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ACADEMIC EXPERIENCE
2008-Present		Assistant Professor, Valdosta State University
	
2004-2008		Graduate Teaching Assistant, University of Nebraska-Lincoln

2002-2004		Graduate Research Assistant, University of Southern Mississippi

1995-1997		Graduate Teaching Assistant, Youngstown State University

EDUCATION

2004-Present		Doctoral Candidate in Marketing, University of Nebraska–Lincoln
	
2002-2004		M.B.A., University of Southern Mississippi, Hattiesburg, MS

1995-1997 M.A. English, Youngstown State University, Youngstown, OH

1993-1995		B.A. English, Youngstown State University, Youngstown, OH

RESEARCH INTERESTS

My primary research interests lie within the realm of consumer behavior, consumer experiences, and consumer culture theory.  I am particularly interested in the part that intimacy plays in individual consumers’ lives as well as a variety of questions concerning how intimacy or a lack of intimacy affects consumption habits.  Additionally, I am interested in examining how and why consumers seek out and experience intimacy in the marketplace.  I also have interests in the role rituals play within consumer culture.  
 
DISSERTATION

Title: Dinner for One: A Grounded Theory of Consumption in the Single Person Household
Purpose: The purpose of this dissertation is to begin the exploration of household decision making and consumption within the single person household, culminating in a substantive theory of household consumption derived from qualitative data.
Central Research Question: Given the conditions faced by the single person household in terms of perception, financial resources, household labor, and otherwise living alone, what is the process through which household consumption for the single-person household is enacted?

PAPERS UNDER REVIEW

Fowler III, Aubrey R., Jie Gao, and Jim W. Gentry (2009), “CONSERVING AND RESTORING THE EGO: Managing Ego-Depletion and Maintaining Self-Control in the Grocery Store”, Journal of Consumer Behaviour.
Fowler III, Aubrey R., Jie Gao, and Les Carlson (2009), “Public Policy And The Changing Chinese Family In Contemporary Urban China”, Journal of Macromarketing.
Fowler III, Aubrey R. (2009), “Feeding the Self: Interaction Rituals in the Single-Person Household,” Journal of Consumer Research.

PUBLISHED REFEREED PROCEEDINGS, BOOK CHAPTERS, ETC.

Fowler III, Aubrey R., “The Single-Person Household,” in Dale Southerton, Encyclopedia of Consumer Culture, London: CQ Press, Forthcoming 2010.
Fowler III, Aubrey R., “Cinema and Consumer Culture,” in Dale Southerton, Encyclopedia of Consumer Culture, London: CQ Press, Forthcoming 2010.
Gao, Jie, Susan Wortmann and Aubrey R. Fowler III, “Network society”, in Dale Southerton, Encyclopedia of Consumer Culture, London: CQ Press, Forthcoming 2010.
Fowler III, Aubrey R. (2009), “BizFlix Cases,” in The Future of Business: The Essentials, Lawrence Gitman and Carl McDaniel, Mason, OH: Southwestern, Cengage Learning.
Fowler III, Aubrey R. (2008), “Chapter 8 Case”, in CB by Barry Babin and Eric Harris, Mason, OH: Southwestern, Cengage Learning.
Fowler III, Aubrey R. (2008), “Chapter 16 Case”, in CB by Barry Babin and Eric Harris, Mason, OH: Southwestern, Cengage Learning.
Fowler III, Aubrey R. (2007), “Hooligan’s Holiday: Rethinking Deviant Consumer Behavior and Marketing,” Advances in Consumer Research, Vol. 34 (39-44).

CONFERENCE PAPERS
Fowler III, Aubrey R. and Courtney M. Droms (2009), "Consumer Transformation:  A Hero's Journey", North American Conference, Association for Consumer Research, Pittsburgh, PA. (forthcoming).
Gao, J. and Aubrey R. Fowler III (2009), “THE CHINESE FAMILY: The Impact of Cultural, Political, and Economic Policy on the Traditional Chinese Family,” Macromarketing Conference, held June 4-7, 2009 in Kristiansand, Norway.
Fowler III, Aubrey R. and Jie Gao., "KEEPING AN EYE ON THE PRIZE: Ego-Conservation and Restoration in the Grocery Store", 2009 Winter AMA Conference, American Marketing Association, Tampa, FL. (February 2009).
Mike Krush and Aubrey R. Fowler III (2007), “To Have or to Hold: The Affect of Payment Method on Consumer Satisfaction.”  Competitive Paper forthcoming at Winter AMA conference, February 2008, Austin, TX.
Fowler III, Aubrey R. and Michael Krush (2007), “We Happy Few: Redefining Community in Marketing,” Competitive Paper presentation at Association for Consumer Research 2007, Memphis, TN.
Close, Angeline and Aubrey R. Fowler III (2007), “The Single Consumer: Avoiding Tradition and Extending the Self,” Working Paper presentation at Association for Consumer Research 2007, Memphis, TN.
Nowlin, Edward L. and Aubrey R. Fowler III (2007), “Why Do Managers Persist with Bad Decision-Making?  A Case for Organizational Harmony,” Paper presentation at the 2007 AMS Conference held in Coral Gables, FL May 2007.
Fowler III, Aubrey R., Barry J. Babin, and Amy K. Este (2005), “Burning for Love or Money: Illicit Consumer Behavior in a Contemporary Context.” Paper presentation at the 2005 AMS Conference held in Tampa, FL May 25-28, 2005.  
Topping, Sharon, John Carr, and Aubrey R. Fowler III (2004), “Entrepreneurial Signaling: A New Role for Mission Statements.”  Paper presentation at the 2004 Academy of Management National Meeting held in New Orleans, LA, August 2004. 
Topping, Sharon, Aubrey R. Fowler III, and Jacob Breland (2004), “Inter-Agency Teams: The Nature of Collaboration, Interaction, and Effectiveness in Serving Children and Youth with SED.”  Paper presentation at the 2004 Sixth Annual Health Care Organization Conference, Boston, MA. 
Fowler III, Aubrey R. (1996), “The Piercing of Generation X: Defining the Other through Body Textuality.”  Paper presentation at the Third Annual Graduate Student Conference.  Kent State University, Akron, OH.  March 1996.

