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The Multi-Media Classroom:  Using Podcasting & Recorded Videos
Presenter:  Donna Cunningham, Associate Professor – Management Department
Class lectures can be recorded and podcast to students for their review or re-review.  This can be particularly helpful if students miss a class, or when students want to review materials again. This presentation walks you through the process of creating a podcasting channel, recording course lectures, and uploading them.  Instructions are provided for students.  Short video clips can be of immense value in the classroom, bringing current news and events into the course materials, and demonstrating the application of a particular concept in the real world. Methods of recording and editing video clips will be discussed. 

Using Crossword Puzzles to Enhance Student Learning

Presenters:  Andrew Ostapski, Professor and Edward Walker II, Assistant Professor – Management Department
Operations management, like all business disciplines, has its own vocabulary. Within recent years, textbooks have become cluttered with terms and, consequently, the key points are often lost within the information presented.  This paper describes the use of crossword puzzles in undergraduate operations management classes to increase students’ knowledge of operations management vocabulary.  These simple, timed puzzles test the students’ preparation for class and increase the students’ test grades.   The overall objective is simply to describe the use of the crossword puzzle game and to present evidence of its effectiveness through the use of multiple linear regression.

Keeping Students Honest:  Some Basics on Academic Dishonesty

Presenter:  Timothy Reisenwitz, Associate Professor – Marketing and Economics Department
Academic dishonesty has been well-documented as a general term representing various categories of behavior that violate a university’s code of academic conduct.  Many academicians feel that the incidence of academic dishonesty is increasing.  Some have attempted to develop a profile of the typical student who engages in academic dishonesty.  

This presentation will discuss the significance of academic dishonesty, outline its various categories, and present different attempts to profile the academically dishonest student.  The talk concludes with suggestions to minimize the incidence of academic dishonesty along with examples of falsified exam excuses.  
Improving the Quality of Undergraduate Accounting Education

Presenters:  Sanjay Gupta, Professor and Raymond Elson, Associate Professor – Accounting and Finance Department
Demand for accounting professionals has increased dramatically in the wake of financial disasters at Enron, MCI WorldCom, Tyco, and Arthur Anderson. A survey conducted by the National Association of Colleges and Employers published in the March 1, 2005 issue of the Wall Street Journal, found that accounting is the number one major employers are demanding in 2005.  Additionally, the Bureau of Labor Statistics has predicted nearly 400,000 new accounting jobs over the 10-year period ending in 2012.  While there appears to be consensus that the demand for accounting majors is on the rise, there is widespread concern that the gap between current accounting education and the needs of industry are widening. Industry leaders are encouraging accounting educators to adopt an accounting curriculum that is more relevant and that focuses on real world situations. Specifically, they are asking educators to provide a greater emphasis on higher-order thinking skills, team work, use of technology, exposure to global and ethical issues, and communication skills. This paper examines various approaches and methods that accounting educators can employ to address the skills required of accounting graduates and to better prepare accounting students for entry-level positions.

A Paradox:  How On-Line Activities Increase Active Learning

Presenter: Kenneth Stanley, Professor – Accounting and Finance Department

Using WebCT-Vista for students to turn in FIN 3370 - Financial Statement Analysis homework assignments has created a de facto electronic “learning community”.  As a hybrid WebCT-Vista course, on-line activities augment classroom instruction so that more of the students are actually preparing the assignments….satisfactorily!  The WebCT-Vista design for the course includes a course syllabus, ten instructional modules which include a module outline, PowerPoint slides in pdf format, assignments, and the opportunity for students to take part in on-line discussion (for credit!) equating to class participation.  The major difference in the class is that the instructor no longer stands in front of the class and demonstrates that he knows how to work a problem to a group of unprepared and generally uninterested students.  Rather, the students are actively engaged with their colleagues and the instructor to determine how exercises and problems are solved.

“Bringing Reality into the Classroom:  Taking Students Beyond the Case Study and into the Trenches”

Presenter: David Kuhlmeier, Assistant Professor – Marketing & Economics Department
Many educators have been challenged by trying to provide their students with as “real” of an          education as possible.  Many of those same educators have been frustrated by the numerous opportunities, explanations, information, and overall learning aids that students seem to take for granted.  Although the case study method may provide a better glimpse of what happens in the “working world,” students may still take advantage of the “student world.”

This proposed study method is for upper-level elective courses, possibly “capstone” courses.   It is presented as a possible means of culminating a student’s learning by giving her/him more of a taste of what the “working world” demands.  I combines a lack of structure, little direction, and input from the local business community.  
“From Ignorant to Informed in One Week or Less.”
Presenter:  James Muncy, Professor – Marketing and Economics Department

For thousands of years, the world was in the Agricultural Age.  There were two classes of people in the Agricultural Age: the wealthy land owners and everyone else.  Then came the Industrial Age.  Again, there were only two classes of people.  The wealthy industrialists who owned the means of  production and everyone else.  Today, we are in the Information Age and again there are two classes of people: those with information and everyone else.  The key to financial success in the information age is having the ability to acquire the needed information as quickly as possible.  This presentation will focus on a seven step structure taught in the Marketing Readings class which students can follow which will take them from being totally ignorant about a subject to becoming relatively well informed in a very short time.  The ability to acquire such information in as expedient way as possible is key to their ability to thrive in the Information Age.

