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HARLEY LANGDALE, JR.

COLLEGE OFBUSINESSADMINISTRATION
Dr. Kenneth L. Stanley, Dean
201 Thaxton Hdll

Thethree departments within the Harley Langdale, Jr. College of BusinessAdmin-
istration offer the Bachelor of BusinessAdministration (BBA) with mgjorsin accounting,
finance, economics, marketing, or management, and the Bachelor of Artswithamajorin
economics. TheMaster of BusinessAdministration (MBA) degreeisavailableto graduate
students.

Mission Statement

The College of Business Administration at Valdosta State University is dedicated
to providing high quality education in the region. We strive to excel primarily as a
teaching institution offering degree programs that enhance our students' ability to
succeed in their professional careers. High quality education also encompasses re-
search and service to the University, the region, and the academic profession.

Undergraduate Program Objectives

1  Toprovide specialized skillsand knowledgein one or more of the functional
areas of business;

2. To provide an overall understanding of the regional, national, and global
environments within which businesses operate;

3. Todevelopanalytica , critical thinking, and problem-solving skills;

4. Toenhance oral and written communication skills;

5. Todevelop an understanding of technology and the effects of technological
change;

6. To develop an understanding of the legal and ethical responsibilities of
business people and of the importance of cultura diversity;

7. Todevelop an understanding of the principles of |eadership and to develop
skills associated with leadership;

8 To develop an understanding of the role of quality in global competitive-
ness; and

9. To ingtill acommitment to learning asalifelong activity.
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ACCREDITATION AND CO-OP OPPORTUNITIES

The programs of the Harley Langdale, Jr. College of Business Administration are
accredited by the American Assembly of Collegiate Schools of Business (AACSB).
Fewer than one-third of the business programsin the United States have achieved this
distinction of quality.

Students majoring in areas within the College of Business Administration have the
opportunity to gain work experiencerelating to their major, clarify their career goals, and
earn money to help finance their education through the VSU Co-op Program. Students
are placed, on acompetitive basis, in work assignments with major employersin busi-
ness, industry, and government. Scheduling options include the traditional full-time
alternating plan aswell asthe parallel or part-time program. Interested students should
contact the V SU Office of Cooperative Education, tel ephone (229) 333-7172.

REQUIREMENTS FOR ADMISSION TO
THE COLLEGE OF BUSINESSADMINISTRATION

Freshmen and sophomore students who declare their intention to pursue one of
the majorsin business administration may be accepted for advising by business faculty
or staff.

All students who wish to pursue one of the majors in business administration
beyond their sophomore year must be accepted to the senior college of the Harley
Langdale, Jr. College of Business Administration. Students who meet the following
criteriaare accepted.

1. Completion of al junior college requirements of the College of Business Admin-
istration.

2. Successful completion of both parts of the Regent’s Testing Program (RGTR 0196
and RGTR 0197).

3. A cumulative GPA of at least 2.30.

4. A minimum grade of “C” in al coursesin Area F of the junior college core cur-
riculum.

Students majoring in fields outside the College of Business Administration may
enroll in 3000- and 4000-level business courses only if: (a) they have completed at
least 60 semester hours prior to the current quarter of enrollment, (b) they have com-
pleted Area F of the B.B.A. curriculum (ACCT 2101, ACCT 2102, ECON 2105,
ECON 2106, BUSA 2000, and either CISM 2201 or CS1000), and (c) they havemet the
specific prerequisites for the course as listed in the course description. Exceptions to
this policy must be approved by the course instructor and the Dean or Associate Dean
of the College of BusinessAdministration. Studentsnot majoringin businessarelimited
to 30 semester hoursin business courses, including course work transferred from other
institutions.
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ACADEMIC REQUIREMENTS

Business magjors are required to earn minimum grades of “C” in al senior college
coursesrelated to their majors. Business majors must have aminimum cumulative GPA
of 2.00to graduate from the Harley Langdale, Jr. College of BusinessAdministration.

MINIMUM REQUIREMENTS FOR THE BACHELOR
OF BUSINESSADMINISTRATION DEGREE

All departmental majors leading to the Bachelor of Business Administration de-
gree have the following Core Curriculum:

Core Curriculum Requirementsfor the
Bachelor of Business Administration Degrees

CoreAreasA-E (See VSU Core Curriculum) .......ccceeeveveeeereereniesesese e 42 hours
Area F Requirements! 18 hours
BUSA 2000 .....ooevevirieiieeieieseeseeeeesese e re st s seeeesee e esessesseens 1 hour
CISM 2201 or CS 1000 .....cccsereeereeeerereresreseeseeseenees 2 or 3 hours
BUSA 2106 ..ot e st ne e e 3 hours
ECON 2105, ECON 2106......ccccevvrerrerrinreererreeeereeneesesessenns 6 hours
ACCT 2101, ACCT 2102 ...eeeeeeeeeereeeeieseseeseesie e seeeeneenes 6 hours

he grade in each of these courses must be a“C” or better.

