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EDUCATION

2002
Doctor of Business Administration, Marketing Major, Management Minor 

Cleveland State University, Cleveland, Ohio.  Dissertation Title:  “Nostalgia Advertising:  An Exploratory Study of Its Effectiveness and the Effect of Nostalgia Proneness” 

1982
Master of Business Administration, Management Concentration 

University of Scranton, Scranton, Pennsylvania

1979-
Bachelor of Arts, Economics, Bachelor of Arts, Chemistry, Pre-Pharmacy Certificate

1980
East Stroudsburg University, East Stroudsburg, Pennsylvania 

PROFESSIONAL EXPERIENCE

Associate Professor of Marketing, Department of Marketing & Economics, College of Business Administration, Valdosta State University, Valdosta, Georgia, 2002-present (promotion to Associate Professor and Tenure, November, 2006)  

Courses

· Principles of Promotion 

· Retailing

· Introduction to Marketing
· Strategic Planning (senior capstone course) 

· Strategic Marketing (MBA)

Teaching Improvements

· Master Teacher Program, May 4-8, 2004, Atlanta, Georgia 
· Speech and Hearing Clinic, Summer 2004-Spring 2005 
· WebMBA Preparation Workshops:  Intro to WebCT, Wimba Classroom Basic, Wimba Classroom Advanced Materials Preparation, April, 2008.  
Committees

· Faculty Retention Committee, 2002-2003
· Assessment of Learning Task Force, 2002-2003
· Assurance of Learning Operational Committee, 2003-2004
· Academic Scheduling and Procedures Committee, 2003-present
· Greek Excellence Task Force (GETF), 2003-2004
· Substance Abuse Task Force (SATF), 2003-2004, 2004-2005
· Assurance of Learning (AOL) Teamwork Committee, 2004-present 
· Assurance of Learning (AOL) Communications Committee Chair, 2007-present 
· AACSB Assurance of Learning (AOL) Seminar, June 28-29, 2007, Tampa, Florida.  
· Pre-Tenure Review Committee, 2008.   
· Marketing and Economics representative for Promotion and Tenure Review Sub-Committee, 2009-present
· MBA Program Committee, 2007-present 

TIMOTHY H. REISENWITZ






PAGE 2 

Organizations

· Beta Gamma Sigma Honorary, April 13, 2007

· Kappa Sigma Fraternity Faculty Advisor, 2002-present
· Kappa Sigma Fraternity Alumnus Advisor, 2003-2007

· “IFC Advisor of the Year,” April, 2003, April, 2004, April, 2005, April, 2007
Campus and Area Presentations/Events
· “Healthcare Marketing and the Marketing Plan,” presentation to hospital administrators, Archbold Medical Center, Thomasville, Georgia, February 10, 2003.  

· “Target Market Selection Process,” Lowndes County Chamber of Commerce Presentation, Valdosta, Georgia, April 26, 2005.  

· “Effective Group Management for Class Projects,” with Dr. Jacqueline Eastman, at The 2006 First Annual Best Practices in Teaching Seminar:  Understanding and Serving Students’ Needs, Friday, February 24, North Campus, Valdosta State University.  

· Valdosta State University Centennial 5K Fun Run/Walk, Saturday, August 19, 2006

· “My Brothers Keeper,” Kappa Sigma presentation to Greek Community on substance abuse, November 15, 2006, Pound Hall Auditorium. 
· “Keeping Students Honest:  Some Basics on Academic Dishonesty,” presented at The 2008 third Annual Best Practices in Teaching Seminar:  Preparing Students for the 21st Century, Friday, February, 22, North Campus, Valdosta State University.  
Research Grants and Awards
· “The Decline of the Couples Resort Industry in the Pocono Mountains of Pennsylvania,” University Research Grant, November, 2003. 

· “Consumer Behavior of Baby Boomers,” Steele Foundation Research Grant, February, 2005.  
· “An Investigation of the Consumer Behavior of the Mature Consumer Generational Cohort and Its Relationship to the Baby Boomers Segment,” Steele Foundation Research Grant, February, 2006.  

· “The Internet and Generation X and Generation Y:  Assessing Differences Between Cohorts,” Steele Foundation Research Grant, February, 2008.  

· Emerald Literati Network 2008 Awards for Excellence, “A Comparison of Younger and Older Baby Boomers:  Investigating the Viability of Cohort Segmentation,” with Rajesh Iyer, Journal of Consumer Marketing, Volume 24, Number 4, 2007, 202-13.  