HONORS/AWARDS

Steele Summer Research Grant, 2009
CBA Department of Marketing Award for Excellence in Teaching by a Graduate Student, UNL, 2006-2007
CBA Department of Marketing Baker Award for Excellence in Service by a Graduate Student, UNL, 2005-2006
Chancellor’s Doctoral Fellowship, UNL, 2004-2006
Graduate Student of the Year, USM, 2003-2004
ScanData Systems Offensive Player of the Year 2000
1995 Hare Award for Fiction, YSU
English Graduate Organization.  YSU.  1995-97
Graduate Student Fraternity.  YSU  Chapter.  Inducted spring 1996
Sigma Tau Delta.  YSU chapter.  Inducted spring 1994

SERVICE

Service to Marketing Community
· Track co-chair, 2010 MacroMarketing conference
· Ad Hoc reviewer, Journal of MacroMarketing
· Ad Hoc reviewer, Journal of Business Research
· Ad Hoc reviewer, Journal of Consumer Behaviour
· Ad Hoc reviewer, AMS Review
· Ad Hoc Reviewer, European Advances in Consumer Research, European Conference
· Ad Hoc reviewer, Advances in Consumer Research, North American Conference 
· Reviewer and Case Contributor, Cengage Learning Consumer Behavior textbook, Barry Babin and Eric Harris authors

Service to University Community
· Legislative Assembly Member, Graduate Student Association, UNL, 2006-2008
· Constitutional Committee member, Graduate Student Association, UNL, 2006-2007
· Elections Committee member, Graduate Student Association, UNL, 2005-2008
· Finance Committee member, Graduate Student Association, UNL, 2007-2008
· Graduate Assistant Workshop Program Committee, UNL, 2004-2006
· Business Student Advisory Committee, President, USM, 2003-2004
· Graduate Business Association, President, USM, 2003-2004

Service to Departmental Community
· Discussant, 16th Annual Mittelstaedt Doctoral Symposium, UNL
· Discussant, 15th Annual Mittelstaedt Doctoral Symposium, UNL
· Assisted with the production of the 14th Annual Mittelstaedt Doctoral Symposium, UNL
· Mentor to incoming PhD students, UNL
· Assisted in the recruitment of new PhD students, UNL
· Assisted in the recruitment of new faculty members, UNL

TEACHING INTERESTS & COURSES TAUGHT

In line with my research interests, my teaching interests are in the field of Marketing Communications, Marketing Research, and Consumer Behavior. I have taught the following:

· Consumer Behavior – Fall 2008 through Fall 2009
· Entertainment and Sports Marketing – Fall 2009
· Marketing Research – Fall 2007 through Summer 2008
· Marketing Communications – Fall 2005, Summer 2006 through Summer 2007
· Principles of Marketing – Fall 2004, Summer 2005, Fall 2008 through Spring 2009
· Various English Composition Courses – Fall 1995 through Fall 1997 

AFFILIATIONS

· Member- American Marketing Association, 2007-Present
· Member- Association for Consumer Research, 2006-Present
· Member- Academy of Marketing Science, 2005-Present


WORK HISTORY

· Graduate Teaching/Research Assistant, University of Nebraska–Lincoln, Department of Marketing, Lincoln, NE, 2004-Present
· Graduate Research Assistant, University of Southern Mississippi, Department of Marketing, Hattiesburg, MS, 2002-2004
· Marketing Supervisor/Project Manager, ScanData Systems Inc., Columbus OH, 1998-2002
· Limited Service Faculty Instructor, Youngstown State University, Department of English, Youngstown, OH, Fall 1997
· Graduate Teaching Assistant, Youngstown State University, Department of English, Youngstown, OH, 1995-1997
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