Students completing Area F courses in Areas B through E will be required to
substitute VSU core curriculum courses as part of their Area F requirements. Students
should see their advisor to ensure that appropriate courses are selected in order to
satisfy this requirement.

GENERAL BUSINESS ADMINISTRATION (BUSA)
General Business Administration courses are taught by faculty from the depart-
ments of Accounting and Finance, Marketing and Economics, and Management. There

is no major in General Business Administration within the College of Business Ad-
ministration.
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DEPARTMENT OFACCOUNTINGAND FINANCE
Dr. Peter M. Bergevin, Head
Room 216, Pound Hall

The Department of Accounting and Financeisamultidisciplinary department with
programsthat lead to aB.B.A. degreein Accounting and aB.B.A. degreein Finance.

The programs of the department are designed to give students the basic knowl-
edge, skills, and values that build upon the foundation provided by the University Core
Curriculum and arerequired for professional careersin businessand not-for-profit orga-
nizations. Each program stresses critical thinking skills, cooperative learning, oral and
written communication abilities, and the application of knowledge to solve business
problems. Undergraduate students are able to gain relevant work experience in their
major through the V SU Co-op Program and independent internships.

The coursesin the undergraduate accounting program: (1) provide an understand-
ing of theimportance of accounting systemsand financial disclosuresfor profit-seeking
entitiesand not-for-profit organizations; (2) teach students how to acquire, process, and
analyzeinformation; (3) providerigorous preparation for accounting careersin industry,
government, and public practice.

The courses in the finance program: (1) provide an understanding of the impor-
tance of financial information and decision-making for businesses, government, investors,
and creditors; (2) teach students how to acquire, process, and analyze information; (3)
providerigoroustraining for finance careersin industry, financial institutions, and gov-
ernment.

BACHEL OR OFBUS NESSADMINISTRATION DEGREE
WITHAMAJORINACCOUNTING

Selected Educational Outcomes

1 To educate students in the fundamental areas of accounting—financial and
managerial reporting, taxation, systems, and auditing.

2 Toingtill acommitment to theethical, legal and societal responsibilitiesof an
accounting professional.

3. Todeveloptheanalytical, critical thinking, problem-solving, communication
and technological skillsin an accounting context.

4. To enhance consensus-building and conflict resolution skillsin amulticul -
tural environment.
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Requirementsfor theBacheor of BusinessAdministration degree
with amajor in Accounting

CoreAreasA-E (SeeVSU Core Curriculum) ......cccoeeeveveeseenieneereereeenenns 42 hours
AreaF ReqUIreMentS L. ..o 18 hours

ECON 2105, ECON 2106 ......coervrrierrireerirenrerineseeeseeeseenessenes 6 hours

ACCT 2101, ACCT 2102 .....ouereierrierrirenreriereseeesiseseeesseeneas 6 hours

CISM 2201 0r CS1000 .......cccereerererrereeiereeeseeesiee e neseeseseene 2-3hours

BUSA 2000.......c0ereeereiiniinieieseeesie et 1 hour

BUSA 2106 ......coueereieriiieierieesie et 3 hours
Accounting M ajor Curriculum...i .......................................................... 60 hours

Required Senior College Core 18 hours

BUSA 2100, BUSA 4900, ENGL 3010, FIN 3350,
MGNT 3250, MKTG :;,050

Required Accounting Core ™ ......ccoeveveeeerieeeseseseseseseeseens 18 hours
ACCT 3201, ACCT 3202, ACCT 3400,
ACCT 4410, ACClT 4500, ACCT 4800

Accounting Electives (SElect tWO) ....coevveevereeececeee, 6 hours
ACCT 3203, ACCT 3370, ACCT 3900, ACCT 4220,
ACCT 4400, ACCT 4510

Accounting and Business Electives B e eeeeeeeeee 9 hours
Any three 30001 eveal or 4000-level business courses
Non-Business Electives 9 hours

! The grade in each of these courses must be a“C” or better.
2 |f BUSA 2106 isnot takeninAreaF, it isrequired here.
3 |f CISM 2201 or CS1000isnot takeninAreaF, itisrequired here.