Community Service
· Multiple Sclerosis (MS) Walk, Valdosta, Georgia, March 2, 2003, participant 

· “Midnight Sun” Charity Horse Show & Festival, Dixie Plantation, Greenville, Florida, sponsored by the Quitman/Brooks County Museum & Cultural Center, September 22, October 2, October 8, 2004 and November 2 and 3, 2006.  
· Habitat for Humanity, Valdosta, Georgia, October 9, 2004
· Kiwanis Walk for Charity, Valdosta, Georgia, April 23, 2005, participant 

· Kiwanis Walk for Charity sponsor, April 22, 2006 

· Fundraiser, Community Campaign for Diabetes, American Diabetes Association, Merrifield, VA, October-November, 2006 

· Volunteer, Thanksgiving Dinner for the Needy and the Homeless, Quitman United Methodist Church, Quitman, GA, November 23, 2006.  

· St. John Road Race, 5K Run/Walk, Valdosta, Georgia, October 27, 2007, participant.  
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Assistant Professor of Business and Chair, Department of Business Administration and Management Information Systems, Judson College, Marion, Alabama, 2000-2002
Courses 

	· Principles of Marketing
	· Principles of Microeconomics

	· Advertising 
	· International Business

	· Consumer Behavior
	· Cultural Issues in International Business

	· Retail Management
	· Personal Financial Management

	· Principles of Macroeconomics
	· Human Resources Management


Committees

· Marketing and Promotion Committee
· Scholarship Committee
Organizations

· College Republicans Faculty Advisor
Graduate Assistant Instructor of Marketing, Cleveland State University, Cleveland, Ohio, 1995-1999, 1999 Rotary Award for Excellence as a Tutor

Courses 

· Principles of Marketing

· Advertising and Promotion

· Marketing Research  

Additional Responsibilities

· Academic Support Center Tutor and Writing Center Tutor, tutored undergraduate and graduate students in marketing, management, and writing skills.  Assisted students in composition and grammar of business reports and proposals.  

· Graduate Advising Center Advisor (MBA Program), advised present and potential MBA students regarding course offerings, degree and admission requirements, and general campus information. 

Assistant Professor of Business, Department of Business Administration, Huntingdon College, Montgomery, Alabama, 1989-1995 

Courses 

	· Principles of Marketing

· Cultural Issues in International Business

· Consumer Behavior

· Promotion and Advertising

· Marketing Management
	· International Marketing

· Marketing Research

· Personal Finance

· Current Issues in Business (two week seminar)

· Civil War Era (two week seminar)


Committees

· Search Committee, examined student portfolios in assessing life experiences for college credit. 

· Computer Usage Committee (Chair) 
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· Chapel Committee, conducted telephone survey of all faculty regarding their feelings about faculty chapel speakers, conducted telephone survey of private religious-affiliated colleges in the state regarding the organization of their chapel services.

· Dining Hall Committee
· Homecoming Committee, presented to alumni a brief seminar and overview of the Civil War Era January Term course taught on campus.

Organizations

· Sigma Beta Delta National Business Honorary Society Charter Member
· College Republicans Charter Faculty Advisor
· AIESEC Faculty Advisor (International Business Organization)
· Kappa Sigma Fraternity Faculty Advisor, served as a liaison between the fraternity and the dean of students and a liaison between the fraternity and the international headquarters in Charlottesville, Virginia.  Addressed problems from within the fraternity and between other fraternities.

Visiting Assistant Professor of Marketing, Department of Marketing, University of Southern Mississippi, Hattiesburg, Mississippi, 1987-1988

Courses 

· Principles of Marketing

· Promotion Management

· Advanced Advertising

PUBLICATIONS

Refereed Journals
Journal of Pharmaceutical Marketing and Management, "Consumer Satisfaction of Over the Counter Products in Pharmacy and Non-Pharmacy Students," Volume 1, Number 1, Fall, 1986, co-authored with S. I. Benremoj, 69-76.

Journal of Ambulatory Care Marketing, "Consumer Self Treatment with Over the Counter Medication:  Emerging Attitudes in a Professional Arena," Volume 4, Number 2, 1991, co-authored with David W. Finn and Stephen J. Grove, 65-70.

Health Marketing Quarterly, "OTC Pharmaceuticals:  Exploratory Research of Consumer Preference Toward Oral Dosage Forms," Volume 13, Number 4, 1996, co-authored with G. Joseph Wimbish, 47-61.

Health Marketing Quarterly, "The Purchase Decision Process and Involvement of the Elderly Regarding Nonprescription Products," Volume 15, Number 1, 1997, co-authored with G. Joseph Wimbish, 49-68.  

Journal of Marketing Theory and Practice, "Dogmatism and Internet Usage," Volume 6, Number 3, Summer, 1998, co-authored with Bob Cutler, 43-50.  

