course.




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

[ ] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

X Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] oOther Data Source Descriptions —

=

= Valdosta State University - REVISED COURSE Form

VALDOSTA

SEATE e Request for a REVISED COURSE

Approvals:

Print:

gnatu re:

Date:

Department Head

Hudson P Rogers

WM\ MVM

4/1/2019

College/Division
Executive Committee

Ellis Heath

4/1/2019

Dean/Director

Dean Wayne Plumly

4/1/2019

Graduate Executive

Committee
(for graduate course)

//M

Graduate Dean
(for graduate course)

Academic Committee

*Will this change impact another college/department?

X No [ Yes [select college & indicate department(s)]

College: Select One.

Department(s):




Valdosta State Universi i
U sity Curriculum Form Dateof | |, .o

o
VALDOSTA

wiai  ® Request for a REVISED COURSE Submission:

g i e ot Lo
e

- Sone

*Course/curriculum revisions originate with a faculty member or curriculum committee in the Academic Program.

Dept. Initiating | Dept. of Marketing &

College: | College of Business Administration . .
Request: | International Business

Requestor’s Requestor’s
Naifnas Hudson P. Rogers Role: Department Head
CURRENT: (list only items to be changed) REQUESTED: (list only items to be changed)
Course Prefix Course Prefix
and Number: MKTG 3050 and Number: MKTG 4150
Course Title: | Professional Selling Course Title:
Credit Hours: | 3 Credit Hours:
Lecture Hours: | 3 Lecture Hours:
Lab Hours: Lab Hours:
None listed MKTG 3050 with a grade of "C" or
Pre-requisites: Pre-requisites: | better
CURRENT Course Description: NEW Course Description: (hover over for instructions)
Fundamentals of personal selling and the behavioral
aspects of the persuasion process, including social,
ethical, and legal responsibilities.
: Semester to be | Year to be Estimated Frequency of
ram Level: lassification: " .
Program Leve Course Classification Effective: Effective: Course Offering:
. O Core Fall
Undergraduate _ , .
[ Major Requirement [ Spring 2019 Once per Year
U Graduate _ .
X Elective ] summer

Justification: (select one or more of the following and provide appropriate narrative below:)

O Improving student learning outcomes [] Mandate of State/Federal/Accrediting Agency
[ ] Adopting current best practice(s) in field Other -

The course number has been changed to MKTG 4130 to group it with the other courses in the Professional Sales
Minor. Those courses now carry a MKTG 41xx designation.

The other change reflects requirement of MKTG 3050 with a grade of "C" or better as prerequisite for the
Professional Selling course. Students taking MKTG 4130 (Professional Selling) are expected to have some
knowledge of the principles of marketing that are covered in the introductory marketing class. This brings the
course description in line with current practice of having students complete MKTG 3050 Introduction to
Marketing prior to taking MKTG 4130 Professional Selling.

8-




Source of Data to Support Change (select one or more of the following):

Indirect Measures; SOls, student/employer/alumni surveys, etc.

[ ] Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

Plans for assessing course effectiveness/meeting program learning outcomes

(select one or more of the following and provide appropriate narrative below):

Indirect Measures; SOIs, student/employer/alumni surveys, etc.

Direct Measures; Materials collected/evaluated for program assessment (tests/portfolios/assignments, etc.)

[] oOther Data Source Descriptions —

P

\AI n()sTA
1

@ Valdosta State University - REVISED COURSE Form
e Request for a REVISED COURSE

Approvals:

Print: gnature <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>