Total hoursrequired for thedegree.........ocoovvvvevevcceccncecceeee, 120 semester hours

The Department of Accounting and Finance assesses the extent to which the ac-
counting program requirements create the desired outcomes by using a variety of
techniques.

Examples of Outcome Assessments

1 Pretests and post-tests in the fundamental areas of accounting.

2. An exit case based on legal, ethical and societal responsibilities of an ac-
countant.

3. Anexit case based on critical thinking, problem-solving and technological
ahilities.

4.  Student surveys of group skills, leadership and conflict-resolution.
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BACHELOR OF BUSINESSADMINISTRATION DEGREE
WITHAMAJORINFINANCE

Sdlected Educational Outcomes

1 To educate students about financial institutions, markets and instruments
and the role they play in business and society.

2. Todeveloptheability to gather, interpret and analyzefinancial information.

3. To enhance the analytical, critical thinking, problem-solving, communica-
tion and technological skillsin afinance context.

Requirementsfor theBachedor of BusinessAdministration degree
with amajor in Finance

CoreAreasA-E (SeeVSU Core CurriCulum) ......cceeveeeeereeenesesesresenneens 42 hours
AreaF REQUIFEMENES! ......cuoiececec et 18 hours

ECON 2105, ECON 2106 .......ocervierererrinieenieesieesienesieneseenens 6 hours

ACCT 2101, ACCT 2102 ...cooeeeiiererernerieesieeseeseere s seenes 6 hours

CISM 22010r CS1000 .....ccueerreerrerenrereereseereseereseeeseeessenens 2-3hours

BUSA 2000 ......cceieeiereeiereeie ettt 1 hour

BUSA 2106 ..o 3 hours
FinanceMajor CUrTiCUIUM. ......cecvvire e 60 hours

Required Senior College (o0 =S 18 hours

BUSA 2100, BUSA 4900, ENGL 3010, FIN 3350,
MGNT 3250, MKTG 3050

Required Finance 00 - PO 12 hours
FIN 3360, FIN 4520, ACCT 3370
and ACCT 4410 or CISM 3450

Elective Business Courses from the following e 15 hours
FIN 4310, FIN 4900, ACCT 4500,
ECON 3650, ECON 3750

Elective Business Courses from the following e, 9 hours
FIN 4980, FIN 4990, ACCT 3201, ACCT 3202,
ECON 3100, ECON 3500, or any course not
selected from the previous list

Business Elective " g 3 hours
NON-BUSINESSEIECLIVE ..ot 3 hours
Total hoursrequired for thedegree.......occceveveecveve v 120 semester hours

1 The grade in each of these courses must bea“C” or better.
2|f BUSA 2106 isnot takeninAreaF, itisrequired here.
31f CISM 2201 or CS1000isnot takeninAreaF, itisrequired here.
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The Department of Accounting and Finance assesses the extent to which the
finance program requirements create the desired outcomes by using a variety of
techniques.

Examplesof Outcome Assessments

1 Pretests and post-tests of financial institutions, markets and instruments.
2. Anexit case on solving unstructured financial problems.
3. Anexit case onthe application of critical thinking skills and technology.

2

DEPARTMENT OF MANAGEMENT
Dr. JohnE. Oliver, Head
Room 206, Pound Hall

The Department of Management offers the Bachelor of Business Administration
degree (BBA) with amajor in management. The department also offers coursesin the
Master of Business Administration (MBA) degree program.

The management major is designed to give students the basic knowledge, skills,
and values of management that build upon the foundation provided by the University
Core Curriculum and that are required for professional careersin management. More-
over, through a series of sequenced courses, the department prepares the student for
more advanced study in management. The department’s programs adhereto asystemic
approach which emphasi zes the connections between the individual, organization sys-
tems, and the environment. The department’s programs stresstheimportance of critical
thinking skills, an appreciation of diverse cultural perspectives, and the application of
knowledgeto address policy disputesand social issues. The program in management is
designed to prepare students for careers in business management.
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BACHELOR OF BUSINESSADMINISTRATION DEGREE
WITHAMAJORINMANAGEMENT

Selected Educational Outcomes

1 Management majors will demonstrate knowledge of the management pro-
cess, effective utilization of resources, and the business environment.

2. Management majorswill be skilled in recognizing and resolving issuesusing
guantitative and behavioral methods and interpersonal skills.

3. Management majorswill value free enterprise, human diversity, ethical and
social responsibility, and lifelong learning.