Teaching Business Ethics, "Social Issues and Media Sensationalism:  The Effectiveness of Teaching Methods to Affect their Perceived Importance," Volume 3, Number 1, 1999, co-authored with Thomas Whipple, 13-25. 
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Review of Business, "International Logistics Operations of MNCs:  An Exploration of the Pharmaceutical Industry," Volume 22, Number 1, Spring, 2001, co-authored with Rajshekar (Raj) Javalgi, 43-51.

Business Research Yearbook, “Cultural Background Effect on Nostalgic Reactions:  Implications for Managers Dealing with Change,” Volume 11, 2004, co-authored with James Muncy, 490-94.  
Marketing Management Journal, “Nostalgia Advertising and the Influence of Nostalgia Proneness,” Volume 14, Issue 2, Fall 2004, co-authored with Rajesh Iyer and Bob Cutler, 55-66.  
Marketing Education Review, “Dealing with Student Group Project Traumas:  Teaching Students Recognition, Responsibility, and Resolution of Group Project Problems,” Volume 16, Number 2, 2006, co-authored with Jacqueline Eastman, 9-21.  

Journal of Business and Leadership:  Research, Practice, and Teaching, “Employee Retirement Planning Education Programs:  An Important Part of Corporate Social Responsibility,” Volume 2, Number 2, 2006, co-authored with Lauren Skinner and Leonard G. Weld, 300-8.  
Anatolia:  An International Journal of Tourism Hospitality and Research, “The Poconos in Pennsylvania:  An Application of the Butler Model,” Volume 18, Number 1, Summer, 2007, 133-38.    

Journal of Consumer Marketing, “A Comparison of Younger and Older Baby Boomers:  Investigating the Viability of Cohort Segmentation,” Volume 24, Issue 4, 2007, co-authored with Rajesh Iyer, 202-13.  

Journal of Consumer Marketing, “The Elderly’s Internet Usage:  An Updated Look,” Volume 24, Issue 7, 2007, co-authored with Rajesh Iyer, David Kuhlmeier, and Jacqueline Eastman, 406-18.  

The Marketing Management Journal, “The Impact of Cognitive Age on Seniors’ Lifestyles,” Volume 18, Issue 2, 2008, co-authored with Rajesh Iyer  and Jacqueline Eastman, 107-119.  

Journal of College Teaching & Learning, "The Impact of Unethical Reasoning on Different Types of Academic Dishonesty:  An Exploratory Study," Volume 5, Number 12, December, 2008, co-authored with Jacqueline Eastman and Rajesh Iyer, 7-16.  

Proceedings and Conference Presentations
Southern Marketing Association (SMA) 1985 Proceedings, "The Impact of Knowledge and Time Upon Concept Test Evaluations," co-authored with Stephen J. Grove, 191-94.

Southeast Decision Sciences 1989 Poster Paper, “The Attractiveness of Television Versus Magazines as an Advertising Medium to Target Collegians,” co-authored with Patricia A. Knowles and Stephen J. Grove, 143. 

Association of Marketing Theory and Practice (AMTP) 1998 Proceedings and Conference Presentation, "The Dogmatism Scale Revisited:  A Test of Reliability," 491-96.
International Academy of Business Disciplines (IABD) 2004 Conference Presentation, “Cultural Background Effect on Nostalgic Reactions:  Implications for Managers Dealing with Change,” co-authored with James Muncy, San Antonio, Texas, March 27, 2004. 
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Association of Marketing Theory and Practice (AMTP) 2005 Proceedings, “Dealing With Student Group Project Traumas:  Teaching Students Recognition, Responsibility, and Resolution of Group Project Problems,” co-authored with Jacqueline Eastman, 25-6.  

International Academy of Business Disciplines (IABD) 2005 Conference Presentation, “An Exploratory Study of the Decline of the Honeymoon Industry in the Pocono Mountains of Pennsylvania,” Pittsburgh, Pennsylvania, April 7, 2005.      

Society for Marketing Advances (SMA) 2005 Proceedings, “An Investigation into the Attitudes and Characteristics of Baby Boomers,” co-authored with Rajesh Iyer.  

MBAA International 2006 Conference Presentation, “Employee Retirement Education Programs:  An Important Part of Corporate Social Responsibility,” co-authored with Lauren Skinner and Leonard G. Weld, Chicago, Illinois, March 17, 2006.  

Association of Marketing Theory and Practice (AMTP) 2006 Proceedings and Conference Presentation, “The Honeymoon Industry in the Pocono Mountains of Pennsylvania:  The Tourism Area Cycle of Evolution Revisited,” Hilton Head, South Carolina, March 23-25, 2006, 282-287.  
2006 Business and Leadership Symposium Presentation, “Employee Retirement Education Programs:  An Important Part of Corporate Social Responsibility,” co-authored with Lauren Skinner and Leonard G. Weld, September 27-28, 2006, Fort Hays State University, Hays, Kansas.  