Requirements for the Bachelor of Business Administration degree
with a major in Management

CoreAreasA-E (SeeVSU Core Curriculum) ........cceeeeeeeeenienerenesenieneens 42 hours
AreaF REQUITEMENTSL. ..o 18 hours

ECON 2105, ECON 2106 ......cocueuerererereenerenieeesesesieseesesesesasneses 6 hours

ACCT 2101, ACCT 2102 ....oeieerieerieieiereresieieseses e es 6 hours

CISM 22010r CS1000 ......0ceereerrereerereereseeresneresnesesneessenens 2-3hours

BUSA 2000 ......cc0eieetereeeereeie ettt 1 hour

BUSA 2106 .......coereeeirieeriiesieisi et 3 hours
Managementhajor CUrTICUIUM . (e 60 hours

REQUITEA ... 33 hours

BUSA 2100, BUSA 4900, ENGL 3010, FIN 3350,

MGNT 3250, MGNT 3300, MGNT 4000,

MGNT 4640, MGE\IT 4800, CISM 3450, MKTG 3050
Management EIECHIVES ........ccooeriieiieiecereeesere e 6 hours

Any 3000 or 4000 level MGNT

course hot requli red above
Business Electives

Any 3000 or 4000 level ACCT, BUSA, ECON, FIN,

MGNT, or I\/gSKTG course not required above .............. 9 hours

Generd Electives’ T 6 hours

NON-BUSINESS EIECHIVES . ... 6 hours
Total hoursrequired for thedegree.........ccceoeernniene e 120 semester hours

1 The grade in each of these courses must bea“C” or better.

2|f BUSA 2106 isnot takeninAreaF, itisrequired here.

1f CISM 2201 or CS1000isnot takeninAreaF, itisrequired here.
41f MATH 1261 isnot takeninAreaD, itisrequired here.

5If aforeign languageisnot takenin AreaC, it isrequired here.
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The Department of Management assesses the extent to which the management
program requirements create the desired outcomes by using a variety of techniques.

Examplesof Outcome Assessments

1 Students complete a standardized test of management knowledge in the
capstone course in order to assess management knowledge.

2. Student groups analyze acomprehensive management case or participatein
asimulation in the capstone course in order to assess group problem solv-
ing and interpersonal skills.

3 Students complete England’s Personal Value Questionnaire in the capstone
course (BUSA 4900) in order to assess managerial values.

b,

DEPARTMENT OF MARKETING AND ECONOMICS
Dr.Ralph C.Allen, Head

Room 222, Pound Hall

The Department of Marketing and Economicsisamultidisciplinary department with
programsthat lead to aB.B.A. degreewith amajor in marketing, aB.B.A. degree witha
major in economics, and aB.A. degreein economics. TheB.A. programisdescribedin
the College of Artsand Science section.

The department’s programs are designed to give students the basic knowledge,
skills, and values that build upon the foundation provided by the University Core
Curriculum and are required for professional careers in business and government.
Each program stresses the importance of critical thinking skills, effective oral and
written communication, and the application of knowledge to solve business problems.
Students majoring in marketing or economics are able to gain work experience related
to their major through the V SU Co-op Program and Studentsin Free Enterprise (SIFE).

Courses in economics (1) provide an understanding of the economic processes
that provide the foundation for our business, political, and social behavior; (2) teach
students how to acquire, process, and analyze information; and (3) provide arigorous
preparation for management careers in business and government and for graduate
study in economics, business administration, and law.

Coursesin marketing enable studentsto (1) define marketing opportunities; (2) plan
and carry out marketing strategies; (3) manage sales and salespeople; and (4) engagein
professional salesactivities. The marketing program preparesindividualsfor challeng-
ing careersin both profit and non-profit organizations.
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BACHELOR OF BUSINESSADMINISTRATION DEGREE
WITH A MAJOR IN MARKETING

Sdlected Educational Outcomes

1 Knowledgeof marketing and itsenvironments, including ethical frameworks,
international markets, and sociocultural forces.

2. Knowledge of buyer behavior and target market selection.

3. Ability to motivate themselves, employees, and customers.

4.  Abhility to develop and implement amarketing plan.

Degree Requirementsfor theBachelor of BusinessAdministration degree
with a Major in Marketing

CoreAreasA-E (SeeVSU Core Curriculum) .....oceeeeeeeeereeeneneseseseeneens 42 hours
AreaF REQUIFEMENES,. .....cveeececece e 18 hours

ECON 2105, ECON 2106 .......ocervierererrinieenieesieesienesieneseenens 6 hours

ACCT 2101, ACCT 2102 ...cooeeeiiererernerieesieeseeseere s seenes 6 hours

CISM 22010r CS1000 .....ccueerreerrerenrereereseereseereseeeseeessenens 2-3hours

BUSA 2000 ......cceieeiereeiereeie ettt 1 hour

BUSA 2106 ..o 3 hours
MarketmgMaJor CUITICUIUML e 60 hours

Requwed ............................................................................ 30 hours

BUSA 2100, BUSA 4900, ENGL 3010,
FIN 3350, MGNT 3250, MKTG 3050, MKTG 4620,
MKTG 4650, MKTG4680 MKTG 4900

Marketing el ECHIVES - covvveeeeeee e eeeeeeeeeeee e seeseesssenensse 12 hours
Any 3000- or 4000 level MKTG courses
BUSINESS B1ECHVES ™~ . woooooeeeeereesseesesseeeeeeseeeeeeseeeseesessessenenes 9 hours

Any 3000- or 4000-level BUSA, MGNT, CISM, ECON,
MKTG, ACCT or Fl N course not required above
NON-BUSINESS EIECHVES * ..voooveoeeeeeeeseeeeseeeeeeeeeeseeseseeseeeeenenes 9 hours

1 The grade in each of these courses must bea“C"” or better.

2 1f BUSA 2106isnot takeninAreaF, it isrequired here.

3 If CISM 2201 or CS1000isnot takenin AreaF, and/or MATH 1261 isnot takenin
AreaD, they arerequired here.

Total hoursrequired for thedegree.......ccccoeveevecvcve s 120 semester hours
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The Department of Marketing and Economics assesses to what extent the market-
ing program requirements create the desired outcomes by using avariety of techniques.

Examplesof Outcome Assessments

1 Studentsmust complete atest of conceptual knowledgein marketing inthe
marketing capstone course.

2. Students must prepare and present a marketing plan in the marketing cap-
stone course.

3 Students must prepare and present a comprehensive business case in the

business capstone course.

BACHELOR OF BUSINESS ADMINISTRATION DEGREE
WITH A MAJOR IN ECONOMICS

Sdlected Educational Outcomes

1 Knowledge of the behavior of business in supplying goods and services.

2. Knowledge of the techniques used by business to determine investment
decisions.

3. Ability to use economic data to forecast aggregate economic activity.

4.  Ability to predict the effects of changes in government policy on business
activity.

Requirementsfor the Bachelor of BusinessAdministration degree
withaMajor in Economics

CoreAreasA-E (SeeVSU Core Curriculum) .......ccccevvevereeneneereereesenens 42 hours
AreaF REQUIrEMENLS,. ....ocie e 18 hours
ECON 2105, ECON 2106 .......ecvrrereererrereereeserreeeeseeseeseesenseens 6 hours
ACCT 2101, ACCT 2102 ...oeveeereeeeeerereesersresieseseeseesieseeseeneenes 6 hours
CISM 2201 0r CS1000 ......cceeererreereerieseeseeseeneeseeseeseeeeeenens 2-3 hours
BUSA 2000 .......cceeereeeereseseseesiesieseeseessesseseesseseesessessessessessens 1 hour
BUSA 2106.......cceeereeeierierieseesieseeseeseeesseesessessessesre e snessesenes 3 hours
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EconomicsMai'or CUTICUIUM. et 60 hours
L S (U1 = o [ 30 hours
BUSA 2100, BUSA 4900, ENGL 3010, FIN 3350,
MGNT 3250, MK TG 3050, ECON 3100,
ECON 3500, ECOlN 3600, ECON 4900
Economics Electives
Any 3000 or 409(2 level ECON course
BUSINESS EIECHIVES " ..ottt 9 hours
Any 3000 or 4000 level BUSA, MGNT, CISM,
ECON, MKTG, ACSCT or FIN course not required above
NON-BUSINESS EIECHIVES ......ccvieieeteeiectececreete et 9 hours

Total hoursrequired for thedegree.......coccoeveeeevvee s 120 semester hours

1 The grade in each of these courses must be a“C” or better.

2 1f BUSA 2106isnot takeninAreaF, it isrequired here.

3 If CISM 2201 or CS1000isnot takenin AreaF and/or MATH 1261 isnot takenin
AreaD, they arerequired here.

The Department of Marketing and Economics assesses to what extent the eco-
nomics program requirements create the desired outcomes by using a variety of
techniques.

Examples of Outcome Assessments

1 Students must complete atest of basic conceptual knowledge in economics
in the economics capstone course.

2 Students must prepare and present an economics research paper in the
€conomics capstone course.

3. Students must prepare and present an analysis of a comprehensive busi-
ness case in the business capstone course.
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