Society for Marketing Advances (SMA) 2007 Proceedings and Conference Presentation, “The Elderly and the Internet:  An Updated Look of Their Internet Use and How it is Impacted by Nostalgia Proneness, Innovativeness, and Risk Aversion,” co-authored with Rajesh Iyer, David Kuhlmeier, and Jacqueline Eastman, November 7-10, 2007, San Antonio, Texas.  

Association of Marketing Theory and Practice (AMTP) 2008 Proceedings, Volume 17, “The Impact of Cognitive Age on Serniors’ Lifestyles,” co-authored with Rajesh Iyer and Jacqueline Eastman, March 27-29, 2008, Savannah, Georgia, 103.  
Book Reviews and Awards  

Journal of Product & Brand Management Review, “How to Use Advertising to Build Strong Brands,” Volume 10, Numbers 4 and 5, 2001, 257.  
Quality Research Award, Harley Langdale, Jr. College of Business Administration, 2004.

Best Paper in the Consumer Behavior Track Award, “An Investigation into the Attitudes and Characteristics of Baby Boomers,” Society for Marketing Advances (SMA), 2005.
Strategic Marketing Problems:  Cases and Comments Review, eleventh edition (2007), by Roger A. Kerin and Robert A. Peterson, Upper Saddle River, NJ:  Pearson Education, Inc., July 2008.  

Marketing Strategy Textbook Proposal Review, Upper Saddle River, NJ:  Pearson Education, Inc., October 2008.  
TIMOTHY H. REISENWITZ






PAGE 7

Marketing Review, ninth edition (2009), Review, by Roger A. Kerin, Steven W. Hartley, and William Rudelius, Boston:  McGraw-Hill Irwin, November 2008.  

Journal/Conference Reviewer 

Transactions on Engineering Management, November, 2001
Society for Marketing Advances, November, 2004 Conference  
Marketing Management Association, Spring, 2005 Conference
Society for Marketing Advances, November, 2008 Conference
American Marketing Association, Summer, 2009 Conference
Teachers Own Publishing, Fall, 2009-present   

Work in Progress

“Understanding Cognitive Age:  The Boomers’ Perspective,” with Rajesh Iyer.  Accepted for presentation and publication at the 2009 World Marketing Congress Conference (abstract).
“Differences in Generation X and Generation Y:  Implications for the Organization and Marketers,” with Rajesh Iyer.  Accepted for presentation and publication at the 2009 Association of Marketing Theory & Practice Conference (abstract).
“An Audit of the Review Process in the Top Marketing Journals:  Is it Marketing Research or Research Marketing?”  with Vicky Seiler and John Schibrowsky.  Submitted to Journal of the Academy of Marketing Science (JAMS).  
 “The Warranty at an Independent Optical Services Firm,” data collection stage.  

“Decision Making Processes and Characteristics of the Honeymooner,” data entry complete, literature review nearly complete.  
“Academic Dishonesty:  A Pre- and Post-test to Assess the Impact of an Undergraduate Ethics Course,” with Jacqueline Eastman and Rajesh Iyer.  Data collection stage.  

PROFESSIONAL ASSOCIATION MEMBERSHIPS

The American Marketing Association

Society for Marketing Advances

Association for Consumer Research

SUPPLEMENTAL EXPERIENCE

1998-1999
Ernst & Young LLP, Performance Solutions Environment, Department of Professional and Organizational Development, Cleveland, Ohio.  Professional services firm:  assurance and advisory business services, tax and consulting services.  Positions included capturer and documenter for high level sessions with senior managers, consultants, and partners, and Web-based testing. 

1996-1998
Consolidated Services, Inc., Lyndhurst, Ohio.  Consulting services in Marketing, Management, and Technology.  Assistant to the President.  
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1974-1991
Birchwood Resort, East Stroudsburg, Pennsylvania.  Small couples resort located in the Pocono Mountains of Northeast Pennsylvania.  Positions included most of those found at this couples resort with the major focus in food services.  Duty/Schedule sheets for houseman, servers, and the Dining Room Manager positions were either written or revised.  Periodic managerial experience during service as Dining Room Manager.

1974-1981
Hall's Drug and Kresge-LeBar Drug & Surgical, East Greenbush, New York and Stroudsburg, Pennsylvania, respectively.  Assistant to the Pharmacist.  
	Computer Skills 

· SPSSx and SAS for Windows

· Microsoft Office

· WordPerfect 6.0 for Windows


	Computer Workshops

· Excel A, B, C:  The Basics, Intermediate, and Advanced

· Access for Windows:  The Basics, Intermediate, and Advanced


